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Gleneagles Delegates Face the Facts and the Future 


Many More Cinemas 


WILL Close 


JOHN DAVIS SUGGESTS ONE ASSOCIATION 
FOR WHOLE TRADE, POOLED DISPATCH 


** NOTHING CAN stop a material contraction in the number of cinemas 
operating in the western world. This number is presently excessive, particu- 
larly when you bear in mind that today it is approximately the same as ten or 
twenty years ago,”’ declares John Davis, deputy chairman and managing 
director of The Rank Organisation, in a paper he was to deliver at the CEA 
conference at Gleneagles on Tuesday. 

In a word picture of the situation 
Davis asserted that the reduction in 
mammoth halls as much as small the 

Nevertheless, he says, new cinemas 
will sull be built to serve new popula- 
tions and operators of old cinemas who 
face facts will modernise their halls 

He emphasises strongly the need for 
the highest standards of comfort and 
projection in theatres to compete with 
television 

Entertainments tax relief, Mr 
Davis, 1s not the solution to many of 
the industry's problems. No _ tinal 
solution would have been found even 
if a much larger relief had been granted 
this year 

Considering the changing pattern of 
the industry, Mr. Davis forecasts that 
the main source of film production will 


before the British film industry, M1 
the number of cinemas would affect 
atres. 


Instead of 60 trade organisations cost 
ing about £250,000 to operate, he 
advocates a combined trade organisation 
at the top of which would be an 
executive council representing all sides, 
presided over by an_— independent 
chairman with no connection with any 


Says part of the industry 


KRS Agrees New 
NATKE Rates 


MINIMUM 
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overlap is ridiculous, he suggests. The 


industry must reduce its distribution 
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3d. Rise On All Seat 
Prices to Pay Levy 


CLIFFORD BARCLAY PROPOSES FUND TO 
COMPENSATE VOLUNTARY CLOSURES 


THE SUGGESTION that the whole of the levy could be paid by 
the Chancellor of the Exchequer out of his half-share of an over-all 
increase of 3d. in all seat prices is made by Clifford Barclay, chairman 
of the all-industry tax committee, in a paper he was to deliver to the 
CEA conference at Gleneagles on Tuesday. 


The Iid. extra the Treasury would receive under the new 50/50 tax 
scule would amount to about £6 million in full year, leaving £2 
million after payment of the levy This could be retained by the 
Chancellor to offset the raising of the 11d. ceiling on tax-free admission 
prices to Is.. which would represent about the same figure 

Mr. Barclay suggests a scheme of 
* voluntary rauional yn nvolving d. compensation vy hould } 
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lations will probably be disclosed in 
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Responsibility 


yu strength of an associa- 
tion lies not so much in 

the number of its members 
in relation = to potential 


membership but in the degree 
of effort exerted by members 
to make the association a 
body that is not lightly dis- 
missed as ineffective. 


This is a thought that is upper- 


most in the minds of the 
executive of the CEA; tt 
should be a matter for sober 
contemplation by every dele- 
gute in Gleneagles this week 

and every member who 
could not get awa’ trom 
business for the summer con- 
ference. 

At a time of extreme adversity. 
and there can be no guain- 
saying that the industry is 
passing through the most 


difficult period in its history 
the apathy that exists is 
nothing short of extraordinary 
and in the circumstances in- 
explicable, 


ihe truth of this 
the record of 


is evident in 
attendances at 
branch meetings. in the fact 
that the debates at branch 
level and in general council 
are dominated by the few 
who have the tenacity of 
purpose and the wit to de- 
fend their livelihoods to the 
utmost. 


Ihe CEA 


MT TT ITI Iiiiitffiiittirittiiiititiiitittitiititttt ttt 


thanks to 
the hard officers of 
the executive and in the 
branches who shoulder more 
than their fair share of the 
burden of responsibility in 
forming opinion, shaping 
policies and administration. 


is strong 
core ol 


ws. Seeeeeaee 


But the power of the association 
will diminish if the = silent 
ones do not speak up and 
continue to shun the responsi- 
bility of active participation 
in the work of the CEA 
which becomes more complex 
and burdensome with the 
evolution of the business. 
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of Edinburgh, with Harry Adley and Sir 


MAY 9, 195 


Dr. Leslie 
George Singleton, CEA president 


Knopp being greeted by 


discovered 
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vlor, who resigned 
from Taylor. Taylor, Hobson, last 
Vex imong the BIM delegates 
Sinc h { ITH he has been 
, look t Canada and hitch 
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JAREID ad ce party, Carl Stack 
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was oO I scen \ So, too 
Ww 4 J h P id vas nd Walt 
beck LD Was n absentec 
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Th ifiernoon saw the = arrival 
of B. T. and Mrs. Davis, Ellis 
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louse on Saturday evening which 
Nas K signal for a general 
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Donald. Eddie Bryson, Jack Ham- 
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Gordon 
Alexander B. King 


Craig and 5S 


all 
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R. Salisbury, of Presburys, Bob Collins, of RCA, Mrs. Miss Smith, of West Regent Cinema Circuit, George Urie Scott, Mrs. Scott and Jerry Coussin, 
Collins and S. Salisbury, of Presburys Douglas King and H. G. Spary, of MGM of Pearl, Dean and Youngers 


Statis, Leslie Knopp and H. P colourtt mu of Pa scen yand ind re Perth Ss i John D 


Dawson arrived for breakfast But a highland touch was added Diane my J d d 

Edgar Duckworth and his son by dressing some of the hostess As 1 added ) h \f dint 

arry Ponking Harold Jones Bob im tartan slacks n s Ww for n evening Ss curctully p! d | A 
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alrpor brought in a = contungent he delicious Lyons specialities le ple { , ‘ 
from Wardour Street, among them On Sunday vening. Columbi: ( prt Very cheery coup yl { ned tic { 
Douglas King, Kreddic Thomas, put on a new film, Judy Holliday Cy , I CNAMP i which h { vith 1 ) 
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Neil Morris, F. J. Bryson, of Columbia, Jack Hamson, James Dooner, of South Wales, Donald Black, of C. Gordon, Mrs. Cartlidge, Bill Fielder 
Mrs. Bryson and Bert Elton Leicester, and Carl Stack of Warner Brothers Bill Cartlidge and Mrs, Fielder 
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Responsibility 


PPE strength of an associa- 
tion lies not so much in 
the number of its members 
in relation to _ potential 
membership but in the degree 
of effort exerted by members 
to make the association a 
body that is not lightly dis- 
missed as ineffective. 

This is a thought that is upper- 
most in the minds of the 
executive of the CEA; it 
should be a matter for sober 
contemplation by every dele- 
gate in Gleneagles this week 

and every member who 
could not get awa) from 
business for the summer con- 
ference. 

At a time of extreme adversity. 
and there can be no gain- 
saying that the industry is 
passing through the most 
difficult period in its history, 
the apathy that exists is 
nothing short of extraordinary 
and in the circumstances in- 
explicable, 

Ihe truth of this is evident in 
the record of attendances at 
branch meetings, in the fact 
that the debates at branch 
level and in general council 
are dominated by the few 
who have the tenacity of 
purpose and the wit to de- 
fend their livelihoods to the 
utmost. 


The CEA is strong—thanks to 
the hard core of officers of 
the executive and in the 
branches who shoulder more 
than their fair share of the 
burden of responsibility in 
forming opinion, shaping 
policies and administration. 

But the power of the association 
will diminish if the silent 
ones do not speak up and 
continue to shun the responsi- 
bility of active participation 
in the work of the CEA 
which becomes more complex 
and burdensome with the 
evolution of the business. 


A ad 


from 
GLENEAGLES 


LENEAGLES. Beautiful 
Gleneagles in the heart of 
the Perthshire Highlands. 


And the golf and the fishing. These 
things surely take the edge off the 
criticism that the venue for the 
CEA conference was inadequate to 
accommodate the numbers who 
wished to be present 

But the Scottish 
was determined 
should not be 
d cision 

The S00 or so delegates and trade 
personalities started converging on 
Gleneagles before the weekend—by 


CEA 
that 
repeated 


execulive 
Blackpool! 
A wise 


rail, road and alr. 
FEYHE Royal Scot from Euston 
on Friday carried a sizeable 
party. My first encounter was with 


Jimmy and Molly Pattinson, look- 
ing forward to the joys of the links. 
We were soon joined by Bill i ielder 
and his wife, Sir Gordon and Lady 
Craig, Major Alfred Davis and his 
wife, Ken Dawes, Arnold Barber 
and Douglas Granville. 

In the vanguard, already at Glen- 
eagles, were, of course, Harry and 
Marie Adley, Jerry Coussin, Dennis 
Kester, Ivor Singer, Laurie Ralston, 
Sid Taylor, and Tommy Mangan, 
with an outsize welcome of the 
raditional Pearl, Dean and 
Youngers hospitality. They were 
joined later by Ernie and Dickie 
Pearl, John Adley and Bill Cotton. 


4 YLENEAGLES station on 
MA Saturday morning, was plas- 
tered with the AB-Pathe welcome to 
the conference. The advance party, 


Melville, of 
nt, and Mrs. Melville 


Pathe 


ee 


headed by Macgregor Scott, had 
done a grand job, now established 
as the right of the company. Mac, 
incidentally, sported a tie with a 
mouf of crossed golf clubs and the 
figure 10 which, I assumed, signi- 
fied his handicap. “* Just a gag,”” he 
said. 
Vernon 


Green of FTS, respon- 
sible for 


organising transport for 
some of the essential paraphernali 
Ff the conference, was at the sta 
uuon, In company with Miss Jean 
Fergusson, almost at first light. to 


greet a party of delegates which 
failed to make an appearance on 
the first train. 


I OUSING the conference was 
a complex task, demanding 
a large measure of diplomacy. But 
it was apparent from the outset 
ihat the organising committee, 
headed by president George Single- 
ton and including Bert Green, John 
McLaughlin, Jim Poole (one of the 
few Sassenachs who have made 
good in Edinburgh), Jack Dunbar. 


A. G. Matthews and Arthur (Mr. 
Transport) Simmons, had planned 
wisely and well. 


lan Turner, greeting the visitors, 
was faced with a difficult problem 
of accommodation, arising from the 
fact that the CEA get-together over- 
lapped with the conference of the 
British Institute of Management. 
during the weekend. But Ian and 
his helpers overcame this without a 
great deal of inconvenience to those 
who had arrived earlier than ex- 
pected. lan told me_ that his 


father’s health had improved a little 


J. K. S. Poole, of Edinburgh, with Harry Adley and Sir 


Dickie Pearl 
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Dr. Leslie Knopp being greeted by 
George Singleton, CEA president 


and he was getting up for about 


two hours a day. 


NCIDENTALLY, I discovered 


Mark Taylor, who resigned 
from Taylor, Taylor, Hobson, last 
year, among the BIM delegates. 


Since he left TTH he has been 
having a look at Canada and hitch- 
hiked along the Alaska highway. 


MONG the early arrivals were 

4 Harold Boodson, with the 

JARFID advance party, Carl Stack, 

Arthur Taylor, and Theo Fligel- 
stone. 


Sir Alex King, as to be expected, 


was on the scene early. So, too, 
were Jack Prendergast and Walter 
Eckart. Derek was an _ absentee. 


The reason: the arrival of a second 


daughter Christine Louise. Con- 
gratulations! 
I spotted Bill Cartlidge who 


dashed off to make the round of 


ABC cinemas in the area 
The afternoon saw the arrival 
of B. T. and Mrs. Davis, Ellis 


Pinkney and his wife, Bert Elton, 
Eric Rhodes, and Alf May. 

Harry Adley officially opened 
house on Saturday evening which 
was the signal for a_ general 


muster. Jim Dooner and his wife 
joined the party. George Uric 
Scott, the Blacks, A. and 


Donald, Eddie Bryson, Jack Ham- 
son, Ruby Ancill and A. E. Bailey 


arrived, and their ladies, too. 


TPYHERE was another influx of 
delegates on Sunday. G. L. 
Barber and T. A. Grant from North 


Gordon Craig and Si: 
Alexander B. King 


—— th 
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R. Salisbury, of Presburys, Bob Collins, of RCA, Mrs. 
Collins and S. Salisbury, of Presburys 


Staffs, Leslie Knopp and H. P. 
Dawson arrived for breakfast. 

Edgar Duckworth and his son, 
Harry Ponking, Harold Jones, Bob 
Collins, R. Salisbury, George 
Taylor, C. Gordon, Miles Jervis, 
Tommy France and B. T. Gamble 
were on the scene early. 

The morning plane from London 
airport brought in a_ contingent 
from Wardour Street, among them 
Douglas King, Freddie Thomas, 
Leslic Faber and Jack Henderson 
The steady trickle of arrivals then 
became a flow; Bill Speakman, 
Teddy Hinge, Sol Sheckman, Miss 
Proud, Tom Massicks, Ernie 
Rogers, F. G. W. Chamberlain 
and his son, S. K. Lewis, Rodney 
Watson, G. M. A. Harris, Felix 
Oppenheimer and his wife, W. G. 
Addison, and a host of others 
checked in to the hotel. Drum- 
mond Scott immediately got to work 
distributing tickets for the CTBI 
raffle for the handsome gifts 
supplied by Eldorado. 


TIYHERE was an air of calm 
about at the start of the 
conference. The KRS decision on 
break figures had removed one of 
the problems that might have 
sparked off a row in council. 

This year’s conference brochure 
has a larger format and is much 
more attraciive. It produced a 
handsome revenue in the region of 
£800. Dickie Pearl and Pearl, Dean 
and Youngers are to be congratu- 
lated for an attractive production 
job. The Green’s advertisement for 
the Playhouse attracted favourable 
comment. 


rue Lyons annual attraction, 
La Gala, was given a Con- 
tinental flavour this year. The 
marquee in the beautiful grounds 
of the hotel was decorated with 


Neil Morris, E. J. Bryson, of Columbia, Jack Hamson, 
Mrs. Bryson and Bert Elton 
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colourful murals of Paris scenes 

But a highland touch was added 
by dressing some of the hostesses 
in tartan slacks. 

Soon after it opened on Satur- 
day afternoon the early arrivals 
were warmly welcomed by Walter 
Allen, George Arnold and S. Van 
Gelderen and soon were sampling 
the delicious Lyons specialities. 

On Sunday evening, Columbia 
put on a new film, Judy Holliday’s 
“Full of Life,” in the hotel's 
16-mm. cinema 


ET’S be Happy with Pathe ~ 
4 was the cockerel company’s 
slogan for the conference. To back 
it up a considerable amount of 
advertising space was taken to publi- 
cise current product. Poster 
sites at Gleneagles, Perth and Dun- 
blane stations caught the eye of 
arriving delegates, while in the foyer 
of the Gleneagles Hotel was a new 
version of the postcard kiosk that 
caused so much favourable comment 
at last year’s conference. 

On Sunday morning, Pathe held a 
meeting for its branches, and the 
1956-57 star salesman, Roy Derby- 
shire, of Manchester branch, was 
presented with a gold watch, and a 
gold tic-bar, by Macgregor Scott. A 
gold tie-bar, embellished with the 
Pathe cockerel, was also presented 
to Donald Foster of Glasgow as 
the best newsreel salesman. 


\ ONDAY was Pathe's big 
+ night. It started at 8 o'clock 
with a reception, followed by a 
buffet, before dancing began to Joe 
Loss and his Orchestra. 

The company worked out some 
novel ideas for cabaret entertain- 
ment, including a rock ’n’ roll group. 

Also providing high spots in the 
cabaret was the Glasgow Police pipe 


Miss Smith, of West Regent Cinema Circuit, 
Dougias King and H. G. Spary, of MGM 


band and the Perth 
Dancers. 

As an added attraction, all the 
bars were, for the evening, trans 
formed into inns, with inn-signs at 
the doors identifying them by tie- 
ups with the utles of company 
product, and featuring illustrations 
of members of the organisation. 


( NE very cheery couple of 

revellers for example, 
striding along arm-in-arm, were 
identified as “The Good Com- 
panions.”’ They were easily identi- 
tied as Bill Fielder and Macgregor 
Scou! 

Macgregor Scot, Arnold Barber 
Ken Allen, Reg Jackson and other 
members of the company’s adver- 
tising and publicity departments can 
be satisfied that they did a fine job 
of work that will be remembered by 
delegates and their wives for a very 
long ume. 

Topical plan of Pathe was to fly 
a print of the football cup-final to 
Gleneagles for exhibition on Mon 
dav evening. 


\s usual, at the conference 
4 there were a number of free 
gifts distributed by various com- 
panies. AB-Pathe, for example, gave 
everyone a carrier bag which held a 
box of shortbread, a lucky number 
ticket carrying three prizes of 
Steiner hairdo’s, a brochure of the 
company’s product, and a specially 
made record. 

This was made at the Elstre 
studios by Tony Martin for Pathe to 
help promote “Let's be Happy.” 
Original aim was to assist selling the 
film overseas by letting distributors 
hear Martin talk about the film and 
introduce songs from the film. 


Scottish 


YHE Rank Organisation saved 
its efforts to make one big 
impact on Tuesday evening, when 


James Dooner, of South Wales, Donald Black, of 
Leicester, and Carl Stack of Warner Brothers 


George Urie Scott, Mrs. Scott and Jerry Coussin, 
of Pearl, Dean and Youngers 


John Davis was to be host at 
company’s dinner and danc 

After dinner the company’s 
carefully planned surprise was to 
be a gigantic firework display on 
the lawn outside the entrance to 
the Gleneagles Hotel 

After several minutes of exciting 
acrial fireworks there was to follow 


the piece de résistance. This was 
planned as a magnificent set piece in 
which the man with the gong 
would appear with the words “* All 
the Best from The Rank Organisa- 
uon” set around him This part, 


about 30 ft. by 20 ft., was flanked 
by two large banks of fireworks 
spelling out the names of the com- 
pany’s future product 

To finish the show there was to 
be another line of fireworks telling 
the watchers. ** And Now it's Tin 
for Dancing.’ 


I ERE again was an oppor- 

tunity to glamorise — the 
party with a novel idea. So the 
company planned to give all the 
ladies Parisienne sequinned masks 
Cabaret had not been forgotten, 
and Jon Pertwee and magician 
David Berglas had been commis- 
sioned to add laughter and mystery 
to the evening. 

Lionel Barnett, CMA _ publicity 
controller, and his successor at 
JARFID, Geoffrey Conway, were 
the planners behind ihe function 

There were, of course, a large 
number of The Rank Organisation 
personnel at the conference. Apart 
from those I have already men- 
tioned the organisation was also 
represented by, among others, Dick 
Hamer and Ivor Smith, Gerry 
Holdsworth and Bill Annett, R. H 
Dewes and J. D. Tutin, A. Levy, 
Hugh McGettigan, Teddy Lyons 


THE STROLLER 


C. Gordon, Mrs. Cartlidge, Bill Fielder 


Bill Cartlidge and Mrs. Fielder 


.- LONDON ---~---~-~ 
| LONG SHOTS : 


“Age Cages Catan Lapa Capes Caper Cages Caper Caper Lager Larger Lager Lapar Lager Capes taper Lopes apes taper caper taper cofnh 


A FASCINATING study of 
- some of the earliest films of 
the 1895-1897 vintage was a feature 


of the Cinema Veterans annual 
dinner. 

The show arranged by Veteran 
Ernie Blake of Kodak was pre- 
sented by Dr. R. S. Schultze, 
curator of the Kodak Museum. 


Some of the films are preserved in 
the BFI's National Film Archive 


We saw some of the work of 
Lumiere, Paul, Birt Acres, Edison, 
Laurie Dickson, among _ other 


notable pioneers. It was an enjov- 
able evening of nostalgia with the 
Veterans in robust form, 


TIXOMMY FRANCE, as master 
of ceremonies, welcomed 
the guests and at the same time, 
ribbed them in his charmingly dis- 
arming manner. Sir Henry French 
enjoyed the fun immensely and so, 
too, did George Singleton, Sol 
Sheckman and Matthew Raymond 
of Metro, singled out for special 
mention, 

George Singleton has no time for 
the jeremiahs There is a great 
deal of worry and moaning in the 
industry, he said, and it’s becoming 
chronic In his experience, the 
quality of pictures is now better 
than ever and there is far too 
much despondency 

Edgar Duckworth, the new presi- 
dent, took the same line as George. 
He told the gathering that he had 
travelled thousands of miles in the 
U.S and he was convinced that the 
industry had nothing to fear. He 
was almost militant in his appeal 
for a showmanship crusade. 


( THARLES METCALFE, Bill 
Speakman, Bill Gell and 
Jack Alexander joined in the res- 
ponse to the toast of the Veterans 
Ernie Blake presented the veteran’s 
mug (“Silver and not EP”) to 
Harry Raymond, the retiring presi- 
dent—a traditional ceremony 
The stage management of the re- 
union was in the capable hands of 
Drummond Scott and Oliver Ward 
arranged a snappy cabaret. High 
spot for me was Harry Yorke’s very 
clever satires of film characters 
from Continental films and effects 
He “speaks” in the idiom with 
words that are actually gibberish, 
The president-elect is Fred 
Hutchinson who celebrates his S0th 
year in the business in 1958 


\ THAT must surely be the 
oldest sponsored film of its 
length in eéxistence was screened 
last week at the National Film 
Theatre This is a 50-years-old 
half-hour production made in 1906 
by Cricks and Martin for Peek 
Frean, the biscuit manufacturers 
Ihe original negative was found 
recently after a long search, in 
three cardboard boxes at the back 
of the company’s strongroom. The 
existence of the film was discovered 
during research into the firm's his- 
tory but no copy could be traced 


In fact. so little is known about it 
that only one previous screening, in 
1907 s verihed 

Ir ine course of tne SO ch 
Drummond Scott and the Cinema 


Veterans were called upon for help. 
In the end, it was a Veteran, Frank 
Minns of RKO, who reconstructed 
the film, relating a single strip of 
continuity titles to the fragments of 
films and doing a masterly job of 
supervision on the processing. 

After the screening, the negative 
of the film, which is of exceptional 
technical quality for its period, was 
handed over to Basil Wright, chair- 
man of the National Film Archive 
committee, to add to the national 
collection of historical film 
material. 


MPHE first person to congratu- 
late Jimmy Carreras after 
the premiere of “The Curse of 
Frankenstein” at the Warner last 
Thursday was Sir Tom O’Brien. 
“It’s a winner,’ he said. “I don't 
believe I have ever seen so much 
horror.” 

Never lost for a smart repartee, 
Jimmy cracked: “Go on—it hap- 
pens all the time in the House !’ 
Jimmy, of course, has plenty to be 
in high spirits about. In addition 
to the unanimous trade press praise 
for his picture it was also well 
received by the national papers 
and the public packed the theatre 
for the premiere and looks like 
doing so for many weeks to come. 

The fover was cloaked in 
ghoulish green light and in one 
corner. Baron Frankenstein's 
apparatus and the wrapped and 
sinister figure of the monster were 
on view. In all, a splendid even- 
ing’s entertainment, enhanced by 
appropriate showmanship —_ and 
smooth organisation. 


kK AREWELLS are always sad, 
but this is one that can be 
said with a word of sincere con- 
gratulation, too. Jim Brewster, 
after cighteen-and-a-half years with 
Pathe, has left to succeed Harry 
Traynor as public relations officer 
of National Trade Press, the 
specialist publishing house. 

Only 33, in spite of his pre- 
maturely grey hair, Jim has been 
assistant publicity manager under 
Ken Allen since 1953. Following 
in his father’s footsteps, he joined 
the industry straight from school 
and worked his way through most 
sections of Pathe’s production de- 
partment. 

After a spell of war service he 
rejoined the company and in 1950 
crossed the street to the publicity 
department. Recently he has been 
concentrating on the radio and TV 
side of publicity. 


‘ NEAT and simple piece of 
4 propaganda is the leaflet 
issued by the Federation of British 
Film Makers for the Cannes fes- 
tival This merely lists the mem- 
ber companies of the federation 
and names—impressively—the films 
they have made and the _inter- 
national stars who have appeared 
in them 
For foreign film folk 
for this purpose includes Ameri- 
%) who have not yet come 
ss the FBFM, this is an ex 


. I ae. 


(and that 


~ 
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New CMA Showmanship 
Contest Started 


A NEW showmanship contest is 
launched by CMA this week. Cover- 
ing the six-week period from May § 
to June 15, it has been dubbed Top 
Team in recognition of the emphasis 
it places on regional team competition. 

The scheme divides each of CMA’s 
nine existing administrative regions 
into four leagues according to show- 
manship opportunity. During — the 
contest period, managers may submit 
as many reports of publicity cam- 
paigns as they wish to their regional 
controllers, who 
choose the three 
each league. 

These will qualify for a cash award 
and will then go forward to the 


national judging committee which wil! 
nominate a national weekly prize 
winner and runner-up, again in each 
league. Thus, 108 cash awards, in 
addition to the eight national cash 
awards, will be made each week. 

At the close of the contest, man- 
agers in the region with the highest 
total of points who have won the 
smaller weekly awards will have these 
awards quadrupled. 

The committee will comprise 
CMA’s theatre controller, Ivor Smith ; 
each week will | the Rank ~ group. publicity  co- 
best efforts from | ordinator, C. R. Young; and CMA’s 
publicity controller, L. V. Barnett, 
and head of film promotion, H. V. 
Scott. 


BFPA and Equity 
Dispute Settled 


THE BEFPA has settled its dis- 
pute with Actors’ Equity regarding cell 
working hours and payment for — should be shared 
overtime. with exhibitors by the same method 

The agreement is similar to the - ~ was A ge under the Perkin 
signed between Equity and the | plan in 1954. ; 

Federation of British Film Makers. A letter from KRS secretary Frank 
It is believed that steps will soon be | Hill to CEA secretary Ellis Pinkney 
taken to co-ordinate both agreements | stated : ‘ 

into a single document. * There shall be calculated a figure 

The BFPA has agreed to a 10- ter te. ee ne 

ay, six-day week. The ten- | -° *7~ "> me Sa et takings 
oo = Sani one hour for a —- with what such net takings 
meal break. Producers can also ask — have —_ prior bie the _— 
for not more than one additional | QU@8°! tax reduction taking eflect. 
hour for make-up if required Such figures should then be deducted 

: e ‘ from the exhibitors’ net takings in 

The BEPA has also agreed that it | order to arrive at the percentage at 
is desirable, if practicable, for the | which film hire shall be charged under 
remaining additional hour allowed | the break figures as agreed on each 
for make-up to be eliminated. | contract. 

Further negotiations on this subject * The percentage arrived at is then 
are due to begin not Jater than | applied to the full amount of the ex- 
January 1, 1958. hibitors’ net takings which would in- 

Overtime payment has been agreed | clude the increase in the net receipts 
for artists on a daily salary not | arising from the decreased entertain- 
exceeding £100 and for all other | Ments tax. 
artists on weekly salaries not exceed- “In this manner the distributor re- 
ing £250. ceives his proper percentage of the 
increased net receipts caused by the 
decreased entertainments tax, and the 
exhibitor retains the balance.” 


KRS Agrees to 


Perkins Plan 


_ THE KRS has agreed that follow 
ing the Chancellor's tax relief pro 


Korda Films for ITV 


SEVEN of the late Sir Alexander: 
Korda’s films are to be shown on 
television in this country following | 
arrangements made between ABC 
Television and the executors of his 


Levy Regulations 
—from page 3 


estatc. 

The deal covers: “ The Private | reading on Tuesday (May 7) and th 
Life of Henry VIII,’ * Catherine the | committee stage is expected to open 
Great,” “Lady Hamilton,” “ The | at the beginning of the week aft 
Shape of Things to Come,” “ The | next. when cinema tax amendmen 
Scarlet Pimpernel,” “ The Drum” | will be among the first debated 


and * The Ghost Goes West. Strong criticism of this situati 
Plans for the television presenta- | by several Labour MPs, includi: 
tion of these will be announced later. | Mr. Stephen Swingler and Mr. Jo 
= Rankin, is certain. They argue t 
the government thereby _— a 
° tical advantage; that the real posit! 
New ASFP Section of the film trade cannot be put 
perspective unless the increased | 
_A SPECIAL section of advertising| can be set in detail against 
film producers with representation on | reduced tax. 
the executive council is being formed That, of course, will make th 
within ASFP. concession look much more hi 
This is revealed in the annual re-| some than the scant £3 million w 
port of the association which states} it really amounts to. So there 
that the development of this type of | be a campaign of questions this ¥ 
film, both for cinemas and tclevision,| and next to prod both the B 
has brought many new problems to| of Trade and Treasury into prod 
producers. the regulations. 
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LASGOW people usually think of 
George Singleton in one particular re- 


spect. They associate him with the 
Cosmo, the Glasgow cinema which specialises 
in showing Continental, repertory and docu- 
mentary films. 


Some even identify him with the figure of 
Mr. Cosmo which appears in all the cinema's 
advertisements—a rather tubby, bald-headed 
man of medium height, wearing the bowler 
hat traditional to the Glasgow business man. 


The Cosmo was built just before the war, a 
handsome 850-seater incorporating several 
ingenious architectural features. The clock, for 
instance, is in the ceiling above the audience's 
head and was surrounded—until the decorative 
scheme was changed a few weeks ago—with the 
signs of the zodiac. The curtain, too, is not 
only colourful but decidedly modernistic in con- 
ception. 


The Cosmo’s opening programme made the 
point that the British cinema is the purveyor of 
popular entertainment to millions and that some 
of them must inevitably find its standards below 
their requirements. The Cosmo was to meet the 
needs of such people living in the Glasgow dis- 
trict. In particular it expected to show French 
films because “at the present time [1939] the 
French cinema is reaching great heights.” 


Changed by War 


The war changed all that, but by making judi- 
cious use of the Continental films in the country 
George contrived not only to persevere with the 
policy set out for the Cosmo but to retain the 
affection as well as the adherence of its patrons. 


All of the trailers shown at the cinema are 
specially written—superlatives are barred—and a 
monthly bulletin giving brief reviews of the 
feature films is sent to several thousand patrons, 
all regular members of the Cosmo audiences. 


For many years founding the Cosmo had been 
one of George’s ambitions. His father, R. V. 
Singleton, had been a printer and one of those 
film trade pioneers who began by running a 
cinema in a local hall as a part-time job. Even 
before he left school George was managing one 
of his father’s cinemas—at Burnbank, in Lanark- 
shir:. 

By 1920 George had already been elected a 
member of the executive committee of the CEA’s 
Scottish branch. In 1937-38 he was its chairman. 
Since then he has served on many commitices 


GEORGE 


SINGLETON 


of the Cosmo 


by C. A. 
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and has taken an increasingly active as well as 
constructive interest in trade matters. 


At present, for instance, he is a governor of the 
Scottish Film Council, a director of the Children’s 
Film Foundation, a member of the National Film 
Theatre’s selection committee and a member of 
the council supervising the British Film Produc- 
tion Fund. He is also managing director of the 
Glasgow Citizens’ Theatre. 

With his brothers Vincent and Jim he has been 
Steadily increasing the interests of Singleton 
cinemas and they now have a chain of eight 
Vogue cinemas in the Glasgow district. All these 
cinemas have accommodation for audiences of 
over 1,500 and one of them, at Govan, for over 
-,200. 


Feel for Music 


George has a sensitive appreciation of music 
and his taste is reflected in the choice of the 
records for the ** Music for Your Pleasure "’ inter- 
lude in the Cosmo programmes. Only one record 
is played and it is of a quality rarely if ever 
encountered in other cinemas. A slide is shown 
giving details of the item being reproduced and 
of the symphony or other orchestra the audience 
has been listening to. 

This interlude is introduced into the programme 
immediately before the feature film and represents 
one of George’s ideas about the proper presenta- 
tion of the principal film in a programme. It 


is most certainly not intended to provide an 
opportunity to sell ice-cream. Indeed, until 
recently ice-cream was not procurable at the 


Cosmo at all; even now the audience has to go 
looking for it, and that only on Saturdays. 

As a lover of good music George has been a 
financial backer as well as supporter of the Scot- 
tish National Orchestra, and was until a year ago 
one of the directors of the company which main- 
tains it. He has also served as a member of the 
British Council’s Scottish panel. 

Scotland used to be famous for the number and 
liberality of the patrons of its arts. Not so many 
of them are about now as 60 years ago, probably 
more because of lack of funds than because of 
lack of inclination. A consequence is that there is 
no Glasgow school of artists today comparable in 
British reputation let alone in international repu- 
tation to the men of the 1890s. 

Scotland does still produce its artists, however, 
some very talented. For their livelihood they 
depend on a handful of supporters, like George, 
who can be relied upon to buy some of their 
works. 

George has no particular favourite, although 
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OAKLEY } 


a few years ago he was known to be very partial 
to the paintings of William Crosbie, an artist 
who has since made quite a name for himself. 
But today George has examples in his house of 
many young men’s artistic skill. At the Cosmo, 
too, he usually has a painting outside the admini- 
Strative offices and he has on occasion organised 
an exhibition in the cinema’s foyer of paintings 
by young and comparatively unknown artists. 


He is, incidentally, a member of the council 
of the Royal Glasgow Institute of the Fine Arts 
and in the current annual report is thanked for 
organising special shows of art films at the Cosmo. 
He has been a member also of the committee of 
the Glasgow Art Galleries and Museums Associa- 
ution, 


Although George is a man of many interests 
and accomplishments his most endearing charac- 
teristic is that he likes to be thought of first and 
foremost as a showman. He does not want to 
give the impression—which Nature denied him 
anyway—of being a long-haired boy, and there 
are few men so capable of learning lessons from 
the box-office. Indeed, he has occasionally 
silenced fulsome adulators, prattling away about 
what the Cosmo should show, by reminding them 
that he runs the Cosmo to make money. 


‘Typical’ 


There is a phrase, “‘a typical piece of Single- 
ton showmanship,” and, truth to tell, there is 
an element of mischief in George’s make-up that 
leads him at times to do something startlingly 
unorthodox. In the early days of the Cosmo he 
showed a film the trade thought little of, ‘* Penny 
Paradise.”” The intellectuals discerned its merits 
and it ran for close on two months. More 
recently he filled the Cosmo for several weeks 
with ** Martin Luther.”’ But he appeared to have 
surpassed himself last December when he showed 
“Rock Around the Clock” at the Cosmo. He 
told his patrons that it must clearly be a film of 
some social significance to have caused so much 
upset, and he thought they should have a look 
at it. The result was just about the best week's 
business in 1956 and, incidentally, the young 
people’s behaviour was exemplary. 

So, although George is unlikely to be the most 
voluble or demonstrative of the CEA’s presidents, 
he is quite likely to do something unusual during 
his period of office. And, even if he allows dis- 
cussions to carry on longer than some of his 
predecessors, he can be relied on to see that the 
speakers talk sense. 


+ reek ees 


Trade Unionism’'s 


Progress 


in the 


Cinema Industry 


BY SIR 


WENTY years ago, the government 
through the Ministry of Labour was 
conducting an inquiry into the wages and 
working conditions of all grades of cinema 
employees. Years of agitation by NATKI 
had not convinced the general council of the 
CEA that one day it would have to recognise 
trade unionism as an integral part of the 
industry 
With the notable exception of 
and Home Counties branch, and one or two 
isolated no trade union agreement 
existed throughout the industry. Exhibitors 
paid their employees what they thought fit, 
worked them as long as required and gave 
not the slightest heed to holidays, times off. 
overtime, Sunday work payments, meal 
breaks and the rest. In fact, those conditions 
did not exist 
Many of th 
th late Harry 


daily quesi 


the London 


cases, 


exhibitors 
MP. and recall his three 
ministers. This questioning 
went on for years and most of them were directed 
t appalling conditions ° 


older 
Day 


ons to 


will remember 


to strong criticism of the * 


of cinema staffs. Ernest Brown, then Minister of 
Labour, eventually accepted our request for an 
inquiry. Well do I remember the famous joint 
meeting with the minister and members of my 
executive council and the officers and council 
members of the EA. most of whom I then 
met for the first time 


The Outcome 


Ihe result of the minister's investigation was 
before him. He made a straight statement that 
if the CEA would not accept the principle of 
collective bargaining with us, he would have 
no alternative but to introduce a wages board. 

From that meeting there started for the first 
time direct national discussions with the rep- 
resentatives of the CEA general council. which 
led to n itional recognition of NATKI in 1938 

Industrial relations had begun. The rest of 
the story is too long to recount here, but in 20 
years the ndustry’s attitude towards trade 
unionism and the conditions of its employees 
has undergone a revolutionary change. More 
was done in these short years than was done in 
older industries in 60 years, Yet, how much morc 


remains to be accomplished ! The war 


, of course 
' 
held up many progressive measures 


Ihe very low level of wages and working con- 
ditions which 


on we started to build our 
agreements ts still the major reason for the 
comparatively low levels of wages which exist 
in cinemas today. Improvements there have been 
yes, tremendous improvements 
But a glance at the wage rates of our current 
agreements, and the system of grading on which 
they are based, are convincing arguments of 
wh further improvements are essential and 
what difficulties had to be overcome by the 
negouators on both sides, especially at the start 


During the years of depression in between the 
wars, cinema staffs were ten a penny. The un- 
pleasant truth is that the trade made no serious 
effort to provide for intake of manpow 


Ils 


TOM O'BRIEN, 


As in most other things, it relied 
* Everything went all right before 
during the war, so why worry.” 


Full employment, however, has caught the 
trade on one leg. It has failed to retain an 
adequate technical personnel. Cinema conditions 
do not attract newcomers. Even today the atti- 
tude of most exhibitors to the recruitment of 
staffs, particularly projectionists, is unrealistic. I 
have repeatedly warned the trade about this: 
and the problem will become increasingly more 
serious and difficult of solution. 

Exhibitors, in the main, have shown an 
obvious lack of vigour and enthusiasm for the 
work of the National Joint Apprenticeship 
Council. I am the first to give credit to the fine 
job started over the grading or classification of 
cinemas in 1955, when nine zones of graded 
cinemas replaced the previous unwieldy arrange- 
ment, but this can be only a start. Grading 
sull persists, There are from four to seven grades 
of cinemas for wage purposes in each of these 
nine zones. The bases on which these gradings 
are fixed have not been altered in 20 years. 


on chance 
and even 


The union's case is that grading is a device 
of exhibitors to avoid paying their employees 
the rate for the job. Cinemas that can only 


remain open by paying their staffs sub-standard 
wages should close, This has been our consistent 
view and we intend to continue our agitation 
to reduce this unjustifiable system of grading. 
he basis itself of gradings must be changed 
and brought up to a more realistic situation. 


IN 1924, Reginald C. Bromhead formed a 
committee to organise a fund to assist needy 
cases and cover every form of philanthropic 
work within the film industry. For thirty- 
two years he was chairman, coupling this 
active office with that of president on the 
death of Sir William Jury in 1944. 


It was he, in 1936, who prompted Sir 
William Jury in the search for a home that 
ended with the purchase of Glebelands as 
the latter’s gift to the fund. 


In 1946, he sponsored a scheme which led 
to the acquisition of The Craggs at More- 
cambe, Lancashire, and in the same year 
was responsible for the organisation of the 
first Royal Film Performance. 


In the first year of the fund's existence, 
64 members of the industry were assisted 
at a total cost of £339. In the year of Mr. 
Bromhead’s passing no less than £81,270 was 
expended in the upkeep of two homes, pay- 
ments to 383 pensioners and financial aid to 
nearly 700 applicants. 


Through these thirty-two years Mr. Brom- 
head guided the destiny of the CTBF. 


The board of management has unanimously 
decided and believes that all members of the 


- 


KINEMATOGRAPH WEEKLY 


MP 


--—REGINALD C. BROMHEAD MEMORIAL FUND- ~~ 


MAY 9, 


1957 


There should only be two grades of cinemas 
for the purpose of wage payments in each of 


the nine zones, with a special zone for the 
principal West End cinemas. 
The industry has never really faced up to 


its full responsibilities in this matter of its wage 
structure and its wage payments. Good industrial 
relations does not rnean drawing a vail across 
any unpalatable or unpleasant facts; rather 
does it mean facing these unpalatable and 
unpleasant facts, and genuinely trying to find 
a just and fair solution. How many exhibitors 
realise that the wages of cinema projectionists 
and other staffs make no allowance at all or 
take into consideration the unsocial hours worked 
by their employees 

Instead, the wages of cinema workers are 
among the lowest, if not the lowest in the 
country. They should, having regard to the nature 
of their work which is spread over most of the 
day, including work on holidays and Sundays, 
be among the highest paid in the country. 


It is no wonder that the trade will experience 
increasing and serious difficulties in finding 
staffs, particularly technical staffs, as the months 
pass by. The employment of part-time staffs to 
man cinemas because of the inability to find full- 
time workers proves our case, and is an admission 
of defeat on the part of the trade. 


Yes, there is great work yet to do before 
we go to Birmingham by way of Beachy Head, 
or maybe Gleneagles. 


- 


industry will fully agree that this unique 
record of leadership and service merits and 
demands an unparalleled trade effort to raise 
a memorial fund worthy of the founder- 
chairman. 


Ralph S. Bromhead, the new chairman of 
the fund, is delighted that the president, J. 
Arthur Rank, Sir Philip Warter and Lt.-Col. 
A. C. Bromhead, trustees, have authorised 
him to say that they are completely and 
wholeheartedly behind this project. 


It is proposed that the main object of the 
memorial fund shall be to build and furnish 
a new wing at Glebelands to be known as 
the Reginald C. Bromhead Memorial Wing. 
The need for this wing has long been ap- 
parent and was constantly and increasingly 
in the mind of Reginald Bromhead, who had 
met the honorary architect. Mr. Harry W. 
Weedon, at Glebelands to discuss this exten- 
sion less than two weeks before h’s death. 
The existing accommodation at G!ebelands 
is inadequate to meet the growing demands 
upon it. 

The board has no doubt that all members 
of the industry and all its sections wil! 
equally give their enthusiastic backing to thir 
memorial. 
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‘Now the Day and 
Now the Hour’ 


by SIR ALEXANDER KING 


S the Battle of Bannockburn took 

place only a few miles from Glen- 

eagles, | make no apology for repeating the 

above words which were used by King 
Robert the Bruce on that historic occasion. 

That particular Scottish king had some- 
thing. He had something which could not be 
beaten : a united front. Every man _ had 
one common, all-embracing purpose and they 
won despite the great odds against them. 

More than ever, we have to stick together 
and fight to get rid of this unjust and dis- 
criminatory cinema tax. 

When Bruce was watching that famous 
spider, it tried seven times. We have tried 
thirty-seven times—and we must keep on 
trying. 


T is hard to believe that, despite 

the cinematograph  industry’s 

proud record of achievement, entertainments 

tax has been abolished on every conceivable 
type of entertainment except the cinema. 

Well may we ask the questions : “* What 
have we done to merit this dreadful dis- 
crimination ? What have we done whereby 
the government can hit below the belt some 
4,500 cinemas ?” 

The cinematograph industry had the privi- 
lege, previously, of watching, on two succes- 
sive years, two reductions in entertainments 
tax going to sport and theatres, in which 
cinemas did not participate. 

Now, in 1957, we alone have to bear the 
burden of this discriminatory cinema tax. 


Bho government evidently considers 

music halls, football, horse racing, 
dog racing and boxing of greater national 
importance than the cinematograph industry. 

Surely the Treasury read all the discussions 
in the House of Lords and also in the House 
of Commons during the passing of the 
Cinematograph Films Bill. 

So, after the end of June, when we think 
we may have some alterations and concessions 


in the present budget, we start the real 
fight for the ultimate total abolition of the 
cinema tax. 


HAT should we do in the commit- 
tee stage of this budget ? 

First Priority — the rebate scheme to 
give additional help to the exhibitors with 
small takings. 

Next — The Chancellor should allocate — 
out of his 50 per cent. —whatever sum is 
required for the production levy. 

Regarding the exhibitor with small takings, 
it was considered absolutely necessary in 
order to keep cinemas in rural areas in exis- 
tence that they should pay no tax. This 
saved those people and the extension from 
2,000 population to 3,000 population will 
save another 40 or 50 cinemas. 

Surely it is logical that the same type of 
small cinema taking the same small takings 
from £75 to £300 a week—outside those rural 
areas—should also be saved. 

That is why we ask for this rebate scheme. 
It would not cost more than £1,000,000. 


OW to the scale. The Chancellor, 

in his new scale has given us 

lid. free of tax, then 50 - 50—irrespective of 

the fact that we needed far more than that— 
but he at least put his tax on the rails. 

Surely the Treasury knew that there was a 
British film production levy to be taken care 
of, and that is why I repeat, the levy should 
come out of the Chancellor's 50 per cent. 

If that is not done, we find ourselves with 
two taxes: (1) that introduced by the 
Treasury, (2) another introduced by the Board 
of Trade. Therefore, what may happen now 


is that the film production levy can knock 
the exhibitors’ net off the rails. 

Show your MP what is going to happen in 
your cinema if we do not get some further 
tax relief and ask him to support in the 
committee stage the two reasonable conces- 
sions we now ask for. 


remember that most cinemas, without the 

burden of “* entertainments ” tax, can still 
be paying propositions. Let us also remember 
that the cinema, in this modern age, is now 
competing with every conceivable form of 
counter-attraction, all of which may be viewed 
from the comfort of the fireside through the 
medium of television. 

Let alone without the burden of “ entertain- 
ments ” tax we would be able to make cinemas 
pay but, again, let us realise that the average 
admission price, including “ entertainments 
tax, is less than 2s.—the purchasing power of 
which is now considerably diminished. If the 
Board of Trade admission figures are 
examined, it will be further found that there 
are many millions of people daily enjoying 
three hours’ entertainment for the immense 
outlay of Is. 


| N case we have forgotten the fact, let us 


STILL PROSPEROUS 
ENOUGH 


Reassured in the knowledge that the industry 
is stull prosperous enough to be the only form of 
entertainment saddled with a tax of its own, let 
us be proud of this fact and do it the signal 
honour of rechristening it “ cinema tax.’ Some 
people may feel that we are not sufficiently pro- 
sperous to carry a private tax of our own. I 
think that this excessive obesity is proved by the 
fact that we have the further privilege of also 
being levied. 

I think it is agreed that cinemas do not have 
as much public sympathy as we in the trade con- 
sider they merit. Whenever people read of a 
cinema closing down, they are apt to attribute it 
to television, dismissing the fact with the remark, 
“ Well, people don't go to the pictures nowadays 
like they used to." 


YOU CAN'T GET AWAY 
FROM FIGURES 


This, of course, is perfectly true, except in the 
case of courting couples, teenagers generally, and 
children who have nowhere else to go. You can’t 
get away from figures; they prove that we are not 
going to the pictures as much as we used to. To 
Stay at home and watch “ the idiot’s lantern ”’ is, 
of course, so much easier. Many would go on 
to add, so much cheaper. 

Now if this were the case it would appear that 
the reduced attendances would afford our patrons 
the opportunity of supporting the cheaper priced 
seats which for so long they have been denied by 
the pressure of numbers. Graphs have often 
been dismissed as only revealing history and of 
litle help in solving up-to-the-minute problems. 
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Roll Up The Banner 


That Shouts... 


THE CHEAPEST SHOW 


ON EARTH 


—says Derek Eckart 


Our concern is with the living, not with the dead, 
declares this young director of Star Cinemas. The 
post-war audience represents a different type of 


patron. 


Now we have a public that is not afraid 


to pay for the goods it wants 


Let us delve into history then and see whether we 
are able to profit by our past experience. 

We of Star Cinemas have for some consider- 
able time now been conscious of the slight addi- 
tional revenue accruing to the industry from 
theatre sales, turnover from which still increases 
in spite of declining admissions. 


THE ACCEPTED 
METHOD 


In analysing these figures, it has been necessary 
to find a yardstick. The commonly accepted 
method is to relate the sales in “ pence per 
person.”’ Having become accustomed to the arith- 
metical manipulations, some two years ago we 
started to record the “ pence per person ”’ in rela- 
tion to paid admissions. 

This graph enlightened us to the fact that the 
more people patronising our cinemas, the legs the 
admission price per person. As patronage de- 
clined, the average price of admission increased. 


PUBLIC SPURNED 
CHEAP SEATS 


How could we hold in our minds the old idea 
that the cinema must be cheap entertainment if 
it is to survive? Our public, given the opportunity, 
was spurning the cheaper priced seats. Cinema 
managers at large confirm that, when they are 
lucky enough to be bursting at the seams, they 
are still not able to usher their public into the 
front row of the stalls. Many people will say this 
is because of the advent of the wide screen, but 
is this really the case? 


BREAKDOWN OF 
AGE GROUPS 


A survey recently undertaken by one of the 
leading screen advertising companies gave a break- 
down in terms of percentage of the age groups 
attending: 

“Probably the most noteworthy single 
feature about the present cinema audience is 
the extent to which the youngest age group 
(16-24) remains regular cinemagoers—70 per 
cem. of them are in this category.” 

From this fact we must realise that wedding 


bells do not necessarily sound the death-knell of 
the cinema, but at least give it a back seat. In 
other words, at a certain point we lose our patron- 
age, almost like water going over a waterfall. 

Surely our concern is with the living and not 
the dead, i.c., the 70 per cent. that we can see. 
This young, highly paid audience, a product of 
the post-war years, is free from responsibility and 
has shown in no uncertain manner that it has no 
inhibitions which prevent it from enjoying itself. 

It is said that more than four times as much 
money is spent by the same age group on clothes 
as was spent pre-war. The present boom in the 
recorded music world is supported entirely from 
this age group. The recent upsurge of coffee bars 
Owes its existence to this same age group. 


LARGER CINEMAS 
SUFFER LESS 


Board of Trade figures reveal that the larger 
capacity cinemas are suffering a reduced decline 
in attendances. These larger capacity cinemas are, 
of course, in the main in the centre of cities. 

Exhibitors with district run houses in cities all 
complain that the town houses are hitting them 
more than they ever did, so our modern patron, 
not content with avoiding the cheaper seats at his 
local, adds to his financial outlay the bus far 
into town. 

The time has come for us to roll up our brigh 
banner “ The Cheapest Show on Earth” and ™ 
place it with a neon sign “ The Brightest Sho 
on Earth" AUGMENTED BY PROGRAMMES CATER!’ 
FOR THE PATRON OF TODAY. 


GREAT DIVERSITY 
OF PRICES 


As an industry we are not helped in this 
of price standardisation by our great diversity ©! 
prices. In the past it was felt that if you di | 
have the film, then you could attract the custo: -! 
through the pocket. Nobody these days can 
sufficient “fat” to support our own Pp! 
cinema tax and levy. 

Let us be agreed that we have at long la 
a public that is not afraid to pay for the 
it wants. 


GO FORWARD WITH 20th! 


the most of 


the pest 


in 20th’s entire history! 
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Roll Up The Banner 
That Shouts... 


THE CHEAPEST SHOW 
ON EARTH 


—says Derek Eckart 


| N case we have forgotten the fact, let us Our concern is with the living, not with the dead, 


remember that most cinemas, without the 


; burden of * entertainments ” tax, can still declares this young director of Star Cinemas. The 
, be paying propositions. Let us also remember 


that the cinema, in this modern age, is now post-war audience represents a different type of 


competing with every conceivable form of 


mocting with every conceivable patron. Now we have a public that is not afraid 
. COLNIcr-a aACliON, ali OL WHICN May He Viewed ° 
from the comfort of the fireside through the to pay for the goods it wants 


; medium of television 

. Let alone without the burden of “ entertain- 

> ments * tax we would be able to make cinemas 

’ pay but, again, let us realise that the average Let us delve into history then and see whether we bells do not necessarily sound the death-kn 

; idmission price, including “ entertainments ” are able to profit by our past experience. the cinema, but at least give it a back sea 

. ; : oes ‘mas ha for ‘ ider other rds. at a certain point we lose our p. 

3 tax, is less than 2s.—the purchasing power of B gp Pose Star c nem. h ive - som anges , rt he a “9 ae 6 oe . _—_ nt = ¥ ae 

which is now considerably diminished. If the pried ee thane weenie! aie a f Cow eeyedageatle cnet acaees beri Beoge: 

v : tional enue accruing to th ndustry rom ure “T j ith > living ’ 
Board of Trade admission figures are tional revenue — ° oe dus le Reg) our — iS with . living and 

? . : . ; * 3 ise (NCULTe Saies, urnover rom cn Silli Increa ‘ the dead. i.e.. the 7( per cent. that we can 

j amigo it had greethge that there n spite of declining admissions This young, highly paid audience, a produc 
ire a millions of people daily enjoying the post ‘ fre bil 

\ \ t-war vears, . ym responsibility 

three hours’ entertainment for the immense a pth gonge Bedlarns Se ; 


has shown in no uncertain manner that it h 
ale THE ACCEPTED inhibitions which prevent it from enjoying 
METHOD It is said that more than four times as n 


money is spent by the same age group on cl 


STILL PROSPEROUS 


In analysing these figures, it has been necessary as Was spent pre-war. The present boom in 
’ 
ENOUGH » find a yardstick Th commonly accepted recorded music world is supported entirely 
method is to relate the sales in “ pence pet this age group. The recent upsurge of cofice 
xerson.”’ Having become accustomed to the arith- owes Its existence to this same age group 
ace, a _ ian ot P J < t es IS CXistence ! “ ‘ 
R issured in the knowledge that the industry metical manipulations, some two years ago we 
is SUull prosperous enough to be the only form of , ' ‘ he * ner t is ] 
‘ 1 started to record the pence per person n rela- 
entertainment saddled with a tax of its own, let 


us be proud of this fact and do it the signal tion to paid admissions LARGER CINEMAS 


; ‘ This graph enlightened us to the fact that the 
ronour of rechristening it cimema tax Some 


people may feel that we are not sufficiently pro- more peop Ee peewee. dean ieaaer pages dose a - SUFFER LESS 


: admission price per person As patr de- 
serous to carry a private tax of our own I wy verage pI m > | 
hink that this excessive obesity is proved by the clined, the average price of admission ased Board of Trade figures reveal that the la 
fact that we have the further privilege of also raayarvee Pear Ft —— a reduced dex 
F n attendance Se re ity cinemas 
being levied n allendances., rese larger capacity 
I think treed that rem Jo not } PUBLIC SPURNED of course, in the main in the centre of cities 
I . S agrecc na cine is do oO hive 
as much public sympathy as we in the trade con CHEAP SEATS Exhibitors with district run houses ve a 
sider they merit Whenever people read of a complain that the town houses are hitting 
cinema clos ng down. thev are apt to ittribute How could we hold in our minds the old idea more than they ever did, so our modern Pp 
to television, dismissing the fact with the remark that the cinema must be cheap entertainment if not content with avoiding the cheaper seats 
Well, people don't go to the pictures nowadays tis to survive? Our public, given the opportunity, local, adds to his financial outlay the b 
like they used to.” was spurning the cheaper priced seats. Cinema nto town. 


managers at large confirm that, when they are 


The time has come for us to roll up our 
lucky enough to be bursting at the seams, they ' 


banner * The Cheapest Show on Earth 
YOU CAN'T GET AWAY are sull not able to usher their public into the soa re Chcapes ow ¢ 


5 , place it with a neon sign ** The Brightest 
front row of the stalls. Many people will say this 


Earth ’ ; PROGRAMMES CAl 
FROM FIGURES is because of the advent of the wide screen, but Ds arth © AUGMENTED BY PROGRA 


FOR THE PATRON OF TODAY. 
is this really the case? 


This, of course, is perfectly true, except in the 


case of courting couples, teenagers gene rally, and GREAT DIVERSITY 
children who have nowhere else to go. You Pras BREAKDOWN OF 
t away from figures: they prove that we 


Ny t ¢ are not OF PRICES 
soing to the pictures as much as we used to. To AGE GROUPS 


iy at home and watch “ the idiot’s lantern’ 


- 1S, A survey recently undertaken by one of the As an industry we are not helped in 
of course, so much easier. Many would go on leading screen advertising companies gave a break- of price standardisation by our great dive 
to add, so much cheaper, down in terms of percentage of the age groups prices. In the past it was felt that if you 

Now if this were the case it would appear that attending : have the film, then you could attract the cu 
the reduced attendances would afford our patrons “Probably the most noteworthy single through the pocket. Nobody these days can 
the opportunity of supporting the cheaper priced feature about the present cinema audience is sufficient “ fat’ to support our own Pp 
seats which for so long they have been denied by the extent to which the youngest age group cinema tax and levy. 
the pressure of numbers. Graphs have often (16-24) remains regular cinemagoers—70 per Let us be agreed that we have at long ! 
been dismissed as only revealing history and of cem. of them are in this category.” a public that is not afraid to pay for the 
little help in solving up-to-the-minute problems From this fact we must realise that wedding t wants 
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Heads of renting companies give a 
forecast of films to come and how ; 
' they will be offered to the trade 
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BUSINESS IS GOOD AND CAN |. 
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by J. F. PATTISON, managing director, 20th Century-Fox listances to do so 
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CAN 


BE BETTER 


by J. F. PATTISON, managing director, 20th Century-Fox 


VERY country, they say, gets the 
government it deserves. Great Britain, 
as you would expect, gets the films 

it deserves. Does, however, the cinemu-going 

public of our country” get the proper 
opportunity of seeing the films it deserves? 

No one today doubts that wondertul motion 

picture entertainment is coming from Hoily- 
wood and the British studios. The production 
policy of 20th Century-Fox alone would 
ensure a bumper vear. Under the dynamic 
leadership of our president. Spyros Skouras. 
1957 will mark the greatest product activity 
for the company in more than 20 years, with 
the talents of Hollywood’s foremost pro 
ducers. directors, writers and stars” being 
assembled to make the finest programme 
possible. 


Headed by Buddy Adler. executive head oi 
production, are such noted stall producers as 
Charles Brackett. Phillip Dunne, Henry Ephron 
Samuel G. Engel. Nunnally Johnson id othe: 
names well known to British exhibitors 

Independent producers preparing major pro- 
ductions for 20th-Fox release at Darryl 1 


Zanuck, Jerry Wald, David OQ. Selznick, Richard 
Rodgers and Oscar Hammerstein Tl, Benedict 
Bogeaus, Andre Hakim and Robert L. Jacks 

We have further strengthened our great Holly 
wood supply by the setting up of a British pro- 
duction office under the direction of Bob Gold 
stein, who has already negotuated deals with top 
box-office British producers such as Danny Ang 
and Carol Reed, bringing under the 20th Centu 
Fox banner top star Kenneth More and many 
others 

Scheduled to appear in this imposing array of 
films are such popular actors as Gregory Pecl 
Marlon Brando, Yul Brynner, John Wayne 
Clark Gable, Robert Mitchum, Cary Grant, Ray 
Milland, James Mason, Richard Todd, Johnni 
Ray. Alan Ladd, Robert Wagner, Rock Hudson, 
Harry Belafonte, Tom Ewell, Jeffrey Hunier 
Ernest Borgnine. Don Murray, Clifton Webb, 
Edmond O'Brien and Pat Boon 

Actresses under contract to 20th-Fox include 
Ingrid Bergman, Ava Gardner, Jennifer Jones, 
Susan Hayward, Deborah Kerr, Marilyn Monroe. 
Jean Simmons. June Allyson, Jayne Mansfield, 
Joan Collins, Arlene Dahl, Dorothy Dandridge, 
Gene Tierney, Shirley Jones, Sophia Loren, 
Sheree North and Dana Wynter. 

Despite this great flow of entertainment from 
20th Century-Fox and other studios, it Is a 
fact that a huge section of the British cinema- 
going public is denied the opportunity of sccing 


a number of these films. Yet our industry 
presents an outstanding example of a service 
where the public interest is identical with the 
private interest of the traders engaged in it. 

In fulfilling his duty to the public—and every 
man in show business does have a duty to the 
public—the exhibitor is fufilling his duty to him- 
self, his family and his shareholders, and the 
esponsibility he bears to the industry as a whole 
if he plays the big pictures, he will take the big 
money. It is as simple as that. If he neglects 
this duty to the public to provide only the best, 
then he neglects his own interests. 

Today we have the crazy situation whereby 
particularly in the London release area—too many 
theatres play the films that the public are not 
willing to pay money to see, while those films 
that they are only too anxious to patronise are 
not being made available to the potential 
customers 

Why should people go out and pay to see bad 
pictures, when they can stay at home and see 
them on television for nothing? 

Let us face up to it, what used to be known as 
the picture-going habit and was so often used as 
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the reason for maintaining a rigid booking policy 
no longer exists 

We at 20th Century-Fox get numerous 
letters from the public in the gr 


he ater London 
area alone, saying that they do not understand 
why they cannot sce films such as “ Th King 


and I” and * Anastasia " 


unless they travel long 
distances to do so 


They tell us that they want to see films 


s Such as 
these and they cannot understand why their local 
cinema does not play these films, but instead 


offers as an alternative ** Mary Smith Steps Out,” 
in which they have not the slightest interest. | 
am quite sure this does not apply only to 20th- 
Fox product 

The money that has been denied the exhibitor 
by the loss of the films he has denied the public 
must total a fantastic sum. But probably what 
is much more important is the fact that the pro- 
ducer of the film has not had returned 
the maximum amount of revenu 
able on his picturs 

Surely one of the primary duties of a distribu- 
tor and exhibitor is to return to the producer of 
a Successful picture as much revenue as is possible 
in order that that producer may continue making 
big pictures? 

\ big picture should play in as many situations 
and for as long as the public is willing to pay 
money to see it. Yet how many times have we 
ail heard exhibitors boasting that they had 
booked a big successful picture for less playing 
time than they knew it merited. For example, a 
man who played * Reach for the Sky ” for three 
days when he could, and should, have played it 
for six days, has done a great 


to him 
that was obtain- 


disservice to our 
industry and has discouraged the production of 
great pictures 

Today we and other distributors do everything 
to make it as casy as possible for exhibitors to 
exploit our pictures. Our policy of launching 
film aationally by saturation pre-release publicity 
and advertising campaigns has been extremely 
successful for our customers as well as ourselves. 

Let me give an example of this so that you will 
appreciate what we as a company do to ensure 
the box-office success of our pictures. Take the 
David Whitfield recording of “Ill Find You,” 
the theme song from “Sea Wife.’ This best- 
selling campaign was worked out by us in the 
interest of our customers 

At considerable cost, and at the expenditure of 
much ingenuity and time, we persuaded Britain's 
top song-writer, Tolchard Evans, to write a theme 
song for Britain’s top-selling artist, David Whit- 
ficld, to sing behind the main titles, because we 
knew what an asset a hit song can be 
the best of films. 

he Decca Company then recorded David 
Whitfield singing the song and advertised that 
it was the theme song from “ Sea Wife” in all 
its extensive national publicity. Whitficld him- 
self at all his theatre and television appearances 
plugged the film. 

The trade will not have forgotten the nation- 
wide tie-up we negotiated with Raleigh cycles for 
the successful “ Smiley.” With “Island in the 
Sun” an even bigger promotion, with television 
and radio exploitation, is being finalised 
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Every film we release receives individual treat- 
ment, and the campaign is most carefully worked 
out to the last ticket-selling detail 

Our local publicists also exploit our pictures 
in the key cities and we believe that this national 
and key city publicity 
tion. It is, therefor 


achieves complete satura- 
up to the exhibitor to take 


This is the type of promotion which we believe 
is far m« fl than the S50 50 class of local 
! | exploimlatior 

The on picture industry has entertainment 


to offer the public that cannot be equalled by 
any other medium. Where could one see enter- 
tainment such as “ Reach for the Sky,” “ The 
King and I,” the “ Doctor” series, ** Yangtse 
Incident,” * High Society,” * Anastasia,” 
** Giant,” “ War and Peace,” ** Oklahoma!” etc., 
except on the cinema screen with all its new 
techniques 

Business is good and I for one believe that it 
can and will be better for those who strive to 
make it so and take the fullest advantage of 
everything the industry has to offer 


EXTENDED RUNS ARE 
IN THE CARDS 


by CHARLES GOLDSMITH, chairman and managing director, 
Metro-Goldwyn-Mayer 


Pa HERE is no doubt that the prospects of 
+ the recent national budget gave rise to 
greater optimism ind hopes of relief and 
encouragement than, I suppose, any since the 
entertainments tax was Slapped on two wars 
back 
That being the case, it will need a consider- 
ible amount of good news elsewhere to offset 
the bitter disappointment of the delegates 
assembled in Gleneagles for this annual con- 
ference 
I sincerely and warmly believe that my 
as it does with the new- 
the best single company line-up 


message dealing mainly 


deal MGM and 


of entertainment that I can remember in more 
than 25 vears, will bring excellent news and 
create a more optimistic spirit here and abroad 

I don’t say so lightly. MGM, as the industry 


well knows, has passed through a year of great 
changes, of much reorganisation, replanning and 
revitalisation under the leadership of Joseph R 
Vogel, newly elected president of Loew's Incor- 
porated Only the international organysation, 
under the presidency of Arthur M. Loew, has 
remained unchanged 

At the head of the company is a new board 
At the studios, both direction and policy have 
changed—the latter considerably There is now 
a powerful production committee of experts 


There will be an unbroken flow of top-flight 
pictures from Culver City. But, in addition, there 
will be a strong backing of independently made 
pictures, produced closely in association with 
MGM 

That is a radical change for the most conser- 
vative of all film companies which, for 30 years, 
con ¢ biggest roster of * resident” stars 
ind atest number of writers, producers 


and directors in the business 

I! has worked out for the good of everyone 
MGM was able to trim its expensive roster 
rheads considerably and invest in other direc- 
tions: to make a greater selection of stars than 
ver before ind to command an even wider 
circle of production talent. What is more, the 
and their associates knew that they had 
deal to lose as independents and nothing 
to gain if they did not make the grade at the 
box-office 

At least ten independent production companies 

contributing to the current schedule and the 
result of all the careful replanning is that Mr. 
Vogel has just been able to announce that, 
instead of around 26 pictures during the coming 
year, MGM will present 36 

That, I trust, has already 
bright note 

Bright note number two is that we are in 
the position of having 18 productions completed 
and ready for release, plus the new wide screen 
version of “‘Gone with the Wind.” There are 
seven more being edited and six in the shooting 


«t 


ars 
a great 


sounded one very 


Stage. In active preparation are many big pro- 
ductions to delight the hearts of all showmen and 
public alike 

1 am asked if there is any special trend in 
the new programme. Not particularly. A healthy 
percentage of the pictures are from famous stage 
successes and best-selling books: quite a number 
are being made on the actual locations of their 
storics. Among the countries where units of 
MGM and associated companies have been—or 
are now—filming are: France, Belgium, Holland, 
Spain, Italy, Australia, Africa, Japan, South 
America and, of course, Great Britain and the 
United States. 

Undoubiedly, the biggest single property we 
will screen during the coming year is the mullti- 
million dollar “ Raintree County,” which will 
have a running time of well over three hours. 
From a remarkably successful book, it has many 
elements in the classic “Gone with the Wind” 
style—many stars, thousands of players, a great 
human drama of the Civil! War 

Heading the comedy field will be the scintillat- 
ing new Brando film, *“ The Teahouse of the 
August Moon,” which takes the mickey out of 
the occupying forces in Okinawa; two dramatic 
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highlights are the Rock Hudson-Dana Wyr 
Mau Mau drama, “ Something of Value,” p 
duced in Africa, and * Tea and Sympathy,” st: 
ring Deborah Kerr and John Kerr, both 
whom introduced it to its fabulous long Broad 
way run. 

Our MGM British studio is at present film 
“Captain Dreyfus,” starring Jose Ferrer as 
central figure in Zola’s dramatic story, “| 
Accuse.”” 

And there are many more productions w 


such a variety of great mame stars as Stewa 
Granger, Jean Simmons, Gregory Peck, Dx 
Martin, Paul Douglas, John Wayne, Cy 
Charisse, Ava Gardner, Elizabeth Taylor and 


Robert Taylor, Eleanor Parker and Glenn Ford 
to name only a few. 

In the independent field, how has that sche 
worked out so far? What are the productior 
coming—and the plans? 

Three pictures really launched the campaig 
Samuel Goldwyn’s * Guys and Dolls.” Will:. 
Wyler’s “Friendly Persuasion” and Sol ¢ 
Siegel's “* High Society.”” All three have takes 
huge money at the box-office so far and s 
have quite a long way to go before finishing 
release 

Segel has finished yet another Bing Crosby 
picture, ““Man on Fire,” and is rounding off 
yet another top musical in Gene Kelly’s * Les 
Girls.” The preview of the first-named and 
advance rough-cut of the second have been s 
outstandingly successful that a new six-pictur 
between MGM and Siegel has just beer 
signed. First of the new deal is Danny Kaye 


contrac 


* Merry Andrew” (tentative title). Need I s 
more! 
Arthur Freed, for so long responsible fo 


many of MGM’s top musicals, has recently con 

pleted his independent “ Silk Stockings,” with 
Fred Astaire, Cyd Charisse, Janis Paige and Pet 

Lorre. Freed is readying another big show. 
* Gigi.” based on the French international hit 
and he will continue as an independent releasing 
through Metro. The music and lyrics are being 
written by Alan Jay Lerner and Frederick Loewe 
the team that has made “ My Fair Lady” an 
international hit before it even left New York 


Other noted production companies whose pro- 
duct we are handling include Bryna (Kirk Doug- 
las is a leading light): Thor (Gene Kelly); Avon: 
Solar (Sol Lesser): Albert Lewin: and Herbson, 
the team of Hugh Herbert and Mark Robson. 
who have recently completed one of the sauciest 
and funniest stories ever committed to celluloid 
in “ The Little Hut.” This is the story of onc 
woman and two men shipwrecked on a desert 
island. As Ava Gardner is the girl and Stewart 
Granger and David Niven the men, the enter- 
tainment prospects are delectable! 

Crossing the Atlantic, there are two important 
contracts signed with British producers. The 
whole trade has applauded the deal we concluded 
under which Sir Michael Balcon and Ealing 
Films continued their long-held tradition of very 
individual British films. The programme started 
auspiciously with Jack Hawkins’ “ The Man in 
the Sky” and is succeeded by the Australian- 
produced “* The Shiralee.”’ : 

_ Harry Secombe in * Davy ” and Alec Guinness 
in “ Barnacle Bill” are two more in various 
Stages of editing or filming; soon to be launched 
is the epic “ Dunkirk.” Second of the British 
contracts is with Claridge Productions, whose 
* Action of the Tiger,” made in Spain and 
Britain, stars Van Johnson and the irresistible 
French star, Martine Carol. 

It will be impossible in the short space at my 
disposal to deal with all our product, but | 
must touch quickly on Avon Productions. whose 
scintillating offerings will include the star-studded 
“ Brothers Karamazov,” including Yul Brynner. 
Carroll Baker (the hit of “Baby Doll’) and 
Claire Bloom: the fabulous rock ’n’ roll star 
Elvis Presley in the tentatively titled “ Jailhouse 
Kid,” which is conceived on “ Blackboard 
Jungle” lines; “The Reluctant Debutante.” 
which as a play has scored heavily in London 
and on Broadway: and “Cat on a Hot Tin 
Roof,”” by Tennessee Williams, the boldest and 
most controversial playwright of modern times 
_ Prominent among preparations are “* The Boy 
Friend’ (nearly four years on the London stag: 
and a smash on Broadway); “ The Wreck of th 
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FUTURE PRODUCT 


Mary Deare,” sensational British novel to be 
made by Alfred Hitchcock; Daphne du Maurier’s 
“The Scapegoat,”” a romantic drama; “ Tunnel 
of Love”; and the gigantic *“ Ben Hur,” each 
a proven hit with the public in play or book 
form. 

A further question I am asked is, with all 
that product—and more, too—what pattern of 
distribution do we intend to employ? Well, it 
is obviously a serious waste at a time when no 
one can afford to waste if we do not play pic- 
tures as long as there is life in them. Therefore 
extended runs which worked out so successfully 
with “ High Society” are in the cards. It is 
obvious, too, that there will be a more regular 
and steadier flow of releases. 


National campaigns and local co-operation 
with exhihitors? We are already working on a 
huge budget and to the limit of our personnel 
m both categories and our release advertising 
has been built up steadily to cover increasingly 
large circulauons. Television has most naturally 
played a large part in the promotion of Metro- 
Goldwyn-Mayer pictures during the last year or 
so. Free air time has been considerable and of 
a high standard. We have experimented with 
commercial television advertising and will con- 
tinue to do so. Who can possibly ignore a 
medium whch reaches millions of people ip a 
live action form. 

Certainly it does not have the size. scope or 
colour of our cinema screens. But it has certain 
advantages over the press—as, indeed the press 
has over television in other ways—that we would 
be foolish not to use it, unless economics ruled 
it out. It is too early to tell yet how effective 
our experiments have been, but we are continu- 
ing. 

What's more, we will use every possible show- 
manship means of bringing good pictures to the 
notice of the country’s cinemagoing millions. 

That's the story in rather a large nutshell, and, 
as Sam Goldwyn says, “I haven't the time to 
write a short letter.” 


iT IS THE 
QUALITY 
THAT COUNTS 


by F. E. HUTCHINSON, managing director, 
Paramount 


HE year 1957 will long be remembered 

as that in which Cecil B. DeMiille’s 

breath-taking and inspiring epic, * The 
Ten Commandments,” was presented to the 
public in this country. That, in itself, marks 
1957 as a year which will go down in the 
annals of motion picture history. It is my 
firm conviction that this film will do more 
than any other to shape the future of our in- 
dustry. 


In 1957, as in the past, Paramount will con- 
tinue to make its important contribution to the 
solidarity and prosperity of the cinema as the 
world’s greatest entertainment medium. 
Quality is and always has been Paramount's 
first aim and we shall deliver a quality pro- 
gramme in 1957. All our pictures will be in 
VistaVision, many in colour, and the in- 
dustry’s top craftsmen will work with the in- 
dustry’s top personalities. Moreover, we 


shall continue our successful policy of 
developing new stars, such as the sensational 
Anthony Perkins, who has already been 
voted the No. | find of the year in a leading 
fan magazine and one of the principal trade 
Papers. 

Of more current interest is the release in May 
of “ Funny Face,” which stars Audrey Hepburn 
in her first singing and dancing role; in this 
* forward-look *’ musical she is teamed with Fred 
Astaire and with Kay Thompson, the great 
cabaret star who in this subject becomes a great 
new screen personality. Sam Goldwyn, who 
attended a preview of “ Funny Face,” declared. 
“I could hardly wait to get to my office this 
morning to tell you what a fresh, wonderful pic- 
ture it 1s—reaching heights of entertainment sel- 
dom seen on the screen. * Funny Face’ is truly 
an inspired picture. IL would be very proud to 
have had * Funny Face’ to my credit.” 

Anthony Perkins is starred in two of Para- 
mount’s films soon to be presented here. The 
first, to be released in June, is entitled *“ Fear 


Strikes Out,”” in which he is co-starred with Kar] 


Malden. This is a moving and dignified drama 
of a man’s fight for self-determination. Young 
Perkins is also co-starred with Jack Palance in 
* The Lonely Man,” in which action and drama 
are excitingly blended in this story of a famous 
gunfighter who is going blind. As an outcast, 
his greatest battle is to regain his place in society 
and in the affections of his only son, brilliantly 
portrayed by Anthony Perkins. 

Also in June, Paramount will release “ The 
Buster Keaton Story,”’ with Donald O'Connor 
playing the famous dead-pan comedian. Ann 
Blyth portrays Keaton’s wife, who travelled the 
road with him as his vaudeville partner when his 
movie career was halted by the advent of sound. 
The glamour queen of that era is played by 
Rhonda Fleming. 

Then there is ** Beau James,” which covers the 
tempestuous career of Jimmy Walker during his 
reign as the Mayor of New York City in the 
roaring twenties. Bob Hope, as the dapper 
Walker, has never so effectively shown his un- 
rivalled ability to combine drama with comedy. 
Hope's co-stars are Vera Miles as the girl friend, 
Paul Douglas as the political machine henchman, 
and Alexis Smith as Mrs. Walker. 

Paramount has always been proud to have 
made a western by which others are measured: 


19 


* Shane.” In September, Paramount will present 
a western of even greater appeal, “* Gunfight at 
the OK Corral.” Burt Lancaster is Wyatt Earp, 
the United States marshal, and Kirk Douglas as 
Doc Holliday, the gun-slinging, ex-dentist turned 
gambler. 

Jerry Lewis, in his first solo starring role, plays 
the title role of “ The Delicate Delinquent,” a 
delinquent living in the environment of Teddy 
boys who is too delicate to measure up to thei 
warped standards 

The spectacle, adventure and glitter of I1th 
century Persia are captured on the sereen in 
“Omar Khayyam,” a multi-million dollar pro- 
duction that has a cast big enough to equal its 
theme: Cornel Wilde plays Omar Khayyam, with 
Debra Paget, Michael Rennie, Raymond Massey 
John Derek and Yma Sumac 

The producer-director team of Perlberg and 
Seaton, which has been responsible for some of 
the screen's major hits, has completed its first 
western, “ The Tin Star.” In this film, Henry 
Fonda, Anthony Perkins, Miche! Ray and Betsy 
Palmer head the cast This production team ts 
also at present shooting “ Teacher's Pet,’ in 
which Clark Gable and Doris Day are teamed in 
a comedy. Gig Young and Mamie Van Doren 
are co-starred. 

Hal Wallis has completed, or is in the pro- 
cess of shooting. four films: ** Hot Spell,’ star 
ring Shirley Booth, Anthony Quinn, Shirley 
MacLaine and Earl Holliman; “ Loving You,” 
a song-filled siory presenting Elvis Presley as his 
fans like him best: “ Sad Sack,” starring Jerry 
Lewis as a poor private soldier who can never 
do anything right: and ‘ Obsession,” starring 
Anna Magnani and co-starring Anthony Quinn 

Alfred Hitchcock is preparing another film to 
star James Stewart, entitled “ From Amongst the 
Dead.” 

Iwo other films completed and soon to be 
released are * The Joker is Wild,” in which Frank 
Sinatra plays Joe E. Lewis, the celebrated night 
club comedian; and “Short Cut to Hell,” on 
‘which James Cagney makes his debut as a direc- 
tor, guiding a new screen personality, Robert 
Ivers, who plays a cold-blooded killer. There is 
also the Cornel Wilde thriller, “ The Devil's 
Hairpin,” in which he is teamed with Jean 
Wallace and Mary Astor. 

Sophia Loren recently arrived in Hollywood 
to star in Eugene O'Neill’s classic, “Desire Under 
*- in this she will be starred with 
Anthony Perkins and Burl Ives. 

These films serve as Paramount's testimonial 
to the company’s confidence in the future of this 
great industry. | wholeheartedly endorse Barney 
Balaban, president of Paramount Pictures Cor- 
poration, when he says, “1 am sincerely certain 
that the Paramount picture has never been more 
Paramount.” 


AIM AT THE 
LARGEST 
AUDIENCE 


by W. A. FIELDER, director and general 
manager, AB-Pathe 


SUPPOSE it is true to say that film 
| making, as we know it today, stems from 

“The Great Train Robbery ” of 1903 
a mere 54 years ago. Although I do not 
qualify for membership of the Cinema 
Veterans for a couple of years, nevertheless, 
my experience covers a large part of the 
feature-making era—and what vast changes 
this period has brought. 

I have seen the arrival of the talking 
picture, colour, 3-dimensional films, Vista 
Vision, “scopes” of various shapes and sizes, 
Cinerama and now Vodd-AO. Out of this 
changing pattern comes one elementary fact 
—there is no positive formula for a successful 
box-office picture. Millions can be poured 
into the making of a picture using the most 
expensive techniques and the world’s finest 
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ible local schemes which result’ from the 
enthusiastic co-operation of publicist, exhibitor 
ind the local industry. organisation or shop- 
keeper 

In publicity the days of Barnum and the big 
drum have virtually gone. Today each picture 
must be sold and publicised as a separate piece 
of merchandis: Here the benefits of being part 
of a “ vertically integrated combine ™ are obvious 
because the publicity experts from production, 


distribution and exhibition jointly plan our pub- 
licity campaigns and, of course, our independent 
customers get the benefit of this pooling of pub- 
licity “ Know how” and experience 

Our primary aims, therefore. are threefold: 


1. To offer a variety of product which is 
really worth while 
2. To publicise and exploit this product to 


the full: 

To aid, in every possible way, the exhibitor, 

Whoever he may be, who plays our preduct 
This policy will continue 


BIG PUBLIC 
FOR THE 
‘RIGHT’ FILM 


by BOB WOLFF, chairman and managing 
director, RKO Radio 
more 


66 IGHT”™ pictures are taking 
than ever before at the box-office 


and RKO is particularly well 
equipped to ensure the British showman’s 
future with a programme designed to attract 
the millions of cinema fans seeking the 
“right ” entertainment. : 
Fortified by the recent successful release of 
a number of pictures, including the block- 
busting “ Oklahoma!” the company is ready 
with a varied programme for presentation in 
the current year. This new group embraces 
high-powered, star-filled subjects certain to 
make the most forcible impact on the box- 


office. 

Soon to go on general release. and now play- 
ing its world premiere engagement at the Gau- 
mont, Haymarket. is “ The Day They Gave 
Babies Away,” a true-life drama of family ppeal. 
It stars Glynis Johns, Cameron Mitche!l and 
those leading juvenile players, Rex Thon pson 


and Patty McCormack 

* Babies is being released with the British 
comedy, “ The Silken Affair.” an RKO presen- 
tation starring David Niven with Genevieve Page. 


Ronald Squire, Beatrice Straight and Wilfrid 
Hyde White The comedy showed its pulling 
powers in its West End premicre screening at the 


Plaza, Haymarket 

The coming months will see the presentation 
of the first of the Diana Dors vehicles for RKO. 

The Unholy Wife.” drama which co-stars het 
with Rod Steiger. This will be followed by a 
second Diana Dors subject. “I Married A 
Woman,” which gives the actress a complete 
change of pace in a richly humorous story: she is 
teamed with comedian George Gobel. 

RKO is paying special attention to those mil- 
lions with a special liking for adventure, by offer- 
ng three major subjects tailored for this 
preference. 
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The first is “* Jet Pilot.” 


Howard Hughes’ suc 


cessor to his classic Hell's Angels.’ Johr 
Wayne is starred with Janet Leigh 
“The Brave One™ needs little introduction 


Winner of an Academy Award for the best storys 
of the year and more than a dozen citations and 
recommendations from. international organisa 
tions, * The Brave One ™ has toppled box-office 
records in all countries in which it has played 
to date This King Brothers production stars 
British bov actor Michel Ray 

* Run of the Arrow,” third in this group, s 
Rod Steiger in his first romantic and sympathet! 
role. with Spanish actress Sarita Montiel as | 
leading lady 

In the ficld of light entertainment. RKO 
soon to present “ Public Pigeon No. 1.” whic 
co-stars Red Skelton with Vivian (* Guys and 
Dolls") Blaine and Janet Blair This comedy 
romance with music marks Skelton’s return to 
the screen 

In similar vein, and also introducing new songs 
and dances is “ The Girl Most Likely,” a 
musical comedy romance starring Jane Powell 
Cliff Robertson, Keith Andes, Kaye Ballard and 
Tommy Noonan. 

All at RKO are putting themselves on a limb 
with the confident prediction that “ The Young 
Stranger “ will be rhe sleeper of 1957 and, pro- 
perly exploited. it can be one of the year’s top 
grossers The drama of youth and its growing 
pains stars 18-years-old James MacArthur, son 
of Helen Hayes i 

Three other dramas, “* That Night! ", starring 
John Beal, “ The Violators,” featuring Arthur 
O'Connell, and “Escapade In Japan,” filmed 
entirely in Japan and starring Teresa Wright and 
Cameron Mitchell, are also on RKO’s immediate 


programme, as are the true-life adventures ~ The 
al . 

Naked Sea.” the story of a tuna clipper in 

* ead “ 

hazardous waters. and Wakamba which 


presents for the first time on the screen the rituals 
and wavy of life of a mysterious African tribe 

The company has just completed camerawork 
on “ Stage Struck,” drama of a young Broadway 
actress. starring Henry Fonda, Susan Strasberg, 
Joan Greenwood, Herbert Marshall and Chris- 
topher Plummer, and preparations are W ell under 
way for filming to start on the Norman Mailer 
World War I story, “ The Naked and the Dead, 
with Paul Gregory producing and John Farrow 
directing. 

Plans are also well advanced for the produc- 
tion of “ Pakistan.” adventure drama to be 
filmed in the locale of the title; * Bangkok, 
drama to be shot on location in Thailand: and 
* Rachel Cade.” romantic drama of a white girl 
who dedicates her life to serving natives in the 
Belgian Congo, where the picture will be filined. 

In Britain's rapidly changing market, i Is 
difficult for either distributor or exhibitor to 
foretell with any certainty how the public will 
react to a film. But one thing is vital to our 
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ASSOCIATED BRITISH Presents 


VERA- ROBERT 


MARTIN - ELLEN  FLEMYNG 


Lets Be Happy! 


Based on the stage play “Jeannie” by AIMEE STUART 


with ZENA MARSHALL - GUY MIDDLETON 
GORDON JACKSON - JEAN CADELL 


SCREENPLAY BY DIANA MORGAN ~* DIRECTED BY HENRY LEVIN 
Music by Nicholas Brodsky * Lyrics by Paul Francis Webster 


A MARCEL HELLMAN PRODUCTION 
TECHNICOLOR® * A CINEMASCOPE PICTURE 


DISTRIBUTED BY ASSOCIATED BRITISH-PATHE LIMITED 


AT THE EMPIRE Leicester Square from MAY 9th 
LONDON TRADE SHOW - STUDIO ONE - MAY 8th - 10.30 am. 
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future: films must be allowed to play extended 
runs at theatres if and when they prove they have 
unusual staying power—as indicated by public 
demand. Only on this revised system can the 
producer be tempted to concentrate exclusively 
on the bigger and more unusual picture without 
which the industry cannot make progress. 

And let us never forget the important part 
publicity has to play in tempting yet more folk 
to roll up for a fine evening's entertainment at the 
cinema, 

RKO has for some years claimed for itself the 
title of “The Showmanship Company.” This 
is no gimmick title, but is based on the all-out 
endeavours of RKO to present its product backed 
by every publicity, advertising and exploitation 
medium at its command. No effort or money is 
spared in drives embracing national and local 
newspapers and magazines, posters, merchandise 
tie-ups, stunts and TV and radio link-ups. 

A word on this last point. It would be wrong 
for any distributor to contemplate an all-out 
drive without considering commercial television 
as a means of marketing films. Where there is 
an angle to promote added public awareness of 
RKO product. the company utilises it 

RKO has always supplied exhibitors with the 
most advanced forms of campaign manuals and 
has used its exploitation department to the maxi- 
mum for localised selling in the UK. 

It is. however. important to remember that it 
is impossible for any campaign to make the 
fullest impact without the wholchearied co- 
operation of exhibitors to turn the distributor’s 
efforts to his own advantage. 

Recent trends show that the box-office is onc 
again marching forward. It is my prediction 
that this progress will continue—and that RKO 
will play its full part in this advance 


THE FUTURE 
LIES IN 
BiG FILMS 


by MONTAGUE MORTON, managing 
director, United Artists 


1 


S I write there lies before me the KINe.. 
A April 18 issue, with the startling head- 
lines, “ Attendance Decline Rate is 
Maintained. 81 Million Fewer Admissions in 
1956. Fourth Quarter Shock.” In these head- 
lines is told the real and the most serious 
problem which faces our industry. How are 
we to hold our audiences against the fiercest 
competition the industry has ever had to 
meet; how arrest the decline? 

Of course, the situation is not new, only 
one of increasing urgency and growing magni- 
tude. To a considerable extent we have met 
the challenge in the last three or four years 
by the brilliant techniques of CinemaScope, 
VistaVision, etc., which have infused vitality 
and excitement into picture-making and 
stimulated a new attitude and a fresh interest 
in the cinema-going public. But all inventions 
become in time, commonplace, and are soon 
taken for granted. Nor can new inventions, 
gadgets and gimmicks be expected to continue 
in a ceaseless flow. 

What the industry requires is a flow of pictures 
of a quality and calibre to justify our claim to 
the public that films are the best entertainment, 
that the screen offers an excitement in its subjects, 
its production values, its stars and directors which 
cannot be matched by any other medium of 
entertainment in the world. 


Speaking for United Artists, | would say that 
this company is keenly aware that the future of 
the industry lies in the “ big” production. No 
one, of course, imagines that great pictures will 
be available to fill the screens every week of the 
year, but greatness must be our aim and, if we 
are sufficiently successful, we will recapture our 
lost audiences and rebuild in the cinemagoing 
public habits which will, at the same time, help 
to carry the average production and the lesser 
picture, 

Because United Artists evaluates the future in 
these terms, it is devoting itself more and more 


to productions of outstanding calibre, and is com- 
mitted to an investment of more than $0 million 
dollars. of which a heavy proportion is staked in 
the making of calibre pictures, with producers, 
directors and stars of international fame. 

To cite some examples: Michael Todd’s fabu- 
lous “ Around the World in 80 Days” has a 
Star cast which includes David Niven, Cantinflas, 
Shirley MacLaine and Robert Newton, and 40 
players all of star strength, directed by Michael 
Anderson. : 

Outo Preminger’s ** Saint Joan” stars Richard 
Widmark, Richard Todd, Anton Walbrook, John 
Gielgud and Felix Aylmer, with Jean Seberg in 
the title role, with a remarkable supporting cast. 

Stanley Kramer's “ The Pride and the Passion,” 
starring Cary Grant, Frank Sinatra, Sophia Loren. 
is in Technicolor and VistaVision. 

* Legend of the Lost,’ in Technirama, stars 
John Wayne, Sophia Loren and Rossano Brazzi. 
and is produced and directed by Henry Hathaway. 

* Paths of Glory,” now being made in Munich, 
stars Kirk Douglas, Ralph Meeker and Adolphe 
Menjou, and is directed by Stanley Kubrick. 

“ The Vikings,” in CinemaScope, is to be made 
in Norway and Brittany with Kirk Douglas, 
Ernest Borgnine, Michael Rennie, Tony Curtis 
and Janet Leigh, directed by Richard Fleischer. 

* The Quiet American,” produced on location 
in Saigon, is based on the famous novel by 
Graham Greene. Produced and directed by 
Joseph L. Mankiewicz, it stars Audie Murphy, 
Michael Redgrave, Claude Dauphin and Giorgia 
WO. 

This list could be extended by at least another 
dozen titles, but here is evidence in plenty that 
United Artists increasingly aims at productions of 
a calibre which should gladden the hearts of 
exhibitors. 

There is a common belief that good pictures 
sell themselves. There is some truth in this, but 
not by any means the whole truth. Pictures of 
the order of those I have described have to be 
publicised and exploited skilfully and resource- 
fully. On that score United Artists feels justly 
proud. 

To mention three recent examples, few pictures 
have carried a volume of editorial publicity—by 
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far the most valuable form of publicity—to equa! 
* Around the World in 80 Days,’ " Saint Joan 
or ** The Pride and the Passion.” And when duc 
to be launched, they will be supported by ex 
ploitation and advertising campaigns which wil! 
include TV, on a massive scale. 

United Artists makes a point of close co 
operation with theatre managers and manager 
who are alive to their opportunities—and 
they who know the potentialities of their sit 
tions better than anyone—can rely 
limited support. 

In spite of all our difficulties, I remain a con- 
vinced optimist about the future of our industry 
I can only repeat what I wrote on another occa 
sion, now is the time to think big and act big. 


PLANNING 
PRODUCTION 
IN ADVANCE 


by CYRIL EDGAR, director, Walt Disney 


FEEL in a particularly happy position 

when writing about the future product of 

our company because not only do I know 
what we have to offer in the next 12 months 
but for a very long way ahead. That is due 
of course, to Walt Disney's well-known policy 
of planning his production output years is 
advance 

As a striking instance. when we initiated 
our own distribution organisation, one of the 
first items of information I received was 
huge chart with the names, production starting 
dates and releases of films to be made during 
the next five years. This chart has pride of 
place in my office, showing as it does that the 
schedule has never been deviated from. 

All of which gives ample proof of an ordered 


Ua 


upon un 


policy, a security of continuity of product and 
complete dependence on a regular and well 
thought-out variety of programme, which the ex 


hibitor has long come to anticipate and app 


ciate from Walt Disney 


Disney films have a distinctive reputation—of 
which, naturally, we are all proud—but 
never become stereotyped It is our claim tha 


we cater for all the family, as witness the div 


sified offerings of recent years: “ The Living 
Desert.” * 20,000 Leagues Under the Se 
“Lady and the Tramp,” “The Great Loco 


motive Chase’ and * Davy Crockett.” all with 
completely different themes and settings 

iow comes Walt Disney's first western 
Wagons!" and, as wi 


* Westward Ho, the 


ASSOCIATED BRITISH Presents 


TONY VERA- ROBERT 


MARTIN - ELLEN - FLEMYNG 
Lets Be Happy! 


Based on the stage play “Jeannie” by AIMEE STUART 


with ZENA MARSHALL - GUY MIDDLETON 
GORDON JACKSON - JEAN CADELL 


SCREENPLAY BY DIANA MORGAN ~* DIRECTED BY HENRY LEVIN 
Music by Nicholas Brodsky * Lyrics by Paul Francis Webster 


A MARCEL HELLMAN PRODUCTION 
TECHNICOLOR® * A CINEMASCOPE PICTURE 


DISTRIBUTED BY ASSOCIATED BRITISH-PATHE LIMITED 


AT THE EMPIRE Leicester Square from MAY 9th 


ADE SHOW - STUDIO ONE - MAY 8th - 10.30 am 
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of a quality and calibre to justify our claim to the order of those I have described have to h 

the public that films are the best entertainment, publicised and exploited skilfully and resou 

that the screen offers an excitement in its subjects fully. On that score United Artists feels ji 

its production values, its stars and directors which proud 

cannot be matched by any other medium of To mention three recent examples, few pictur 

entertainment in the world. have carried a volume of editorial publicity—by 
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ning tn naesiro turns to, produced mn 
| 1 and spectacular fashion to meet current 
public tas Who, five years ago, would have 
forec that the great cartoon producer would 
nak a “covered wagon epic ? 
From the great outdoors we will then switch 
) extraordinary True Life Adventure film. 
Secr of Lif er we shall offer a film 
ry ed on n widen leading 1o the American 
W of Independenc { d *“ Johnny Tremain.’ 
Furth vidence of W Disney's versatility ts 
florded by “Old Yell another outdoor 
drama, followed by * Babes in Toyland,” Victor 


‘Farewell to Valley 


Herb s timeless 


1 doubt wheth anyone else but Walt would 


ave embarked on “ Perri,’’ which is basically 
] ' | tor t re] 
lif nd love story of two squirrels 
King-pin of our future offerings will be “* The 
Sleeping Beauty,” a full-length cartoon feature 
uch 1s ded as Disney's greatest 


end of the year we will re-release 
Song of the South.”” Next year we shall pro- 


b bring back Dumbo ind “ Cinderella 
n large sc rm SCS 
Ihe salient featu of o distribution policy 
ha sin the Disn production field, we plan 
ntensively d. I will concede that with our 
lative n number of films per year, we 
have the edge on some of the other major com 
panies whose quantity output is greater, which 
nab] us to be more selective with our release 
d sand also to concentrate on extended release 
ins. But h I am suggesting that this is also 
nuch to the benefit of the exhibitor 

Com Ing our OVCE policy 18 the ecAlensive 
public campaign which complements _ the 
presen on of each one of our pictures We 
pioneered the use of television to propag films 
Wh W commissioned a unit within a unit to 
yd on film the scenes behind the actual mak- 

n 


f * 20,000 Leagues Under the Sea he 


igu d somethir which has been copied 
i n by other companies sme 
We have repeated this practice with our other 
7 kers, such as “‘Lady and th 
I | D Crock . nd h current 
Pp p d pu C id xploiation cam- 
1 n with the Disney organisation 
d ich of the goodwill we enjoy with the ecx- 
h or 1s tributabl o the fact that we always 
ndeavou o back him up—afier sales—with 
nd local campaigns and personal s 

\ 
Ihe produc has a big sponsibility towards 
x yr, be he a circuit owner o third 
pror or and w it the Disney 
regan 1 WwW always be mindful of just that 


SCOOPING 
THE POOL 


by PHIL HYAMS, chairman, 
Eros Films 


E at Eros have one distinct advantage 
W as film distributors, in that we are 
exhibitors as well. Sitting in_ this 
idvantageous position astride the fence, we 
ire always well in touch with public reaction 
and therefore able to forecast with some 
degree of accuracy subtle variations in public 
taste 
For example, the tremendous success of 
science fiction subjects at our own theatres 
convinced us that this type of entertainment 
was on the upgrade. Not only on the cinema 


TV we have watched 


also on 
science fiction scooping the pool. 


screen. bul 


Ihis is fortunate indeed, as Eros has unrivalled 
sources of supply in this field. Our hunch has 
subsequently been more than justified by the box- 
office success of * Godzilla and other science 
fiction subjects in our programme. 


At this moment we are getting “ Earth versus 
the Flying Saucers * into release, with high hopes 
of outstanding business 


Naturally, we are not overlooking this trend in 
our forthcoming production programme. At the 
moment we are sponsoring a film of the famous 
IV winner, * The Strange World of Planet X,” 
with Forrest Tucker and Gaby Andre. Shortly 
we plan to make an equally popular TV serial, 
* The Trollenberg Terror,” with top-line cast 

Iwo more subjects in this genre are * Monster 
from Green Hell” and “* Half Human *’—which 
combine the best of science fiction with the 
horror angle that is also top box-office nowadays 


Nor must we forget a super new British 
thriller, ** The Man Without a Body “—starring 
Robert Hutton, George Coulouris and Julia 


Arnall This is sheer 
novel slant 


Another box-office 


horror with a. strikingly 


sumulator is the contro- 
versial picture. We have one now in the process 
of completion—** Jungle of the Night,” starring 
John Derek and Milly Vitale The theme is 
Soho vice—a controversial subject indeed—yet 
the story is handled so sensitively and sympatheti- 
cally that “* Jungle of the Night” should have an 
appeal to patrons of all types 

Another box-office formula that has stood the 
test of time and shows no sign of abating is the 
heroic saga type of picture, as instanced by our 


own Albert, RN” and “The Sea Shall Not 
lave Them,” made, incidentally, by the same 
Danny Angel-Lewis Gilbert team who were 


responsible for last year’s biggest winner, ** Reach 
for the Sky.” 


In this heroic vein we are planning the 
fascinating true-life drama, “* V1," which shows 
how a band of Polish underground workers 
captured a prototype “ doodlebug ” and sent its 
secrets to London, piece by piece, so that a 
defence could be prepared against the enormous 
damage potential of the weapon. Its terrifying 
climax will be the British air attack on the 
German VI base at Peenemunde, which is planned 
on a spectacular scale. 


Finally, there is one box-office recipe that 
seldom fails—comedy. One of our most promis- 
ing plans in this direction is a Lewis Gilbert pro- 
duction based on a big West End stage hit, with 
a top-line Anglo-American cast of stars. 


IS OVER 


by GEORGE MINTER, governing 
director, Renown Pictures 


HE comparatively small reduction which 

the Chancellor of the Exchequer has 

made in entertainments tax is a big dis- 
appointment, both to producers and exhibi- 
tors and inevitably, | feel, must lead to the 
closure of a further number of cinemas which 
are borderline cases so far as carrying on 
economically is concerned. 


However, there is one optimistic aspect of 
the whole of this present situation. I feel 
that television will shortly be reaching its 
maximum penetration; in fact, that we have 
felt the worst of the competition which this 
medium has created. 


I am optimistic enough to think that the fall 
in cinema attendances since the inception of tele- 
Vision some years ago, is slowing down and that 
we know the worst so far as cinema attendances 
are concerned 

Television is a powerful medium and one which 
I think the industry should use, both for pur- 
poses of exploitation and also for advertising 
because the people looking at television are. 
generally speaking, those we want to get into 
the cinemas. Therefore, the best place to attack 
them is in their own homes, and that we can do 
on television screens 

The pattern of distribution and exhibition is 
constantly changing under present day conditions 
ind, with the supply of product decreasing, it is 
inevitable that we must get further changes in the 
methods by which films are released Un- 
doubtedly, the best pictures will get longer ex- 
tended playing time and the bread-and-butter 
films will suffer This is quite proper and must 
be if we are to maintain our cinema attendances 
al all 
Quite apart from television competition, there 
is no doubt that there are so many other modern 
forms of entertainment—LP gramophone records 
theatres, floodlit football, boxing, and innumer- 
able other counter-attractions (all of which now 


pay no entertainments tax)—-which can create 
bigger competition than ever before. To mee 


this we have got to give audiences every possibk 
kind of picture. drama, adventure, war stories 
high farce, low comedy, thrillers and melodrama, 
and that is what I plan to do in my coming pro 
gramme. 

There is no doubi that the greatest sing! 
factor in film production today is that the story 
must have audience appeal. It just is not pos 


sible to make a good picture without a first-class 


script and it is on this particular aspect of pro 
duction that I have spent so much time in the 
last year 
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My aim is to maintain continuous production 
and, with this in view, I have purchased sufficient 
story material to keep us busy over the next 12 
months. 

My next production will be the thriller, 
* Tread Softly Stranger.” This is a novel murder 
mystery played against an industrial background 
It will be filmed in SpectaScope. 

My writers are now busy scripting an original 
story by Bill Travers and John Coast entitled 
“The Falcon." This story is based on true 
events. It tells of a cabin-boy who became 
prime minister of Siam. We shall film a great 
deal of the picture on location in Siam to capture 
the exotic atmosphere of the story. It will be 
filmed in SpectaScope and colour. 

have a third subject being lined up for pro- 
duction, by Monty Berman, probably for later 
this year. This is an action packed drama of 
World War II and is a strikingly novel story 
connected with the North African campaign, half 
factual and half fictional. 

The part that is played in producing top grade 
product is a significant one. The producer must 
not only assure himself of a gross sufficient to 
cover the cost of production, but also to provide 
some of the money towards the production of 
his next picture. As attendance stands today, he 
is fortunate indeed if every film he makes grosses 
a profit. 

I have always supported the premiere and 
release runs of my films with large scale advertis- 
ing and publicity campaigns, both in the national 
press and on the hoardings, and more recently 
have set aside a sizeable sum for plugging both 
West End presentation and general on 
commercial television. 

Moreover, | am always ready to work hand in 
hand with any wide-awake showman who has the 
courage of his convictions to stage a worthwhile 
exploitation campaign. I take my hat off to any 
man who, instead of bewailing the fact that less 
people are going to the pictures, actually takes 
his coat off and gets down to planning ideas to 
encourage attendance. To that man I say, 
“Good luck. I am ready to come in with you 
and share the cost.” 

The onus is not all on the producer; the ex- 
hibitor must do his share to win back the miss- 
ing millions. 


WE MUST BE 
MILITANT 


by JAMES WILSON, managing 
director, Regent 


ITH the termination of the successful 
W rene Film Festival at the Gaumont, 

London, as well as in Glasgow and 
Birmingham, French films have more than 
established themselves throughout the 
country. Indeed, this particular festival has 
shown French producers that there is a wel- 
come market for product of an outstanding 
nature—so much so that it will undoubtedly 
give the producers concerned an added in- 
centive in their future productions to make 
films more with an eye to the English—and 
no doubt other foreign—markets. 

In fact, it has added a great fillip to French 
production, hence the reason for the attend- 
ance of numerous directors and producers 
at the festival in order to gauge matters for 
themselves. 

The future certainly looks bright, owing to the 
production of fewer but more distinguished films, 
which I understand are being kept to a very high 
standard in order to entertain British cinema- 
goers. The continuity of outstanding French and 
Italian films will not be lacking, comprising good 


release 


stories, 
tors. 
So far as Regent is concerned, we intend dur- 
ing the course of this year to release some 10 or 
12 films. 
In fact, we have started with “Cut Throat” 
and ** Mademoiselle de Paris,” to be followed by 


artists and brilliant direc- 


international 


“The Seventh Commandment,” “ That Girl 
Elisa.” “The Daughter of Maia Hari” and 
**Lola Montes,” directed by the late Max 
Ophuls, with Martine Carol, Peter Ustinov, 


Anton Walbrook and Ivan Desny, ** Mitsou” by 
Collette, “ Vous Pigez,”” adapted from the Peter 
Cheyney novel *“* Don’t Get Me Wrong,”’ with 
Eddie Constantine, ** The Rice Girls with Elsa 
Martinelli, ‘* Whirling Petticoats,’ ‘Girls of 
Today,” “ The Singer of Mexico,” ‘ Death in 
This Garden.” ** By Order of the Czar,” not for- 
getting that brilliant film that has taken fantastic 
money everywhere, which we are reissuing on 
the demand of numerous exhibitors, with new 
copies, * Three Forbidden Stories.” 

The question of booking has undergone many 
changes in relation to the general changing pat- 
tern and films today in many key situations, both 
large and small, are playing extended runs, rather 
than on the general release pattern. Although 
independent exhibitors in subsequent runs don’t 
like the new situation, this pattern is being tried 
to assess results that may ultimately be a boon 
to the industry generally. 


Naturally, publicity plays a most important 
part in the presentation of any type of film, 
especially as language barriers today have been 
eliminated to a great extent by the good will of 
renters in introducing foreign stars to the public 
throughout the country and allowing their 
natural charms and personality to infiltrate. 


In addition, we can now make our publicity 
reach right out to the fireside by way of TV— 
turning something that is usually regarded as an 
enemy into an ally, to assist both producers and 
exhibitors. Finally, if exhibitors generally would 
co-operate more with renters in the exploitation 
of films, this undoubtedly would be more bene- 
ficial to all concerned. 

Never was the industry so disregarded and dis- 
mayed at the paltry mean way it has been treated 
by the government in the recent budget. 

One hears about militant 
variably obtain what they want. Is it not about 
time that the exhibitor became more militant? 
1 believe they have the means to force matters 
to their greater ultimate advantage. Why do we 
stick to old forms of entertainments tax reduc- 
tion? Why not a complete overhaul of the 
system, something new that will help the exhibi- 
tors and the producers by separate means? 


unions who _ in- 
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I would suggest something on the lines operat- 
ing in certain countries abroad, whereby the ex- 
hibitor receives a bonus from the government on 
the total amount of the box-office gross. This 
incidentally, does happen in France where the 
exhibitor receives a rebate of approximately 
8 per cent. of the box-office gross, which gives 
him an added incentive to increase his box- 
office take. 

Obviously, the more he takes, the more he 
gains; in fact, all gain—the exhibitor, the rente! 
and the governmem. This, I feel, would be the 
best method that can be adopted for exhibitors 


A BRAVE NEW 
WORLD 


by PHILIP KUTNER, director, 
Miracle Films 


URING the war there were some Nazi 
D fanatics who, although they were 
dying, refused a blood transfusion 
unless the doctor guaranteed it to be pure 
Aryan blood. In the same way there are some 
exhibitors who, although their business 4s 
declining, still resist foreign films, new 
methods of presentation, new release patierns 
and, in fact, it would seem that they would 
rather die comfortably wrapped up in ola 
fashioned methods, than live in a brave 
different new world. 


but 


With everything that has been written and 
said about the state of the film industry, it 
still adds up to an understanding of two basic 
facts: (1) changing habits; (2) television 


In the heyday of cinema prosperity, the idea 
of meeting your milkman on the Croisette at 
Cannes would have been ludicrous. Now it is 


more than likely he will be there, with many of 
your other patrons. The world moves on; it ts 
we who must move with it 


Does anyone now doubt that more and more 
films will be shown on television, that colour telc 


vision is on the way, that home entertainment 
will grow until not one family will be without 
its television screen? 


The heartening feature about this whole revolu 
tion, both social and entertainment is, however, 
that the good film, or rather the film that the 
public wants to see, is doing better business than 
ever. 

It would scem that the solution is very simple ; 
to give the public all the time the films they want 
to see. It is painfully obvious, however, that 


continued on page 71 
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THE BRITISH ENTRY IN THE CANNES FESTIVAL 


The Man Behind the Direction 


by PETER EVANS 


RITAIN’S Michael Anderson-——cool, calm 
and collecting every major award and 
honour in an industry where major 


iwards and honours are usually collected by 
Americans—-is now in a very strong position 
to complete his hat-trick of accolades. 

Number one was “ The Dam Busters,” the 
top money-maker of 1955. Number two was 

Around the World in Eighty Days,” which 
won the American Academy Award for the 
best film of 1956. 


And now “ Yangtse Incident Judging by 
current receipts, it could very well be this year’s 
»p box-office film. Judging by its almost unani- 
nous critical acclaim it is in an equally well- 
placed position to t least one ** best film ’ 
ward for 1957 

Yet the most startling fact about the Amethyst 
adventur ts bare simplicity. It might well be 
described as the story of a ship which goes up 


he creck, gets shelled, gets stuck, gets unstuck 


ind goes down the creek. 
But out of this scant, raw material, skilfully 
fashioned into truly dramatic screenplay by 
Eric Ambler, director Anderson has created a 
story of palm-sweating suspense and cold courage 


While he has taken pains to ensure that the 
film gives an accurate account of an historical 
fact--according to the promise made to the 
Admiraltv--he has taken even greater pains to see 
that fact and actuality do not combine to destroy 
the picture’s essential entertainment value. For 
Ithough Anderson has won the plaudits of the 
corduroy trousers and open sandals brigade, he 
s sull primarily a solid commercial film-maker. 


With the delicacy and precision of a surgeon, 
for example, Anderson has excised the cancer 
of boredom and monotony that was an integral, 
very-day part of life on board the trapped 
Amethyst But, true to the Admiralty, he has 
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Josh Billings’ review stated : “Outstanding British 
prestige picture and box-office certainty”’ 


been careful to leave the scar to remind the view- 
ing public of this important but entertainment- 
lacking aspect of the long wait. 


* Frankly, this picture presented 
challenge than the multi-million dollar 
confessed Anderson. “As with *The Dam 
Busters, I was always acutely aware of the 
tremendous responsibilities of portraying on the 
screen real people who have featured in a real 
hfe drama. 


“as had a 
Navy, 


more of a 


Todd epic 


responsibility towards the Royal 

towards the men involved and the next 
of kin. It was essential, of course, that the inser- 
tion of comedy had to be done with considerable 
caution, taste and diplomacy 


Anderson has done 
there might have 
mentality, 
quiet 


a magnificent job. Where 
been a haemorrhage of senti- 
mock heroics or Cockney wit, there is 
restraint, natural underplayed humour. 


But try to praise Anderson and you get the 
impression that he has traded show business for 
the credit business. He ducks the pat on the 
back so that it lands fairly and squarely on the 
shoulders of some colleague. * It was very much 
a team job,” he explains. 


Of producer Wilcox he says: “He has the 
extraordinary ability to be able to sink his own 
great directorial ability and act solely and very 
brilliantly as a producer. Directors need 
encouragement and criticism and Herbert was 
always on hand to give me both. And, most 
important, he is willing to recognise and accept 
other people's ideas.” 


Of cinematographer Gordon Dines: * Gordon 
was wonderful. When I suggested we went below 
decks to shoot material originally scheduled for 
the studio, I knew that all the headaches would 
be his. But he coped magnificently.” 

I still think Michael Anderson deserves a 21- 
gun salute. 
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THE 
PRODUCER 


NEXT year Herbert 
Wilcox will be celebrat- 
ing his fortieth year in 
the motion picture in- 
dustry. Forty glorious 
years. Forty years of unceasing endeavour and 
a perennially undiminished promise for the 
future. 


One of Britain’s finest showmen-producers, 
Wilcox has an uncanny instinct for box-office, a 
rare ability to reflect the country’s mood of the 
moment with such films as * Piccadilly Incident ” 
and “ My Teenage Daughter.” 


Yet no one appreciates more than Wilcox the 
necessity to hit out occasionally with the offbeat 
subject. Sometimes he swings and misses. That, 
say the philosophers, is show business. But when 
he connects it is with a mighty wallop that 
resounds around the world. His connections out- 
number the misses with heartening, some say 
amazing, regularity. 

“ Yangtse Incident” is anything but a wild 
swing. It had success written on it from the 
beginning. With calm and commendable calcu- 
lation Wilcox set out to make a sincere tribute 
to the Royal Navy. In so doing he has made 
one of his finest pictures. 


One could not wish for a more fitting tribute 
to 40 years of endeavour and achievement. Here 
is a remarkable film. Here is a remarkable man. 
This industry need them both. 
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(ae DON’T want any music in this picture 

| at all, other than something with a 

nautical flavour to play over the open- 

ing and closing titles.” This was producer 

Herbert Wilcox’s opening gambit when he 

first met composer Leighton "Lain to discuss 
the music for “ Yangtse Incident.” 


Lucas, a slight, and I suspect, rather shy, 
soft-spoken man, who looks remarkably like 
a younger Robertson Hare, might well have 
used this actor's pained but effective expres- 
sion in answer to such an outrageously anti- 
music comment: ‘ Oh! Calamity! ’ 


He didn’t. Surprisingly, he said something like 

‘I couldn't agree with you more.” There is no 
record of the producer's reply although one might 
reason it was uttered in startling disbelief. After 
all, how often does one meet a man of music 
who will agree that silence is golden ? 

However, if one looks closer into Lucas’s 


The Man and the Music——- 


background, soon becomes apparent that th 

was precisely ‘ie answer one might expect. Fo 
Lucas is more than a man of music. He is 

man of movies. 


Lucas first turned his 
screen in 1932 when he arranged Strauss’s 
‘Fledermaus music for an Evelyn Laye film 
made by Gaumont British. 

“For several years I was in and out of Lime 
Grove working with Louis Levy. I don’t remem 
ber half the pictures I worked on there and at 
Gainsborough, but the first film for which | 
ever composed independently was ‘Hyde Park 
Corner,’ ”’ he said. 

The war came and his first order as an al! 
man was to write the music for “ Target fo 
Tonight.” 

After the war he was commissioned to com- 
pose the music for Hitchcock’s “ Stage Fright. 


talents towards the 


continued on page 32 
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Congratulations 


from Robert Clark 


to Producer 


Herbert Wilcox 


Associated British Star 


Richard Todd 


Associated British Director 


Michael Anderson 
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achievement 


“Y angtse Incident” 
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The Man Behind the Direction 


by PETER EVANS 


RITAIN’S Michael Anderson—cool, calm 
B and collecting every major award and 
honour in an industry where major 
awards and honours are usually collected by 


Americans--is now in a very strong position 
to complete his hat-trick of accolades 


Number one was “ The Dam Busters,” the 
top money-maker of 1955. Number two was 
Around the World in Eighty Days,” which 
won the American Academy Award for the 
best film of 1956 

And now Yangtse Inciden Judging by 
current receipts could very well be this year's 
op box-office film. Judging by its almost unani- 
mous critical acclaim it is in an equally well 
placed position to take at least one “ best film ” 
ward for 1957 

Yet the most startling fact about the Amethyst 
idventur its bare simplicity. It might well be 
described as the story of a ship which goes up 
he creck, gets shelled, gets stuck, gets unstuck 
nd goes down the creek. 

But out of this scant, raw material, skilfully 
fashioned into a truly dramatic screenplay by 
Eric Ambler, director Anderson has created a 


story of palm-sweating suspense and cold courage 


While he has taken pains to ensure that the 
film gives an accurate account of an historical 
fact. according to the promise made to _ the 
Admiralty--he has taken even greater pains to sce 


that fact and actuality do not combine to destroy 
the picture’s essential entertainment value. For 
itthough Anderson has won the plaudits of the 
corduroy trousers and open sandals brigade, he 
is sull primarily a solid commercial film-maker. 

With the delicacy and precision of a surgeon, 
for example, Anderson has excised the cancer 


of boredom and monotony that was an integral, 
trapped 
he 


of life 


true to 


board the 
Admiralty, 


every-day 
Amethyst 


on 
the 


part 
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Josh Billings’ review stated : “Outstanding British 
prestige picture and box-office certainty”’ 


been careful to leave the scar to remind the view- 
ing public of this important but entertainment- 
lacking aspect of the long wait. 


“Frankly, this picture presented more of a 
challenge than the multi-million dollar Todd epic.”’ 
confessed Anderson. “As with *The Dam 
Busters, I was always acutely aware of the 
tremendous responsibilities of portraying on the 
screen real people who have featured in a real 
life drama. 


‘IT had a responsibility towards the Royal 
Navy, towards the men involved and the next 
of kin. It was essential, of course, that the inser- 


tion of comedy had to be done with considerable 
caution, taste and diplomacy.” 
Anderson has done 


a magnificent job. Where 


there might have been a haemorrhage of senti 

mentality, mock heroics or Cockney wit, there is 

quict restraint, natural underplayed humour. 
But try to praise Anderson and you get the 


impression that he has traded show business for 
the credit business. He ducks the pat on the 
back so that it lands fairly and squarely on the 
shoulders of some colleague. * It was very much 
a team job,” he explains. 


Of producer Wilcox he Says: “He has the 
extraordinary ability to be able to sink his own 
great directorial ability and act solely and very 


brilliantly as a producer. Directors need 
encouragement and criticism and Herbert was 
always on hand to give me both. And, most 


important, he is willing to recognise and accept 
other people's ideas.” 


Of cinematographer Gordon Dines: ‘ Gordon 
was wonderful. When I suggested we went below 
decks to shoot material originally scheduled for 
the studio, I knew that all the headaches would 


be his. But he coped magnificently.’ 
I still think Michael Anderson deserves a 21- 
gun salute. 
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THE 
PRODUCER 


NEXT year Herbert 
Wilcox will be celebrat- 
ing his fortieth year in 
the motion picture in- 
dustry. Forty glorious 
years. Forty years of unceasing endeavour and 


a perennially undiminished promise for the 
future. 
One of Britain's finest showmen-producers, 


Wilcox has an uncanny instinct for box-office, a 
rare ability to reflect the country’s mood of the 
moment with such films as * Piccadilly Incident ” 
and “ My Teenage Daughter.” 


Yet no one appreciates more than Wilcox the 
necessity to hit out occasionally with the offbeat 
subject. Sometimes he swings and misses. That, 
say the philosophers, is show business. But when 
he connects it is with a mighty wallop that 
resounds around the world. His connections out- 
number the misses with heartening, some say 
amazing, regularity. 


“ VYangtse Incident” is anything but a wild 
swing. It had success written on it from the 
beginning. With calm and commendable calcu- 
lation Wilcox set out to make a sincere tribute 
to the Royal Navy. In so doing he has made 
one of his finest pictures. 


One could not wish for a more fitting tribute 
to 40 years of endeavour and achievement. Here 
is a remarkable film. Here is a remarkable man. 
This industry need them both. 
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a4 DON’T want any music in this picture 

| at all other than something with a 

nautical flavour to play over the open- 

ing and closing titles.” This was producer 

Herbert Wilcox’s opening gambit when he 

first met composer Leighton Lucas to discuss 
the music for “ Yangtse Incident.” 


Lucas, a slight, and I suspect, rather shy, 
soft-spoken man, who looks remarkably like 
a younger Robertson Hare, might well have 
used this actor’s pained but effective expres- 
sion in answer to such an outrageously anti- 
music comment: * Oh! Calamity! ” 

He didn’t. Surprisingly, he said something like 
“T couldn't agree with you more.” There is no 
record of the producer's reply although one might 
reason it was uttered in startling disbelief. After 
all, how often does one meet a man of music 
who will agree that silence is golden ? 

However, if one looks closer into Lucas’s 


-——-The Man and the Music—-- 


background, it soon becomes apparent that th 
was precisely the answer one might expect. Fo 


Lucas is more than a man of music. He is 
man of movies. 
Lucas first turned his talents towards the 


screen in 1932 when he arranged Strauss’s 
* Fledermaus music for an Evelyn Laye film 
made by Gaumont British. 

“For several years I was in and out of Lime 
Grove working with Louis Levy. I don’t remem 
ber half the pictures I worked on there and at 
Gainsborough, but the first film for which | 
ever composed independently was * Hyde Park 
Corner,’ he said. 

The war came and his first order as an ai! 
man was to write the music for “ Target fo 
Tonight.” 

After the war he was commissioned to com- 
pose the music for Hitchcock’s “ Stage Fright.” 
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Congratulations 


from Robert Clark 


to Producer 


Herbert Wilcox 


Associated British Star 


Richard Todd 


Associated British Director 


Michael Anderson 
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for a fine 


achievement 


“Y angtse Incident” 


MADE AT ASSOCIATED BRITISH ELSTREE STUDIOS 


KINEMATOGRAPH WEEKLY: MAY 9, 195 


______ _WAVES 06 


30 


— ——— ———— ——— 


... By thunder, it’s good! ... It’s a thundering good film... TT truly breathtaking...a magnificent citation and marv 
a film of such power and honesty. and is bound to earn the plaudits of all ages and classes 
Harold Conway—DAILY SKETCH certainty. 
— — —— — ~~" —— a — —> — — — — — — ——— — 
... A proud film on a proud event . . . may proudly take its 
place in Britain’s screen gallery of sea epics ... a story fit to 


stir the heart ... a magnificent tribute to a magnificent piece 


of Naval heroism. 
Cecil Wilson—DAILY MAIL HERBERT WILf 


—— —— —_ —— — — ——* i ee eel 
... 80 realistically conveyed. ... Splice the Mainbrace. 
Ivon Adams—THE STAR 


NGTSE 


-++great...a thumbs-up film... a film 
and a story for us to be proud of.... 
Emery Pearce—DAILY HERALD 


..» Cheer and cry at a film of Naval glory. 


Paul Dehn—NEWS CHRONICLE y OF k 
——” — —— — — ee ~~ ~—Ee™ — nef 
PRODUCED BY SCREENPLA’ 
... the film of this year ... this matchless film. 
Peter Burnup—NEWS OF THE WORLD ERBERT . RI 
-++S0 much excitement and tension. 
Milton Shulman—SUNDAY EXPRESS — 
— — — —— ed —— —— —— Nee Ne ee” — —— — ’ 
; ; - . - +. an infallible, dead cert box-office blockbuster ‘°" : 
- «+ | vote this the most outstanding British picture of the . +. bound to catch the imagination of all types of auc ©" 
year. can possibly go wrong with this fine film of which we. 2! 


Ross Shepherd—THE PEOPLE 
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© marvellous entertainment, it definitely has the Nelson touch 
lasses. Outstanding British prestige picture and box-office 
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WILCOX Presents 


AD TODD 


IM ~ 


' M.S. AMETHYST 
MOLER Micuaet ANDERSON 
EAGLE PRODUCTION - 


r al showmen everywhere, and a truly great British film 

id ences. ... It’s a sure box-office blockbuster. ... No showman 
we, and the industry, can be justly proud. 

THE DAILY FILM RENTER 


- a tense, true and thrilling sea saga—and a triumph of 
British screen craft. 
Reg Whitley—DAILY MIRROR 
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. . » Pulse-quickening. .. . Herbert Wilcox can be proud of 
this great film. It is made to order for the British and, indeed, 
the world public. ... This is a British film production in its 
highest class. 

TO-DAY’S CINEMA 


. . » hectically real . . . one watches this real-life feat with 
such parched lips of excitement... . 
Harris Deans—SUNDAY DISPATCH 


- . « Thrilling. 
Bernard McElwaine—SUNDAY PICTORIAL 


... exciting ... one of the classic stories 
of the Royal Navy. 
DAILY TELEGRAPH 


... intensely exciting, amusing and pride-filling . . . it goes 
better still on a second viewing ... this great screen achieve- 
ment... I can only urge everyone to see this. 

Jympson Harman—THE EVENING NEWS 


. wonderfully realistic . . . a first-rate and inspiring film 
.. this is smashing stuff. 


Frank Jackson—REYNOLDS NEWS 


... Todd gives just about the best performance of his career 
... the best British Naval film since “In Which We Serve.” 
Ralph Cooper—EMPIRE NEWS 
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‘YANGTSE 
INCIDENT’ 


A period of 

‘Dam Busters 
What. I asked him, have you learned from 

all this experience as a film music composer. 
‘The goal of every serious film composer 1s 


from 28 


intense activity followed. Then 


to provide music which should not be noticed, 
but only missed if absent.” 
Silence is golden. Do you really believe in 


his dictum, I asked 

“It should be pinned on the wall above every 
would-be film composer's desk,” he replied. 
*But there are, of course, moments when dis- 
creetly used music can sound more silent than 
silence.” 

And it is in “ Yangtse Incident"’ that Lucas 
makes a telling point in support of this theory 
Commander Kerans has decided to make a run 
for it. The blacked-out ship lies waiting for the 
signal to slip anchor and turn down-stream to 
freedom. The restless camera picks up the 
engines, silent and still; the tensed faces of the 
waiting crew: the intense anxiety of the captain 
Here is visible silence. The nervous movement of 
the shots as they cut swiftly from group te 
group seem to be more still than death 

“The obvious way to treat this sequence 
musically would seem to be: don’t! But I felt 
that this tension could be intensified by a dis- 
creet use of * still” sound.”’ said Lucas 

‘For this purpose I experimented by using 
a unison note F over five octaves, held im- 


- 
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HERE is no substitute for wool. And 
there is no substitute for the real thing. 
However expert or even brilliant a studio 
reproduction is, it cannot honestly rival actu- 
ality. This was particularly true of “* Yangtse 
Incident.” 

Originally, we intended to shoot the below- 
decks material at ABPC. However, the weather 
was so appallingly bad when we reached the River 
Orwell location that often we were unable to 
shoot even a foot of film in a day. This is what 
really decided us to go below. 

The truth is, on this occasion, we were on a 
good thing to nothing. If we had stayed on deck, 
we would have been wasting time and money 
waiting for the right conditions. And the morale 
of the unit was sinking fast because of the cold 
and long delays. Below decks it was warm and 
The most we could have lost 


we would be active 
was film stock. 
I must admit that it was my 


secret ambition 


ROBBINS 


. There is no Substitute... | 


a a mnemnem, , , says GORDON DINES 


MUSIC 
CORPORATION LTD. 
DENMARK STREET 


LONDON, W.C.2 


Telephone : 
Temple Bar 4685 


movable by the orchestral strings as quietly as 
possible. Against this motionless note I intro- 
duced a double drum beat at regular intervals 
(a tuned tympanum also on F) and this is almost 
the beat of a he art 

*The result is rather like 
I suggested. 

‘Thank vou. That is rather the effect I was 
trving for—something which is almost unbearable 
to listen to.’ he replied 

He continued: “ Not until the order to ‘slip’ 
is given do we move at all. Now the engines 
at half-speed begin to turn the ship and the 
music takes up the rhythmic beat of the 
mechanism, still under the all-pervading unison, 
and disjointed fragments of the Amethyst theme 
appear as isolated quotations; a surge of wave- 
music picks up the close shot of the bows of 
the ship as they force their way in a circle 
through the waters and then, over a ground- 
work of engine rhythm (which is exactly dup- 
licated in dubbing by the mechanical engine 
throb). one hears the Amethyst theme.” 

Lucas stopped and apologised for being so 
profuse. He explained that it was because he 
felt that here they had achieved “a unity of 
sight and sound for which we always aim. 

More precisely he summed it up thus: 
is a symphonic poem made Visible 
here vision becomes audib 

But why are we acuniie the brilliant 
exploitation of music in a film which should, 
according to the producer's own original wishes 
have had none ? 

Simply because when Lucas turned 
score Wilcox was so enthusiastic it 
problem to keep the music out !—P. 


a Chinese torture,” 


* Here 
or conversely, 


in his 
became a 
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to have a shot at filming the real thing. 
ii in a smaller way on “ The Cruel Sea” and 
realised that a ship, especially, is dripping with 
mood and atmosphere that is almost impossible 
to recreate in a studio. 

Eventually we filmed 70 minutes of the 90 min- 
utes screen time on the ship. The real problem 
wasn't so much how to light the interiors, but 
how to keep the lamps out of view 

With the tremendous help of art director Ralph 

rinton, we succeeeded in covering up visible 
lamps with all sorts of bits and pieces. 

For one shot, we tracked the length of the 
ship below decks, slowly taking in the weary 
heroes as they waited for the next Communist 
shelling. For this sequence, lasting nearly four 
minutes, we laid 18 ft. of track and achieved a 
180 deg. pan on the camera—mounted on four 
roller skates. 

We could have slipped up—but fortunately we 
didn’t! I think the results are well worth the 
risk. After all, there is no substitute. 


I did 
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' Special Effects | 


_.-by GEORGE BLACKWELL—— 


FTER being assigned to take charge of 
A special effects on “ Yangtse Incident ’ 

and having read the wonderful script. 
1 realised that my task was a tricky one. If 
the effects were not 100 per cent. perfect they 
would ruin the whole impact of this magni- 
ficent naval exploit. 


But I had no fears on his point. The special 
effects team at Associated British Elstree 
Studios had already worked with me on “ The 
Dam Busters” and on that occasion we won 
an award of merit for special effects. Also, 
producer Herbert Wilcox had given me carte 
blanche to spare no expense to attain realism. 

I was told that a naval unit had been experi- 
menting with water explosions. so I travelled to 
Portsmouth with Franklyn Gollings, the associate 
producer. We visited the naval establishment 
HMS Vernon where I was shown its explosive 
charges. 

I noticed that ihe navy had been using water- 
tight metal demolition charges with a. safety 
distance from the flying metal of at least 100 feet. 

But our technicians and artists would, I knew, 
be required to work within a distance of less than 
20 feet from the explosion when we started shoot- 
ing. I therefore had to explain to the naval unit 
the movie method of using plastic explosions 
without a casing. 

When we came to shoot on the River Orwell 
I was very fortunate in having a naval enthusiast, 

Max Reed, of the Royal Canadian Navy, to 
assist me. He and his team of experts laid a real 
minefield, naval fashion, on the bed of the river 
to simulate the effect of shells bursting around 
the Amethyst. 

Our first action shots on location were with 
the destroyer HMS Teazer, the stand-in for Con- 
sort. Michael Anderson called it * Operation 
Teazer.” I think the shooting of this first action 
scene gave me some of the most tense moments 
I have ever experienced in making pictures. 

I'm afraid I was the most unpopular man on 
the unit when we_= started shooting aboard 
Amethyst. The noise from the exploding shell 
effects was ear-splitting, although quite harmless 
to personnel and artists as they were carefully 
placed with their safety in view. The same cannot 
be said for Amethyst. She was in a very sorry 
state when we had finished with her. 

I'm sure the artists were more than pleased 
when we came to the end of the action scenes, 
for some of them had been blown off their feet 
during shooting, so close were they to the bursting 
shells. But I am happy to say that no-one 
received a single scratch or burn during the shoot- 
ing on location or in the studios. 
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Fess Parker stars in Walt Disney’s WESTWARD HO, THE WAGONS! a saga of the pioneers of the 1840s. Also starring Kathleen 
Crowley and Jeff York, this CinemaScope and Technicolor film was produced by Bill Walsh and directed by William Beaudine 
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Top : Based on the Broadway comedy by William Marchant, the CinemaScope and Eastman Color version of 

DESK SET reunites the comedy team of Spencer Tracy and Katherine Hepburn. Bottom : Deborah Kerr 

and Robert Mitchum star in HEAVEN KNOWS, MR. ALLISON. This British quota Technicolor and 
CinemaScope picture was directed by John Huston 
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T ENT ” ae ne ’ ith Sophi: = i » CinemaScope pi » , ON > 
W EN ITE ii Top : Alan Ladd co-stars with Sophia Loren in the CinemaScope picture BOY ON A DOLPHIN. Also 


starring Clifton Webb, this was filmed in Eastman Color in the Aegean Islands. Bottom : a CinemaScope 
BE Py ‘“ i Y Y FOX adaptation of a John Steinbeck novel, THE WAYWARD BUS stars Joan Collins and (seen here) Betty Lou 
CEN } = 4 Keim, Dan Dailey, Larry Keating and Jayne Mansfield 
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Top: Darryl F. Zanuck’s first British picture, the CinemaScope and Technicolor ISLAND IN THE SUN stars 
James Mason (seen here with Joan Collins), Joan Fontaine, Dorothy Dandridge, Harry Belafonte, Michael 
Rennie, Stephen Boyd and many well-known British supporting players. It is based on Alec Waugh’s best- 
seller. Bottom : the case history of a woman with three personalities, THE THREE FACES OF EVE is a 
CinemaScope picture starring Joanne Woodward, David Wayne and Lee J. Cobb 
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Top : Don Murray, discovery of BUS STOP, co-stars with Academy Award-winner Eva Marie Saint in the 

CinemaScope production of Michael Gazzo’s drama, A HATFUL OF RAIN. Also starred are Lloyd Nolan 

and Aathony Franciosa. Bottom : Deborah Kerr co-stars with Cary Grant in the CinemaScope and Eastman 
Color romantic comedy, AN AFFAIR TO REMEMBER 
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Top : LET’S BE HAPPY, the new Associated British-Marcel Hellman musical in CinemaScope and Technicolor stars 

Tony Martin, Vera-Ellen and Robert Flemyng. Bottom : Janette Scott as Susie Dean and John Fraser as Inigo Jollifant 

in THE GOOD COMPANIONS, the Associated British CinemaScope and Technicolor musical from J. B. Priestley’s 

novel. Also starring Eric Portman, Celia Johnson and Hugh Griffith, it was produced by H. G. Inglis and J. Lee Thompson 
and directed by J. Lee Thompson 
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Top : Gary Cooper, Audrey Hepburn and Maurice Chevalier star in Billy Wilder’s LOVE IN THE AFTERNOON. 


AB eo PATHE This sophisticated comedy is an Allied Artists production. Bottom : singing star Frankie Vaughan and Carole Lesley in 
THESE DANGEROUS YEARS, in which George Baker and Jackie Lane are co-starred. This drama is produced by 


Anna Neagle and directed by Herbert Wilcox 
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AB-PATHE 
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Top : NO TIME FOR TEARS, a drama with comedy highlights about a children’s hospital, stars Anna Neagle, George 

Baker, Sylvia Syms, Anthony Quayle and Flora Robson. This Associated British CinemaScope and Eastman Color 

production is produced by W. A. Whittaker and directed by Cyril Frankel. Bottom : Yvonne Mitchell, Anthony Quayle, 

Sylvia Syms and Andrew Ray star in WOMAN IN A DRESSING GOWN. This Godwin-Willis/Lee Thompson pro- 
duction is directed by J. Lee Thompson 
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Charles A. Lindbergh. It was produced by Leland Hayward and directed by Billy Wilder. Bottom : A FACE IN FHE CROWD 


Ww . RN E Top : THE SPIRIT? OF ST. LOUIS, a Hayward-Wilder production in CinemaScope and WarnerColor, stars James Stewart as 
= - is an Elia Kazan production, produced and directed by him and starring Patricia Neal and Andy Griffith 
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Top : THE PRINCE AND THE SHOWGIRL isa Laurence Olivier production in Technicolor, starring Laurence Olivier and Marilyn 
WARNE Monroe, produced and directed by Laurence Olivier. Bottom : THE RISING OF THE MOON is a Four Provinces production 
- - starring Abbey Theatre and other distinguished Irish players. Directed by John Ford, it was produced by Michael Killanin 
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Top : Jean Seberg as Joan and Richard Widmark as the Dauphin in a scene from Otto Preminger’s screen version of Bernard Shaw’s 
ST. JOAN, which also stars Richard Todd, Anton Walbrook and John Gielgud. Bottom: Marlene Dietrich and Vittorio de 
Sica star in THE MONTE CARLO STORY, a comedy of two adventurers, filmed in Technirama and Technicolor 
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Q XN E i i do Top : David Niven, Shirley MacLaine, Cantinflas and Buster Keaton in a scene from Michael Todd’s Academy Award-winning 


ORANOD. roy WORL ry 80 DAYS, which has 44 top stars in cameo roles. Bottom : Jeff Chandler has the title anybe 
‘ ‘ IRA the story of a Union major who faces alone the hatred of a southern town after the Civil War. Joanne Dru a 
ARTISTS 


Julie London co-star 
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~ Belinda Lee and John Gregson co-star with Cyril Cusack in Pinewood’s MIRACLE IN SOHO, a romantic, humorous story, filmed 
A | ARE | 34 in Eastman Color, of life in London’s cosmopolitan quarter. It is written and produced by Emeric Pressburger and directed by 
Julian Amyes and is scheduled for summer release 
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- Stanley Baker, Herbert Lom, Peggy Cummins and Pa'rick McGoohan head the cast of HELL DRIVERS, a.gtory of truck drivers 
oS A aR I: q aD and the toughest film Pinewood has made fcr years. Produced in VistaVision by S. B. Fisz and directed by Cy Enéfield, it will be 


released later this year 
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fall. Also starring in this adaptation of a Graham Greene story are Marla Landi and David Knight. The film is produced by John 


x Rod Steiger heads the cast of Pinewood’s new drama, ACROSS THE BRIDGE, a story of an unscrupulous financier’s decline and 
ARFID 
5 FF Stafford and directed by Ken Annakin 
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. ROBBERY UNDER ARMS, Rolf Boldrewood’s colourful classic of bushwhacking in mid-nineteenth century Australia, is now 
i A at I: § ae being filmed in Eastman Color. Heading the cast are Peter Finch, Maureen Swanson, Ronald Lewis and David McCallum. The 


film is produced by Joseph Janni and directed by Jack Lee 
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~ Thank you, TREVOR HOWARD 
we WANTED 


vou lor 


INTERPOL 


(THE STORY OF THE INTERNATIONAL POLICE) 


and we appreciate your enthusiastic co-operation on Press, Radio, 
Television and personal appearance publicity on the 
campaign that excited world acclaim for a terrific box-office hit... 
—a great job on the screen 


—and a great showmanship job, proving once again 
MOTION PICTURES ARE STILL YOUR BEST ENTERTAINMENT 
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FROM THE Novet BY ROBERT SYLVESTER ei 
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- Daniel M. Angel’s new production for The Rank Organisation, SEVEN THUNDERS, stars James Robertson Justice, Stephen 
SA R i aa Boyd, Kathleen Harrison and Tony Wright. Direc:ed by Hugo Fregonese, Rupert Croft-Cooke’s story of German-occupied Mar- 
seilles has been scripted by John Baines 
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RICHARD WILSON LEWIS F. BLU 
Screen play by JO EISENGER 
From THE Novet By ROBERT SYLVESTER 
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Danie! M. Angel's new production for The Rank Organisation, SEVEN 
Boyd, Kathicen Harrison and Tony Wright. Dirce:ed by Hugo Fregonese, Rupert Croft-Cooke’s story of German-occupied Mar 
John Baines 
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Y Seewies 


‘ Dirk Bogarde, Stanley Baker, Michael Craig, Barbara Murray and James Robertson Justice co-star in CAMPBELL’S KINGDOM, 
5 4. R I: 3 iD the Eastman Color version of Hammond Innes’s best-selling novel set in the Canadian Rockies. This story of a young man’s fight 
“ against an unscrupulous industrialist is being produced by Betty Box and directed by Ralph Thomas 
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| ARFID James Cagney portrays the late Lon Chaney, snr., in Universal-International’s MAN OF A THOUSAND FACES, Chaney's 
ori life story. Co-stars are Dorothy Malone and Jane Greer. Robert Arthur produced and Joseph Pevney directed 
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~ David Niven and June Allyson are the comedy team heading Universal-International’s colour and CinemaScope MY MAN GODFREY, 
| A R I: i ID a remake of U-I's successful 1937 comedy with Carole Lombard and William Powell. The film, produced by Ross Hunter and 
eri directed by Henry Koster, also stars Eva Gabor and Martha Hyer 
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which was made entirely on location in Munich. French actress Francoise Rosay, German star Marianne Cook and Keith Andes 


y ARFI a5 June Allyson and Rossano Brazzi co-star in INTERLUDE, Universal-International’s CinemaScope and Technicolor romance 
es complete the cast. Ross Hunter produced and Douglas Sirk directed 
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‘a James Stewart, Audie Murphy, Dan Duryea, Elaine Stewart and Dianne Foster are the stars of Universal-International’s NIGH I 
JS A R I: | g° PASSAGE, an outdoor adventure filmed ex.ensively on location in Colorado. The first U-I film to be shot in Technirama, it was 
produced by Aaron Rosenberg and directed by James Neilson 
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Universal-International’s PYLON reunited the WRITTEN ON THE WIND team of Rock Hudson, Dorothy Malone and Robert 


Stack. Rock Hudson portrays a reporter in this flying drama and Dorothy Malone a parachute-jumping wife of a stunt fiver. 
adaptation of a William Faulkner novel was produced by Albert Zugsmith and directed by Douglas Sirk 


[his 
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- Universal-International, creator of the Invisible Man, Frankenstein and Dracula films, has now produced THE INCREDIBLE 
5 A R I % 3 SHRINKING MAN, starring Grant Williams as the man who dwindles in height. The ** monsters *’ in this film are a domestic cat 


and a house spider. Based on a novel by Richard Matheson, it was directed by Jack Arnold and produced by Albert Zugsmith 


TOP-SELLERS 


... the choice of your patrons 


It’s Sun-Pat for sales. No doubt about that. They’re 
part of the pleasure at any show. Sun-Pat quality 
never varies. Nor does Sun-Pat service. For speed and 
efficiency there’s nothing to touch it! 


Everybody's at home with this range 


o 
“aga 


SALTED PEANUTS POPCORN 

SALTED CASHEW NUTS MILK CHOCOLATE 

enn ve GED BEES ROASTED PEANUTS 

SELECTED MIXED NUTS — aceon — 

SELECTED HAZEL NUTS precseRbnacesccee ' 

MIXED NUTS AND RAISINS PEANUT BRITTLE Ls hat y 

MILK CHOCOLATE COATED RAISINS NUT & FRUIT ASSORTMENT ORR pose 

MILK CHOCOLATE And special 3d. lines for Sur So kPa 
COCONUT SQUARES your matinee: oe 

ASSORTED FRUIT JELLIES MATINEE MIX 

MELODY MIX RAINBOW MIX 

CHOC-0-TOFFEES JELLY DROPS, AND 


CHOC-0-TOFFEES 


Sample range available, apply 
L. G. HUTCHINSON, Sales Manager, Cinema Division, 
H. S. WHITESIDE & CO. LTD., LONDON, S.E.5 


"Phone: RODNEY 5432 (/5 lines) 
44 festianina Rien0 Wroobls 


In every cinema you'll see everybody making a dive for 


Sun-Pat 
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Universal-International, creator of the Invisible Man, Frankenstein and Dracula films, has now produced THE INCREDIBLE 
SHRINKING MAN, starring Grant Williams as the man who dwindles in height. The ** monsters ** in this film are a domestic cat 


and a house spider 


Based op a novel by Richard Matheson, it was directed by Jack Arnold and produced by Albert Zugsmith 
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TOP-SELLERS 


... the choice of your patrons 


It’s Sun-Pat for sales. No doubt about that. They’re 
part of the pleasure at any show. Sun-Pat quality 
never varies. Nor does Sun-Pat service. For speed and 
etliciency there’s nothing to touch it! 


Everybody's at home with this range 


SALTED PEANUTS POPCORN ; ‘ 
SALTED CASHEW NUTS MILK CHOCOLATE "Sun-Pat 
SALTED MIXED NUTS ROASTED PEANUTS a | 
SELECTED MIXED NUTS MILK CHOCOLATE "NODDY" a 
SELECTED HAZEL NUTS MINT THINSIES sesstiin 
MIXED NUTS AND RAISINS PEANUT BRITTLE Wirenentents 
MILK CHOCOLATE COATED RAISINS NUT & FRUIT ASSORTMENT 
MILK CHOCOL4TE And special 3d. lines for 

COCONUT SQUARES your matinee: 
ASSORTED FRUIT JELLIES MATINEE MIX 
MELODY MIX RAINBOW MIX 
CHOC-0-TOFFEES JELLY DROPS, AND 


KIDDIE CHOCS 


CHOC-0-TOFFEES 


Sample range available, applv 
L. G. HUTCHINSON, Sales Manager, Cinema Division, 


H. S. WHITESIDE & CO. LTD., LONDON, S.E.5 


‘Phone: RODNEY 5432 (/5 lines) 
N Macatee neres ! ! 


OU 


The special ice cream pack 
to delight your audience 


VELVET LADY Dairy Ice Cream is made 
with butter, eggs and full-cream milk and it’s 
Neapolitan ice cream too, Vanilla-Chocolate- 
Strawberry. Presented in this new pack it 
can’t fail to be a winner. 


Filmlets are available for your point of sale. 
Make a real drive now with this fascinating 


new line. 
ELDORADO CINEMA SALES SERVICE 
Devon Creamery, Stamford Street, London, S.E.1 a WATERLOO 682! 
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howmanship 


On The Menu 


by FRANK HAZELL, “The Manager” of the Kine. 


OST good caterers would claim that there 
is as much showmanship involved in run- 
i a high-class restaurant as there is 
ng a cinema. Some restaurants, for in- 
pride themselves on being exclusive; 
‘rs are well known for their hearty 


bonhomie ; some try to dazzle their patrons with 
luxurious trimmings; others like to give the im- 
pression that they have almost totally ignored 
patron amenities and concentrated solely on the 
quality of their food. 

The point about all these attitudes is that they 
are gimmicks—at least to some extent. It is quite 
likely that the four restaurant categories noted 
above all serve good food of roughly the same 
type and standard; but they have gone out to 
attract the same clientele by diametrically opposed 
sales methods. (It is also possible, of course, that 
these restaurants serve food of hardly a higher 
standard than “ Sid’s Cafe’ just around the 
corner; in which case, their showmanship is first 
class and I congratulate them!) 

Now, we—or at any rate some of us—are en- 
gaged in the catering business as well as cinema 
management. Many cinema restaurants do quit 
a good trade, not only with patrons but with 
business people working in offices near by. Yet 
whilst the managers concerned may be first class 
at film campaigns, few of us have done much 
to infuse the spirit of showmanship into our 
restaurants. This seems to me a pity, because 
even without a great deal of effort, most of our 
cinema restaurants could be radically improved 
and some of them certainly need it! 

Basically, of course, the trouble 
our restaurants 1s that they are deliberately unam- 
bitious, the aim being, as far as I can see, to 
provide a quick snack or somewhat inferior meal 
at low prices. This strikes one as being a great 
waste of what, in many cases, a really very 
pleasant and comfortable  establishments—the 
food simply does not come up to the surround- 
ings 

Columbia Pictures has recently got 
idea that might go a long way to improving al! 
this In connection with the exploitation § of 
** Interpol ” dishes have been created named after 
the four stars of the film—Victor Mature, Trevor 
Howard, Anita Ekberg and Bonar Colleano. The 
striking thing about these dishes, as you can sec, 
is that they have managed not only to sum up 
the characteristics of the stars in this film but are 
also exotic without being costly to produce. The 
Ham and Eggs Victor Mature for example scems 
apt for a presumably simple, straightforward 
American guy; Spaghetti Colleano is obviously 
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Itahan in origin: the Pilaf Trevor Howard is 
good because kidneys always strike me as sinister ; 
while the Neapolitan—ice-cold—is OK for 
Ekberg. These dishes are having a big send- 
oll in London with the usual first-class showman- 
ship by Alan Tucker, of Columbia 

This sort of food seems to me to be well wit! 
in the scope of any of our cat 
which claim to be restaurants 
bars. I think they could be 
part of a campaigi 
awung ealers into 


ering departments 
aS Opposed to snack 
used by managers as 
to lure the more discrimin 
Naturally, man 
idea and create other film 


theatres 
rs can extend the 


star dishes. 


Recipes by... 
W. HL EMERY, FRSA, MHCI 


Neapolitan Ekberg 


TEXHIS dish is a shce of neapolitan 
with an Ekberg dressing 
The dressing has the ability to emphasise the 


ice-cream 


individual flavours of the neapolitan (without 
overpowering them), and the addition of the 


pinch of powdered ginger gives a flavour contrast 
to each section. The ingredients of the finished 
dressing give it a shape and colour contrast. 

The dressing is made with: 4 pint of fresh 
synthetic cream may be 


whipped cream (or a 


S eo 7 


How the special pilaf should look 


used): 
of angelica ; 
of fine chocolate chips. 
for the top garnish. 
Slice the angelica in very fine strips about 4 inch 


a pinch of ground ginger; a small strip 
six glace cherries and a dessertspoon 
One chocolate diamond 


long. Finely chop the glace cherries. To the 
whipped cream add the ground ginger and mix 
until the cream is a very light buff colour. Add 
the chocolate chips and the prepared angelica 
and cherries. Mix until evenly distributed. Suf- 
ficient for eight to ten portions. 

To serve.—Cut the neapolitan into slices and 
lay it flat on the dish. Spread or pipe the dressing 
over the entire surface. Finish with the chocolate 
diamond placed upright in the centre and a leaf 
sprig of angelica on either side. 

Note.—Chocolate 


squares or diamonds are 


used a great deal by confectioners fo 
purcha 


confectionery 


and can he 
tives from any 


Ham and Eggs Victor Mature 
pus is rather different from the 


ham and eggs and 
flavour and texture 
important to remember that the Hollandais: 
sauce must be poured just before serving 
The dish consists of a slice of grilled cooked 
ham on half a soft plain bun, lightly toasted 
(The bun should be about 4 in. or 5 in. in 
diameter.) A poached egg is placed on top 
Cover with Hollandaise sauce just before servir 


isual ** grilled 
is appeal hes in 


However it 


contras 


and garnish with a slice of tomato and parsh 
sp igs 

Hollandaise Sauce 2 oz. butter; 2 oz. cream 
2 egg volks Salt to taste 1 tabk spoon vinegar 
1} teaspoons mustard Melt butter in top of 
double boiler, add cream and beaten yolks, stir 
ring well Add vinegar and salt and cook over 


boiling water 
Remove at 
mustard 


Stirring constantly until thick 
once and beat until light Stir in 


Enough for four portions. When cost 


really matter, us¢ mock Hollandaise as below 
Mock Hollandaise 2 oz. flour 2 oz. butter 
$ teaspoon salt: 6 oz. milk; 1 tablespoon lemon 
juice; 2 egg yolks (beaten). Melt butter in suuce 
pan, blend in flour and salt to make a roux Add 
milk gradually beating between each addition 
until mixture is smooth Cook until thick 
Remove from stove. add lemon juice and stir in 
beaten egg volks Plac over boiling wate and 
cook stirring constantly for 2 min. or unti! sauce 
thickens and is smooth 
Pilaf of Kidneys Trevor Howard 
bbe bas ot th dish flat mound of 
Spanish 1 A nest is made in the ntr 
and the chopped and ited lamb or v kidn 
placed therein A Portugai iu Is poured 
over the kidneys and topped with a whole mus! 
room filled with watercress sprig 
Spanish rice 1 Ib. rice 1 Ib. onions; 4 it 
mushroom stalks; 2 oz. fresh or frozen parde: 
pe S 
Cook ne in W dra ind 
sepa by passing cold hrough. Place 1 
container and re-heat in he press ( hop t! 
onions very finely and rough-chop the mushroon 
stalks. Fry both together in a Jittle fat until th 
onions are transparent. Do not let them brown 


Add to the rice and mix well together 
freshly cooked peas. Note.—The peas 
of good colour 


with the 


must 


Portugaise sauce: This sauce must be rat 
more bland than usual so that it will not drown 
the flavour of the kidneys 

I suggest the following recipe 
salt and pepper to taste; 1 
puree concentrate; 4 pint 
dessertspoon sugar 

Cook off tomatoes and pass them through a 


ner 


4 |b. tomator 
tablespoon 
Bechamel 


tomato 


Sauce > i 


continued on page x 
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The special ice cream pack 
to delight your audience 


VELVET LADY Dairy Ice Cream is made 
with butter, eggs and full-cream milk and it’s 
Neapolitan ice cream too, Vanilla-Chocolate- 
Strawberry. Presented in this new pack it 
can’t fail to be a winner. 

Filmlets are available for your point of sale. 


Make a real drive now with this fascinating 


new line. 
ELDORADO CINEMA SALES SERVICE 
Devon Creamery, Stamford Street, London, $.E.1 ae WATERLOO 682! 
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Showmanship 


On The 


Menu 


by FRANK HAZELL, “The Manager” of the Kine. 


OST good caterers would claim that there 
M is as much showmanship involved in run- 
: ning a high-class restaurant as there is 
in Managing a cinema. Some restaurants, for in- 
stance, pride themselves on being exclusive; 
whilst others are well known for their hearty 
bonhomie ; some try to dazzle their patrons with 
luxurious trimmings; others like to give the im- 
pression that they have almost totally ignored 
patron amenities and concentrated solely on the 
quality of their food. 

The point about all these attitudes is that they 
are gimmicks—at least to some extent. It is quite 
likely that the four restaurant categories noted 
above all serve good food of roughly the same 
type and standard; but they have gone out to 
attract the same clientele by diametrically opposed 
sales methods. (It is also possible, of course, that 
these restaurants serve food of hardly a higher 
standard than “Sid's Cafe” just around the 
corner; in which case, their showmanship is first 
class and I congratulate them!) 

Now, we—or at any rate some of us—are en- 
gaged in the catering business as well as cinema 
management. Many cinema restaurants do quite 
a good trade, not only with patrons but with 
business people working in offices near by. Yet 
whilst the managers concerned may be first class 
at film campaigns, few of us have done much 
to infuse the spirit of showmanship into our 
restaurants. This seems to me a pity, because 
even without a great deal of effort, most of our 
cinema restaurants could be radically improved— 
and some of them certainly need it! 

Basically, of course, the trouble with most of 
our restaurants is that they are deliberately unam- 
bitious, the aim being, as far as I can see, to 
provide a quick snack or somewhat inferior meal 
at low prices. This strikes one as being a great 
waste of what, in many cases, are really very 
pleasant and comfortable  establishments—the 
food simply does not come up to the surround- 
ings. 

‘Columbia Pictures has recently got behind an 
idea that might go a long way to improving all 
this. In connection with the exploitation of 
** Interpol ” dishes have been created named after 
the four stars of the film—Victor Mature, Trevor 
Howard, Anita Ekberg and Bonar Colleano. The 
striking thing about these dishes, as you can see, 
is that they have managed not only to sum up 
the characteristics of the stars in this film but are 
also exotic without being costly to produce. The 
Ham and Eggs Victor Mature for example seems 
apt for a presumably simple, straightforward 
American guy; Spaghetti Colleano is obviously 
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Italian in origin; the Pilaf Trevor Howard is 
good because kidneys always strike me as sinister ; 
while the Neapolitan—ice-cold—is OK for 
Ekberg. These dishes are having a big send- 
off in London with the usual first-class showman- 
=. by Alan Tucker, of Columbia. 

_ This sort of food seems to me to be well with- 
in the scope of any of our catering departments 
which claim to be restaurants as opposed to snack 
bars. I think they could be used by managers as 
part of a campaign to lure the more discrimin- 
aling eaters into their theatres. Naturally, man- 
agers can extend the idea and create other film 
star dishes. 


Recipes by... 
W. H. EMERY, FRSA, MHCI 


Neapolitan Ekberg 


HIS dish is a slice of neapolitan ice-cream 
with an Ekberg dressing. 

The dressing has the ability to emphasise the 
individual flavours of the neapolitan (without 
overpowering them), and the addition of the 
pinch of powdered ginger gives a flavour contrast 
to each section. The ingredients of the finished 
dressing give it a shape and colour contrast. 

The dressing is made with: 4 pint of fresh 
whipped cream (or a synthetic cream may be 


How the special pilaf should look 


used); a pinch of ground ginger; a small strip 
of angelica; six glace cherries and a dessertspoon 
of fine chocolate chips. One chocolate diamond 
for the top garnish. 

Slice the angelica in very fine strips about 4 inch 
long. Finely chop the glace cherries. To the 
whipped cream add the ground ginger and mix 
until the cream is a very light buff colour. Add 
the chocolate chips and the prepared angelica 
and cherries. Mix until evenly distributed. Suf- 
ficient for eight to ten portions. 

To serve.—Cut the neapolitan into slices and 
lay it flat on the dish. Spread or pipe the dressing 
over the entire surface. Finish with the chocolate 
diamond placed upright in the centre and a leaf 
sprig of angelica on either side. 


Note.—Chocolate squares or diamonds are 


Trevor Howard tasting the pilaf named for him 


used a great deal by confectioners for chocolat 
boxes, etc., and can be purchased in small quan 
tities from any confectionery sundries-man. 


Ham and Eggs Victor Mature 


FEXHIS is rather different from the usual “ grilled 

ham and eggs,” and its appeal lies in its 
flavour and texture contrast. However, it is 
important to remember that the Hollandaise 
sauce must be poured just before serving. 

The dish consists of a slice of grilled cooked 
ham on half a soft plain bun, lightly toasted. 
(The bun should be about 4 in. or 5 in. in 
diameter.) A poached egg is placed on top 
Cover with Hollandaise sauce just before serving, 
and garnish with a slice of tomato and parsley 
sprigs. 

Hollandaise Sauce.—2 oz. butter; 2 oz. cream; 
2 egg yolks; salt to taste; 1 tablespoon vinegar : 
14 teaspoons mustard. Melt butter in top of 
double boiler, add cream and beaten yolks, stir- 
ring well. Add vinegar and salt and cook over 


boiling water, stirring constantly until thick 
Remove at once and beat until light. Stir in 
mustard. Enough for four portions. When costs 


really matter, use a mock Hollandaise as below. 
Mock Hollandaise.—2 oz. flour; 2 oz. butter ; 
$ teaspoon salt: 6 oz. milk; 1 tablespoon lemon 


juice ; 2 egg yolks (beaten). Melt butter in sauce- 


pan, blend in flour and salt to make a roux. Add 
milk gradually, beating between each addition 
until mixture is smooth. Cook until thick. 


Remove from stove, add lemon juice and stir in 
beaten egg yolks. Place over boiling water and 
cook stirring constantly for 2 min. or until sauce 
thickens and is smooth. 


Pilaf of Kidneys Trevor Howard 
HE base of this dish is a flat mound of 
Spanish rice. A nest is made in the centre 
and the chopped and sauted lamb or veal kidneys 
are placed therein. A Portugaise sauce is poured 
over the kidneys and topped with a whole mush- 
room filled with watercress sprigs. 

Spanish rice: 1 |b. rice; 1 lb. onions; 
mushroom stalks; 2 oz. 
peas. 

Cook the rice in salted water, drain and 
separate by passing cold water through. Place in 
a container and re-heat in hot-press. Chop the 
onions very finely and rough-chop the mushroom 
stalks. Fry both together in a little fat until the 
onions are transparent. Do not Iet them brown 
Add to the rice and mix well together with the 
freshly cooked peas. Note.—The peas must be 
of good colour. 

Portugaise sauce: This sauce must be rather 
more bland than usual so that it will not drown 
the flavour of the kidneys. 

I suggest the following recipe: 4 lb. tomatoes; 
salt and pepper to taste; 1 tablespoon tomato 
puree concentrate; 4 pint Bechamel sauce; 1 
dessertspoon sugar. 

Cook off tomatoes and pass them through a 
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fresh or frozen garden 


3 


iv Kine Sales and Catering Review Supplement to KINEMATOGRAPH WEEKLY 


Restaurant Management 


steadily during recent years, and labour 
expense has become one of the major 

items of study for cutting costs 

This sharp increase in labour costs has been 
partly responsible for the invention of many 
jlabour-saving machines and for the growing im- 
portance of proper scientific layout in the kitchen 
and service areas. The use of these new machines 
and techniques is the responsibility of manage- 
ment, and represents one of the surest ways of 
reducing payroll costs 

In this article I shall deal with five factors 
which have an important effect on the production 
payroll costs, and an examination of them will 
reveal not only things that can be done to 
reduce wages expenditure, but also suggest ways 
to make the necessary changes. 

The five factors I shall cover are 

1. The product or menu items. 

2. Physical layout 

3. Machines, equipment and facilities 

4. Production time 

5. The nature of the raw materials. 


RF: production costs have been climbing 


The number and nature of items on your menu 
is, perhaps, the prime influence’ on your produc- 
tion payroll costs. In effect, the menu is a list 
of products to be manufactured in the kitchen. 
If the menu contains many items, it is naturally 
going to take many people and many processes 
to manufacture these items. As a result, much 
more will be spent in the preparation of that 
menu. Similarly, the more complex the item, the 
more time and effort must be spent to make it. 

To put certain items on the menu just because 
there are people available to produce the items 


. . » Noisy jobs away from those that require 
concentration 


is reversing the process. It is better to dispense 
with their services than to try and keep them 
busy. Employees are paid to produce the items 
on the menu, but the size of the payroll and the 
number of employees should never determine 
menu construction. 

In eliminating certain products you also 
eliminate certain processes and often special 
equipment, utensils and machines. In doing so, 
you eliminate a job. This will either show im- 


FIVE FACTORS IN 
CUTTING COSTS 


by W. H. EMERY, FRSA, MHCI 


mediate cash savings or will release an employee 
for the more efficient and profitable utilisation 
of his time and talent 


Someone close to an operation, who has 
watched it grow, expand and develop, sometimes 
finds it difhcult to discover the many ways in 
which the payroll costs are related to the 
physical layout of the equipment, facilities and 
preparation areas. A fresh observer or an out- 
sider, on the other hand, can often discover poor 
arrangements or equipment location _ that 
necessitate costly handling and duplication of 
eflort. Improved layout may bring greater 
flexibility, and often result in the ability to meet 
production demands that were previously im- 
possible. Each step, move, lift, carry or wait, 
not Only requires time and effort, but may also 
cause shrinkages, spoiling or inferior products. 

The most intelligent approach to the study of 
equipment arrangement and facilities is to make 
(or have made) a large-scale drawing of your 
establishment. This drawing should show only 
the immovables: posts, wall, stairways, etc., or 
items that because of the costs involved would 
never be moved. Have the drawing made on 
substantial board, make an overlay on clear 
paper and study the basic layout as it now exists, 
asking yourself these questions :— 


1. Does the layout lend itself to production 
processes? 

(a) Are the work areas and equipment 
located so that the work “ flows” from 
the first to the final stages? 

(b) Is backtracking eliminated? 

(c) Does the layout allow for easy maintain- 


ance? 
2. Is the layout flexible? 

(a) Can new arrangements be made readily 
in case of more volume or change of 
menu? 

3. Does the layout minimise handling, hauling 
and carrying? 

(a) Are storerooms conveniently located? 

4. Is equipment located conveniently? 


(a) Can departments or people share the 
various equipment items, or must more 
than one of a certain kind be provided? 


5S. Does it make adequate use of floor space? 
(a) Are aisles adequate? 
(b) Can unused space be utilised? 
(c) Can any space be free? 


— 


Does the layout waste labour? 

(a) Does it allow for easy supervision? 

(b) Does extra equipment, or equipment not 
being used, necessitate extra personnel or 
stations? 


Now this is simply a check-list that might 
serve as a guide in the survey of your present 
layout. 

One effective way to discover defects is to take 
one menu item and trace the path or course that 
its raw_ materials traverse in the preparation pro- 
cess. When following this line of investigation 
you ask the following questions :— 

1. How far does it move? 

2. How many times is it stored ? 

3. How many people performed how many 
operations on it? 
This charting of the flow of a product reveals 
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not only flaws in layout, but might aid in 
simplifying its manufacture. 

There are many other factors to consider in 
layout that deal primarily with employee com- 
fort, which is a great determining factor in 
efficiency. 

Are the noisy jobs located away from those 
that require concentration or conversation (dish- 
washing machine mear service area—orders un- 
heard, etc.)? Is there adequate lighting, ventilation 
and temperature? 

Too often in the rush to cope with volume, 
equipment is added without too much thought 
and the necessity for immediately satisfying the 
customers’ demands leaves little time for layout 
planning. Then, too, layouts inherited trom 
previous managers may have been planned for a 
standard and a menu style no longer existent. A 
great many restaurants are doing business ‘in a 
topsyturvy manner, and in many cases through 
no fault of the manager. 

The function of machines in lowering the time 
taken to do a task is obvious. But more often 
they are not being sufficiently utilised—neither 
in numbers nor in application of the machine 
to the variety of tasks for which it is designed 

A potato peeler is a vegetable peeler, and may 
be used to advantage on many vegetables. Some 
managers have used them for apples, but here, 
care 1s recommended. The bakery mixer can 
also whip potatoes, make mayonnaise and salad 
dressings and will puree also. With the proper 
attachments it will also chop, grate, shred, slicc 
and grind. The location of the machine often 
conditions the uses for which is it employed, 
either limiting them or over-extending them 
Many times a cook will spend hours manually 
grating or chopping vegetables because of tradi- 
tion or force of habit, when a few feet away there 
is a machine that would do the job in a few 
moments. Quite naturally, a machine should 


be located near its maximum user (or vice versa), 


. . « Improperly sized frying pans . . . 


but good supervision can often save time and 
effort by expanding its uses or by proper schedul- 
ing. 

It is sometimes difficult to determine whether 
a machine should be added to the existing layout 
to eliminate a manual task because of the many 
factors that must be considered. Industrial 
engineers have a formula whereby they can 
mathematically appraise the value of an equip- 
ment investment, but it is practically impossible 
to apply a formula to cover the constantly 
changing demands in food preparation. Three 
things should be determined before making 
equipment investments :— 

1. The maximum investment justified. 

2. The yearly cost of maintenance and 

operation. 

3. Yearly profit from its use. 

There are a number of factors to consider in 
determining the above points: (a) Possible saving 
over any other method. (b) Operating costs. (c) 
Purchase price. (d) Depreciation value. (e) Re- 

ir costs and availability of service.  (f) 

aintenance costs (including cleaning time). (g) 
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SALTED PEANUTS, 6d. & 1/- 
SALTED CASHEW NUTS, 6d. & 1/- 
SALTED MIXED NUTS, 6d. & 1/- 
SELECTED MIXED NUTS, 6d. & 1/- 
SELECTED HAZEL NUTS, 6d. 
NUTS AND RAISINS, 6d. & 1/- 
MILK CHOCOLATE COATED 
RAISINS, 6d. 
MILK CHOCOLATE COATED COCONUT ICE, 7d. 


PEANUTS, 6d. COCONUT CANDY, 74. 
NUT TOFFEE BARS, 7d. 
TOFFEE POPCORN, 6d. 
SUGAR POPCORN, 6d. 
BUTTERED BRAZILS, 1/9d. 
FRUIT DROPS, 9d. 
BARLEY SUGAR, 9d. 
BUTTER MINTS, 10d. 
HONEY CRUNCH, 6d. 


C.E.A. CONFERENCE-GLENEAGLES 
Our Managing Director. Mr. F. Oppenheimer. Mr. 
W. G. Addison, Sales Manager, Cinema Division. 
will be happy to mect their friends at Gleneagles. 


SOLO LABORATORIES LTD. 


103 WALMER ROAD, LONDON, W.10 
Ladbroke 2871, 1884, 6350 Kw.30 
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Quick and Easy 
WELCH’S 6d. and 1/- PACKETS 
ARE RIGHT FOR THE 
CINEMA 


Here’s the variety your patrons 
want and the ease of selling 

you must have! 

You can now sell 18 varieties of 
sixpenny packets together with 
Chocolate Eclairs, Windsor Eight, 
Fruit Tangoes and Sherbet 
Tangoes in the big new 1/- packets. 
Let Welch’s help you to give 

your patrons the variety they 


prefer—at the price they prefer ! 


waicis 


WELCH & SONS LTD. 


WEST CHIRTON, TYNEMOUTH, 
NORTHUMBERLAND 


Makers of the biggest selection of 
packeted sweets in the country. 
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Rendezvous 
For Iced 


Refreshment 


T has been suggested that the idea of the 
* Sundae Garden” used by J. Lyons and 
Co. for its stand at The Ideal Home Exhibition 
could be adapted to many cinema foyers (pro- 
viding, of course, that the structure did not 
infringe local regulations). This kind of layout 
should stimulate an interest in the cinema as a 
meeting place for iced refreshment. 

The Lyons Maid “* garden” at the exhibition, 
had walis and main pillars covered in a wall- 
paper that simulated stone, and the flowers and 
plants in standing and hanging pots and troughs 
were all alive and growing. The tables had 
impervious plastic tops, and were ‘supported 
centrally to give adequate leg room. 

The Sundaes served were all based on Lyons 
Maid family bricks. Six simple recipes are as 
follows: 

Chocolate Crispy Sundae—a portion of a 
vanilla brick, surrounded by small pieces of 
chocolate wafer biscuits; chocolate sauce is 
poured over the ice cream, which is then 
decorated with a small rosette of cream topped 
with a small piece of chocolate wafer. 

Banana Split—a portion of strawberry and 
vanilla brick in an oval dish, flanked by a banana 
cut lengihwise. Pour dessertspoonful of Melba 
sauce over the strawberry ice cream, and the 
same quantity of chocolate sauce over the vanilla. 
Decorate with rosettes, topped with  glacé 
cherries. 
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The Lyons Maid “ Sundae Garden’’ at the Ideal Home Exhibition 


Ginger and Butterscotch Delight—a_ portion 
of a vanilla brick, surrounded by chopped or 
sliced stem ginger in its own syrup. Pour a 
tablespoonful of butterscotch sauce over the 
ice cream and decorate with rosettes, topped by 
pieces of ginger. 

Meringue Glacé—a portion of Neapolitan 
brick, flanked by two halves of a meringue. Pour 
a tablespoonful of Melba sauce over the ice 
cream and decorate with rosettes, topped with 
glacé cherries. 

Peach Melba—a portion of strawberry and 


Restaurant Management—continued 


Simplicity of operation. (h) Capabilities and 
capacities to other uses. 

In purchasing equipment it is always necessary 
to explore the above points, not only to deter- 
mine whether the investment is justified, but 
also to help select the model, size and type best 
suited to your requirements. 

Minor equipment and utensils also have a great 
influence on production costs and efficiency. A 
ladle that does not match the soup plate size 
can cause unnecessary effort and cost. Saucepans 
inadequate to the task can cause scorch and un- 
necessary spoiling. Improperly sized frying pans 
make successful frying impossible. Lack of 
sufficient equipment necessitates searching time 
and rehandling. 

Last but not least, an unnecessary dish in the 
table service not only increases washing-up time 
but can become a very costly addition. 

A few years ago, I was asked to advise on the 
planning of a medium-class cafeteria. Bearing 
in mind the selling price of all foods that were 
to be sold, I advised that the operation began 
with five items of china: an 8 in. plate, a 5 in. 
plate, a 4 oz fruit dish, a 7 oz. cereal. dish and 
a 7 oz. cup, with no saucer. It was planned to 
multiply the uses to which each item could be 
subjected, such as soup in the cereal dish; salad 
and rolls on the § in. plate and so on. 

he service seemed to work very well, and the 
lack of the saucer went almost unnoticed. There 
were, of course, a few adverse comments, and 
the management, heeding the protests of the 
few complaints ordered the saucers. This is 
what happened. 

The average customer had had five items on 
his tray; when the saucer was added it im- 
mediately went up to six. This increased the 
number of soiled items by 20 per cent. The 
cafeteria averaged 1,200 customers a day with 
an average bill of 2s. 6d. each. The dish-washing 
department pay cost, prior to the introduction of 


the saucer, was £4 10s. per day or 3 per cent. of 
gross sales. Within two days, this department 
found that they could not get through their work, 
and so another man had to be employed at {1 
per day or roughly 20 per cent 

In addition to this extra work and cost there 
was the additional work for the cleaners, not to 
mention the £35 investment in the saucers, an 
approximate £10 per year increase in soap bills, 
£15 per year annual replacement costs, plus the 
additional cost of fuel for hot water, and so on. 

THE TOTAL ANNUAL COST FOR ADD 
ING THE SAUCER WAS SLIGHTLY OVER 
£500 PER YEAR. 

This example is not intended to discourage the 
use of essential items, but rather to consider the 
effect of unnecessary items. It is often just as 
costly to be over-equipped as it is to be under- 
equipped. 


Production Time 


A French kitchen, in its great Continental tra- 
dition, might require 15 cooks to serve 200 din- 
ners, while a cafeteria may have but one to pre- 
pare for the same number. One set of cooks 
operates entirely to order, while the other cook 
works almost entirely ahead. This is perhaps an 
over-simplification of the factor and its effect on 
wages costs, but the general idea is correct. All 
departments and jobs are affected by the time 
given to perform specific tasks. Less time means 
more work, more employees and more money in 
wage costs. 

For example, having adequate supplies of dishes 
so that the dishwashing department is not rushed 
to get them back into service, not only saves on 
wage costs, but also on breakages and perhaps 
costly delays in service. The désh-washing 
machine should be used as a piece of production 
machinery and operated only when the supply of 


soiled dishes is sufficient for a “* good run.” If 


vanilla brick in an oval dish, with half a peach 
at each end. Pour a tablespoonful of Methba 
sauce over the ice cream and decorate with 
rosettes, topped with glacé cherries. 

Chocolate Pear Sundae—a portion of choco- 
late and vanilla brick, flanked by two halves of 
a large Bartlett pear. Pour a tablespoonful of 
chocolate sauce over the ice cream and decorate 
with rosettes, topped with glacé cherries. 

In all six recipes the confection should be 
sprinkled with chopped nuts and served with a 
wafer cut in half diagonally. 


it 18 possible the best time to wash dishes is after 
the meal rush is over, making for less noise and 
confusion. More importantly, employees cus- 
tomarily idle during the lulls may be utilised in 
the effort. 

The degree of processing to which the food 
material has been subjected when we purchase it 
has much to do with our wage costs. In the pro- 
cess of buying closer to the finished product, we 
may lose some of its vitally essential character or 
individuality. We need then some basis of ap- 
praising where our processing should start, and the 
form in which we should buy our raw materials. 
Many changes might be made in our purchases 
that will improve the quality of the finished pro- 
duct and lower production costs without increas 
ing food cost to any degree, or as much as the 
reduction of labour costs, 

Changing the size or cut, pack or some other 
specification may eliminate extra handling and 
production steps. Should we make our own 
mayonnaise and salad dressing? Should we buy 
meat by the carcase or by the joint? Should we 
buy commercial baked goods, fresh or frozen 
vegetables, orange juice, instant puddings and 
cake mixes? 

These are some of the problems that must b« 
resolved on their individual merit, after carefully 
considering the losses against the gains resulting 
from such a change. 

A few points to consider are: (a) Quality of 
finished product. (b) Loss or gain of individual- 
ity, character, prestige, etc. (c) Equipment, facili- 
ties and additional investment necessitated by a 
change. (d) Storage ease, handling and _ stock- 
taking. (ec) Wage cost saved or added. (f) 
Availability of trained personnel. 

No set of buying specifications should ever be 
so inflexible as to prevent the ready acceptance 
of new improvements, packages or processes. A 
watchful eye towards markets and an attentive 
ear for salesmen can often bring rich rewards.” 
However, every buyer must have a definite pro- 
cedure to determine a product's acceptability and 
its place in the establishment. 
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Choose the 
sweets you sell 
as carefully as the 
films you show... 


® 


are Sood— 
and your patrons know it! 


Choose Batger’s and you’re sure to have the sweets your patrons 
want. Batger’s is the name that has been famous for quality 
sweets for over two hundred years. Yes, Batger’s mean extra 


Batger’s SILMOS LOLLIES profits for you at every performance! 


The fruitiest fruit drops now in a new handy pack. 


Batger's JILLYS 


The juiciest fruit pastilles with that fresh-fruit 
flavour. 


Batger's JERSEY CARAMELS 


The creamiest of caramels in transparent bags. 


If you are not already stocking Batger’s confectionery— 
SEND OFF THIS COUPON TODAY 
BATGER & CO. LTD., CLAPHAM COMMON, LONDON, S.W.4 


Please ask your Representative to call on me with samples. 


ADDRESS 


| 

| | 
| | 
| | 
| | 
| NAME —o — — —_— | 
| | 
| 
| | 
L } 
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SALES POINTS IN PICTURES 


@ During the past few years Modernisation Ltd., has 
developed a department dealing with the design, construction 
and installation of sales kiosks and pay boxes. Each unit is 
“ tailor-made,” designed to suit the requirement of a particular 
situation, is completely self-contained, and is easily secured after 
the show. The success of this system is shown by the fact that 
during the past two years, Modernisation has installed no fewer 
than 200 sales kiosks and has modernised many more. The 
company offers clients advice on site and then prepares detailed 
drawings for approval, and as a basis for discussion ¢n the 
type of fillings, lighting arrangements, display impact and 
general layout. Finishes, too, are an important point: extensive 
use is now made of a wide range of contemporary wallpapers. 
Most kiosks are prefabricated in the company’s workshops. In 
less than a week a new unit will be complete in the works, 
undergoing painting, glass will be packed, and the whole loaded 
for delivery and erection on site. Examples of Modernisation 
kiosks are illustrated: top right, Majestic, Mexborough; bottom 
right, Savoy, Worksop; below, Windsor, Balby. 


@ No one would guess that the 
new sales kiosk at the Gaumont, 
Wokinz, is “home-made.” Prime 
mover in the alteration was H. O. P. 
Matthews, the manager, assisted by 
trainee manager, C. P. Paris, and chief 
operator A. Charman. They started 
by making a scale model and then 
built the kiosk themselves, working 
mostly at night, at a total cost of £20. 
It has a corrugated base painted in 
primrose yellow, and the top of the 
counter is red wood. The back is also 
corrugated with a diamond design, and 
glass shelves. The canopy, pierced 
by recessed downlighting is attrac- 
tively “ flown” on tapered mahogany 
supports. 
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Personality Profile 


Len G. Hutchinson 


Sales Manager, H. 8. Whiteside & Co. 


T isa bute to the energy and enthusiasm 
| of Leonard George Hutchinson that there 

is hardly an exhibitor, large or small, in the 
whole of the country, who does not think 
immediately of “ Sunpat"’ when the name of 
Hutchinson comes up in conversation. 

This is as it should be, for L. G. Hutchinson 
has been with H. S. Whiteside and Co., Lid., now 
for something like 30 years, and was a salesman 
before that 

Now, as sales manager of a firm that has a 
national sales staff of about 200, he is still, at 
least, a “ representative.”” Five minutes’ talk 
with him and you realise that this small, alert, 
friendly Londoner thoroughly enjoys his job; 
that he likes selling a product which he firmly 
believes is the best of its kind; and that he likes 
meeting people. 

That is one reason why, although he could 
have chosen to become a back-room administra- 
tor, he has continued to keep up his personal 
contacts 

Actually his early days in the world of business 
gave no clue that he would ever become a sales- 
man. Indeed, when he left school his first ambi- 
tion was a career in the Royal Navy, and during 
the 1914-18 war he was studying to become a 
meteorological reporter at the Admiralty; but. 
when the war ended, young Hutchinson decided 
that weather and waves were not his metier, and 
he became an apprenticed instrument maker 

His inclinations, however, were always to- 
wards a more active way of earning a living. and 
his ambition, too, was set on finding a sphere 
where his personality might lead him to higher 
financial rewards than he could visualise in the 
confined world of precision engineering. 

At the age of 20, therefore, he made another 
clean break and took a job as a traveller for a 
corn merchant at Clapham. He stayed in corn 
for six years and then joined Sunpat. 

It was a comparatively small company at the 
time H. S. Whiteside was the chief, as, of 
course, he still is; T. A. Barnes, now managing 
director, was sules manager: F. Dixon, now 


Showmanship on 
the Menu—contd. 


tammy. Add the concentrate and sugar and mix 
well. Add the Bechamel. Beat thoroughly until 
smooth. Add the seasoning to tast 


Spaghetti Bonar Colleano 


FAPVHIS is a variation of Spaghetti Bolognese, but 

with a number of improvements which give 
a richer, thicker and fuller sauce than is normally 
seen in the majority of establishments, although 
the cost is still low 

As always, the emphasis is on flavour and 
colour contrast. 

The main improvements are: (1) The minced 
beef is coarsely ground, and is not browned first 
and added later, but added in its raw state and 
allowed to simmer with the other ingredients. 
(2) Canned tomato soup is used as the liquid 
base, and thinned with milk at the last to the 
necessary consistency. (3) A dash of cinnamon 
is added. (4) Two chopped green peppers are 
added (Uf desired) at the same time as the beef 
is added. 

Ingredients and preparation: take 2 )b. finely 
chopped onions; 8 finely chopped cloves garlic; 
and } pint salad oil. Saute onions and garlic in 
oil. Take 4 x 10 oz. cans tomato soup; 4 x 


assistant managing director, was the buyer; and 
Len Hutchinson was one of the first four 
travellers engaged. 

They formed a van sales section (quite an 
innovation in those days) and Len’s wages were 
2s. 6d. a week, plus 15 per cent. commission. 
Even by the standards of those days that would, 
on the face of it, appear to be a modest reward. 
but Len Hutchinson liked being a salesman, and 
it was not merely a coincidence that. after six 
months, he was given a full wage instead of com- 
mission 

A year or two later he went with Mr. Barnes 
to open a new branch at Manchester to cover 
an area that embraced also Leeds and Liverpool. 
This was, in fact, the first move to make Sunpat 
the nationally known name that it is today. 

When the new branch had been firmly estab- 
lished Len came back to London to help to build 
up trade in the various districts, his “* manor ™ 
being the whole of the country. 

He was still selling when the second world war 
turned trade upside down, and nuts, as a com- 
modity, were suddenly removed from the public 
menu. 

The firm of H. S. Whiteside and Co., Ltd.. al- 
most immediately joined the war effort by turn- 
ing over to producing dehydrated vegetables for 
the Armed Services, and Len, having nothing to 
sell for the time being, devoted al! his energies 
to managing the factory, until he himself joined 
the army in 1940 

Three years later, however, he was released for 
special reasons and returned to his old company 
to take charge of bulk materials and all the fruit 
markets in the country. 

Nuts were very hard to come by at that time, 
but Len was able to negotiate for a supply of 
hazels (the only kind of nut then available). 

It was in 1950 that Whiteside’s concluded the 
first agreement with the cinema trade in general 
for audtiorium sales of packets of hazels. 

It was the beginning of a new era, from which 
has sprung what is now considered to be a very 
important part of the extensive Sunpat sales. 

In fact, today, Whiteside’s supplies the majority 


6 oz. bottles tomato sauce; and add to sauted 
onions and stir well. Take 4 lb. coarse ground 
chuck steak; add and break into pieces (no 
lumps). Take 1 No. 10 tin tomatoes, or 3 Ib. 
fresh chopped tomatoes: 1 teaspoonful cin- 
namon; 4 teaspoonful ground cloves; 4 tea- 
spoonful black pepper: 2 02. salt. Add tomatoes 
and all seasoning. Simmer very slowly for 1} 
hours, stirring occasionally. Keep covered during 
cooking. 

This should yield 50 portions. Serve with 
4 oz. spaghetti and 3 oz. sauce per portion. 


River Trout Alec Mango 


\ VERY simple and evsily prepared dish with 
4 a good flavour contrast. 

rout always seems to have a certain “ snob- 
value" about it, although the cost of an 8 oz. 
fish is usually no more than Is. 9d. I have always 
been of the opinion that trout is a high-profit 
line, so do not make the mistake of selling this 
dish too cheaply. 

Saute the trout in the usual way, together with 
cight or ten skinned almonds. 

Serve with a thick, mild lemon sauce and a 
whole grilled tomato and pommes allumette 
(matchstick-sized chipped potatoes). 

Pour a little melted butter over the fish before 
serving, and garnish with the sauted almonds and 
a rondel of peeled lemon dipped on both sides 
in chopped parsley. 
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of cinemas in this country, and, in addition to 
the Sunpat lines, the Cinema Division has now 
taken on the confectionery products of Elizabeth 
Shaw and Rogalls. 

Today no fewer than nine travellers are per- 
manently employed on the cinema side of White- 
side’s business—ten really, because sales manager 
Hutchinson still goes travelling and selling; he 
believes in it and likes it. 

If you ask Len Hutchinson about the future 
he will probably reply that he expects to go on 
making more and more sales in cinemas for a 
good many years. 

His belief is that cinema audiences expect four 
things from his particular type of product— 
quality, presentation, hygiene, and silence. 

Quality is of primary importance because the 
product is being eaten in the dark, and it is a 
satisfaction to him that the public has become 
conditioned to eating without even wondering 
whether any of the nuts might be below 100 per 
cent. quality. 

Presentation is important because, although the 
custom of cinema sales is now firmly established, 
individual articles still have to be sold in com- 
petition with others / ; 

Hygiene in the packing is, he believes, one of 
the points that impresses patrons; and silence (in 
particular the absence of crackling materials for 
packaging) is an up-to-date necessity. ; 

Cinemas may be closing, but Len Hutchinson 
has a keen and confident cye upon an opening 
vista of cinema sales. 


—— 


People in the News 


i B. HENSHAW has joiaed the Eldorado 
(i. Ice Cream Co., Ltd., as area cinema 
supervisor for the Lancashire area. 

Although Mr. Henshaw is new to the ice 
cream trade, he has been connected with the 
cinema business in the 
North West of England 
for several years. 

Another newcomer to the 
cinema sales force ol 
Eldorado is P. Mcellroy, 
who will be operating in 
the Eastern Counties area 
He was previously in the 
film distribution side of the 
industry. 

THERE has been a 
change in the Newcastle 

ranch representation of 
The Nestlé Co., Ltd., J. E. 
Robson having taken over 
from A. Jacobs. Mr. 
Robson's address is: 11-12, 
Pearl Buildings, 4, Northumberland Street, New- 
castle-on-Tyne 1; telephone, Newcastle 27074. 

MARKETING and sales controller of Kunzle, 
Lid., R. G. Bartlett, now has D. A. Bristow as 
his assistant. The former controller, R. C. 
Woolley, is no longer with the company. 

THE COUNTIES of Devon, Cornwall, 
Dorset, Somerset, Gloucestershire and Wiltshire 
are now being represented for Candy Stripe 
(Confection) Co., Ltd., by Norman Carling. 

Mr. Carling is already well known to exhibitors 
in the West of England. His address is Broad- 
way, Uplyme, Lyme Regis. 


G. B. HENSHAW 
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Orange Maid 


The drinkon a stick 


Enquiries please to J. LYONS & COMPANY LIMITED - CADBY HALL »: LONDON W.14 


CVS-17j3 


The most. refreshing 
treble feature of the 
> year... 


C.E.A. Summer Conference 
GLENEAGLES HOTEL 
May 6th— May Sth 
J,UYONS & COMPANY INUIT EID 


cordially invite all C.E.A. delegates to visit 


ec wo, : i ad 


on the lawns of the Gleneagles Hotel, Perthshire 


La Gala opens on Saturday, May 4th at s p.m. 


Y COMPANY LTD CADBY HALI . LONDON . W.14 
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SLIGHTLY MEAVIER 
MAKE-UP AIDS 
THE SPOTLIGHT ’ TRAY AND HANDS 
: SPOTLESSLY CLEAN 
AND WAILS 


TWO wars TO 


‘CE CREAM ONLY 
Vane C206 © Rema 


STRAIGHT SEAMS 
ARE TIDIER AND 
MORE FLATTERING 


RESULT -~EASY ACCLSS~— MAXIMUM 
CAPACITY TO AVOID RELOADING 


THE .PPERFECT WSALESGIRL 


Tying up with national advertising, this Batger 
This Eldorado instructional poster is designed for display in the sales room poster is in Da-glo colours 


DD 
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C.E.A. Summer Conference 
GLENEAGLES HOTEL 
May 6th— May 8th 


J.UYONS & COMPANY IWINUNM EID 
cordially invite all C.E.A. delegates to visit 


on the lawns of the Gleneagles Hotel, Perthshire 


La Gala opens on Saturday, May 4th at 8 p.m. 
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New Lines 


FILM CAMPAIGN TO 


BOOST 


YADBURYS, which has been among the 
biggest cinema-screen advertisers during the 
seven years, is this year increasing sul] 
further its concentration on ™ selling” chocolate 
to audiences to support kiosk sales. 

This, together with screen advertising of Cad- 
bury’s Snack and the Drinking Chocolate. is 
being done with filmlets and also one-minute 
films (a certain number of which are to be in 
CinemaScope) Of the chocolate lines the 
greatest emphasis is on assortments, Roses in 
particular and Milk Trav assortment a_ close 
second. This is because Cadburys believes that 
the cinema screen is unique in providing a com- 
bination of colour, sound and movement, all of 
which contributes to sales impact of assortments 

All the chocolate sweet products screened in 
cinemas are available from cinema kiosks. For 
example, Roses assortment, pre-packed in attrac- 
tive cardboard cartons, retail at 2s. 3d. per 4 Ib 
while Milk Tray sells at Is. 4d. per 4 Ib. box 
and 2s. 6d. per 4 Ib. box 

Cadbury's Dairy Milk chocolate is available in 
two-ounce, quarter-pound and half-pound blocks 
(6d. for the two-ounce size). For those patrons 
who prefer what has become known as “ plain ” 
chocolate. Cadburys manufactures Bournville 
chocolate in two-ounce blocks for 6d. (the 4 Ib 
blocks sell at Ild. and the { Ib. blocks at 
Is. 10d.) 


To meet the taste for 


past 


nut chocolate. Cadburys 


SALES 


includes, in their sixpenny block sizes. Milk 
Sliced-Nut and Milk Fruit-and-Nut. while Mik 
Whole Nut sells at 7d. and Bournville Roasied 
Almond at 74d 

In addition, the popularity of the range of 
filled blocks provides quick turnover at the 
kiosk. The sixpenny size line in this category 
nclude Caramello, Coffee, Marzipan, Peppe: 
mint Creme, Strawberry, Turkish Delight. and 
Milk Tray block. 


Display material. which for kiosk display con- 


sists largely of dummy packs, is available from 
local area managers of Cadburys. These have 
offices in the following towns: Belfast, Birming- 
ham, Brighton, Bristol, Cambridge. Cardiff. 


Chester, Edinburgh, Glasgow, Leeds. Liverpoo). 
London, Manchester, Newcastle, Sheffield. and 
Southampton 


Extended 


EXTENSIONS of the choice of product and 
new packaging have been introduced by M. A. 
Craven and Son. 


Six lines are now available, Origina] French 
Almonds, retailing at Is. 6d., Mixed Fruit Pas- 
uilles, at 10d.. and Mint Imperials, at 9d.. are 
all packed in quarter-pound cartons with trans- 


ELDORADO CINEMA SALES MF) 
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« GAN UNBROKEN SLIGHTLY HEAVIER a ‘4 
NECKLINE AIDS MAKE-UP AIDS ;' 
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STRAIGHT SEAMS Fiat wees, 
ARE TIDIER AND PLEASE. 
MORE FLATTERING FOR SAFETY 
% " i 


SALESGIrRt 


This Eldorado instructional poster is designed for display in the sales room 


A frame from a 
Cadburys by 


one-minute film made for 
Anglo Scottish Pictures 


parent film fronts, Best Barley Sugar. Old York 
Mints and Mixed Ff: Drops, all 1 ng at 
10d., are in quarter-pound film bags 
Tasty Tie-up 
CO-OPERATION between the exploitation 
department of MGM and Eastern Sweetmc 


of Southport, has produced a isty te-up f¢ 
the MGM Technicolor musical. * Kismet 
This is a half-pound box of Turkish Delight 


the lid carrying an aptly exotic still from th 
film, and the legend, “Inspired by MGM’s 
*Kism starring , 
| 
New Look 
SOLO LABORATORIES’ well-known brand 


of Bamboo salted peanuts will have a new look 
in the very near future. A well-known artist has 
designed for them a most attractive new bag for 
the 6d. packets. I | 


is hoped they will be in p 


continued on page Xvi 


Tying up with national advertising, this Batger 
poster is in Da-glo colours 
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du “ new bag Dy the irly summer 
Th ! ng demand for Bamboo pro- 
lu bled the company to open an add 
tio f Maida Vale (Lanark Road) in 
xdditio W xisuing plants at Walmer Road 
nd Vaux I » factory by h Wiy vas 
f< d } im tucto Ss quil 
1cWw x N mem 
B | I ) new ) macl 
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( sandy 


AN ADDITION to the Clarnico range that 
"les 


has ju been 1 ised to the trade is Candy 
Queen 

It is an sortment of n vari marzipan 
sandwich raspberry noyeau, banana cream, 
vanilla and raspberry fudge, strawberry jelly. 
cherry nougat, iced caramel, plum jelly, coconut 
candy and lemon fondant 

The candi packed in a gaily coloured 
yellow nd whit carton decorated with 
coloured drawings of some of the candies, the 
whole being sealed in a film bag that has a bright 
bl op Th WE remselves. are individually 
wrapped, and the retail price is 2s. per half 


pound carton 

Iwo attractive point-of-sale display units have 
ulso been produced, and new displays in similar 
style oar o available for Clarnico Maple 
Brazils and Regency Candies 


Now Sixpenc e 


The price of Wrigley’s Spearmint chewing gum 
has been changed to sixpence per packet A\l 
advertising and merchandising is now being 
handied by I S Hoppé 


600 Eggs an Hour 


A LARGE-TYPE electric griddle plate that 


cooks mo ian 600 eggs an hour ts being mar- 


May 9. 1957 


| CLARNICO 
—_ (Ba Jenrso® 


Three new and attractive displays have been introduced by Clarnico 


keted by Electroway Heaters, Ltd., of Lough- 
borough, Leicestershire 

Produced to meet the demands of the larger 
snack bars and caterers, the plate has a working 
surface of 550 square inches and a rating of 4 kW. 
The control is obtained by means of two 3-heat 
switches, each controlling one half of the plate 
This feature is designed to cater for off-peak 
periods 

The new unit has been subjected to test and 
it has been established that it will readily cook 
in excess of 600 eggs an hour, 480-500 ham- 
burgers or beefburgers an hour when working on 


— 
“ e 
‘ 


NS 


Neat display outers for a trio of lines from Hollands 


both halves of the unit. It will also handle steaks, 
liver, chops, kidneys, tomatoes, sausages, mush- 
rooms, etc. 

Another feature of the new griddle is an extra 
large waste drawer which is easily removable for 
cleaning. It has a capacity of one gallon. 

Delivery of these units 1s expected to be made 
in April and prices are available upon application. 


Depot 


A NEW depot has been opened at Bath for 
the Cup Squash division of Kia-Ora, Ltd. The 
address is: Warrens (Dispensers), Ltd., Sutcliffe 
House, Walcot Buildings, Bath, Somerset. Tele- 
phone: Bath 2480. 


Press Drive 


A BIG campaign in all the leading children’s 
papers has just been started by Walter's Palm 


continued on p1z2'Xxx 


Giant 1s, 3d. popcorn pack by Candy Stripe 
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WS The Five Family 
dae, Favourites 
1 —~ lew for 


New Pack Milk 
Chocolate Assortment 
The pack to suit all 
your patrons 


Nut & Fruit 
Assortment 
Favourites with 


all the family 


Poppet 
Brazils 
Whole rich 
milky Brazils in 
milk 
chocolate 


Nut Assortment 
The choicest milk 
chocolate 

coated nuts. 


Poppet Cherries 
Cherries coated in 
milk chocolate 


* A DELICIOUS RIOT! | 
4% THE MOST POPULAR SHOW ON SALE! | 
% WAIT FOR THE GOLD RUSH! 
* IT'S A REAL COOL SHOW! 


YOUR PUBLIC DEMANDS . 


B Miss Frutie 4a 
| Madame Gremier 


Tubby Walls 


ICE CREAM 


fee: 


EVERYONE LOVES WALLS 


CERT FOR ‘U’ 


A FINE PRODUCTION 


The lovable, lickable 
MISS FRUTIE 


The incomparable 


TUBBY WALLS 


The glamorous prima donna 
MADAME CREMIER 


(Something to sing about) 


The ever-popular 


CHOCOLATE 
COVERED SWOON 
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Ideal for Theatre Trade 


DUNCAN COUNT LINES 


id -Merrols (Butterscotch Bon-Bons in Roll Pack) 
4d- Minx (Buttermint Bon-Bons in Roll Pack) 
4d -Nutty Grisp (New centre. Lots of nuts. Milk Chocolate) 
6d=Garols (Chocolate Caramels in Roll Pack) 
6d-Hazelnut (Milk Chocolate crammed with 


golden roasted nuts) 


DUNCAN Zhe Scots word for Chocolate 


W. & M. DUNCAN LTD. EDINBURGH 


— 


Book Early /,, DUNHILLS 


LATEST GENERAL RELEASES 
PACKAGED SWEETS in 
EXTENSIVE RANGE with 
GENEROUS MARGINS 


HET 


Send for Samples and Prices to: 


DUNHILLS (PONTEFRACT) LIMITED 


POST OFFICE BOX 1 + PONTEFRACT +- YORKS. 
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ELDORADO ICE CREAM, LTD., 


64-76, Stamford Street, London, S.E.1. Waterloo 
6821 (10 lines). 

Cinema sales controller: J. H. Driver 

Assistant kinema sales controllers: 

Scotland: H. Turnbull, Bankhead, Crossway North 
Sighthill, Edinburgh, 11 (Craiglockhart 3740.) 

Northern England: L. Smith, Ashton Road. Hare- 
hills, Leeds. (Leeds 41443.) 

Southern England: K. Howkins, 64,76, Stamford 
Street. London, S.E.1. (Waterloo (6821.) 

Distribution depots: 

Aldershot: c o Wrens Garage. St. George’s Road 
(Aldershot 1295.) 

Barnstaple: Playford Mills, Pilton West. (Barn- 
staple 4021.) 

Bournemouth 79a, Witson Road, Boscombe 
(Boscombe 34642.) 

Bristol: c/o U.C.S. Co., Ltd., Jervis Street, Barton 
Hill. (Bristol 56285.) 

Canterbury: Rear of 131, Sturry Road. (Canter- 
bury 4781.) 

Cardiff: 74a, Diamond Street. (Cardiff 27887.) 

Chingford: Rear of 112, Connaught Avenue 
Station Road, E.4. (Silverthorne 6797.) 

Chiswick la. Belmont Road, W.4. (Chiswick 
2965.) 

Clacton: Oxford Road. (Clacton 4001.) 

Dundee: Douglas Road. (Dundee 84664.) 

Edinburgh: Bankhead, Crossway North, Sighthill, 
Edinburgh, 11. (Craiglockhart 3740.) 

Exeter: Prospect Place, Cowick Street. (Exeter 
56519.) 

Glasgow 
2732.) 

Guernsey Belmont Road, St Peter Port 
(Guernsey 2451.) 

Hastings 94 96, Beaconsfield Road. (Hastings 
2681.) 

Hull: Francis Street, Kingston-upon-Hull (Hull 
32918.) 

Jersey: 7, Cannon Street. St. Helier. (Central 1717.) 

King’s Lynn: c/o Fropax, Freebridge, West Lynn, 
(King’s Lynn 3053.) 

Leeds: Ashton Road, Harehills. (Leeds 41443.) 

Leicester Rear of 346, Humberstone Road 
(Leicester 58946.) 

Liverpool: 3/7, Hughes Street. (Anfield 1237.) 

Lytham: Dock Road. (Lytham 6928.) 

Manchester: 72, Mytton Street, Hulme (Moss 
Side 1007.) 

Mitcham: Bond Road. (Mitcham 4403.) 

Newport: Little London, Isle of Wight. (Newport 
l.o.W. 3131.) 

Northampton 4. Bells Yard. Bedford Road 
(Northampton 3687.) 

Nottingham: 22, St. Mark's Street 
45355.) 

Oxford: Morrison's Garage, Lake Street, Abingdon 
Road. (Oxford 2403.) 

Portsmouth: Southampton Road, Paulsgrove. 
Portsmouth. (Cosham 77693.) 

Rhyl: Rear of Ernest Street. (Rhy| 2092.) 

Richmond (Yorks): Ryders Wynd (Richmond 
(Yorks) 2189.) 

Southwick c/o Peacocks, Manor Hall Road 
(Hove 48411.) 

Sunderland: Richmond Street. (Sunderland 2743.) 

Thornaby: Hanover Street, Thornaby, Stockton-on- 
Tees (Stockton 66669.) 

Tipton: 1, Old Cross Street. Tipton. (Tipton 2131.) 

Truro: Newham Road, Truro. (Truro 3452.) 

Wallsend: Oak Grove. (Wallsend 63971.) 

Ware: Church Street, Ware. (Ware 681.) 

Wealdstone: 108, Canning Road. (Harrow 8566.) 

Agents: 

Lilly of the Valley Creamery Ices, Ltd.. Bromyard 
Road, Worcester Tozer (sales manager) 

Morcream Products, Ltd.. 1, Old Cross Street. 
Tipton, Staffs. (Tipton (2131/3.) Natipnal cinema 
representatives: W. L. Grice, D. Lewis (sales 
manager) 

F. E. Woodman, Ltd., Sheringham, Norfolk, M 
Wilton (general manager). 

Product: Special Velvet Lady Neopolitan Pack; Velvet 
Lady Souffles; Happikups (a) Vanilla, (b) Twin 
Flavour: Choc Bars (Milk Chocolate); Big Treat 
Sandwich: Velvet Lady Brickettes; Orange Kwench 
Fruit Lollies (various flavours); Brickettes 
(Vanilla) 

Display material available: Filmiets. slides, sales trays, 
foyer display signs, nylon overalls 


10, Curle Street, Whiteinch. (Scotstoun 


(Nottingham 
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PRODUCT DIRECTORY | 


KINE SALES AND CATERING REVIEW BUYERS’ GUIDE TO BETTER SALES 


J. LYONS AND CO., LTD.. 

Ice Cream Sales Department, Cadby Hall, London, 

W.14. Riverside 2040. 

Cinema Sales Management: Walter J. Allen and George 

K. Arnold 

Supervisors: 

Head Office’ R. H. Watkyn, Cadby Hall. 

London, Essex: R. Pooley, Cadby Hall 

Birmingham, Nottingham and Easiern Counties 
W 1. Taylor, Union Passage, Birmingham, 2 
(Midland 7411.) 

Wales and West of England: K. Yould, 46, London 
Road. Salisbury. (Salisbury 5181.) 

Lancashire, Newcastle and N. Ireland: T. E. Gold- 
smith, 5, Laurel Road, Fairtield, Liverpool, 
(Stoneyecrott 4646.) 

Scotland: I. MacLeod, Duart Sireet, Maryhill 
Glasgow, N.W_ (Maryhill 4266.) 


Yorkshire, Staffordshire and Lincolnshire A 
tuar.. Bowling Green Terrace, Leeds, 11 


(Leeds 26304.) 
Depot Addresses: 

Aberdeen: 88, Regent Quay. Aberdeen. (Aberdeen 
$1772.) 

Belfast: Siation Yard, Redburn Square, Holywood 
Co. Down, Ireland. (Holywood 2478.) 

Birmingham: Cranmore Boulevard, Shirley, Soli- 
hull, Warwickshire. (Shirley 2875.) 

Bletchley simpson Road, Bletchley, Bucks 
(Bletchley 3211/801.) 

Boosbeck: c/o British Railways, Boostock Station 
Goods Yard. Boosbeck, Saltburn-on-Sea, Yorks 
(Skelton 61.) 

Bristol: Gloucester Road, Almondsbury, nr. Bristo! 
(Almondsbury 3226.) 

Cambridge: c/o British Railways, Upper Yard, 
Hills Road, Cambridge. (Cam. 3047.) 

Cardiff: Penarth Road. Cardiff. (Cardiff 30952.) 

Carlisle: Canal Station Yard, Caldewgate. (Carlisle 
21951.) 

Chelsea: Lots Road, Chelsea, London, S.W 
(Flaxman 0967.) 

Christchurch Groveley Road 
Hants. (Christchurch 2181.) 
Colnbrook: Gullymead Estate, Old Bath Road 

Colnbrook, Bucks. (Colnbrook 327.) 

Colchester ¢/o Chelmsford and Colchester 
Packers, Lid., 505, Ipswich Road, Colchester, 
Essex. (Colchester 2964.) 

Dundee: c/o British Railways, Lochee Goods Yard, 
Loons Road, Dundee. (Dundee 69530.) 

Edinburgh: McDonald Place, Edinburgh (Edin- 
burgh Central 4345.) 

Exeter: St. Davids Station Yard, Exeter. (Exeter 
58679.) 

Falmouth: c/o Collins and Williams Garage, North 
Parade, Falmouth, Cornwall. (Falmouth 795.) 

Glasgow: Duart Street, Maryhill, Glasgow, N.W 
(Maryhill 4266.) 

Godalming: Siation Road, Godalming (God 
1712.) 

Greenwich: Horn Lane, Greenwich, S.E.10. (Gre 
4381.) 

Hereford: Holmer Road, Hereford 

Hull: co British Railways, Neptune Street Goods 
Yard. Hull, Yorks. (Hull Central 36860.) 

Leeds: Bowling Green Terrace, Leeds, 11, Yorks 
(Leeds 33739.) 

Liverpool: 11, Laurel Road, Liverpool 
croft 4646.) 

Louth: ¢/o Frozen Fruit Products (Louth), Ltd 
Newmarket. Louth, Lines. (Leath 2102.) 

Newcastle: Oak Grove. Wallsend, Newcastle-on- 
Tyne. (Wallsend 64178.) 

Newhaven Estate Road 
(New. 519.) 

Norwich: Trowse. Norwich. (Nor. 28725.) 

Nottingham: 248-256. Huntingion Street. Notiing- 
ham. (Nottingham 40949.) 

Plymou.h c/o British Railways Kines Road 
Devonport. (Dev. 470.) 

Portsmouth: Southampton Road. Cosham, Ports- 
mouth. (Portsmouth. Cosham 75308.) 

Preston: 386, Blackpool Road, Ashton-on-Ribble 
Preston, Lancs. (Preston 89326.) 

Romford: 25. Victoria Road. Romford, Essex 
(Rom. 0738.) 

Salford 56. Cross Lane 
(Pendleton 2820.) 

Sheffield: 130. Beaulah Road, Sheffield (Sheffield 
43345.) 

Shrewsbury Roushil! 
(Shrews. 2684.) 
Sioke: Lindsay Street, Hanley, Staffs 

Trent 22715.) 

Sussex. Kent and Hampshire: A. R. Boorer, 46, 
London Road. Salisbury (Salisbury S181.) 
Swansea: c/o British Railways, Burrows Lodge 
Goods Yard, Swansea, Glam. (Swansea 54214.) 
Thanet: Margate Road. Westwood, Broadsiairs, 

Kent. (Thane: 61242.) 

Tonbridge: 8, Drayton Road 
(Tonbridge 3705.) 

Tottenham Marsh _ _ Lane, 
(Toutenham 7481.) 


Christchurch 


(Sioney- 


Newhaven, Sussex 


Salford 5 Lancs 


Shrewsbury Shropshire 


(Stoke-on- 


Tonbridge, Kent. 


Tottenham, N.17. 


Product: Choc. bars 6d.; cups 6d. and Sd., vani 


Wantage: W. and G. Estates, East Challow nr, 
Wantage, Berkshire (Wantage 389.) 


Publicity material: Technicolor sales trailers, slides, 


filmlets, tray overlays for special promotions, light- 
weight large-capacity sales trays with all-purpose 
lighting attachments, complete with two-message 
signs, tover trames with point-of-sale advertising 
material in full colour. ** Because You Like It 
a seven-minute film, featuring Eamonn Andrews 
showing the manufacture and distribution of Lyons 
ice cream 


Product: Hostess, the ice cream with added cream 


retailing at Is., Gala Kups, vanilla or vanilla and 
strawberry, Gala Choc. Ices (milk and plain) 
Orange Maid (** The Drink on a Stick "’), Koola 
Fruta, a 3d. lolhe for children’s matinees 


MEDDOCREAM, LTD., 


Old Bromford Lane, Ward End, Birmiogham, 8. 
Stechford 4441-5. 


Sales Manager: D) Facchino 
Depots: 


B.M.D. Ice Cream, Ltd., 249-251, Burbury Str 
Lozells, Birmingham, 19 

J. G. Atkins, Hyde Place, Leamington Sna 

Meddocream, Ltd., Tuckers Buildings. Llannerch 
Road West, Colwyn Bay 

B.M.D. Luton Meddocreamery c/o Portland 
Garage, Luton, Beds 

E. Cook, The Dell, 2, Victoria Avenue, Widnes 
Lancs 

Meddocream, Ltd., c/o Squire's Gate Airport 
Lytham St. Annes, Blackpool 

L. Driver, Ltd., The Ice Cream Factory. Silsden, 
nr. Keighley, Yorks 

Delmed, Ltd.. Main Street, East Ardsley. Wake 
field, Yorks 

J. N. Hill, 79, Foregate Street. Stafford 

Meddocream, Ltd., 8, Graigfach, Machynlleth 
Mont 

Albert Fisher and Son, Ltd., Broad Street, Nelson, 
Lanes 

Kool Products, Ltd., 
Lines 

H. Mooney, 64, Alvanley Road, Liverpool, 12 

G. Moruzzi, Blewshill Creamery, Dawley, Shrops 

F. Higes and Co., Ltd., 4, Port Road. New 
Duston, Northampton 

C. R. Lake, 6, Bentinck Street, King’s Lynn, 
Norfolk 

Nu-Kreem Ice Cream Co., 12, Lorne Park Road 
Bournemouth 

Randolph Bros., 
Helens, Lanes 

Reynolds Dairy Ices, Ltd.. Durley Hill Lane 
Keynsham, nr. Bristol! 

Reynolds Dairy Ices, Ltd.. Trinity Mews. Exeter 
Devon. 

Reynolds Dairy Ices, Ltd., Polmphliett. Plymouth. 

Stuarts Confections, Ltd., 240, London Road 
Romford, Essex 

Raydell, Ltd.. Culvert Factory, Hainsworth Road 
Susden, nr. Keighley, Yorks 


Railway Street, Grimsby 


Claughton Street Dairy, St 


a and 
flavoured: brickettes. flavoured 4d vanilla 3d 
lollies and lollie kremes 3d.; Meddofrute 2d.: 


Meddofrute, twin sticks 


, 


NEILSONS ICE CREAM CO., LTD., 


(In association with Neilsons, of Toronto.) 
Lansdowne Hill, West Norwood, S.E.27. Gipsy 
Hill 0031 (2 and 5090. Also at 17, Camden Road, 
Camden Town, N.W.1. Gulliver 5678. 


Sales director: H.  Gyle-Thompson 
Product: Ice cream amd iced lollies 


WALL AND SONS (ICE CREAM), LTD.. 
Ice Cream Marketing Headquarters, 59-61, Park 
Royal Road, London, N.W.10. Elgar $722. 


Sales Director: J. G. Short 
Multiple sales manager: W. | 
Factories: London—The Friary Acton, W.3 (Acorn 


McCarthy 


3456) Manchester—-Godlev, Hyde, Cheshire (Man 
chester, Hyde 1881); Edinbureh—The Creameries 
Craimillar, Edinburgh, 9 (Abbeyhill 2323) 


Divisional Headquarters: 


li3a, Jermyn Street, London, S.W.1 
7764 ) 

Renault Buildings, Western Avenue. Acion, W.3 
(Acorn 8631.) 

1623, Coventry Road. South Yardley, Birming- 
ham, 26. (Acocks Green 3207/9 and 3200.) 

290, Purley Way. Waddon, Croydon (Croydon 
3144/9 and 3140.) 

Hyde, Cheshire. (Manchester, Hyde 1881.) 

Craigmillar, Edinburgh, 9. (Abbeyhill 2323.) 

Millbrook Road Millbrook, 
(Southampton 71055.) 


(Whitehall 


Southampton 


xxI Kine Sales and Catering Review Supplement to KINEMATOGRAPH WEEKLY 


PRODUCT 
DIRECTORY 


ICE CREAM contd. 
19 23, Norbury Road, Fairwater, Cardiff. (Cardiff 
722723, 71482.) 
Depots: 
Acton Division Friary: The Friary, Acton, W.3 


(Acorn 3456.) 
Aldershot: Beechnut Road 
Thames Road 


(Aldershot 933.) 
(Rippleway 4421 3 


Barnet. 1072, High Road, Whetstone, N.20. (Hil! 
side 63.1 3.) 

Bedford: 18a. Cauldwell Street 

Cambridge 41, River Lane 

Colchester: 40, Military Road 

Guildford: Woodbridge Road 

High Wycombe London Road 
RT.) 

Ipswich: 542, Woodbridge Road 

King’s Lynr St. Nicholas Street 


(Bedford 3613.) 
(Cambridge 4843.) 
(Colchester 4148.) 
(Guildford 5873.) 

(High Wycombe 


(Ipswich 76373.) 
(King’s Lynn 


Luton: Windsor Walk. (Luton 845.) 

Norwich. St. John's Close. Hall Road (Norwich 
26879.) 

Oxford: William Street, Cowley Road (Oxford 
48920.) 

Reading Oxford Road. (Reading 2749.) 

Southend Church Road, Thundersley Essex 
(South Benfleet 2084.) 

Windsor: Bath Road, Cippenham, Slough. (Burn 


ham 395.) 
Yarmouth Admiralty Road 


Yarmouth 3350.) 


South Denes. (Gt 


Birmingham Division Birmingham: 1623. Coventry 
Road, South Yardley (Acocks Green 3207 O08 
09 3200.) 
Cheltenhan 


Plough Yard. (Cheltenham 4772.) 


Coventry’ Much Park Street (Coventry 64684.) 
Derby: Traffic Street. (Derby 45727.) 
Dudiey: King Edmund Street. (Dudley 2778.) 


Hockley §$21/31 Park Road 
Northern 4672.) 

Leicester: 87, Avenue Road Extension 
7467R) 


Northamptor 
32172.) 


(Birmingham, 
(Leicesier 


Grafton Street (Northampton 


Nottingham: Castle Boulevard. (Nottingham 40128.) 


Peterborough Highbury Street (Peterborough 
§099 ) 
Potteries Albert Street, Newcastle-under-Lyme 


(Newcastie-under-Lyme 69427.) 
Shrewsbury Monkmoor Road 

(Shrewsbury 6831.) 
Worcester: Lambert Road, St 


$957.) 


Shrewsbury 


John’s. (Worcester 
Croydon Division Brighton 1 36a, 
Road, Hove (Hoye 39525 6.) 
Canterbury: Pean Hill, nr. Whitstable. (Blean 286.) 
Chariton: 95/105, Eastmoor Street, S.E.7. (Green- 
wich 5261/2.) 
Chatham: 1, Old Road. (Chatham 2391.) 
Crawley Telford Place (Crawley 1214.) 
Croydon 290, Purley Way, Waddon 
3144 49 and 3140.) 
Dartford: Princes Road 
Eastbourne 14 


Old Shoreham 


(Croydon 


(Dartford 2430.) 
Beach Road. (Eastbourne 253.) 


Folkestone Bigginswood Road Folkestone 
78974.) 
Hastings 17. Bulverhythe Road, St. Leonards 


(Hastings $332.) 
Ramsgate 5S. Pvsons Road 
Sevenoaks: Cramptons Road (Sevenoaks 4757.) 
Wimbledon: 251, Burlington Road, New Malden 

(Malden 3018 and 3939.) 
Worthing 100, Dominion Road 


(Thanet 53547.) 


(Worthing 1451.) 


Gediey Division — Audenshaw 61, Shepley Works 
Estate, Audenshaw, Manchester. (Denton 3947.) 
Blackpo Mowbray Drive, Layton. (Blackpool 
24195.) 


Bradford: Ambler Thorn Garage 
Queensbury (Queensbury 2006.) 

Chester: Sealand Road, Industria! Estate, 
(Chester 24822.) 

Doncaster: Chequer Road 

Gt, Harwood: 16 
3027.) 

Grimsby: 150b, Columbia Road 

Hull: West Carr Lane 


Ambler, Thorn, 
Chester 


(Doncaster 49387.) 
Albert Street. (Great Harwood 


(Grimsby 4556872.) 
Stoneferry (Hull 42480.) 


Hyde: Robert Street. (Hyde 1484.) 

Leeds: Easy Road. (Leeds 23131.) 

Liverpool fakefield Road, Bootle. (Liverpool, 
Aintree 7737.) 


Llandudno: Central Place. (Llandudno 7877.) 
Manchester: Shentonfield Road, Sharston Industrial 
Estate, Wythenshawe (Gatley 8807.) 
Rotherham: Rawmarsh Road. (Rotherham 3527.) 
Scarborough: Albemarle Back Road. (Scarborough 
4006.) 
Sheffield: 95, 
Windermere 


John Street 
Elleray Road 


(Sheffield 25316.) 
(Windermere 768.) 


Wirral Quarry Road East, Lower Bebington 
(Rock Ferry 1195.) 
Wigan: Pottery Road, Wigan 
Scottish Division—Aberdeen: c/o Messrs. Stanley 


Pibe!. Lumited, Poynernook Road (Aberdeen 
21193.) 
Belfast: Antrim Road, Glengormiey, Co. Antrim, 


N.I. (Glengormiey 660.) 

Carlisle: ¢ o W. D. Mark and Sons, Ltd 
Store). (Carlisle 26019.) 

Dundee: 15 17, Blinshali Street. (Dundee 4239.) 

Edinburgh: Craigmillar, Edinburgh, 9. (Abbeyhill 
286...) 

Glasgow 13.15, Summerfield Street 
(Glasgow Bridgeton 6623 4.) 

Kilmarnock: Western Road. (Kilmarnock 2390.) 


(Cold 


Bridgeton 


Kirkcaldy: Hayfield Industrial Estate. (Kirkcaldy 
4601.) 

Middlesbrough: Bishop Street, Newport Middles- 
brough 43179.) 

Newcastle-on-Tyne Benton Road (Newcastle 


24755.) 
Sunderland: Grantham Road, Roker. (Sunderland 
$7422.) 

Scottish Rail Wholesale Dept 
burgh. 9. (Abbevhill 3389.) 
Southampton Division—Barnstaple 

(Barnstaple 3166.) 
Bournemouth: 2, Stewart Road. (Boscombe 35150.) 


Craigmillar, Edin- 


Vicarage Lawn. 


Bristol: Brislington Trading Estate. Emery Road, 
Bristol, 4. (Bristol 79001 and 79002.) 

Chichester: The Hornet. (Chichester 3445.) 

Exeter: Exhibition Way, Pinhoe Trading Estate 


(Exeter 67091.) 
Jersey: 20, Columbus Street, St 
(Jersey) 3372.) 
Minehead: Parkhouse Road. (Minehead 187.) 
Plymouth: Alvington Street, Cattedown. (Plymouth 


Helier. (Central 


65766.) 
Portsmouth: Middle Street. (Portsmouth 6964.) 
Redruth: School Lane, East End. (Redruth 663.) 


Salisbury: Southampton Road. (Salisbury 45088.) 

Sandown: Il.o.W Fort Street (Sandown 654.) 

Southampton: Millbrook Road, Millbrook. (South- 
ampton 71055.) 

Swindon: Moredon Trading Estate, Cheney Manor 
Road. (Swindon 2764.) 


Taunton: Priory Bridge Road. (Taunton 3183.) 


Torquay: 1, Manor Road, St. Marychurch. (Tor- 
quay 87082.) 
Weston-super-Mare: 21a, Orchard Street. (Weston- 


super-Mare 1216.) 
Weymouth: Lennox Street (Weymouth 402.) 
Yeovil: Lyde Road. (Yeovil 746.) 

South Wales Division—Cardiff: 19 23, Norbury Road, 

Fairwater. (Cardiff 72272.) 
Newport: 36, Cromwell Road, 


Newport, Mon 
(Newport 71927.) 


Swansea: Queensway Trading Estate, Fforestfach, 
Swansea. (Swansea 53760.) 
St. Clears: Station Road. (St, Clears 324.) 
Equipment: Large-capacity sales trays, and lighting 


units 
Publicity material: Wall's 35-mm. sound film trailers 
(wide or normal screens), slides. (All sales trailers 
and slides in full colour); display materia! 
Product: Cremier Tubs, Gaytime tubs (vanilla, straw- 
berry and vanilla; Gaytime choc bars; Fruties 
(orange), Gayfrutes (orange, raspberry and |ime) 


Brickettes (vanilla, strawberry and vanilla) 


CANDY STRIPE (CONFECTION) CO., LTD., 
186, Campden Hili Road, London, W.8, Park 
4577-7781. 
Sales director: Roy Hood 
Area manager: David Pear! 
Branch offices: 

Sussex: Marsh Foods Products, 
Brighton. (Brighton 29388.) 

Hants: Marsh Food Products, 12-14. Carlton Place 
Southampton. (Southampton 3159.) 

Hull: Remedee Supply Co., 600, Holderness Road. 
Hull. (Central 13621.) 

West of England: Clyst Valley Supply Co., 40 
Monmouth Street, Topsham, nr. Exeter. (Exeter 
67065.) 

Channe] Islands: F 
Port, Guernsey, € 

West of England representative: Norman Carling, 
Broadway, Uplyme, Lyme Regis 

Product: Toffee and Chocolate Popcorn retailing at 6d., 
Giant pack Is. 3d.. Children’s pack 34d. Cracka- 
nut bars 6d.; Nuts and Raisins 6d. and Is 

CATERHAM FOOD PRODUCTS, LTD. 

Product: Coconut ice, coconut candy. nut toffee, toffee 
popcorn, sugar popcorn, honey crunch, all retailing 
at 6d.; fruit drops, nut crunch and Bamboo Butter 


Mints retailing at 9d.; buttered brazils retailing 
at Is. 9d. (See under Solo Laboratories.) 


CLARKS CEREAL PRODUCTS, LTD.. 
Blackborne Road, Dagenham, Essex. 
2633, 3401-2. 


Sales manager: J. L. Be! 
Supply: Direct to cinemas. 


Grand Parade, 


Vaudin, 5, Saleric, St. Peter 
I 


Rainham 


May 9, 1957 


Cover of a Wall’s ** Pep Shot *’ folder 


Publicity material inciudes filmiets, slides i display 
stands. Apply, head office 
Product: Butterkist 


KENYON, SON AND CRAVEN, LTD. 


See Confectionery 


LARKINS FOOD PRODUCTS, LTD.. 


Star Works, Cobden Road, Leytonstone, London, 
E.11. Telegrams: Peanuts, London. Leytonstone 
4347-8. 
National cinema representative: 
Supplies to cinemas direct from head office 
Publicity material: Trailers, slides, price cards. display 
cards with product on show (suitable for hanging). 
Product: Cellulose film packs of roasted salted peanuts 
(retail 6d.); nut crunch (retail 6d.); and coconut ice. 
Terms on application 


GEORGE PAYNE AND CO., LTD. 


See Confectionery 


PIMS POPCORN, LTD., 
St. Ann's Road, Harrow, Middlesex, Harrow 6321. 

Sales manager: G. C. W. Lodge 

Product: Toffee Popcorn, retailing at 6d. and Is. 3d.; 
Poppsies (fruit-flavoured popcorn especia suitable 
for children’s matinees) retail 3d Pims Cheese- 
flavoured popcorn, retailing at 6d., Is. 6d. and 
2s. 3d 


All inquiries to head office. 


SOLO LABORATORIES, LTD.. 
103, Walmer Road, London, W.10. 
2871 / 1884/6350. 
Sales manager: W) G 
Supply: Direc: 
Product: Salted peanuts; salted cashew nuts; salted 
mixed nuts; selected mixed nuts; nuts and raisins, 
retail at 6d. and Is.; selected hazel nuts. milk 
chocolate raisins, and milk chocolate-covered pea- 
nuts, retail at 6d. The brand name for the product 
is ** Bamboo.’ Packages are designed for cinema 


Ladbroke 


Addison, 


a — << | 


May 9, 1957 


PRODUCT 
DIRECTORY 


NUTS: POPCORN — contd. 


sales 
tron 


Delivery in three davs. Terms on applica- 
(See also Caterham Food Producis.) 


H. S. WHITESIDE AND CO., LTD., 


Parkhouse Works, London, §.E.5. 
(15 lines). 


Cinema Division Sales Manager: LG 
Publicity material: Contact head office 
Product: 6d. and Is. Salted 


Rodney 
Hutchinson 


Peanut 


Peanuts, 6d 


Brittle, 6d. Milk Chocolate Roasted Peanuts, 6d 
and Is. Salted Cashews, 6d. and Is. Salted Mixed 
Nuts, 6d. and Is. Mixed Nut Kernels, 6d. Hazelnut 


Kernels, 6d. Mixed Nuts and Raisins, 6d. and Is 
Popcorn, 3d. Milk Chocolate Coco-nut Squares, 
6d. Milk Chocolate Coated Raisins, 6d. and 8d 
Assorted Fruit Jellies, 6d. and 9d. Choc-o-Toffees, 
6d. and 9d. Kiddie Chocs, 3d. Matinee Assortment, 


3d. Nuts and Raisins, 3d. Rainbow Mix, 3d 
Chocolate Toffees, 3d Jellydrops ** Noddy "’ 
Chocolate Figures, 1s.; All Fruit and Nut Mix, 
Is. 3d.; 6d, Minicokes; 6d. Mint Thinsies 


Rogali’s Confectionery 
French Nougat Bars, 4d.; Spearmint Bars, 1Id.; 
Nougat Bars, Id.; Almond and Fruit Nougat Bars 
6d.: Luxury Toffees, 9d. 4-Ib.; Majestic Almond 
and Cherry Nougat Cubes, Is. }-lb.; Mint Chews, 
8d. 4-lb.; Majestic Choc, Nougat, 3d.; Krispy 
Krunch, 3d 

Elizabeth Helm Royal Confectionery 

blocks, 6d.; Coffee Milk blocks, 6d.; 


Shaw and 


Orange Milk 


Milk Choc. blocks, 6d.; Tinsel Net coins, Is.: 
i cello bag coins, Is. 6d.; milk choc. Discs 
Is. 6d.; Orange milk Discs, Is. 6d.; Choc. Mint 
Crispettes. Is. 6d.; Choc. Fruit Crispettes, Is. 6d.; 
Fi Liqueur Tots, Is. 6d.; Dig. Mint Creams, Is. 9d 
s Choc Mint creams, 2s. 6d.; Choc. Ass. Creams, 
4 2s. 6d Choc. Coffee Creams, 2s. 6d Choc 
‘ Mint Crisps, 3s.: Choc. Ginger Leaves, 3s. 6d.: 
4 Choc. Ginger Leaves, Is. 10d.: Choc. Dig. Mints, 
4 Is. 6d.; Choc. Coffee Creams, Is. 6d.; Choc 
5 Ass. Creams. Is. 6d.; Field Ass.—Milk, Is. 6d.; 
sf Field Ass.—Plain, Is. 6d.; Gift Box—milk, 3s. &d.: 
} Gift Box—plain, 3s. 8d.; Gift Box—milk, 6s. 9d.; 
: Gift Box—plain, 6s. 9d.; Bon-Bons, 3s.: After 
4 Dinner Mints, 9d.; Harlequin Fruit, 9d.; Mint 
3 Imps, 6d.; Fruit Imps, 6d 
a 
E 
% 
3 . : ' 
CANADA DRY (LONDON), LTD.. 
¥ 189, Munster Road, Fulham, §.W.6. Fulham 8441. 
} General manager: J. Smith-Ross 
a! General sales manager: H. P. Argent 
, Products: Canada Dry Ginger Ale, Soda Water, Tonic 
Water, Strawberrvade, Lemonade Sparkling 
Orange. Spur Cola, Ginger Beer, ** Britannia "’ 
fruit squashes, cordials and fruit juices 
THE COCA-COLA EXPORT CORPORATION, 
23. Princes Gate, London, 8.W.7. Knightsbridge 
| Sales manager: F. H. R. Baraldi 
: Coca-Cola Bottlers: 
| Coca-Cola Northern Bottlers, Ltd.. 
| Cranmore Boulevard, Shirley, Birmingham 
Charnock Road, Fazakerley, Liverpool, 9 
Coca-Cola Southern Bottlers, Ltd., 
Loampit Vale. Lewisham, London, S.E.§ 
/ 763, Harrow Road, Willesden, London, N.wW 10 
: Broomhill Road, Brislington Trading Estate, 
Brislington, Bristol, 
The Coca-Cola Bottling Co. (Oxford), Ltd., 
Riverside, Grandpont, Oxford. 
j he Ulster Iced Drinks Co., Ltd., 
| Rumford Street, Belfast 
Beverage Distributors, Ltd., 
| 24, Great Strand Street, Dublin, Eire. 
: Aldcroft Downward, Ltd., 
4 Pulrose Bridge. Douglas, Isle of Man 
: Delecta Table Waters, Ltd.. 
*“* Fleur de Lys '* House, King Street, Norwich 
1 Coca-Cola Bottlers (Scotland), Ltd., 
| Watt Road, Hillington, Glasgow, S.W.2. 
Dee, Cestrian and Laycocks, Ltd., 
Portland Works, Station Road, Chester 
Le Riches Stores, Ltd., 
28, Colomberie, St. Helier, Jersey, C.I 
Product: Coca-Cola (cases of 24 bottles 7s 6d. per 
/ case; 6s. 6d. in Scotland and N. Ireland). 
JEWSBURY AND BROWN, LTD., 
** Tanzaro ** House, Ardwick Green, Manchester, 
12. Ardwick 3181/4. 
Carton Squash manager: J. E. Pickering 
National cinema representative: A. H. Thompson, 18, 
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Tewkesbury Avenue, 
(Ormston 4134.) 
Branch offices: 
Mr. Northrop, 22-24, Listerhills 
Yorkshire. (Bradford 25092.) 
Mr. Bland, Fishergate Hill, Preston 
3152.) 


Davyhulme, Manchester, 


Road, Bradford. 
(Preston 

1S2 

Mr. Rowland Jones. R. Ellis and Son, Ltd 
Road, Bangor. (Bangor 250.) 


Beach 


Mr. Reynolds, Church Stretton, Salop. - (Church 
Stretton 32.) 

Midland agent: Edwin Holden's Bottling Co., Ltd 
Hopden’ Brewery, Woodsetton, near Dudley 
(Sedgley 2051.) 

Publicity material: Technicolor filmlets, sales trays and 
display material available on request 


Product: Orange squash and lemon squash, 
in waxed cartons. Individually 
Straws supplied tree 


prepacked 
wrapped drinking 


KIA-ORA, LTD., 


Cup Squash Division—Sales aad Accounts Depart- 
ments, 33, Rushworth Street, London, S.E.1. 
Waterloo 3063. 


Cup Squash general manager: R. A. C 
Cup Squash sales manager: G. M. A 
Cup Squash representatives: 


Watson 
Harris 


London Area and Home Counties: H. H. Webb 
N.W. England and W. Midlands: A. McRobert 
N.E. England: D. Currie 

Scotland /Cumberland | Westmorland J McKean 
F, Midlands and FE. Anglia: G. H. Saunders 


S. Wales. W. and S.\W. England: R. H. Thomas 


S. Coast/Isle of Wight: P. J. Burns 
Area agents: 
An area 40 miles round Central London and 


extending to Maidstone, Oxford and North- 
ampton is supplied from 33, Rushworth Street, 
(Waterloo 3063 4/°5/6.) 

Devon, S. Somerset, W. Dorset: Bray 
Valley (Devon) Lid Sl Gestridge Road, 
Newton Abbot 


Kingsteignton Devon. (Newton 
Abbot 90 or 520.) Director: B. ¢ P. Rowe 

Cumbria: Branwheata, Ltd 30. Lowther Street, 
Kendal, Westmorland. (Kendal 870.) Director 
J. P. Hodgson 

I Anglia: Parson and Arr, Ltd St. Mary's 
Works, St Mary's Road Clacton-on-Sea 
(Clacton 566.) Managing director: D. J. I 
Parson 

t Kent Absopure Ltd... Surrey Gardens, 
Birchington. Kent (Thanet 41427.) Managing 
director: D. Collins 

E. Midlands: Smalimans, Ltd., The Mill House 


Ilkeston Road, Nottingham. (Nottingham 76014.) 
Depot manager: H. E. Turner (Depot of Small- 
mans. Ltd., Manchester—-see N.W. England) 


Guernsey: W. Peel. 23. Glategny Espl., St. Peter 
Port. (Central 2863.) 

Hampshire and W. Sussex: Marsh Food Products 
Ltd 12-14, Carkon Place Southampton 


(Southampton 23159.) Manager: E. S. Churcher 


Isle of Wight: Gould, Hibberd and Randall, Lid 
7, Church Litten. Newport, L.O.W (Newport 
2487.) General manager: L. J. Harvey 


Wood and 
(Durham 


Durham 
Durham 
S. Wood 

Heald Grove 
(Rusholme 3281.) 


Northumberland and Co 
Watson, Ltd., 132. Gilesgate 
; Managing director: H 
N.W. Enzland: Smallmans, Ltd 
Rusholme. Manchester, 14 


Director: F. Swif 

Scouand: T. J. Plummer, office, 43. Somerville 
Street. Burntisland, Fife (Burntisland 2249.) 
Depot: Wheatholm Works, Watt Street, Airdrie 
Lanark. (Airdrie 2641.) 

S. Wales: Robinson's Ices, Ltd., The Creamer 
Port Road, Barry Glam (Barry 1280.) 
Director: H. B. Gibby 


Bath ‘Bristol Area, Gloucester, Wilts, N. Somerset, 


W_ Berks and W. Oxon: Warrens (Dispensers) 
Lid Sutcliffe House, Walcot Buildings, Bath 
Somerse (Bath 2480.) Depot manager: FE. A 
Hurst 


W. Midlands: Swinnertons (Industrial Canteens), 
Ltd Snow Hill Shelton, Stoke-on-Trent 
(Stoke-on-Trent 29287.) Managing director 
F. Swinnerton 

Ww Sussex: Warrens (Dispensers), Ltd., 10, Cole- 


brooke Road, Southwick, nor. Brighton (Tel 
Southwick 3327.) 

Yorkshire Smalimans, Ltd.. Algeria Street 
Beeston, Leeds, 11 (Leeds 72197.) Depot 


manager: R. Darreil (Depot of Smallmans 
Ltd.. Manchester—see N.W. England.) 

Publicity material: Sales trays, Technicolor filmlets for 
screening on standard, CinemaScope, VistaVision 
and wide-screen ratios, and other display material 
from 33, Rushworth Street, S.E.1, or from branch 
offices 

Product: Sealed waxed cartons containing diluted 
squashes in orange and lemon flavours, in the 6d 
7-oz. size. Also Golden Orange squash, 10-02. size. 
ls. drink. Wrapped straws supplied free. Retail 
price of drinks, 6d., and Is. Coolers loaned free 
where turnover justifies 


J. LYONS AND CO., LTD... 
Orange Maid. See Ice Cream 


xxiil 


and Jersey Caramels, marketed by 
Batger, are now in handy packs 


Jingos 


GEO. BASSETT AND CO., LTD., 

50, Bidborough Street, London, W.C.1. 
Sales director: G. de 
National cinema representative: |. H 
Head office and factory: 

P.O. Box 80, Owlerton, 

Adshead 


Eus, 1525, 
Pinna 


Mulchin 


Sheffield, 6 I. B 


Publicity material: P_/ DG. Duncan (Dummies) 

Product: Liquorice Allsorts, 4-lb. cartons &d ich 
t-lb. cartons Is. 3d. each; Do Mixtur j-lb 
cartons 7d. each, 1I-lb. caskets 2s. 6d. each, I 
Jets, 72 assorted Id. pieces to « box 

BATGER AND CO., LTD., 
Clapham Common, London, S.W.4. Macaulay 


General sales manager: (i 
Branch offices: 
R. Sharp, 2. 
Kent. (Cowden 2232.) 
A. L. Wright, Oakdale. 23, 


S. Abbott 


Cowden, nr. Edenbridge, 


High Street 


Crowther Avenue, 


Calveriey, nr. Leeds. (Id! 643.) 
Publicity material: Available from A. J. S. Butler, 
publicity manager, at head office 


Product: Silmos lollies, Is. per carton; Jersey caramels 
6d. per packet, Is. and 2s. per carton; Jillys, 9d 
per carton; Jingos coconut dice at 6d. per carton 
and 8d. per packet; Sixers (mints) at 6d. per packet 
and Mitcham mints at 4d. per packet 


BEECH’S CHOCOLATES, LTD.. 


Fletcher Road, Preston, Lancs. Preston 5266. 


Sales manager: H. EF. Brown 

Publicity material: Special showcards ivailable for 
Continental chocolates and chocolate mint discs 

Product: }-!b. mint discs. retall Is.: j-lb. orange disc 
retail Is brazil block wholenut, retail] Is 4d 
cake chocolate reta fd Continental assorted 
chocolates in 4-lb. and 1I-lb. boxes at 3s. 7d. and 
7s respectively 

BENSDORP (GT, BRITAIN), LTD., 

47, Southwark Street, London, S.E.1 Hop, 2301 
and 3843, 

Product: Bensdorp confectionery 

BENSON'S CONFECTIONERY, LTD., 

Huntley Mount Road, Bury, Lancs. Bury 287, 
1572 and 3548. 

Product: High-class boilings, caramels iewing m 
and Royal Spearmint; packed in jars, ¢ ind 
}-lb. film packets 

CHARLES BOND, LTD.. 

Carlyle Road, Bristol, 5. Bristol 56021. 

Sales manager: H. Craddy 

London offices and depot: !%-19. Warren Stree:. Tot- 
tenham Court Road, London, W.1 (Euston 
6171/2.) 

Product: Chiltern milk chocolates, j-lb. cartons Is. 2d 
chocolate variety creams, 4-lb. cartons Is milk 
chocolate nuts, 4j-lb. cartons Is. 6d.; milk choco- 
late almonds, j-!b. cartons Is. 6d.; 6d. cartons 


variety creams, milk chocolate raisins, milk choco 
late drops. chocolate peppermint creams, choco- 
late coffee creams; 6d. blocks. fruit and nut, 
hazelnut, and variety milk chocolate walnut 
whirls (coffee or vanilla), 4d.; milk chocolate 
brazil whirls, 4d.; chocolate coconut squares (plain 
or milk), 2d. and 4d.; chocolate cream tablets, 2d 


and 4d4.; milk strawberry cream tablets, 2d.; six 
flavour cream tablets, 4d.; milk chocolate Lucky 
Double bars, Sd 


continued on page Xxv 
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KIOSKS PAY BOXES 


COMPLETE All-in Contractors 


PLANS AND SCHEMES PREPARED BY EXPERTS 


MODERNISATION LID 


Head Office and Technical Administration : 


29, HANOVER STREET, BATLEY, YORKS. Telephone: Batley 754 
Sales Administration : 


8, PALMERSTON ROAD, SHEFFIELD 10. Telephone: Sheffield 72892 
SPECIALIST CONTRACTORS 


K 
,? , fi ons 
FALSE CEILINGS » FIBROUS PLASTER * SPLAY WALLS + LIGHTING * PROSCENIUMS + CURTAINS, ETC. 
52, STOWELL ST 9, JOHN BRIGHT ST. 99, CATHEDRAL ST. 23, FIR GROVE 130, RENFIELD ST 
NEW CASTLE-ON-TYNE BIRMINGHAM, 1 CARDIFF NEW MALDEN, SURREY GLASGOW, C.2 
Tel.: 25539 Tel.: Midland 3440 Tel.: 31609 Tel.: Malden 0389 Tel.: Douglas 7508/9 


NOW Zenith 


THE SUPER QUALITY 


ORANGE SQUASH 
TANZARO Lemon & Orange Squash ¢ S 


as established favourites of cinemagoers Tian | D 
Orange 
/Squa 
JEWSBURY & BROWN LIMITED“ 
ARDWICK GREEN MANCHESTER 3 ™ 


™. 


May 9, 1957 


PRODUCT 
DIRECTORY 


CONFECTIONERY — contd. 


BROADWAY CONFECTIONERY CO., LTD.. 
Sewell Street, London, E.13. Grangewood 4134. 


JOHN BUCHANAN AND BROS., LTD,, 
51, Stewart Street, Glasgow, C.4. Douglas 6524. 
All inquiries to head office. 

CADBURY BROTHERS, LTD., 
Bournville, Birmingham. Kings Norton 2000. 


Branch offices: 
R. V. Smith, 39, 
(Belfast 23203.) 


Corporation Street, Belfast 


F. Davey, Bournville Lane, Birmingham, 30 
(Kings Norton 1051.) 
J. R. Ellis, 12, Lower Castle Street. Bristc " 
(Bristol 20877.) 


H Acton, 35. Fennel Street, Manchester 4 
(Blackfriars 3367-8.) 

~<A | Norbury Road I Cardiff 

(Cardiff 73998.) 


H. H. Chaplin, Witton Chambers, 43, Forevate 
Street, Chester. (Chester 21647.) 
© A Wells a Castle Street Edinburg 


(Fdinburgh, Caledonian 6081.) 
/ Ince, St. David's Station. British Railwa 
(Western Region), Cowley Bridge Road, Ex 
(Exeter 74239.) 


C A Wells, Argvle Chambers x0 Buchana 
Street. Glasgow, C.2. (Glasgow Central 7398.) 
F. 1 Birch, 68, The Headrow, Leeds, 1 (Leeds 

21994.) 
I D. Clulee, North House, 17. North John 
Street, Liverpool, 2. (Liverpoo! Central $384.) 
A. O. Jones, E. A. Thompson and P. G. Stree 


15 and 16. New Burlington Street, London, W.1 
(Regent 7851-9.) 
Cc. G. C. Greenwood New- 


castle-on-Tyne. 1. Newcastle 


C. Jones, 62, Snig Hill, Sheffield, 3 (Sheffield 
20635.) 

H J Willcox, Solent Road New Docks 
Southampton. (Southampton 26022.) 

I H. Clegg. Hills Road Goods Station, British 
Railways (Eastern Region), Cambridge (Cam- 
bridge 3248.) 

H. J. Wilcox, Central Goods Station British 
Railways (Southern Region), Brighton, l 


(Brighton 22003.) 
Publicity material on application to branch offices 
Product: Wide variety of chocolate confectionery 


A. 3. CALEY, LTD.. 
Chapel Field, Norwich. 

Sales director: J. W) W 

Branch office: 97. London, W.1 

Product: Fortune chocolates, I-lb : 
cartons at 2s. 6d., 4-lb. cartons at Is, 4d.; Dari- 
Rich milk chocolates, 1-lb. cartons at Ss., 4-Ib 
cartons at Zs. 6d., 4-lb. cartons at Is. 4d.; Cranford 
wrapped chocolates, }-lb. satchets at Is. Id., 6-Ib 
(weighout) boxes at Is. per } Ib.; Caley Tray 
Milk at 44d.: Double Fruit Sd. ; Cuba 
6d.: Whole Nut Milk Bar 6d.; Rich Milk Bar 6d.; 
Turkish Delight Sd 


CALLARD AND BOWSER, LTD., 
Western Avenue. London, W.3. Acorn 2216. 

Product: j-lb. packets Butter-Scotch at Is }-]b 
airtight tins Butter-Scotch at 2s. 2d.; 4-lb. packets 
Dessert Nougat at Is. 6d.; 4-lb. airtight tins 
Dessert Nougat at 3s.; 4-lb. packets Cream Line 
Toffee at I1d.; 4-lb airtight tins Cream Line Toffee 
at 2s.; 4-Ib. packets Treacle Brittle at I1d.; 4-lb 
airtight tins Treacle Brittle at 2s.; 4-lb. tins Mint 
Humbugs at Is. 8d.; }-lb. boxes Raspberry Noyeau 
at Is. 2d.; I-lb. tins Assorted Toffee at 4s. 6d 


CANDY STRIPE, LTD. 
See Nuts: Popcorn 

CARSONS, LTD., 
Shortwood, nr. Bristol. 

Sales manager: J. Moseley 

Branch offices: 28, St. Enoch’s Square, Glasgow. C.1. 
Bank House. Sekforde Street, London, E.C.1 
(London sales manager: W. E. Janes.) 


Publicity material: On request to head office. 


Norwich 26101, 
tshire 
Park Lane. 


cartons at Ss t-lb 


Bristol 53211. 


Product: Milk Chocolate Shakes, Is. 6d. for 4-lb 
packet; packets Pastilles, retail at 10d 4-lb 
cartons Dorchester chocolates. retail at Is. 6d 
each; 4-lb. cartons Dorchester chocolates, retail 


at 2s. Ild. each; }-lb. cartons Adora milk choco- 
late, retail at Is. 6d. each; 4-Ib. cartons Adora 
milk chocolates. retail at 2s. IId. each: 4-lb 
cartons Ambassador chocolates, retail at 3s. 6d 
each; }-lb. Cellophane bags Mascot (milk choco- 
lates and candies), retail at Is. each: 4-lb. packets 
Sweet Seventeen (assorted confectionery), retail 
d-lb. Is. 8d.; Wrapped Peppermint Lumps 
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Milk Shakes are a new line from Carsons 


film bags retail at 9d j-lb. Carton Club 
Assorted, retail at Is. 3d.; 4-lb. Carton Club Milk 
Assorted, 2s. Sd.; Milk Chocolate Bon-Bars, 5d 


CATERHAM FOOD PRODUCTS, LTD. 
(See under Nuis and Popcorn and_ Solo 


Laboratories.) 


CAXTON CHOCOLATE CO., LTD., 


Mayes Road, Wood Green, London, N.22. 
Park 4902-6. 


Sales manager: A. | 


Bowes 


Rowland 
d Spiay 


Son deep, 201n. high, available on 


12 in. wide 
request to 


showcase 


head 


Product: Chocolate 
milk brazil nut, milk and nut 
superfine plain, retail 6d., trade terms S4s. 9d 
per gross; milk chocolate bars, wrapped, retail 

terms 13s. 4d per gross 


blocks, fine milk. milk whole nut, 
milk fruit and nut, 


CHOCOLAT-TOBLER, LTD.. 
20, Soho Square. London, W.1. 


Product: Toblerone; Tobler Symphony assortment, }-lb 
and 4-lb. cartons. 2-lb. and I-lb. flanged boxes; 
Tobler Ballerina assortment, }-lb. and 4-lb. cartons, 


Gerrard 9261. 


1-lb. and 2-lb. boxes; Chocolate peppermint creams, 
4-lb. cartons; Tobler O'Rum Tobler Mocca 
tablets (Continental type); Tobler Milk tablets 


(Continental type) 


CLARNICO, LTD.. 

Waterden Road, London, E.15. 
Sales director: D. G 
London sales manager: M. G 
Midland sales manager: J. T. Schotic! 
Publicity material: Showcards available on 

to head office for the following lines 

Candies, Peppermint Creams, Fruit Jellies, 

Fudge, Iced Caramels, Maple Brazils and 

Queen 
Product: I-lb. and 4$-lb. cartons Regency Cundies 

(retail I-Ib. 4s. 8d., 4-H. 2s. 4d.); 4-lb. cartons 

Peppermint Creams (retail at Is. 8d.); I-lb. and 

t-lb. cartons Fruit Jellies (retail I-lb. 4s., 4-lb 

2s. 2d.); 4-lb. carton Dairy Fudge (retail at Is. 8d.); 
t-lb. carton Iced Caramels (retail at 2s. 2d.); 4-Ib 


Amherst 2345, 
Carmichael 
Wallace 


appuication 
Regency 
Dairy 
Candy 


carton Candy Queen (retail at 2s.); 4-lb. carton 
Maple Brazils (retail at 3s. 2d.); Il-oz. carton 


Mitcham Mints (retail at 


CLEVEDON CONFECTIONERY (BLACKPOOL), 

LTD., 

Clifton Road, Marton, Blackpool. 
Sales manager: D. H 
Supply: Direct from factory 
Product: Children’s sweet cigarettes 

cream paste noveities and count 


novelties, allsorts and count lines 


Marton 861. 


Green 


Dolly 


lines, 


mixtures 
liquorice 


COWAN’S, LTD., 
49, Solway Street. Glasgow. S.E. 

Sales manager: J. M. Chisholm 

Publicity material: Available from head office. 

Product: 4-lb. and }-lb. boxes chocolates; extensive 
variety 4-lb. chocolates, caramels and boilings in 
transparent bags 
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M. A. CRAVEN AND SON, LTD., 


French Almond Works, York. York 23003-4, 
Sales manager: F. H. Rusde!! 
Publicity material: Five carton showcard comprising 
Old York toffee, Rum and Butter toffec, butter 
scotch, and original French almonds (} Ib.). Avail- 


able on application to sales manager at head office 
Product: j-!b. cartons original French almonds, retail 
at Is. 6d.: }-lb. cartons Old York toffee, Rum and 
Butter toffee, Butterscotch, and mixed fruit pastilles 


(retailing at 10d.); 4-lb. Cellophane bag mixed 
fruit drops. glucose barley sugar, and Old York 
mints (retailing at 10d.) }-lb cartons Mint 


Imperials, retailing at 9d 


W. AND M. DUNCAN, LTD., 
Beaverhall Road, Edinburgh 7. 
Sales manager: W. I 


Waverley 4433. 


Farrow 


Publicity material: Centre pieces vcard App 
to Lowes at head offic 

Product: {-lb. and j-lb. Capital Milk Ass« i Ch 
ates, retailing at 2s. Sd. and Is. 3d b. Rap 
assorted chocolates and candic 2s. 6d.; 6d. Haz 

(milk choco with roasted nu 6d. Car 

(chocolate caramels in rol! pack); 6d. Triple Cl 
(3 fruit flavoured Cream Sticks); 4d. Nutty Crisp 
(mik chocolat and nuts); 4d. Merr (Butter 
scotch Bon Bons); and 3d. Mert Fru f 


pack 


J. W. FILSHILL, LTD., 


Nethercommon Works, Pais'ey. Paisley 3172 3 4. 


Managing director: J A) H. Hannah 


Publicity material: On application to head office 
Product: Caramels, Fudge and Boiled Sweets al! a 
thle in 4-lb. Ce prepacks; children’s ma 
Ball I pops, 2d. each Spe 1 " 
app. cat } 


FON'’S GLACIER MINTS, LTD., 


Oxford Street, Leicester. Leicester, Granby 2601. 

Sales manager: (5. A. Nolan 

Branch office: Fox's Glacier Mints, Ltd 879, High 
Road, Tottenham, N.17 Tottenham 2788 (Caz 
H. Armstrong) 

Publicity material: From Leicester offic 

Product: = Polythene bag containing  film-wrapped 
Glacier Mints at a mer pri of 10d 
Packed in display outers cach of one dozen ba 
Trade price 1 request 


J. S. FRY AND SONS, LTD.. 
Somerdale, Bristol. Keynsham 2101. 


Branch offices: 
> 2 Bagg, 68, The 
26120.) 


Headrow, Leeds | (Leeds 


J. McRae, 2, Castle Street, Edinburgh 2. (Ca 
donian 6081.) 
R. W. Hamilton, Franklin Way, Birmingham 30 
(Kings Norton 1171.) 
yn Manche 


R G Hosezood, 12, Lower Castle Stre 
Bristol 1! (Bristol 25084.) 

J. Massie, Argyvie Chambers, 30 
Glasgow. C.2 (Central 7398.) 


J Massic, 39, Corporation Street 


Buchanan Street 


Belfast (Belfast 


25132.) 

R. D. Wayman, R. J. Pibworth, 15-16, New Bur 
lington Street (off Regent Street), London, W.1 
Regent 7851/9 (9 lines) 

Product: Wide variety of count lines, blocks and assort- 
ment chocolate confectionery Count lines blocks 
Milk Tiffin block, 6d Double Milk Sandwich 
block, 6d Milk Sandwich block, 6d.; Five Bovs 
milk block, 6d.; Five Bovs milk cake, 3d.; milk 
Turkish delight, 4d.; Milk Crunchie, 4d milk 


Cokernut bar, 4d.; Peppermint Cream 
3d.: Chocolate Cream, 4d.: Five Centre, 4d.; Milk 


Caramets. 3d. and 6d.; Milk Crunch block, Is 
od. and 3d 
Assortments: Silver Lining, Ss. 9d. per I-lb. car 


ton, 3s. per §-lb. carton, Is. 6d. per }-lb. carton 
Sandwich Assortment, 4s. 10d. per I-lb. cartor 

2s. Sd. per 4-lb. carton, Is. 3d. per 4-!b. carton; 
Double Milk Assortment, Ss. per I-lb. carton 
2s. 6d. ver }-lb. carton, Is. 4d. per j-Ib. carton 
Milk Hazel Nuts, Is. 9d. per 4-lb. carton; 
Nutties, Is Milk Almonds, Is. Ild. per 4-lb 
carton; Double Milk Pack, 6d 


GENERAL STORES SUPPLIES (LONDON), LTD.. 
110, Cannon Street, E.C.4. Mansion House 2147. 

Sales manager: J. Zunder 

Product: Assorted Snips (cherry 
and lemon) Buttersnips, 12 
60 packets. (Retail 2d.) 


Strawberry 
each 


orange 


lisplay boxes 


HALL BROS. (WHITEFIELD), LTD.. 
The State Confectionery Works, Whitefield, Man- 
ch.ster. Whitefield 2283-4. 

Sales manager: FE. S. Schofield 

Publicity material: Showcards suitable for kiosk display 
are available on request 


Product: Wide range of }-lb. film bags, boiled sweets 
and caramels, all packed in display outers 2d 


rolls in 3-dozen outers Samples and 


request 


prices on 


continued on page XXvii 
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A star attraction 
with the movie fans. 
Production has been 
stepped up to meet demand, and 

supplies are now readily available. 10d. per 3 Ib. 


Box-office 
favourites 


Ss. —<e 7 ~ 


Carsons °— 


We MIG@ScCof 


Rte. 
Another ‘best seller’ 
with cinemagoers. 
Milk Chocolates and 
Toffees, in colourful 
wrappers, packed in 
handy cellophane 
bags. 1/- per 3 Ib. 


: Get full details without delay from: 
dh = Car SOns Ltd. 
SATURDAY ASSORTMENT 5 
" HORTWOOD - Bristo, 


Telephone : 65321] 


I 


Kl 


{ 


JAMES PASCALL LIMITED - MITCHAM - SURREY 
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PRODUC i G. F. LOVELL AND CO., LTD.., MAYFAIR PRODUCTS, LTD., 
a , a, Monmouth. Newport 59666 (4 Mayfair Buildings, Sunderland. Sunderland 2871. 
2 Branch office: 
DIRECTORY Joint managing director: J.C. L. Smylie, ACA. th ge 
Branch offices: 65-47, Wharfedale Road King ( N 
CONFECTIONERY — contd darwood Road, Heaton Mersey, Stockport; North (Terminus 6989 
, eaeaen Lane. Swansea; and 6a, Sulina Road, Publicity material: Smal! display pieces nm 
grixton, S.W.9 roducts : ; 
OLLAND’S TOFFEE. oleae 
H mg e Te a , eam Publicity material: Apply to head office Products: Super Assortment ( colat fie 
. vaere Street, Southport. Southport Product: 4-07. 9d. packets Toffee Rex assorted: 4-oz. (retail 1s.): Vanitv Faiz hocola { "y 
56881 /2/3 5. { 
, ; 9d. pack mixed fruit drops: 4 10d. cartons (reta 9d.) Mayfair Milk Ch ate ir 
Sales manager: A E. Lilley mixed fruit pas s; 4d. each, chocolate milky (retail 10d.); Maytime Toffees (retail 9 Ma 
Publicity material: Contact sales manager inches: Is. 6d ns Mintoes; 4-0z. 8d. packets Nut Assortment (retai] 10d 
: o'ush nuege s: 4d. each hocolate nougat fer 
Product: }-lb. cello decorated bags assorted caramels f ba a eee ee . . 
weal ag e wn ga thee x, - : Hm roanas +3 eac a Fr ’ at bars; 4-oz. pack MI-MINTS, LTD., 
Other prepacks of Super-Devon Caramels, retail elie ee ‘ ie acter i & and Is ough Street, Hanley, Stoke-on-Trent, Stoke-on 
at 9d. per pack Packed 12 to an outer ans a rent 5498. 
* Targets,’” a novel square-tube pack, retails at S: an: : trafford 
4}d. per pack. Packed 24 to a display outer J. LYONS AND CO., LTD., ea Sigg wate = ; 
Children’s lines include famous Penny Arrow (Ch k: Sale Dep: 7 ‘ad roduct: 3-07. 6d. packets Mi-M Pack 
Toflee Bar. retails at id Sachnd Tay ad , ocolate Sales epartment), Cadby Hall, designed for cinema sak 
. : ae 1S Se 8 London, W.14. RiVerside 2040. 
outer Three different toffee bars retail at 3d. ar 
4d., packed 36 to a display outer Sales managers: R. O. Betts and A. R. Mclndoe L. H,. MULCHINOCK, 

; ; ’ Branch offices: 77. South Lambet S.W 
GEORGE W. HORNER AND CO., LTD., wrthern District: L. Adams, 38, St. Hilda’s Road, A, ay hase m Mest, Londen, 5. 
Chester-le-Street, Co. Durham.  Chester-le-Street Harrogate, Yorks. 83158 Sole theatre agent for Van H Lid.: < I 

: Midland Diserict R. Stuart, 5, Coaching Walk — 4¢ “fy, 7 glace aa 
: Westone, Northamptor and Co., Lt 
Sales director: J. R. M. Asiett Ww , 
estern ‘Di Strict: Ef Ww Hosea, 16, St. Gowan 
Publicity material: On application to head office Avenue, Cardiff Glam. Rhibina 1496 NAVY SWEETS, LTD., 
gaa sane a Mr. Aslett. Window displays Publicity material: Centre pieces, showcards, crowners, Carlton House, New Mills, near eaters 
Mr d ie ailal « siggy 3 ae alihne 
Product: 4-0z. packets Bond Street Assortment, Is ene ree ee Ree Vr gyee Perm, Publicity material: Made ava shail — 
Dainty Dinah Cream Toffee. Is.; Horner's Bel Product: t Chocolate Mint — = a Is. Car- Product: 34. rolis—Navv braz Navy pea 
grave Assortment, 10d.; Boy Blue Licorice Toffee u and 6d. jumor slides, ub nots, Jemo rolls—Navy mints, Navy f: Navy butters 
10d.; Dainty Dinah Toffee, 9d.; Dainty Dinah coffee, tangerine and lime’ flavours, Is. cartons Navy buttermints rystal mint vy 1 
Chocolate Devon Eclairs, 9d.; Boy Blue Assort Whole Brazil Nut Milk Blocks t-Ib. Is. 4d stot Mata oe a la Nav bark co Nu 
ment of Toffees, 9d.; Dainty Dinah Mixed Fruit Brazil Nut Milk Blocks, 2-oz. 8d.; Whole Nut lemon drops, Navy orange drops, Nav i drop 
Drops, 9d.; 6d. packets of Mixed Fruit Drops, Milk, j-Ib. Is. 3d. and bars 6d.; Double Hit, 3d Packed in display cartons containin r 
Clear Mints, Dainty Dinah Toffee; 2s. 3d. 4-Ib bars; Milk Chocs, Assorted Flavours, Is. carcon a carton with the exception of Nav m packe 
cartons and 4s. 9d. I-lb. tins Bond Street Assort- Met ‘bees opiate bags oe 24 to a carton ; 
ment; 2d. Spearmint Fivers; 24d. Caramel Fivers ints 9% Sele rope, > Glucose Barle 
' 7 _— = Sugar, 9d.; Winter Assortment, %Jj.; Sherbet Bon mi we 
JAMESONS CHOCOLATES, LTD., Bons. 9d.; Line Lollies, 94.; Fruit Dessert, 94.;  NEEDLER'S, LTD., 
< - Liquorice Allsorts, 8d.: Crystallised Frua Pats Bournemouth Street, Hull. Hull 42435. 
b+ nee, oa an Tottenham, London, N.17. 6d.; Fruit Pats, 34.; Greenline Mint Roll, 4d Seles manager: F. Twe 
- pack; Rich Caramels, 4d. pack : 4 
Sales manager: H. A. M. Woodhatch Publicity material: Showcards 
rhe 28h enema a . M. Woodhatch, head office JOHN MACKINTOSH AND SONS, LTD.. eee “tg” ke a oe ¢ “ag ; ¢ 7d 
roduct: Buttons milk chocolate coconut squares, retail . m 2s ; - an Wee ae once. 
24d. each; milk chocolate Picture Parade, 2-07 ; Chapa Faas, Norwich. Norwich 26008, “ Sd., $-Mb. 3s. 3d., 4-Wb. cartons Is, 7d.; Cour 
slide pack, 6d. each; Picture Parade, 4-o7. slide Sales manager: J. R. Crawford chocolates, I-Ib. 6s. 3d., 4-lb. 3s. 2d., 4-Ib. cart 
pack, Is. each; Raspberry Ruffle bars, 4d. each Branch office: 97, Park Lane, London. W.1 is 6d , gg milk oe a be 3d 
> on . lication > : Ran: s. 2d., }-lb. carton Ss. 6 reema 1 tr 
Trade terms on application Publicity material; Available on application chocolates, 1-Ib. 4s " Id.. 4-lb “eens <A 46 4d 
THE *“K*’ CONFECTIONERY CO., LTD.. Product: Quality Street, 5-lb. tins at Is. 4 Ib., 1- b i-Ib. cartons Is. 2}d.; Is. Kreema nut k block 
Hudson Road, Leeds 9. Leeds 34988. tins at 4s. 10d., 4-lb. carto-bag at 2s. 2d -Ib 6d. Kreema milk blocks; 6d. Kreema orange blocks 


Sales manager: M. Kay 
Product: Sugar confecti 
3d., 6d. and Is 


onery Nougat bars, Id., 2d, 


KEILLER (JAMES) AND SON, LTD., 
Soho Square, London, W.1. Gerrard 9261. 
Publicity material: Dummy packs 
Product: Prepacked range 6d. and Is. packs chocolates 
and confectionery. Special terms on application 


KENYON, SON AND CRAVEN, LTD., 


Eastwood Trading Estate, Rotherham. 
2044 (5 lines). 
General sales manager: R. L. Bond 
London cinema sales manager. G. W. Orr, 69, Holland 
Road, W 
Western division: M. M. Slark, Flat 2, 22, Tyndalls 
Park Road, Bristol 8 
Midland division: V 
Rottingdean, Sussex 
Scottish division: J. Paterson, 135, 
Avenue, Thornliebank, by Glasgow 
Northern division: F. Langley, 26, Percy Stree 
Huddersfield 
Agent for Northern 
Diamond Street, Belfast 
Product: 6d. packets KP roasted and salted peanuts 
6d. packets KP nuts and raisins; 6d. packets KP 
peanut kernels; Is. packets KP roasted and salted 
peanuts; is. packets KP roasted and salted m _ 
nuts; 6d. packets Continental sugared almonds; 
packets KP licorice comfits; 6d. packets KP 
sugared hazelnuts; 6d. packets KP sugared roasted 
peanuts; Is. packets selected sugared almonds; 6d 
packets KP roasted and salted cashews; Is. 6d 
cartons 4-lb. KP roasted and salted peanuts; Is 
packets KP roasted and salted cashews; Is. 6d 
cartons 4-lb. Estrellita sugared almonds: 3s. 6d 
}-lb. clear display boxes sugared almonds; 6s. 9d 
I-lb. circular clear display boxes sugared almonds; 
2d. packets KP nuts and raisins; 2d. packets KP 
peanut kernels; 2d. packets KP sugared roasted 
peanuts; 2d. packets KP licorice comfits; 2d 
packets KP dolly mixture; 2d. cartons aniseed 
balls; 2d. cartons gobstoppers. 


C. KUNZLE, LTD., 

Birmingham 15. Midland 0065. 
Marketing and sales controller: R. G. Bartlett 
Assistant: D. A. Bristow. 

Product: Cakes and chocolates. 


Rotherham 


Bolton, 19, Eley Drive 


Rockmoun 


Ireland: W. J. Caughey, 2, 


handy pack at Is. 1d.; Rolo, 6d.; Fruito, 4d 


Toff-o-luxe, 6d. and 3d.; Toffee Cup. 3d.; Candy 
mints, roll pack 44d., loose at 9d. 4 Ib.; Dessert 
Toffee at 11d. 4 Ib.; Week-end at 2s, 9d. (4-Ib.) 


MARS, LTD., 
Dundee Road, Slough, Bucks. 
Sales director: T. Sumner 


Slough 23932, 


Publicity material: Includes three sizes of sel 

lling various types of pre-packex 
Sizes: 36 in. wide x 36 in. deep; 36 in 
16 in. deep; 54 in, wide x 36 in. deep 
to head o‘fice 

Product: Mars, Bounty, 
Tunes 


ling Stand 
tionery 
wide x 
Applications 


Maltesers, Spangles, Treets and 


6d. Kreema grapefruit blocks; 6d 


THE NESTLE CO., LTD., 

Hayes, Middlesex. Hayes 3811. 
Sales manager: T. G. Morris 
Publicity material: 

Co., Ltd 
Branch offices: 

G. A. Medley 


Advertising 


Hayes, Middlesex 


Ox Hill Court, 202 


Edgbaston, Birmingham Edgbast 
J. R. Cullis, 6, King Street, Brist 
21523 
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PRODUCT 
DIRECTORY 


CONFECTIONERY — contd, 
B. A. Rolfe, 6. Newport Road, Cardiff. Cardiff 


28780 
A. S. McKendrick, 28. Benfield Lane, Hope Street, 
Glasgow. Central 6957 


J. P. Attwater, Elton Park, Hadleigh Road, Ipswich 


H. R. Dunn, 23-25, King Street Chambers, Leeds 
| is 31641 
G. D. Blackmore, Bank Chambers, 3, Cook Street 


rn0o < F 
G. R "Whitmore, 416-428, Corn Exchange Build- 
tcl Manchester Deansgate 


xO] 

J. E. Robson, 11/12, Pear! Buildings. 4 North- 
umberland Street, Newcastle-on-Tyne, 1 e! 
27074 

H. G. Knox. 79, London Street, Reading, Berks 


RD. Scrase. 307, Western Bank, Sheffield, 10 
Sheffield 61322 
Moody, 113-120, Gloucester Road, Brighton 


l Brighton 29317/8 
Product: Milk blocks, 3d., 6d., Is., 2s.; Milky Bar, 3d 
od Croquettes Triple Bar, 6d Crackermilk; 
Ww Nut tc 


NUNNEY CASTLE CHOCOLATES, LTD.. 
51, Crutched Friars, London, E.C.3, Royal 1413 4. 

Sales manager: F. R. German 

National cinema representative: C. B. E. Jopp 

Product: Gay Maid marshmallows in Cellophane packs 
retail 6d., wholesale 4s. 6d. per doz.; sugared pea- 
nuts, retail 6d. 4 Ib., wholesale 154s. cwt 

JAMES PASCALL, LTD.. 
Streatham Road, Mitcham, Surrey. Mitcham 3411. 

Display material: Available from advertising depart- 
ment at the above address 

Product: White Heather assortment, handy carton 
Is. Id White Heather assortment, gift casket 
2s. 3d Fruit Drops, handy carton, 9d.; Fruit 
Salad, handy carton, 10d.; Ascot Butter assort- 
ment, handy carton, Is Mint Lumps, handy 
carton, 9d.; Saturday Assortment, carton Is. 8d 
Marshmallows, carton, Is. 4d 


GEORGE PAYNE AND CO., LTD., 

Tower Bridge, London, S.E.1 (Hop. 1454), and 
Waddon Works, Surrey (Croydon 0175). 

Sales manager: J. C. B. Craske, Sales Office, Croydon 
(Croydon 0175.) Controller of cinema sales as 
well 

Publicity material: New display material available now 
Contact sales office, Croydon, as above. 

Product: Paynes Poppets in 4-lb. cartons in Milk 
Assortment, Nut and Fruit Assortment, All-Nut 
Assortment Milk Chocolate Brazils, Chocolate 
Cherries, etc 6d. packets Toff-etts, Ko-ketts, 
Mint-etts Milk Chocolate Raisins Chocolate 
Coated Peanuts; also Fruit-etts, 6d. Block Choco- 
late: Milk, Nut Milk, Nut and Fruit and Brazil 


RHYL CONFECTIONERY CO., 
Glan-Aber Works, Vale Road, Rhyl. Rhyl 253. 
Sales manager: A. Dickinson 
All inquiries direct to factory 
Publicity material: Available direct from factory 
Product: Prepacked (4-lb.) creamy whirls; prepacked 
(j-lb.) assorted caramels; prepacked (4-lb.) fluffie 
nougats—all retail at 9d also nougat cream 
caramels Price to cinemas: Ss. 9d. per dozen 
(packed 4-0z. to box). 


HAROLD F. RITCHIE, LTD.. 
Great West Road, Brentford, Middlesex. 
7711. 

Confectionery trade manager: O. A. Davies, at head 
office, for all informatuon on confectionery lines. 


Product: Prepacks New Murray Regent Assortment; 
prepacks Murraymints 


ROBERTSON AND WOODCOCK, LTD., 

Trebor House, Woodford Avenue, Iiford, Essex. 
Wanstead 6611. 

Cinema sales executive: D. T. Bailey 

Sales manager: F. R. Boyden. 

Product: Comprehensive range of bag lines at 9d. per 
quarter; 6d. bags Frosted Fruits and Fruit Centres; 
range of children’s matinee lines at $d., Id., 1}d., 
2d. and 6d. Representatives will call on request 


ROWNTREE AND CO., LTD., 
The Cocoa Works, York. York 53071. 


Divisional sales managers: : 
D. G. McDonald, 49, West 
Glasgow, C.2. (Central 2367.) 


Ealing 


George Street, 
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E. Farrow, Corn Exchange Buildings, 13-17, Fennel 
Street, Manchester 4. (Blackfriars 7597.) 
J. Doherty, Arcade Chambers, 89. Corporation 
Street, Birmingham 2. (Central 5732.) 
C. B. Ramsden, Craven House, 16, Northumber- 
land Avenue, London, W.C.2. (Whitehall 5340, 
5348, 5349.) 
Publicity material: Latest information available on 
request to divisional sales manager 
Product: Wide variety of chocolate and sugar con- 
fectionery 


M. SAPER, LTD., 


Argall Avenue, Lea Bridge Factory Estate, Leyton, 
London, E.10. Leytonstone 1037. 

Sales director: Norman Saper 

Publicity material: On application to Mr. Wilkin at 
head office 

Product: Saper's cellulose packs (wrapped  confec- 
tionery): Glucose Fruit Drops, Special Lime 
Fruits, Dairy Toffees, Orange and Lemon Lollies, 
Golden Tangerines, Special Acid Drops, Princess 
Fruits, Mint Humbugs, Glucose Mints, Dairy 
Toffees with Nuts, Glucose Barley Sugar, Liquorice 
Toffees, Lemon Sherbets, Chewy Fruits. Mint 
Butterscotch. (Retail 9d. per satchel bag.) Sugared 
Almonds (Retail Is 3d. per satchel bag.) 
Glucose Fruit Drops, Old Style Toffees, Chewy 
Fruits Fruit Centres, Fruit Pastilles, Special 
Glucose Pears, Mixed Fruit Drops, Saper Money, 
Cocktail Fruits, After Dinner Mints, London 
Mints (Retail 6d. per satchel bag.) Cabaretta 
Confections: Fine Milk Chocolate Bon Bons, Pine- 
apple Crush (retail Is. each), Liquid Mints, 
Cherries in the Snow, Fine Milk Caramels (retail 
10d. each) Space Ship Rations (assorted six 
flavours), Liquorice Chews. (Retail $d. each.) 


EDWARD SHARP AND SONS, LTD.. 

Kreemy Works, Maidstone, Kent. Maidstone 4062. 

Sales manager: FE. F. Vince. 

National cinema representative: A. B. Capes 

Branch office: 

Shepley Works Estate, Shepley Road, Audenshaw, 
near Manchester. (Denton 2848.) 

Product: Assorted plain or mint, Super-Kreem cartons, 
packed in 4 dozens, retailing at 9d. each; milk 
chocolate and plain chocolate Super-Kreem cartons, 
packed in 4 dozens, retailing at Is. each; bags 
assorted candy, packed in 2 dozens, retailing at 
Is. each; bags assorted or plain Super-Kreem 
toffee, packed in 3 dozens, at 9d. each; bags 
Kreemy fruits, packed in 1} dozens, at 9d. each. 


SUCHARD CHOCOLATE, LTD., 

Broadwater Road, Welwyn Garden City. Welwyn 
Garden 3344, 

Managing director: W. Dickson Scott. 

National cinema representative: Mr. R. Holliday (at 
head office), or 19, Kingswood Gardens, Round- 
hay, Leeds 8. 

Publicity materials: Dummies, showcards and electric 
signs. 

Product: Filled chocolate tablets, retailing at Is. 6d. 
Trade terms: 23s. 6d. for 50 outers and over. 
Milka, Velma, St. Bernard and Cafola, retailing 
at Is. 3d Trade terms: Ils. 84d. for SO outers 
and over. Milka Nut, Milka Fruit and Nut, Bittra, 
Velma Almond, Sumela and Centenary, retailing 
at Is. 44d. 


TAVENER RUTLEDGE, LTD., 
Beech Street, Liverpool 7. Anfield 3451. 

Supply: Direct and wholesale 

Product: Specialists in ‘* Tavener’s Fruit Drops.’’ 
Packed in }-lb. cartons. 


HENRY THORNE AND CO., LTD., 
The Cocoa Works, Leeds 2. Leeds 28561. 
Sales director: G. F. Tinsley. 
National cinema representative: T. A. Parker, 82, 
Handsworth Grange Road, Sheffield 13 
Publicity material: Showcards for Chocolate Butter 
Dainties, Super Toffee and Window Transparencies, 
and Cash Mats for Super Toffee 
Branch salesmen: 
London: A. C. Brown, 42, High Road, Chiswick 
London, Ww.4 
Leeds: L. Clayten, 20, Wensley Road, Leeds 7. 
Scotland: Archibald Hay, Ltd., 24, St. Andrew's 
Street, Glasgow, C.1 
Liverpool: J. N. Jennings, 333, Leasowe Road, 
Moreton, Wirral, Cheshire 
Notts and Leicester: J. Morris, c/o 142, Notting- 
ham Road. Burton Joyce, Nottingham. 
Lancashire: G. B. Mortimer, 3, Crowton Avenue, 
Sale, Cheshire. 
Northumberland and Durham: J. T. Vale, 31, 
Thorntree Drive, West Monkseaton, Whitley 
Bay. 
East and North Ridings of Yorkshire: J. Webster, 
** Embla,”’ Mill Hill, Huntington, York. 
Lincolnshire: L. . Whitaker, 45, 
Avenue, Boultam Park, Lincoln. 
Blackpool, Preston and N.W. Counties: A. Wilson, 
4, Avondale Drive, Lostock Hall, Preston. 


Western 
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Bradford and West Riding: T. Skirrow, 11, Fern- 
hill Avenue, Shipley, Yorks. 

Northern Ireland: D. J. Thompson and Son, 60, 
Berry Street, Belfast 

Fast Anglia: G. F. Tinsley, 32, Brabazon Road, 
Cromer Road, Norwich. 

West of England: W. C. Thomas, Aller Brake 
Road, Aller Park, Newton Abbot, S. Devon 
South Yorkshire: T. A. Parker, 82, Handsworth 

Grange Road. Sheffield 13. 

Product: Gala Assortment (SO per cent. chocolates, 
50 per cent. toffees) in 4-lb. film bags, retail at 
114d. each; Chocolate Butter Dainties, in 8d. film 
bags; Super Toffee, in 8d. film bags; chocolate 
wafers, 4d. each; coffee cream tablets, Sd. each; 
milk chocolate bars, 6d. each; fruit and nut bars, 
6d. each 


VAN HOUTEN, LID., 
Chesham, Bucks. Chesham 81000, 


National cinema representative: L. H. Mulchinock. 


HARRY VINCENT, LTD. (BLUE BIRD), 
Hunnington, nr. Birmingham. Halesowen 1174-5, 


Sales manager: K. FE. Symonds 

All deliveries direct from factory Local repre- 
sentatives’ names will be supplied on request. 

Publicity material: B. J. Keene, advertising director, 
Material includes showcards and display stands. 

Product: 4-0z. cartons of butter crunch (retailing at 
9d.), liquorice rolls and popular assortment (9d.), 
chocolate toffee (10$d.), golden caramels. shides 
(6d.), 4-lb. Cellophane bags of Luxury Assortment 
(10d.) 


WALTERS *“ PALM” TOFFEE, LTD. 


Paim Works, Westfields Road, Acton, London, 
W.3. Acorn 0022 3,4/5/6. 

Sales manager: Lesiic Walters. 

National cinema representative: D. R. Walters 

Branch offices: 

E. Ash, 12, Barkers Lane, Sale, Cheshire. 

I Kaye, 427, Brook Lane, King’s 
Birmingham 

J. Rodda, Flat No. 3, Harby Lodge, Pelham 
Road, Nottingham. 

S. W. Lingard, 32, Hempland Drive, York 

L. Benson, 32, Lonysgubor, Rhiwbina. Cardiff, 

S. A. Spray, 23, Rosling Road, Horfield. Bristol 7 

Gilbert Porteous, Ltd., 24, St. Enoch Square, 
Glasgow, C.1. 

Publicity material: By special arrangement with S. 
Hyman, Palm Works, Westfields Road, Acton, 
London, W.3. 

Product: 3d. bars, six varieties: creemy, chocolate 
nougat, strawberry, banana split, fruit and nut, 
liquorice nougat; 6d. bars, five varieties: creemy, 
chocolate nougat, strawberry split, banana split, 
fruit and nut; 4d. milk chocolate toffee bars; 44d. 
milk chocolate Crunchette bars; 9d. 4-o0z. cello bags 
of assorted toffees—boxes of 2 dozen 


Heath, 


WELCH AND SONS, LTD., 


West Chirton, Tynemouth. 
(five lines). 


Sales director: A. lan Welch Direct supplies and 
also available through wholesalers. 
Agents and representatives: 

London and Home Counties: Wilfred C. Welch, 
** Mayfield,”’ 12, Manor Road South, Hinchley 
Wood, Esher, Surrey. (Emberbrook 3268.) 

South West: Mark Welch, ** Harland,’’ 32, Wil- 
down Road, Southbourne, Bournemouth. 
(Southbourne 46369.) 

Eastern Counties: J. Whitehead, 83, South Oval, 
King’s Heath, Birmingham. 

Midlands: J. Fishley, 17, Fryer Road, West 
Heath, Birmingham. (Priory 2423.) 

Fast Midlands: P. Quaintmere, 19, Westholme 
Gardens, Western Boulevard, Nottingham. 

Yorkshire: J. Crichton, Messrs. Welch and Sons, 
aae > 20, Baker Street, Doncaster. (Doncaster 
a 3.) 

North East: J. Turner, 2, Roundhill Avenue, New- 
castle-on-Tyne 5. 

North West: E. P. Jones, 65, Rosemount Road, 
Liverpool 17 (Liverpool /Allerton 1474). 
c. 


Tingey, 62, Crossways, 


North Shields 33006 


Harraby, 

Carlisle 

Scotland: W. Ferguson, 60, Herbertson Crescent, 
Irvine, Ayrshire 
Mr. J. Stark, 64, Ann Street, Greenock. 
B. Jackson, 92, Moredun Park Crescent, Gil- 
merton, Edinburgh 9. (Liverton 71233.) 

Northern Ireland: J. M. Wade, 21, Bathgate Drive, 
Strandtown, Belfast, Northern Ireland. (Belfast 
655009.) 

Product: Full range of prepacked boiled sweets and 
toffees in Cellophane packets, 4-0z. packets: Black 
Mints, Paradise Fruits, Barley Sugar, Fruit Drops, 
Clear Mints, 8d.; Minted Gold, Sherbet Tangoes, 
Fruit Tangoes, Sixteen Favourites, Dairy Caramels, 
Rum and Butter Toffees, Liquorice Toffee Aill- 
sorts, 9d.; Chocolate Eclairs, Windsor Eight, 10d.; 


continued on page Xxx 
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Three attractive Selling Lines in 
Film Bags: 


“GALA” ASSORTMENT 
of TOFFEES & CHOCOLATES 
to sell at 1144. 


SUPER TOFFEE», 4. 
CHOCOLATE 
BUTTER DAINTIES 4. 


PACKED IN SMART 
COUNTER DISPLAY UNITS 


*NGlane 


4 Other good profit makers for 


Enquiries to | the Cinema Trade: 
SALES DIRECTOR 


or an CHOCOLATE WAFERS 
= d 
Area Representative to sell at 
HENRY THORNE &CO.LTD. | COFFEE CREAM sagen ge 54 
THE COCOA WORKS LEEDS2 
9 t 
BUYERS’ GUIDE Hit OUp WAC 
Index to Advertisers iV 0 tl 
CONFECTIONERY rn 
Page 
ea ee Vili u 
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PRODUCT 
DIRECTORY 


CONFECTIONERY contd. 
6d. pack Fruit Drops, Minted Gold, Sherbet 
Tang I uit Tang cs Mint Tangoes I corice 
Ia Macaro goes Barle langoes 
ute Eclairs, Ct ate Nut Crunch, Dairy 
Carame!s Rum and Butter Toffee Licorice 
Toft Allsor nd Eight; als 6d. Laxury 
Toffec 

H. S. WHITESIDE AND CO., LTD.,. 


Parkhouse Works, Camberwell, London, S.E.5. 
See under Nuts: Popcor 
WRIGLEY PRODUCTS, LTD., 


East Lane, North Wembley, Middlesex. 
1144, 


Merchandising manager: F. S. Hoppe 
Publicity material: Inquiries to head office. 


ARNold 


Product: Wrigicy’s five-stick Spearmint, packed 20 
packets to a box, retailing at 6d. per _ packet. 
Price to retail outlet 7s. 2d. per box Wrigley's 


sugar-coated P.K. (peppermint flavour), Arrowmint 
(garden mint flavour), retailing at 2d. per packet, 
Price to retail outlet 


packed 50 packets to a box 
per box 


6s. 2d 


FACCHINO’S BISCUITS, LTD., 
Old Bromford Lane, Ward End, Birmingham 8. 
Stechford 4441/5. 

Sales manager: D. Facchino 

Publicity material: H. G. Parsons, Sales Control and 
Publicity Office 

Depot addresses (controlled by head office) 
Belfast I Sales Co., 2, Diamond 

Belfast, N (W. Caughey.) 


Street, 
Ireland 


Newslines on 
New Lines—contd. 


Toffee and will continue to the middle of June. 
Particulars will be sent to all cinemas. 

The campaign consists of a competition. 
Children are invited to fill in missing letters of 
seven clue words and then illustrate the words 
on a map of a pirate’s island. _ 

First prize is a free holiday (including travel 
by flying boat) in Madeira and, altogether, 600 
prizes will be given. 


Buttered Sweets 


INTRODUCTION of two new lines for cinemas 
ts announced by Filshill, of Paisley. 

They are Buttered Covered Fudge (hand-dipped) 
retailing at lld. per 4 oz. bag; and Buttered 
Coconut Macaroons (also hand-dipped) at the 
same price. Both these lines are packed in special 
display cartons, the design of which is linked with 
that of the film bags. 

Filshill is now also packing the following sweet- 
meats in film bags: Liquorice Caramels, Treacle 
Milk Caramels, Grampian Mints, Cherry Mints 
and Mixed Fruit Drops. 


Pep Shot 


DESCRIBED by Walls as a “pep shot,” a 
brightly coloured folder is being sent to all the 
company’s customers. 

Its slogan is “ A Wonderful Winter! A Won- 
derful Spring!—and now for A Wonderful Sum- 
mer! ” The main text is in support of the claim 


Kia-Ora large size Golden Squash 


Bournemouth: J. T. Stickland, Flat 4, 10, Windsor 
Road, Lower Parkstone, Dorset 


Glasgow: Facchino’s Biscuits, Ltd., 121, Barfillan 
Drive, Craigton, Glasgow, S.W.2 (F 
Kratt.) 


London: J. L. Condon, 31, The Avenue, Sunbury- 
on-Thames, Middlesex 

Newquay: Facchino’s Biscuits, Ltd., ¢/o Cornish 
Cream Ice Co. (1940), Ltd., Gordon Place, 
Newquay, Cornwall. (D. G. Marks.) 

Plymouth: J . Mitchell, ** Solana,”’ 
Tavistock, Devon 


Uplands, 


that Wall's is “the only ice cream backed by 
consistent, powerful national advertising.” 

Main functions of the folder are to acknow- 
Tedge the co-operation of customers during recent 
delivery restrictions, and to drive home the in- 
fluence of the company’s promotions. 


New Name 


THE NAME of the Bensdorp company has 
been changed to Bensdorp (Gt. Britain) Ltd. 

The company has taken over the business of 
the late F. H. Wright, at 47, Southwark Street, 
London, SE1l, which formerly marketed Bens- 
dorp confectionery. 


Sherbet Lemons 


SPECIALLY designed by Welch's advertising 
agents, Tully-Crabbe, Ltd., a new packet has been 
produced for Welch’s Sherbet Lemons. 

The packet is a brightly coloured film bag in 
blue and yellow, with the name of the product 
on a red background. Slices of lemon form the 
pattern of the bag, and through the largest slices 
can be seen the sweets. 

The casing of the sweets is flavoured with the 
finest oil of lemon, and this casing covers a large 
effervescent centre. 

In the usual Welch style, each packet is printed 
with the price. Packed 24 dozen per box, each 
box includes a free plastic display tray. Individual 


bags retail at 6d. 
TV Film 


BATGER’S has just introduced a new television 
film—using puppets for the first time—to advertise 
Silmos Lollies in London and the Midlands. The 
film lasts 30 seconds and it follows the theme of 
all Batger advertising for this brand, “ Batger’s 
Silmos Lollies are the Fruitiest Fruit Drops.” 

In the film, two puppet children are seen plant- 
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Wakefield: Facchino’s Biscuits, Ltd., c/o Delmed, 
Ltd., Main Street, East Ardsley, near Wakefield, 


Yorks. (F. Innes.) 
Product: Assorted table biscuits, chocolate wafers of 
several varieties, selling at 2d. and 3d. 


each; 
Ritz-e-Bars (cream sandwich) at Id. each; Mallo 
Dainties (milk chocolate) in Is. packets of six; 
Walnut Mallow, 24 each; Karamel-Kreme, 3d. 
each, Kenilworth and Warwick Assortment in 3d 
packets. 


WILLIAM MACDONALD AND SONS (BISCUITS), 
LTD., 


Glengarry Biscoit Bakery, 
S.W.2. Halfway 4691. 
Sales manager: J. 
Branch offices: 

N Every, 1-11, Hay Hill 
K. J. Kirk, 59, Calthorpe 
Birmingham 15 
Gillespie, 12, Park Cross Street, Leeds 1 
W. V. Reed, Westmorland House, 53-55, West- 
moriand Road, Newcastle-on-Tyne 1. 
J Thompson, 135, Corn Exchange Buildings, 
Hanging Ditch, Manchester 4 
C. Gamlin, 10a, Whiteladies Road, Bristol 8. 
Publicity § material: W Brown, Messrs. Colman, 
Prentis and Varley, Ltd., 34, Grosvenor Street. 
London, W.1. 
Product: Penguin and Munchmallow, singly and in 
packs of three; YoYo (four flavours), supplied in 
3-doz. packs and sold singly; Glengarry, 7d. packs, 
retail price; Munchmallow, 24d. each, retail price. 
Penguin, 3$d. each, retail price. YoYo, 3d. each, 
retail price. 


Hillington, Glasgow, 


Montgomerie. 


London, W.1. 
Road, Edgbaston, 


WESTON BISCUIT CO. (SLOUGH), LTD., 
oo, Penge Avenue, Slough, Bucks. Slough 


Sales manager: C. C. 
Product: Biscuits. 


Pollard. 


WRIGHT'S BISCUITS, LTD., 
South Shields. South Shields 1234/2234/2235. 
Product: Milk Chocolate Lido at 8s. 6d. per display box 
of 36 biscuits, retailing at 34d. each; Milk Choco- 
late Baby Swiss Rolls at 10s. 6d. per half-tin of 
54, retailing at 3d. each; Milk Chocolate Teacakes 
(lemon, strawberry, vanilla, raspberry and coffee 


with jam filling) at 8s. 6d. per half-tin of 64 
biscuits, retailing at 2d. each; Flying Saucers, 
Os 


Ild. per display tin of 50, retailing at 3d. each. 


ing Silmos Lollie trees. One of the trees grows 
with astonishing speed and, because it is a Silmos 
tree, it bears the fruits of Lime, Lemon, Orange 
and Tangerine. The juice drips out of the fruits 
and turns into twist-wrapped Silmos Lollies on its 
way to the ground. The sweets are then picked 
up by the two children and placed into a 5 Ib. 
Silmos Lollie jar. The final shot is a close-up of 
the jar label with its lettering over a white circle. 
The commercial is going out twice a week from 
London and twice a week from the Midlands. 


Milk Shakes 


QUARTER-POUND packets of Milk Shakes 
have been introduced by Carsons for sale in all 
parts of the country. With them there is avail- 
able an attractive display unit. 

_ The company has increased the selling price of 
its Sweet Seventeen half-pound carton to Is. 8d. 


Name Change 


TITLE of Riservato Partners, Ltd., has been 
changed to The Espresso Company Gaggia, Ltd. 

The headquarters, telegraphic and cable ad- 
dresses, and the telephone number remain the 
same. 

The company’s latest machines have fully auto- 
matic water and pressure controls, and the latest 
innovation is press-button groups. This eliminates 
the pulling of bce for the making of coffee. 


Four More 


FOUR new lines have been added to the con- 
fections marketed by Chocolat Tobler. 

These are: Milk Chocolate Brazils, and Sachet 
Assortment, both of which are put up in half- 
pound cartons, Classique Assortment, in half- 
and one-pound rigid boxes, and Chocolate 
Roasted Almonds in quarter- and half-pound 
cartons. 
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Of interest to every exhibitor is the new 

G.B-Kalee chair. The difficulties facing the exhi- 
vS bitor today make costs a vital factor in re-seating. 
OS G.B-Kalee have now introduced an attractive, 
* quality chair, of high grade specification at a 
ts very low price. Now you can replace dilapi- 
~ dated and uncomfortable chairs that keep 
of patrons away; and at an amazingly low cost. 
le. 
m 

THE ‘ROCHESTER’ 

@ 12-spring seat bottom giving sprung and 
- rolled edge effect all round. 
all @ Fully upholstered 18° deep back with 
il- polished showwood top rail. 

f @ 9° armpad highly polished hardwood 

4 OR upholstered sponge rubber. 

®@ Decorative solid end and open type 

centre standard. 

si @ Choice of wide range of covering 
td. materials. 
id- 


* Its a Gaumont Kalee. Chair 
P and at a price you caw afford 


Attractive hire-purchase terms available 
het 


: G.B-KALEE LTD 
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PRIDELITE, CLAPCOM, LONDON 


The drum shutter cuts off light simultaneously from top and 
bottom, so reducing the twilight period. The massive lens mount 
is designed for the future, to carry lenses larger than any yet 
made 


When short-focus lenses are used (as for back projec- 


tion) a supplementary condenser may be fitted to the gate 


That's another reason why projectionists throughout the 
world prefer 


1PHILIPS 


Exclusive Agents for Great Britain and Eire 
for Philips Electrical Ltd. 


J. FRANK BROCKLISS LTD. 


167-169 WARDOUR STREET, LONDON, W.1. GERrard 2911 
Agents for Eire: Allied Cinema Supplies Ltd., 97 Middle Abbey St., Dublin 
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the KMA offer some practical advice on how 
exhibitors can make the best of a bad budget 


Cinemas Must Equip 
For Quality 


by ERNEST FE. BLAKE. KMA’ Chairman 


To Beat The Budget © In the following series of articles members of 
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The Leading Specialists in Cinema Lighting 
and Electrical Equipment 


Greetings and good wishes 


lo our 


many [riends at the Conference 


Take ‘Pride’ in your Lighting 
81 CLAPHAM HIGH STREET, LONDON, S.W4 
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MACAULAY 2281-2-3-4 PRIDELITE, CLAPCOM, LONDON 


THE PHILIPS PROJECTOR GIVES MAXIMUM LIGHT EFFICIENCY 


The drum shutter cuts off light simultaneously from top and | pyyLips 
bottom, so reducing the twilight period. The massive lens mount AE 
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is designed for the future, to carry lenses larger than any yet Ly 


made. When short-focus lenses are used (as for back projec- 


PHILIPS ELECTRICAL 
MITED 


tion) a supplementary condenser may be fitted to the gate 


That's another reason why projectionists throughout the 
world prefer 


PHILIPS 


Exclusive Agents for Great Britain and Eire 
for Philips Electrical Ltd. 


a J. FRANK BROCKLISS LTD. 


Branches: BIRMINGHAM, LEEDS 167-169 WARDOUR STREET, LONDON, W.1. GERrard 2911 
GLASGOW. MANCHESTER _ Agents for Eire: Allied Cinema Supplies Ltd., 97 Middle Abbey St., Dublin 
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® In the following series of articles members of 
the KMA offer some practical advice on how 
exhibitors can make the best of a bad budget 


Cinemas Must Equip 
For Quality 


To Beat The Budget 


ti ttiial 


BLAKE. KMA Chairman 


hy ERNEST E. 


OBODY regrets more than the equip- 
N ment makers the fact that the cam- 
paign of the Cinematograph Exhibi- 
tors’ Association, and the other associations. 
for a reduction in entertainments duty did not 
bear more fruit or that the Chancellor of the 
Exchequer was only able to give a partial 
reduction in Purchase Tax on carpets and 
other floor coverings, with the net result that 
the benefits accruing to the exhibitor in the 
‘ast budget are very meagre and indeed totally 
madequate. 
| have no doubt that the exhibitor will bear 
n mind the advisability of improving the 
equipment in his cinema as a means of attract- 
ing more patrons and of allocating a propor- 
tion of his small budget benefits for this pur- 


pose. because, whilst the film is naturally the 
Paramount attraction at the cinema, it is also 
a fact that the public is considerably influ- 
enced in its cinema-going by the general 
standard of comfort in the cinema. 


It is unfortunately true that patrons are 
very much inclined to reduce their visits when 
performances have to be watched in condi- 
tions which tend towards discomfort, whethe 
the discomfort arises from an uncomfortable 
seat, eye-strain caused by inefficient projec 
tion. bad sound reproduction, unattractive 
decorations or from any other cause 


In these days the general public is educated 
to look for the best in everything and any- 
thing which falls short of the best reacts on 
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Hi-Fi Provides 
A Challenge 


COLLINS, Cinema Sales Manager. 
RCA Great Britain, Ltd. 


by R. F. 


ODAY we are in the midst of the biggest 
revolution in sound appreciation since the 


advent of talkies, the significance of which 
nay not be fully recognised since it is less of a 
violent upheaval than a progressive movement 
1 do not refer now to the introduction of new 
echniques, such as magnetic recording, although 
technical improvement must necessarily be asso- 
ciated with progress. The new era of sound 
eproduction is associated with the rather nebu- 
ous term, hi-fi. 

Throughout Britain and. indeed, throughout 
he world, hi-fi is a snowball with growing sig- 
miticance. The demand for high-quality sound 
eproduction in the home is reflected in the large 
umber of manufacturers now catering for this 
need, providing equipment capable of faithfully 
eproducing a range of frequencies beyond the 
scope of the human ear, with recordings and 
FM radio tuners affording input signals of such 
quality that, when fed into high-fidelity equip- 
ment, they will provide sound that is indistin- 
zuishable from the original. 

Public interest in hi-fi reproduction has been 
proved in cinemas, where demonstrations have 
heen attended by full and enthusiastic audiences 
prior to commencement of the film programme. 
n marked contrast to the complete Jack of 
interest normally displayed in non-sync. music 
at such times. 

The result is a new consciousness on the part 
of the public of the quality of sound they hea 
at the cinema. In the past patrons have been 


the patron who, whilst he may not complain 
verbally, adopts, at any rate, a line of passive 
resistance and probably attends the cinema 
less frequently, preferring to watch television 
in the comfort of his own home 

The equipment makers’ sole object is to 
help the exhibitor to make his cinema as 
ittractive as possible from all angles, and this 
s evidenced by the efforts which are con 
tinually and successfully being made to im 
prove the design and technical efficiency not 
only of the projection and sound equipment 
screens, and other technical equipment, but 
also of seating and furnishings; and the advice 
and experience of the numerous manufac 
urers in this connection are freely available to 
all exhibitors. 


able to judge th comfort of the: Seals the 
cleanliness of toilets and the decorative condition 
of a cinema as well as the quality of the picture 
on the screen. Now their listening is also critical 
and their criticism well-informed. Sound in the 
cinema is now measured against the standard of 
hi-fi that 

So. once more. cinema exhibitors face 
lenge A challenge to provide 


* 1a 
s available to all. 
a chal- 


higher standards 


The 
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TEMple Bar 2468. 


of sound quality than ever before and to present 
fine sound reproduction to the public as an 
added attraction. The attitude that inferior quality 
s “good cnough’’ must give way to a demand 
for better and better equipment Fortunately 
sound equipment manufacturers are ready to 
meet the need and are assisted by technical pro 
gress that has taken place since the war 
Modern British cinema 
affords the utmost in 
reproduction of 
equipment 


sound equipment 
rekiability combined with 
really hi-fi standard Mom 


companies make the latest develop 


ments available to exhibitors in the form of 
conversions where the main cquipment 
is of modern design, but pre-war equipment 


which has had a life of at least 18 years and 
n many cases much more, should now be com 
] replaced by up-to-date sound systems as 


pletely 
there have been great strides in the design and 


construction of all component parts since thos 
days 

Manufacturing technique is only part of the 
story, and jhe expert knowledge of installation 
ind service engineers in obtaimng and maintain 
ng peak qualkty in any auditonum gives the 
cinema a tremendous advantage in obtaining 


supremacy over any form of domestic 


duct:on 
In the studios magnetic recording has offered 
! 


advantages in speed and economy as well as in 


repro 


quality, and is now used at all stages up to the 
final married print 
Recent conversions carried out at many West 


End preview theatres enable them to run un 
married prints with studio magnetic sound track 
All sound engineers are convinced of the 
superiority of magnetic recording and its ad 
vantages have been made available to the theatre 
but exhibitors are slow to embrace magnetic 
reproduction 

The technical advances have been made and 
cinemas need now to take the lead and exploit 
a situation which can bring renown and rewards 
to them as leading purveyors of high-fidelity 
sound by installing the latest sound-reproducing 
equipment using the most modern techniques 

The alternative is to become a _ second-rate 
medium which cannot even compete with the 
standards of the home 
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‘EVEREST Chairs 


are unbeatable for 


COMFORT, APPEARANCE, 
FINISH AND DURABILITY 


All models incorporate five star features 


(1) Completely new style armrest. 

(2) Full continuous sweep deep back. 

(3) 16-unit spring-edged seat or “Dunlopillo” unit. 
(4) Open or solid panel centre standard. 

(5) Clean curved section end standards in single 


or 2-colour enamelled finish, with concealed 
gangway illumination if required. 


Write for our latest catalogue showing the 
full range with detailed specifications. 


PR pepe ‘Soy nm 


LONDON. E.C.2 
AGENTS:— 
London & Southern Counties: SOUND & SCENE SERVICES (LONDON) LTD., 
145 Wardour Street, London, W.1 


Wales: SOUND LTD., 46-48 Charles Street, Cardiff. 
Scotland: E. GARNER, 121 Elder Street, Glasgow, S.W.1. 
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To Beat the Budget 


Expert Advice Can Help to 


Cut 


by MARTIN BEER. Sales Manager. GB-Kalee. Ltd. 


thing stands out most clearly: it is that the 

exhibitor needs help. Equipment manufac- 
(urers cannot view with equanimity the closing of 
large numbers of cinemas, with the trade shrink- 
age involved in their disappearance. ** Box-office 
absenteeism,”” when signalised by the drop in 
attendances, ricochets on to the equipment maker 
via the exhibitor’s diminished revenue: yet the 
exhibitor must keep up his standards—comfort 
and smartness in the auditorium, and absolutely 
first-class projection and sound—if he is to hold 
on to his patrons and win back the stragglers ; and 
he must do this at a time when his difficulties are 
on the upsurge. 

The manufacturer, however, cannot. in the 
nature of things. perform prodigies of extended 
credits and similar devices—the credit squeeze 
sees to that. 

What he can do is to look into the future and 
anticipate the trends of trading, the new patierns 
that may emerge from the changing shape of the 
ndustry: he can embark upon research and 
development which, by streamlining methods of 
production, will reduce costs, thus allowing the 


¥ the present situation of the industry, one 
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Your Costs 


manufacture of first-class equipment at an 
economic level, withtn the reach of even the 
most harassed exhibitor. 


The exhibitor is like the man riding on a tiger, 
he can't stay on, and daren’t get off: the exmbi- 
tor must stay open to live, yet must keep his 
theatre up to standard. 

In decor. comfortable seating and = such 
matters as floor coverings and curtains, the ex- 
hibitor can perform his own streamlining by a 
wise purchasing policy. availing himself of the 
resources of specialia houses, with resultant 
economc€es, 

Considerable importance must be attached to 
the effect of tasteful decor, comfortable seating 
and smart cheerful preseniaton in luring errant 
patrons back to the cinemas and away from 
familiar armchair-and-fireside entertainment. 

The main focus of cinema entertainment is, 
and always will be, the picture on the screen. 
A crisp, clear, bright picture is of vital import- 
ance. 

But screens tarnish readily, especially in halls 
where smoking is rife. and screen-tarn'sh impairs 


picture brightness. Aittempis to restore this by 
higher arc currents and simular expedients result 
in mounting costs at the light-source end, with 
little perceptible improvement at the screen end 
By and large, the average cinemagoer does sec 
a clear, brigbt picture on the screen, and he 
takes it for granted, as he should. Of projec 
tion, as such, he ought to be entirely unaware 
Good projection takes care of that: this is so 
in a majority of cinemas, due partly to the cea 
less quest for better arc lamps carbons, projector 
mechanism and optics, but largely to good hand 
ling of good cqu.ement by good projectionists 
Among KMA members are houses that offer 
to the exhibitor a range of product and services 
within the price bracket susted to all types of 
individual economy. Thus, KMA members 
mindful of their responsibility to the industry at 
large, and conscious of their long tradition of 
service to the British exhibitor in particular 
are moving forward into just such a policy of 
economic efficiency as I have outlined 


We hope our exhibitor friends will be able to 
henetit from it. 


CinemaScope Screen Installed in 
Trans-Atlantic Liner 


of England, which sailed on her maiden 

voyage from Liverpool to Montreal on 
April 18, include a 200-seater cinema. Six hundred 
and forty feet in overall length, the liner has 
accommodation for 158 first-class and 900 tourist 
passengers. 

Situated on the promenade deck, the cinema 1s 
available to first-class and tourist passengers. The 
general effect of the auditorium is flat-arched 
with concealed lighting on dimmer switching to 
the high level upper parts, which rise to a height 
of about 16 feet. Access is from double side 
doors port and starboard, and these are set into 
partial recesses and carried out in metal with 
black leather quilted facings. Over each, carved 
maskings give some slight relief to the flanking 
wall panels of acoustical tiles, which are fixed 
to a simple chevron pattern. The after portion 
of the cinema is about half-height and special 
acoustic arrangements are made by the use of 
deep moulded “ knuckle-bone ”’ section strapping 
laid over soft board sheeting. Mosaic pattern 
acoustical tiles in two tones of pastel grey, and 
* knuckle-bone ” dark hardwood strapping are 
used for the walls. The floor has only a small 
rake. 

Seating comprises silent tip-up armchair type 
with dove grey and maroon tapestry coverings 
and maroon leather upholstery. The carpet 
runners between the seats are close fitted to all 
sides and have a deep red ground with black and 
colour pattern all over. The contemporary style 
draw curtains to the proscenium have a vertical 
chevron pattern in shades of red on an ivory 
ground, and a heavy decorative fringe. 

The apron stage has a concealed altar fitment 


A MENITIES in the new CPR liner Empress 


which can, as required, be used for divine service. 

*rojection equipment, installed by GB-Kalee 
Ltd., provides for the presentation of 35-mm. and 
16-mm. film; there is provision for CinemaScope 
and all that will be required for this ratio would 
be the fitting of the anamorphic and backing 
lenses. The Harkness Perlux screen is 19ft. Yin. 
and is laced to a Harkness, simplified type, tubular 
screen frame. The magnascopic masking, electri- 
cally controlled, gives three side positions and 
two top positions, suitable for masking the fol- 
lowing picture sizes: 2.35 to 1 (17ft. Qin. by 7ft 
4in.); 1.66 to 1 (lift. 6in. by 7ft.); 1.34 to | 
(16-mm.) (8ft. 4in. by 6ft. 4in.). The tubular cur- 
tain track is 23ft. long, the curtain control being 
push-button operated. 

Installed in the projection room, which mea- 
sures 18ft. by 9ft., are two GB-Kalee model 20 
projectors, complete with 5,000ft. top and bottom 
spool boxes, fitted soundhead reinforcing brack- 
ets, and electrical changeover devices. The throw 
is 66ft. 6in. 

Five “S” series lenses have been supplied—6}in 
lenses for CinemaScope, 4}in. lenses for wide 
screen and 3in. lenses for the 16-mm. projector 
The 35-mm. projectors have GB-Kalee type 83 
optical soundheads and universal model HI arc 
lamps with I2in. mirrors and automatic carbon 
feeds. The type “18 main amplifier has 36W 
output with built-in power pack, rectifier units 
and monitor speaker, and a changeover switch to 
No. 0 leadspeaker of the 16-mm. type 609 am- 
plifier when required. There is a GB-Kalee No 
1 Duosonic loudspeaker assembly. 

Instead of having one large rectifier for the 
are supply, it was decided to install two smaller 
units. with a third for the 16-mm. equipment, so 
that one would always serve as a stand-by. The 


three rectifiers are GB Bell and Howell model 
609 single phase, with an input of 230 volts AC 
ind an output of 30 amps DC. These units stand 
behind the projectors. The 16-mm. projector ts 
GB-Bell and Howell * 609" complete with pedes- 
tal and arc lamp. 

Large enough for concert shows, the stage is 
about 23ft. wide and 14ft. deep. For the stage 
lighting there are two 6-ft. lines, each with nine 
compartments with 8-in. centres and wired for 
three colours. The motor-driven dimmer board, 
installed in a special compartment under the 
stage, has remote control on the stage and in the 
projection room. There are three 600W dim- 
mers for the three colours of footlights and onc 
700W dimmer for the auditorium = lighting 
Each of these dimmers is provided with a motor 
and gear unit for push-button control. 


Regional Offices 


The sales offices and order departments of 
the south-eastern region of Philips Electrical, Lid, 

previously located at Great Queen Street, 
WC2, 9/15 Oxford Street, Wi, and Century 
House, Shaftesbury Avenue, WC2—have been 
transferred to the new south-eastern regional 
headquarters at: 1 Gerrard Place, London, WI. 
Telephone: Gerrard 9941; telegrams: Philsales 
Lesquare London 

The new sales depot and trade counter entrance 
will be situated in Horse and Dolphin Yard, 
Macclesfield Street, WI. 
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Get your redecorating programme 
off to a good start! 


UPHOLSTERY VELVETS 


It’s a tall order — furnishing a theatre or cinema with upholstery 
that looks magnificent, and yet withstands year after year the worst 
that your patrons can do. But that’s just what Listers offer. 

Whether you are renewing well-worn seats or equipping a brand new 
building, Listers can help you furnish with fabrics that will keep 
their good looks longer — because they are woven, dyed and finished 


by craftsmen with a century of experience behind them. 


LISTER AND CO. LTD., MANNINGHAM MILLS, BRADFORD, YORKS 


were som ae 24h OAMak A — 


MAY 9, 1957 
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Cutting Capital Outlay... 


The Advantages of 
The Drive-In 


out Great Britain, their name signs and 

illuminated canopies being an outstand- 
ing feature in almost every town with a popula- 
tion of more than about 1,000 people 


The average cinema will cost something in thc 
region of £100,000 for the structure alone and it 
may not be possible to recover its building cost 
in less than 15 to 20 years, a long period when 
entertainment techniques are changing fairly 
rapidly. In these circumstances it is natural to 
invesugate possible alternatives to the conven- 
tional building in an endeavour to reduce con- 
siruction costs. 

The drive-in theatre is a solution that is 
currently popular abroad, for building costs are 
almost eliminated though the costs of the site 
are undoubtedly increased. Nevertheless the 
total capital expenditure is reduced to roughly 
about one-seventh of that required for con- 
ventional types of cinema. 

The drive-in theatre would not, of course, have 
become popular unless it had some special appeal 
to the public. It offers the patron his favourite 
film entertainment viewed from the comfort of 
his own car, eliminates the necessity of dressing 
up to go out to the local cinema, and allows 
him to take the younger members of his family 
along with him and have them under his super- 
vision during the evening. 

The majority of the drive-in cinemas have 
facilities for providing anything from a snack 
to a four-course meal, and these can be taken 
while the film is being followed. Thus the drive- 
in appeals both to the public and to the theatre 
owner and its success seems to be assured. It 
is already very popular in America, Australia 
and South Africa, and large numbers are being 
built in other countries 


Fan-Shaped 


Constructionally the drive-in is a large fan- 
Shaped open air site on which the cars are 
arranged in ramped sectors facing an outsize in 
cinema screens. In a typical layout the car 
parking area may consist of a series of ramps 
each 20 ft. wide, the ramps being laid out radially 
from the screen and having their rear edges 
raised a foot or so to allow the occupants of the 
car to have a good view of the screen. About 
20 ft. is usually allowed between ramps to 
facilitate parking when adjacent ramps are fairly 
well occupied. 

The screen itself is generally about twice the 
width of a large indoor one, 100 ft. screens being 
common, while some of the larger installations 
are as much as 140 ft. wide. No standard 
surfacing technique has yet emerged, plywood, 
sheet metal and reinforced concrete being 
popular. As the wind loading may reach 40-50 
tons the mechanical design of the structure re- 
quires care. 

The early examples of drive-ins used giant 
loudspeakers mounted on or near the screen, but 
complaints from people living within a mile or 
so of the site rapidly made it necessary to seck 
some alternative scheme. Present practice is to 
use small speakers, arranged to hang on _ the 
inside of the car window or lie on the car seat 
between the occupants. When out of use the 
units are hung in pairs on a concrete or steel 
post standing in the space between the cars and 
of a convenient height to allow the car driver to 
lift the speaker into the car without leaving his 
seat. The speaker unit includes a volume con- 
trol and may include a switch operating a signal 
light on the post when service is required. Each 
post includes a light directed towards the ground 


C INEMAS are a conventional sight through- 


to outline the position of the post and thus 
reduce the number of accidents when cars are 
entering or leaving the park. One or two lights 
may also be included to indicate that the 
occupants of one or other of the cars require 
the service attendant to take an order. 


The serving of meals is an exceedingly 
remunerative side line and may in fact account 
for 70 per cent. of the theatre profit. Thus there 
are usually fairly extensive facilities for serving 
meals to patrons both in the cars or in an 
adjacent building. In addition, snacks and other 
light refreshments are usually available from 
attendants circulating round the car park with 
trays or trolleys. Drive-ins have proved so 
popular in America that it is reported that many 
undertakings provide additional meal facilities 
for the would-be customers waiting in the outside 
car park for a vacant car space in the theatre. 


The drive-in presents a number of special 
problems to the designer of the equipment, the 
most important being that of obtaining sufficient 
light on the large screen. The physical properties 
of existing film limit the amount of light that can 
be passed through the film to something in the 
region of 15,000 lumens, colour films withstand- 
ing rather higher light values than black and 
white pictures. If the light incident on the film 
is allowed to exceed values in this region, the 
film buckles in the gate and the actual picture 
becomes embossed into the film. Picture quality 
then deteriorates very rapidly. As the heat is 
generated only during the few milliseconds when 


POO rt Amemme 


The hand speaker marketed by BIH Sound 
Equipment compared in size with an inch cube 


the frame 1s stationary in the picture gate, hin 
cooling by air jets or by circulating water round 
the picture gate is of litthe value, for the heat 
generated by the light cannot be removed from 
the emulsion during the short time interval, in 
which it is generated. 


The hours during which the drive-in can be 
operated are almost entirely controlled by the 
picture brightness that can be obtained, for the 
picture brightness must be appreciably higher 
than the natural light incident on the screen. The 
incident light is reduced by siting the screen at 
the west end of the site and by adding side wings 
or planting trees near the edges to prevent th« 
setting sun producing a halo round the screen 
In some instances the screen has the top edg 


continued on page xvi 
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HIS Company is better 
placed than ever to serve 
the Cinema Industry in the 
light of modern trends and de- 
velopment. 
In addition to a wide range of 
equipment specially designed 
for the business, the research 
and technical resources of the 
parent Company are available 
in full measure to the progres- 
sive theatre proprietor in all 
such matters as acoustics, 
sound-reproduction, and the 
many problems associated with 
first-class presentation. 


BTH SOUND EQUIPMENT LTD. 


REYNOLDS HOUSE, 5, GREAT NEWPORT ST., LONDON, W.C.2. 


Member of the AEI Group of Companies 
A5097 
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This Plastic 
Cinema Is 
Portable 


PORTABLE ™ 500-seat cinema made of 

Apes sheeting which will take six men only 

X16 hours to erect, has been developed bs 
Andrew Smith Harkness, Ltd. 

Iwo of these cinemas have already been sup 
plied to the Army Kinema Corporation for us 
n Cyprus; but this new plastic structure has 
vany other uses: for show and exhibition tents 
holiday camp purposes, as dance or mission hal 
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The framework is tubular steel, anchored to the 
sround by steel stakes, and it is shaped so tha 

has full advantage in withstanding the effects 
of strong winds. The PBC plastic sheeting—dark 
zreen in colour—is completely waterproof, w 
vithstand atmospheric changes and can be folded 
sithout any danger of creasing 


The roof section is formed in three sheets, s 
mit part can be taken off for ventilation purposes 
n high humidity, or the entire top part removed 


’ give an Open-air atmosphere at night 


Venulation is provided by means of overlap of 
he plastic sheets at the eaves. Inset into the sheet- 
ng, which is laced to the steel framework of 
cinema, are four exits and a small vestibulc 


th 
The cinema is 80 ft. long and 35 ft. wide 
s height is 18 ft. at the apex and 13 ft. 6 in. 
the caves. The tubular steel framework obvi- 
es the centre poles necessary for a tarpaulin 
ent and gives a full centre picture scan from the 
yroKCUON end to the screen. 


The equipment includes the newest of Hark 
ness cinema screens, the Perlux (which will give 
CinemaScope picture size in this instance of 
2S ft.), fitted into a tubular frame, with magna- 


ransporte ym one vehicle. -rojecuio ‘quip > ‘ astic inem: ing i 
copic masking, and with plastic curtains. yi ed on on ‘ hicle I ojec on equif The Harkness plastic cinema showing _ its 
i. ment is fitted to the lorry which transports th tubular construction, allowing for a spacious 
Weight of the entire cinema when dismantled nema paris. The lorry is merely backed to th W@W auditorium with 18ft. head-room at the apex 
s 24 tons—compared with a tent and framewor! end of the cinema which has the 


4 necessary pro The Perlux screen is 25ft. wide and can accom- 
of similar size of about 6 tons—and 


can hy ction portholes and screening can begin modate CinemaScope 


Old Theatre Transformed in Four Weeks 


In the remarkable short time of only four weeks, Modernisation, Ltd., has transformed the Plaza, West Bromwich (now renamed the Kings), from an old- 


fashioned theatre into an up-to-date one. The work included the complete reconstruction of a new proscenium and all the fibrous plasterwork, as well as new 
decorations, lighting, modernisation of the entrance hall and canopy, building new pay kiosks and supplying and fitting new proscenium curtains. 


The contract 
was undertaken for Miles Jervis Cinemas, Ltd. Pictures show the old Plaza (left) and the new Kings (right) 
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,, PUBLICITY DISPLAY SERVICE 


_ AT ITS BEST— 


must | DISTINCTIVE DISPLAY CASES, VESTIBULE PANELS, 


|| amet | GATEGORY BOARDS & SEATING INDICATORS, Etc. 


PLUS—PERFECT WEEKLY PUBLICITY SERVICE 


FOR AN “ALL-IN” SMALL WEEKLY CHARGE WRITE 


CLASSIC DISPLAYS LTD. 


|» 305-7 UPPER STREET, LONDON, N.1 CANNONBURY 9401-2 


HAKXKK 


A Harrison seat has become a byword for all that 
is best in luxury, comfort, and superb design. 
We manufacture a wide range of models—all 


to the same high standard of craftsmanship. 


WRITE FOR OUR FULLY ILLUSTRATED CATALOGUE 
is BAS SEATING 


C. R. HARRISON & be LTD., GOLBORNE, LANCS. 


Telephone: Golborne 326/7 
We cordially invite overseas visitors to inspect our Works. 


AGENTS—LEEDS: Provincial Cin. Trading Co., 17, Wellington St., Leeds, 1 Tel: Leeds 26692. LIVERPOOL: J. Arthur Fearnett, 87, Lord St.. 2 
Tel.: CENtra! 3290. GLASGOW: George Baker (Electrical) Co. Ltd, 130, Renfield St., C.2. Tel.: Douglas 7508/9 


CASINO 
DE-LUXE 


7 
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Talking 
TECHNICALLY 


AST month I referred to the need for sharp 

4 focus on the new Technirama process. | 
have since seen another demonstration of the 
system, which once more throws the question of 
focus back on the projectionist. 

Of recent years he has been able quite justly 
io point to the standard of photography as an 
alibi for soft focus; with Technirama, everything 
he wants is on the film, and if the last ounce of 
picture quality is to be put over to the audience 
the projectionist will have to learn a new tech 
nique in focusing. For, as we knew in the old 
days, there is ail the difference in the world be- 
iween a4 picture that is pin-point sharp and one 
that is nearly sharp. 

There is some disagreement with my suggestion 
10 provide binoculars, because of the time needed 
to pick them up and align them on the screen. 
Frank Durban, of Brockliss, reminds me that the 
Simplex XL _ projector—which we have not yet 
seen in this country—is fitted with a focusing 
telescope ; this certainly is a better idea. 

Such a telescope could be fitted as an accessors 
by the projector manufacturers (subject, of course, 
10 a Simplex patent, which my reference index 
tells me is No. 690,999) or failing this, a low- 
power telescope could easily be permanently 
mounted at the side of the observation port, or 
preferably two such telescopes, one by each port. 
They must be so positioned that while one hand 
is focusing the telescope to one’s eyesight, the 
other hand can be focusing the projector. 


HE first projector to be specifically designed 
for the present-day projection techniques 

(if one excepts the Philips Todd-AO projector) is 
described in the International Projectionist. \t is 
of Itahan manufacture, and is known as the 


Fedi XII T. 


First of its unusual features is the provision on 
the gate of an adjustable aperture. Three knobs 
at the side of the gate provide adjustment for 
height and width, if necessary, while the machine 
is running. However, I am not sure that the use 
of replaceable aperture plates is not preferable : 
t assures accuracy and consistency, and surely 
the adjustable masks would not allow for the 
shaping of the aperture to provide compensation 
for keystone distortion, 

\ three-lens turret carries lenses of different 
focal length, each separately focused, while a 
Sturdy rod supports the anamorphic, which can 
be swung into or out of the beam. For threading 
the turret and anamorphic can be swung out of 
posilion, 
Besides water cooling of the gate, heat filters 
¢ used in a clever fashion: they are mounted 
on the shutter, between the blades, so that they 
ure automatically cooled as the shutter rotates. It 

claimed that at 100A the film gets no hotter 
than when running at SOA without filters. 

In one respect the Fedi has reverted to the 
sound mechanical design of the past: the drive 
is taken from the motor direct to the shutter 
shaft, so avoiding the mechanically incorrect 
method, universally used since the coming of 
sound, of gearing down from the motor to a low- 
speed shaft and then having to gear up again 
for the shutter and motion. Optical and mag- 
netic sound heads are built integral with the 
mechanism. 


T last year’s Photokina I saw and reported 
“ on the Zeiss-Ikon Xenon lamp: the first 
installation in this country has just been made 
7 AKC at its cinema at Arborfield, in Berk- 
snire, 

The lamp is made in two models. The 1,000W 
model runs at 22 volts and has a light output of 


4 
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The 2kW. Xenon projection lamp 


2.400 lumens. The larger model—which is the 
one used by the AKC—consumes 1,800W, runs 
at 26 volts, and has a light output of 4,000 
lumens, enough for the screen of the average 
cinema. Maximums of 26ft. wide for the 1.75:1 
rauio, and 38ft. tor the CinemaScope ratio have 
been mentioned 


The colour of light from an Xenon discharge is 
practically the same as daylight, and slightly 
superior to that of an H.I. arc. The Xenon lamp 
needs no re-carboning, no adjusting, and has no 
mirror to deteriorate he light is perfectly con 
stant, and there are no fumes or dusi, The lamp 
house has no moving parts. 


On the face of it, this is an ideal illuminant: 
but it has certain disadvantages. First is the fact 
that the low voltage means a correspondingly high 
current, and heavy cables are needed. There is 
a slight risk attached to it, since the Xenon oper- 
ales at a pressure of several atmospheres; the 
risk of explosion is very slight, but it should be 
guarded against (BTH, faced with a similar risk 
with their mercury lamp, enclose it in a metal 
housing) 


A major factor with such a development ts the 
economics. The initial cost of the complete out- 
fit is high—£800 for the pair of lamphouses, and 
the lamp itself costs £76. On the other hand, it 
has a rated life of 1,000 hours; but AKC tests 
suggest that its life will be actually in the range 
of 1,200 hours, and on this basis the running 
cost has been estimated at Is. 6d. per hour, in- 
cluding current, as against 2s. 3d. an hour for 
an arc lamp burning 8-mm. and 7-mm. carbons, 
or 2s. 7d. for an arc burning 9-mm. and 7.$5-mm 


| IGH-FIDELITY fans had a jamboree last 

month at the London Audio Fair, when 
most of the bedrooms of the Waldorf Hotel 
were commandeered for demonstrations of new 


equipment and new records Among those 
present was RCA, whose hi-fi equipme it has, | 
learnt. found large export maricts Philips 


showed an amplifier without an output trans 
former, giving. it is claimed, exceptionally wide 
frequency response, negligible phase shift, and 
good transient response 

Several firms were demonstrating stereophonic 
reproduction from tape, but the long queues oul- 
side the demonstration rooms prevented me from 


assessing the results 


Major point of technical interest was the re- 
vival of the electrostatic speaker. Problems of 
size restrict it to use as a HF reproducer, a con 
ventional cone unit being used for the bass. Some 
time ago I was invited by Harold Leak (of 
* Point-1 fame) to hear his new system, and a 
more advanced model shown at the Fair gave 
equally fine reproduction, 

Another speaker system still classed as experi- 
mental is the Plessey lonophone—a speaker which 
has literally no mechanical vibrating parts. The 
heart of the speaker is a tiny quartz tube; at one 
end is an electrode connected to a radio-frequency 
oscillator of high voltage, which produces a glow 
discharge in the air inside the tube, the other end 
of which is open and connected to the horn. 
The glow discharge varies in accordance with the 
sound modulations of the RF supply, and the air 
pressure varies correspondingly, producing sound 
waves. 

Since there is no mechanical inertia there is no 
limitation to the frequency response of the unit; 


Equipment at the Regal, Shepton Mallet 


he only limitation is in the size of horn A 
cone speaker is therefore used for the lows 
frequencies, and the lonophone carries the fr 

quencies from 2 up to 17 kes. Apart from 
the quality of sound, the speaker cannot, unhke 
other high-fidelity speakers, be damaged by elec 
trical over-load or mechanical shock. Against this 
of course, is the fact that it needs an RF un 

and power supply. The speaker can handle the 
output of a 1SW amplifier. 


T has always puzzled me how a projectionist 
can splice a couple of films together with the 
track on opposite sides. From David P. Walsh, 
chief of the Regal, Shepton Mallet, come a coupk 
of cuttings joined in this peculiar manner, with 
the picture upside down at one side of the splice 
Just to make things worse, unsqueezed trailers 
have been spliced to a squeezed picture 


Mr. Walsh sends me the photo of his equip 
ment, which is reproduced: Simplex projectors 
(* rebuilt by Brockliss, and surely one of the most 
reliable projectors ever”), WE Mirrophonic 
sound, and Stelmar arcs, fed from Hewittic and 
Newton rectifiers 


\! the BKS Open Forum reported last month 
4 a matter discussed was whether change-ove 
cues were not too noticeable on the large screen 
] saw recently a glaring instance: a huge green 
oval, instead of the neat white ring originally 
envisaged. This is obviously an example of th 
laboratory having completely ignored the stand 
ard, which, whether for colour or black-and-wh 

calls for a black dot surrounded by a white ring 


A revision of the standard is now in hand: but 
n view of the rather long-winded methods of th 
BSI, I wonder whether the laboratories would no 
be justified in jumping the gun and providing all 
CinemaScope type prints with an upright oval 
which on ihe screen would show as a circl 


do 


It may be that a smaller cue dot will be adopted 
for all prints, in view of the increased magnifica 
tion on the wide screen, but this question of the 
dot being magnified into an oval makes an altera 


tion a matter of urgency.—-H. R. ¢ 


The Westrex Co.. Ltd.. wishes to make it clear 
that the reference to “ Doctor at Large’ in the 
company’s advertisement in last month's Tut 
IDEAL KINEMA applied only to the Anamorphic 
VistaVision copies of this film. These, of course, 
require the use of a variable anamorphic lens 
N projection, but standard ratio copies of this 
film are also available and do not require a 
variable anamorph. 
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FREE, EXPERT ADVICE will be given at any time by Pyrene 
Service Engineers who are qualified to check your fire safety 
equipment and ensure that it is up-to-date and efficient. 
If it is not, they will advise you on how it can be improved, 
and what need take to establish complete 
We manufacture fire appliances and in- 
possible risk. This 
equipment includes fire extinguishers using every proved 
fire extinguishing medium, available on outright purchase 
or under the unique ‘Pyrene’ ‘'Hire) Maintenance Plan. 
Telephone, or write for more information to Dept. I.K.5. 


* A typical installa- 


tion in a cinema, 
comprising a ** Pyrene™ 
Everyway Hose Reel and 
Conquest” Fire Extin- 
guisher 


measures you 


lire protection. 


Stallations to cover every 


FIRE FIGHTING 
EQUIPMENT 


An investment in peace of mind 


THE PYRENE COMPANY LIMITED 


GARDENS, LONDON, S.W.! Victoria™ 3401 


and Works Canadian Plant TORONTO 


9 GROSVENOR 


Head Office BRENTFORD, MIDDLESEX 
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REWIND BENCH 


(JUNIOR MODEL) 


@® REWIND—INSPECT—JOIN 


@ ALL METAL CONSTRUCTION, 
PLASTIC TOP 

@ SUPPLIED WITH OR WITHOUT 
VIEWING PANEL 


range of 


ROBERT RIGBY LTD. 


PREMIER WORKS, NORTHINGTON STREET, LONDON, W.C.I 


Comfortable Seating 


is part of the show... 


WE ALSO SUPPLY 
CARPETS, DRAPERIES 
STAGE EQUIPMENT, 
etc. 
and can undertake the 
re-covering of existing 
seating without interfer- 
ence with performances. 


SEATING 


a part of your plan for better business 


Our reputation for auditorium seating of the finest 
quality has been built up over six reigns. When you 
have installed Beckwin seating, you can be satisfied 
that you have provided your patrons with real 


Detailed estimates 
comfort—for a long time to come 


without obligation 


Detailed estimates without obligation 


BECK & WINDIBANK LTD. 
CLEMENT STREET, BIRMINGHAM, 1 


Telephone: CENtral 3834 Telegrams: CARPETS, BIRMINGHAM 
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Lamps and Lighting 


lungésten Thrives 
and Prospers 


by ~Luminaire~ 
Electrical Engineers’ Exhibit 


A undoubted continuance 


ungsten lamp luminaires. 
ngenuity either in regard to the materials 
employed or the esthetical effects obtained 
Indeed one gained the impression that in spite 
of “reflector fluorescents” and electro- 
uminescent panels, tungsten lamp lighting sull 
hrives and prospers 


the ecent 
On was (fc 
n popularity of 
There was no lack in 


NOTICEABLE feature at 


The AEI Lamp and Lighting Co., Ltd, 
showed its new “Satina”’ range of pendants 
ncorporating satin etched opal glassware in 
white or soft pink. There are twelve different 


basic glass shapes for use with 60W or 75W 
tungsten lamps. These can be used as single 
shades or, by means of spreader arms, com- 
bined in multiples to form two to six light units 
Suspension is by means of heat-resisting quality 
PVC cable in matt black or glossy white finish 

The installation of the ceiling plate and fit- 
ting of the shades are simple operations and the 
3 ft. 6 in. standard length cables can be shortened 
to suit individual requirements 


Versatile 


YERSATE ITY in recessed lighting techniques 

appears in a new range of units suitable for 
suspended ceilings of either modular or normal 
type. The basic unit is a 12 in. square metal 
lamp box which can be fitted to bearers and is 
adjustable for height to permit levelling with 
the false ceiling. A standard size panel. with 
square or circular aperture, is positioned in the 
modular ceiling and the diffuser, with flush 
fitting frame, is attached by means of two torsion 
springs. 

The range of diffusing materials includes flat 
or dished opal Perspex or prismatic glass, and 
netal louvres (concentric square oF 
egg crate design). For increasing light output 
super-purity, anodised aluminium, reflector can 
ve added. 

For non-modular application a trim is pro 
vided, enabling a square or circular aperture to 
be cut in the ceiling. The selected diffuser 1s 
cured to the basic lamp box 


circular of 


Planning Scope 


MMENSE scope in the planning of imagina- 
tive lighting offered by the 
Harlequin ” marketed by 


schemes S 
range of fittings 


Troughton and Young (Lighting), Ltd here 


CARLTON DISPLAY WORKS 


Mokers of all 


CINEMA ADVERTISING DISPLAYS 


DISPLAY SALES COUNTERS 
POSTER FRAMES FOR INTERIOR AND 


EXTERIOR USE A SPECIALITY 
Work to client's own specification 
Personal attention at all times 
Our Illustrated catalogue available on request 


Works: J. A. FITCH & SON LTD. 
41B BOLEYN ROAD, DALSTON, N.16 
Ring — CLlissold 6602 
Contractors to leading cinema circuits 
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An elegant six-lamp, flower-motif pendant mar- 
keted by Kaydell Light Fittings 


are seven t number of 


YSIC shade shape Ss. n 
lamp sizes. the majority of which are supplied 
either in all metal or half metal and half glass 

A dual combination of black and 
white has been adopted and the glassware sec- 
tions can be satin finished white opal or whit 
ceramic fired with clear line decoration. 

The complete series. charted in an illustrated 
brochure, indicates the endless combinations 
possible extending from a single wall bracket to 
an eight-lamp pendant 

Nearly all the shades can he fitted to either 
of two. adjustable joint, table standards 

There is also a cord absorber unit for height 
adjustment of single-shade pendants Two-core 
white plastic. flexible cable is used for suspen 
sion of the shades which, in multi-lamp models 
are spaced by satin black wooden slats in spide1 
formation 


colour 


Satin Opal 
[DESIGNE D by Falks to meet the lighting 


requirements of the Ministry of Education, 
the * Athena ” tungsien lamp fitting could well 
be installed in managerial and staff offices 
This satin opal glass fitting is of inverted 
conical shape and accommodates a 15S0W or 
200W lamp without producing undesirable direct 
glare. It is available for direct ceiling mounting 
or can be suspended by aluminium tubing 
If installed in interiors having light decora- 
tions, its coefficient of utilisation will vary from 
0.25 to 0.57. according to room dimensions 


Fibre Glass 


DDITIONAL to the existing range of plast cs 


4 s a new material called fibre glass which 
has been incorporated in a range of decorative 
pendant, ceiling and wall bracket umts by 
Philips Electrical, Lid Light diffusion is exce 

ient and the smooth finish of this plastic 


Ui 
simplifies cleaning. Designed for 200W GLS 
lamp. the pendants would be very appropriate 
for cafés, lounges and walting-rooms 


.«. laid to last 


Daizel! floors are tough, hardwearing and pleasing 
to the eye. Please write or telephone for particulars 
of our service. Estimates submitted 


AND COMPANY LIMITED 


110, Commerce St., Glasgow, C.5 


mtr 


THE IDEAL KINEMA 


SERVICE BUREAU 


189, High Holborn, W.C.1 
Can we help you? 


F you are a subscriber and require informa- 
tion on any of the items listed, or other 
subjects, fill in the form below and send it, 
together with precise information as to your 
needs, to The Ideal Kinema Service Bureau. 
We shall be pleased to forward the names of 


manufacturers or suppliers. 


course, provide 


professional 


We cannot, of 
consultancy 


services, but we can put you in touch with 


specialists who 
problem. 


Acoustics 
Air conditioning 
Amplifiers 
Arc Lamps 
Batteries 
Cafe furnishings 
Carbons 
Carpets 
and equipment 
Curtains 
10 Curtain controls 
11 Decorations 
12 Dimmers 
13 Disinfectants 
14 Display 
15 Electrical equipment 
16 Fire prevention 
apparatus 
17 Generators 
18 Heating systems 
19 Lenses 
20 Lighting, emergency 


2c @enousawn-= 


can help 


you with your 


Lighting fittings 

Mirrors 

Non-flam fabrics 

Public address 
equipment 

Projectors 

Projector room 
equipment 

Rectifiers 

Screens 

Seating 

Signs (state kind) 

Slides 

Stage lighting 
equipment 

Switchboards 

Sound systems 

Telephones 
(intercom) 

Uniforms 

Upholstery fabrics 

Vacuum cleaners 


1 should like to receive information 
concerning 


(Indicate Subject by Number) 


Theatre 


SCO: Pee ae Ee ee 


For all urgent calls phone our new number: 


BRIGHOUSE 1690 


FRANK WOOD 


(Decorations) LTD. 


HUDDERSFIELD 
26a Water Street 


Phones: Brighouse 1690 


Huddersfield 2844 


Alterations | 
Fibrous Plaster - Joinery Work 
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NEW HYGIENE Special Conference Offer 
“Chromium Plated Sprayer™ 


aaa aii anata taal 


To New Hygiene Ltd., 
266-268, Holloway Road, London, N.7. 
Date 


GUARANTEED 
FOR EVER 
Supplied 
FREE 
res Or CHARGE 


Dear Sirs, 

Please accept this as our master order for 4 gallons of 
“GERMSPRAY” at £4 per gallon to be delivered within 
12 months to the Cinema mentioned below. 


In consideration of this order you are to supply at 
once, free of charge, one No. 2B chrome-plated pneumatic 
sprayer, value £3.10.0. It is understood, that this sprayer 
and the first 1 gallon of “GERMSPRAY” will be delivered 
at once, the “GERMSPRAY” only will be invoiced. The 
' : balance of the “GERMSPRAY” to be delivered 1 gallon 
We offer our 2B sprayer, the handiest little at a time and invoiced as delivered. 


pneumatic sprayer, chromium plated 


For and on behalf of i Address 
throughout, value £3.10.0, entirely free of | 
charge with an order for “GERMSPRAY”, 
If you wish to take advantage of this offer Cinema 
please fill in the form on right and post this 
whole leaflet to us. 
Manager 


FRED. A. FOSTER 


extends best wishes to all delegates and friends FU RSE 


are 


STAGE LIGHTING 


and Engineering 


SPECIALISTS 


(Photo by courtesy and kind permission of MU.B.C. Cinemas Ltd., Workington) 


kk re tea pric ture ol anne ol our recent installations of wide-s« reen, Manufacturers of all Stage Lighting and Engin- 

neluding the demolition of the old Proscenium, fibrous plaster : 2 : 

work stauue equipme mt. satim vertt al ratsing festoon Asana eering Equipment, we will gladly send you 

and decorations and painting, at the Regent Cinema, Penrith illustrated literature on request. Also our 
Vanaging Director—Fred. A. Foster, F.1.B.D. planning and advisory service is freely available. 


I OSTERS oo LTD. W. J. FURSE & CO. LTD. 


375 WESTDALE LANE WEST. NOTTINGHAM |[TRAFFIC STREET (tTel.: 88213-7 tines) NOTTINGHAM 
Telephone : Nottingham 61047 Telegrams: Curdec, Nottingham ALSO AT LONDON, MANCHESTER, BIRMINGHAM 
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Beck and Windibank, Ltd. 


FOR many years Beck and Windibank, Lid., 
has supplied carpets of all qualities and makes, 
together with underfelts, linoleums and nosings 


Recent contracts include the Curzon, Mayfa 
nd Abbey cinemas. Liverpool; the Plaza 
Birkenhead: the Futurist and Scala, Birming 
sam: the Winter Gardens, Margate; the King’s 
Glasgow: Theatre Royal, Newcasik 
and Palace Theatre. Westcliff 


[ heatre, 
on-Tyne; 


Expanded Rubber Co., Ltd. 


A COMPLETELY non-absorbent carpet under- 
y. called Rubazote is manufactured by the 
Expanded Rubber Co., Ltd 


Made of closed-cell expanded rubber. i 
noisture-proof, dust-proof, rot-proof and moth- 
proof. As dirt is easily removed by a carpet 
sweeper, the underlay also assists in preserving 
hygiene. and, if liquids are spilt, its non-absor- 
bent quality helps a carpet to dry more quickly 


Rubazote carpet underlay is supplied in rolls 
36 ft. long by 54 in. wide. with a nominal thick- 
ness of 3/16 in. 


GB-Kalee, Ltd. 


FLOOR coverings of every type and descripuon 
are supplied and installed by GB-Kalee, Lid. 


These include carpeting, linoleums and Cellulin 
decorative flooring, and rubber flooring. Large 
and small contracts are not confined solely to 
cinema and theatre work, but cover the whole 
ltield of public buildings. 


Every type of carpeting, including the products 
of all leading manufacturers, is available. Fo: 
cinema purposes the five-framed patterned supe 
Wilton carpet has been generally favoured, with 
a good quality plain Wilton as second favourite 
for theatres not subject to heavy usage. 


The company is now examining and testing for 
cinema and other purposes patterned carpets 
which incorporate the use of synthetic materials 
with varying amounts of wool. 


For all general carpeting there is a wide range 
of colours and patterns, including the more con- 
temporary, while special designs can be made in 
selected colours where quantities warrant. All 
ypes of needicloom and = hair underfelts and 
sponge underlays are supplied. 


At present economy plays a large part in any 
cinema’s scheme of finance, and GB-Kalee, Ltd., 

often called on to survey with a view to 
utilising as much of an old flooring as possible 
and renewing only where necessary. The com- 
pany specialises in this type of service and gives 
dvice on the best and most economical methods 
Or its accomplishment. It is also in a position 
O arrange for cleaning of carpeting, and this 
service can be carried out on site if required. 


? 


C. R. Harrison and Sons, Ltd. 


THE CARPETS and planning department of 
. R. Harrison and Sons, Lid., Clifton Mills, 
Golborne, is always busy replacing floor coverings, 
such as carpets, linoleum and Ruboleum. At the 
Golborne showroom there is a fine range of car- 
pets which are suitable for any type of cinema 
and theatre. ; 

Inquiries are always welcomed by Harrisons. 
and the planning department is at the disposal 
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AT YOUR SERVICE... 


These firms, specialising in floor coverings of all kinds, can help you 
to keep your cinema abreast of the times 


of all exhibitors. Harrisons is always prepared 
to make a survey and submit prices and patterns 
at requesli Surveys and estimates are prepared 
Ihe company also specialises in the 
renovation and re-covering of existing chairs and 
all inquiries receive prompt attention. 


free of cost. 


The Leyland and Birmingham 


Rubber Co... Ltd. 


LVER x of flooring mats erves 
certain purpose. but combination of ve 
OK ft 1d desig ound bsorpuon 

I ‘ ! O the d and low 

ost of } C 1 dea! Ou on s 
c ned ) L« nd Me flooring offers all 
these advantages 

Rub prepared to design offers ¢ i 
dvantages o h d in she« t is con 
p vely np nd inexpensive to repl 
vorn or damaged section. Purchase x is p 

Ne on rubb foo yut a reduction from 3 
pe cen o 15 pe cent. became effective from 
Ap 10 

\ very wide range of plain and marbled 
colours is available. so that there is no difficul 


n composing designs in harmony with any 


decorative scheme Rubber should not be laid 
on wood boards, old or new, as the joints would 
eventually be reproduced on the = surface 
Suspended concrete and terrazzo subfloors are 
suitable, but they must be level and free from 
surface egularities 


The Leyland and Birmingham 
Lid., specialises in rubber flooring 


Rubber Co., 


The North British Rubber Co. 


PIONEER in the manufacture of rubber floor: 
ing, the North EByritish Rubber Co. is maker of 
Paraflor. 

his material 


s colourful, extremely hard- 


Rubazote underlay for stair-carpet 


Leyland rubber tiles laid on a curve 


wearing, hygienic and quict. Some floors laid with 


Paraflor have been in constant use for 25 

It is supplied as tiles, or in rolls 36 in. wid 
by £ in. or 3/16 in. thick, though greater thick 
nesscs up to 4} in. can be supplied to order. The 


S a large and attractive range of plain and 
marbled standard colours and patterns 
The company has its own staff of 


to undertake the laying of Paraflor in any 4 
of the country 


Plushpile Carpet Co., Ltd. 


CARPETING 


produced by the  Plushpik 
Carpet Co., Ltd., is available with two types of 
underlay—felt or heavy duty rubber, and is madk 
with an all-wool woven pile, bonded to 


- tS own 
underlay 


Exceptional wearing qualities are claimed for 
the carpeting, which is easily slit to marrow 
widths for use as hetween-seat runners It 
indeed, be cut to any shape without 


; dang. ol 
raving 


With the rubber underlay the carpet is damp 
resistant, and can be laid without fear of in 
jurious after effects on floors such as concret 
t is also moth-proofed and is available in a 


very wide range of colours 

It can be supplied 
squares to 
customers’ 


n any length, made up in 
specification, or to conform to 
plans and measurements 


The St. Albans Rubber Co.. Ltd. 


IN ADDITION to the norma! solid rubhe 
flooring of 1.8, 3.16 and 1/4 in 
St. Albans Rubber Co 
name Airtred, a solid 
rubber backing 


thicknesses, the 
manufactures. under the 

flooring with sponge 

The solid topping is of the usual 1/16, 1/8 o 
3/16 in. thickness, but the sponge underlay 
adhering to this varies from 1/8 to 1/2 in. in 
thickness in multiples of 1/16 in. This product 
is manufactured in rolls of 36 in. or 48 in 
widths and 25 yds. lengths. Advantages are that 
the solid upper surface gives a long wearing 
service with minimum noise; and the sponge 
rubber underlay acts as a buffer between foot and 
basic floor surface 


A range of about 40 colours is available in 
both plain and marbled, and the manufacturers 
will prepare and lay the flooring. 


The solid type of flooring can be supplied in 
roll form or in tiles 
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The Advantages of 
the Drive-In—contd. 


tilted forward few degrees but this comy 
< pro n ol d m of 
I A ; 
I g indard BTH are lantern has 
ht output of out 15,000 lumens with 
i int dw all the intr: d filters 
! Or 100 x 40 ft. screen th 
cid nsity of about 4 foo 
cand value that is twice as high as the 
figu normally reached in the majority of exist 
ing drive-in [his brightness is low by the 
current standards adopted for indoor theatres 
(15 foot candles) but the fact that patrons 
pparently regard this low light level as satis- 
factory, suggests that the drive-in has compensat- 


ing advantages not to be judged by the usual 
technical standards 

Standard projector mechanisms are used with- 
out modification, for the requirements of the 
drive-in are the same as an indoor theatre A 
small gain in light output can be obtained by 
modification to the rotating shutter to allow some 
light to pass while the film 1s actually moving 
in the picture gate. Under normal indoor con- 
ditions this would produce some “ ghosting ™ at 
top and bottom of the pictures but at the low 
light intensity used in a drive-in this defect is not 


Amplifiers follow fairly conventional cinema 
practice the power output being calculated on 
the basis of .2-.5  watts/car. The total power 
required, generally several hundred watts is pro- 
vided by grouping a number of amplifiers, each 
rated at S0-100 watts This allows one unit to 
be used as standby and ensures that there cannot 
be a total failure. It also has the advantage that 
all the amplifiers need not be used if the drive- 
in park is not full. The amplifiers are assembled 
m a sheet metal cubicle, though this concentra- 
tion of cquipment usually necessitates the 


and in general maintenance. 


* STOLL OFFICES * LONDON COLISEUM * WC.2 
| General Manager: Charles Pickett * TEMple Bar-1500 (6 lines) 


Sole agents for: 


t THEATRE SEATS LTD., BIRMINGHAM 
Directors: A. J. Dean, C. Pickett, D. Dean 
CARDIFF Representative: H. PHILLIPS, 99 Cathedral Road Phone: 31609 


DEPEND ON THE 


INDEPENDENT 
SPECIALISTS 


Cinema and Theatre owners all over the country 
have realised that for price, quality and service, 
we are more than competitive—and they're buying 
more and more seats, carpets, curtains, 
and stage equipment from us. We are 
specialists in on-the-spot reconditioning of seats 


Ask our representative 


ddition of a fan to ensure adequate cooling 1 ‘ 
Easy access is facilitated by providing doors on R i b [ | | I) | N (; 
three sides of the enclosure. Duplication of the 

amplifier is ensured by providing two driver 

implhifiers and exciter lamp supplies. The switch- f 

ing pancl allows any of the units to be put into I 

circuit and provides monitoring facilities for the 

complete installation 


All the projector equipment is assembled in a : URNT out some years ago, The Memorial 
pecial projection booth towards the rear half Barry. is being rebuilt It is one of the 
4 the parking area though this places the pro- largest “all-in” contracts negotiated and super 
jector several hundred feet from the screen vised by H y Phillips, Cardiff manager for 

All wiring between the projection room equip- General Th « nd Building, Ltd.. and con- 
ment and the loudspeaker posis is run in PV(¢ cessionnaire for Modernisation, Ltd.. and othe: 
cable without any further mechanical protection cOmMpanes, 
other than that given by laying it in sand. Unless The contract includes special acoustic treat- 
mechanically damaged, an appropriate grade of ment (recommended by Hope Bagnall) and 
PVC will probably have a life in excess of 15 supplying and fixing a suspended ceiling with a 


‘th? marginal main ceiling: fibrous plaster; a com- 
picte new heating and ventilating plant; safety 
curtain: interior decoration; proscenium curtain; 
stage and auditorium drapes with ancillary 
quipment: balcony seating and floor covering: 
portable tip-up chairs in the auditorium; and a 
protective floor covering for the new sprung 
dance floor, w.th general accessories 


In America the drive-in has become increasingly 
popular, the total yearly admissions exceeding 
those to conventional cinemas. Drive-ins have 
steadily increased in size and 1,000-car theatres 
ire now fairly common. In many situations this 
has proved inadequate and double drive-ins are 
being built, virtually two separate theatres side 
by side. Playgrounds and amusement parks, are 
provided for children to allow parents to sec 
the film in peace and there are shopping and 
banking facilities for the parents when the 
children’s films are being shown. Heaters are 


. 
gdb er) pe in England will . R ¢ 6 ¢ il { . P ¢ il rl { h 


probably prevent § drive-ins having extended 
popularity, but there are extensive areas on the 


e 
south and east coasts where the drive-in is worthy M () d ¢ I I ] sed 
of consideration. 


a \ ODERNISATION of the Regent, Penrith, 
+ has been carried out by Fosters (Decora- 


y ‘ 1¢ tions and Curtains), Ltd., of Nottingham 
( h a n 4 ¢ iT) i A d d r ¢ SS he ad ge me included oo pon demo! thon 


of the old proscenium, and the erection of a 


The c.nema furnishing firm, Johnson's (Bourne- fibrous plaster frontage. with fluted pilasters, and 
mouth), Lid... has moved from Royal Arcade, the supply of a festoon curtain made in mush- 
Boscombe. to new headquarters at 4, Albert room-coloured satin, 

Road, Bournemouth. The new telephone number Stage equipment was manufactured by W. J 
1s Bournemouth 4007 Furse and Co., of Nottingham. 


STEP ON 17 / 


AND 
EXPERIENCE 
THAT DEEP 
FEELING OF 
LUXURY 
UNDERFOOT 


to call 


SORBOPRENE 


makes the ideal underlay for carpets and stair treads. Light in 
weight; fire resistant; resistant to grease and oil; completely 
hygienic; Sorboprene refuses to get “down trodden.” Hushed 
comfort at a reasonable price. Combined with other materials as 
an upholstery medium for cinema seating, Sorboprene is supplied 
in just the right density to give resilience without “bounce.” 


Write for details and prices. 
SORBO LTD - WOKING - SURREY 


Tel: Woking 966 (6 lines) Grams: Sorbo Woking 
(ONE OF THE P.B. COW GROUP) 


ae se 


ENT LTD. 
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V4 


“wo WOW 


The Single HI 8s 


ri 
The new, naturally cooled, high efficiency 
compact rectifier is designed for use in the 
projection box, behind the lamphouse. It is 
capable of operating high intensity arcs at any 
current between 40 and 85 amperes with arc 
voltages of up to 55 volts, the output being 
continuously variable over the whole range. 
This addition to the range of .. 


Cinema Arc Rectifiers 


completes an unrivalled service that West- 
inghouse can offer to cinema operators. 
The single-phase rectifier that gives three- 
phase performance; the HI.60B twin 
circuit rectifier with an out- 
put of 65 amperes from each 
circuit ; the HI.80A_ twin 
circuit, each circuit deliver- 
ing up to 80 amperes, and 
the single-circuit HI.140 
delivering up to 140 am- 
peres with arc voltages of 
up to 65 volts. 


Single-phase 
rectifier. 


Write stating your requirements to : 
Dept. I.K.5 


WESTINGHOUSE BRAKE 
AND SIGNAL CO. LTD. 


82 York Way, King’s Cross, 
London, N.1 
Telephone: TERminus 6432 


Type Twin HI.6oB. 


Types Twin HI.80A ‘ “ 
and Single HI.140. t —_ 
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THE IDEAL KINEMA 


Hee 


PROJECTIONISTS’ 
SCHOOL 


By R. H. CRICKS, FBKS, FRPS 


Projection L ast month we saw the prin- 

ciple of the cylindrical lens, 
which unsqueezes a squeezed print by magnifying it 
twice as much in the horizontal direction as verti- 
cally There are two other optical systems which 
are used for the same purpose. 


First is the principle of refraction by prisms. 
As shown in the first drawing, rays of light from 
the backing lens strike the first face of a prism 
roughly at right angles: they are refracted to a 
second prism which again they strike roughly at 
right angles, leaving the prism parallel with the 
original rays Although the drawing shows that 


oe PLANE 


HORIZONTAL 


the beam A is reduced in width to B, at the same 
time off-centre rays are refracted in just the same 
way as we saw last month, doubling the angle of 
the rays horizontally. 

This system has the merit that simply by altering 
the angle of the prisms (as shown by dotted lines) 
we can adjust the anamorphic factor, or the degree 
of horizontal magnification. This is the principle 


of Varamorph; as you may have read, prints will 
shortly be issued, under the name of Anamorphic 
VistaVision, for showing at a ratio of 1.5 to 1, 
instead of the standard 2 to I. 


In addition to the two prisms, the Varamorph 
has a glass flat at the rear which simply keeps out 
the dust, and in front is a low-power lens for 
focusing. 

The third system was actually suggested to me 
by a reader of THe IpeAt Kinema, long before we 
had heard of the Delrama: simply the use of curved 
mirrors in the form of a periscope. Actually the 
Delrama employs either mirrors or prisms, but in 
the latter case they are used simply for reflection 
and not refraction, which simplifies optical problems 
such as chromatic aberration. 

In its simplest form the Delrama consists simply 
of two curved mirrors set at 45 deg.; rays from 
the lens strike the top mirror and are reflected 
downwards to the second mirror, which again 
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reflects them forward to the screen. The curvature 
of the mirrors effects horizontal magnification. 
This system provides correction for the curved 
horizons caused by projection at a rake upon a 
curved screen. 

In the system used for horizontal projection, 
and also as a camera anamorphic for the new 
Technirama process, the curved faces are actually 
formed on prisms, as shown in the sketch. Again, 
adjustment has to be provided for focusing, which 
is done by moving one of the mirrors or prisms. 

Needless to say, any anamorphic system must be 
so mounted on the projector that it can be moved 
out of position for showing standard prints. A 
cylindrical lens system is generally taken out of 
its mount; the Varamorph is pivoted on a sturdy 
bracket: an excellent idea used on the Walturdaw 
projector is a two-lens turret, just like a camera. 


oO oO oO 
. - . \ . ¢ > . re. 
Eleetricity We have considered most 
* types of static electrical 
equipment—transformers, chokes, condensers, 


batteries—and now we come to rotating machinery. 
According to a film now in circulation, the electric 
motor was invented by an obscure American black- 
smith: what truth there is in this | have no idea, 
but (with apologies to MGM) IL have re-drawn his 
original conception of a motor, because it shows 
the basic principle so clearly 

It consists simply of an iron bar mounted on a 
spindle, and an electro-magnet. The end of the bar 
is attracted by the magnet and the bar turns, then 
just as it passes the magnet the current is switched 
off until the other end of the bar comes round. 

Our blacksmith inventor obtained his current 
from huge batteries, and he had to switch the 
current on and off as the bar rotated. But if he had 
had AC mains, he need not have bothered about 
switching on and off, provided the bar made a half- 
turn for each alternation of the current, because 
when the current changes polarity it is temporarily 


at zero. This in a very simplified form is the basis 
of the synchronous motor, which on AC supplies 
runs at constant speed, locked to the mains. 


But for DC motors, and for small motors made 
to run either on DC or AC we use a rather different 
system. which we will learn about next month. 


oO Oo oO 


N It was Edison who discovered that 
Sound if a positively charged wire were placed 
inside the bulb of an electric lamp, a flow of current 
took place from the heated filament to this wire. Sir 
Ambrose Fleming discovered that the flow consisted 
actually of electrons; since they could travel only 
from the filament and not towards it, he used the 
principle to construct the diode or rectifier valve. 
Lee de Forrest added the third electrode or the 
grid, and the amplifier was born. 

The three-electrode valve, or triode. consists then 


[SHIP CARBONS | 


MAY 9, 195? 


of a filament or cathode B, which is heated by the 
battery A, and gives off electrons; these electrons, 
as we know, are actually particles of negative 
electricity, and if the grid C is of negative polarity 
it will obstruct these electrons, therefore it is kept 
negative by the bias battery D, but when a signal 
comes along—as from the photo-cell—it becomes 
less negative and lets some electrons pass. They 
are attracted to the anode or plate, which is kept at a 
high positive potential by the high-tension battery 
F. All the circuits are earthed at E to provide a 
return path for the various currents. 

The signal from the photo-cell, since it passes 
through a condenser, is actually an alternating 
current. In the positive half of its cycle it would 


=E 


tend to make the grid positive: the grid would then 
attract electrons instead of obstructing them, and 
they would never reach the anode, so we should lose 
half the signal. It is to prevent this happening 
that we apply a negative bias voltage to the grid, 
so that even when the most powerful signal comes 


along—short of overloading—the grid never 
becomes positive. 
Oo Oo oO 
Homework 
1. Define the term chromatic aberration. Why 


does it occur with a refracting prism or a lens, 
but not with a reflecting prism or a mirror? 

2. The dimensions of a frame of a CinemaScope 
print with optical track are .839 in. -715 in. 
What is the aspect ratio if it is projected with 
(i) a standard 2-to-1 anamorphic, and (it) a 1.5-to-1 
anamorphic? 


3. In the valve circuit shown, the grid bias is 
-14V. Explain what would happen if a signal were 
applied having a peak value of + 2V. 


Oo oO Oo 


Answers to Last Month's 


Homework 
h«T 18 ~ 90 : 
1H * - 18 ft. 4 in. 


In calculating width we have to take account of the 
magnification of the anamorphic: 


P 5 7 
Ww’ “ 2 T 

F 

912 2 90 ; 
15 46 ft. 9 in. 

. 70 30 
2. Consumption 21 amps. 
° 100 P 


Battery capacity for 2 hours’ running must be 42 
amp.-hours. 


3. The electrons given off by the cathode of a 
photo-cell under the influence of light are actually 
electrons, or particles of negative electricity. The 
anode must be maintained at a positive potential 
—generally 90v.—in order to attract them so that 
they will constitute a current. 


he TO ew 


a ¥ 


sAY 9, 1957 THE IDEAL KINEMA Supplement to KINEMATOGRAPH WEEKLY 


Kix 


The quality of your picture Is vital today 


Presentation must be| CLEAR & BRILLIANT | 


samment PICTURE GREYNESS BANISHED IN THE SIDE SEATS 


{n unret uched 3 TAKE ADVANTAGE ()} THE 


photograph of 3 
vom! Harkness Replacement Scheme 
ao | Your old screen exchanged for the 


modern ‘PERLU x’ screen 


THE LATEST IN SCREEN SURFACES 


= ~6Fvervone can enjoy a perfect picture. Write NOW direct. 
or contact your local distributor who will demonstrate the Superior quality of the 


NEW Perlux surface against your present screen 


ANDREW SMITH HARKNESS LTD 


STATION ROAD:-BOREHAM WOOD-HERTS-TELEPHONE: ELSTREE 361) 


That Tax Remission 


If there’s anything left over. you can best spend 
it on those sorely needed renovations—new seat- 


ing, new carpets, new curtains, etc. 


You must re-create that air of prosperity which is 


so essential for the place of entertainment. 


outlasts the 
longest runs 


for everything 


“FROM MAINS TO PAYBOX” 


SOUND AND SCENE SERVICES 
(London) LTD. 


SIDNEY GOLDWATER (Managing Director) 
145, WARDOUR STREET. LONDON, W.1 W. W. TURNER & CO. LTD 


Phone: GERrard 7238 9 


Sole Agents for London and the South of England 
for ‘“‘EVEREST"’ Tip-up Chairs made by H. LAZARUS & SON LTD. 


—_ 


xx THE IDEAL KINEMA Supplement to KINEMATOGRAPH WEEKLY MAY 9, 1957 


WIDE PROSCENIUMS COMPLETE PAYBOX/KIOSKS 
Ve in ( ontractors 


PLANS AND SCHEMES 
PREPARED BY EXPERTS 


MODERNISATION LTD. 


Technical Administration : 


29 HANOV: « STREET, BATLEY, YORKS. Telephone: Batley 754 


Sales Administration : 


8 PALMERSTON ROAD, SHEFFIELD Telephone: Sheffield 72892—61703 (2 lines) 
AMONG 1957 CONTRACTS ARE 


ASSEMBLY HALL - WORTHING PALLADIUM - - LIVERPOOL PALLADIUM - - - ABERDARE 
TRIANGLE- - ~- BIRMINGHAM PALACE - - - BAWTRY LEGIONAIRE’S CLUB - STOCKSBRIDGE 
ELECTRIC - - ~- TIVERTON GRAND - - - BRIGG VAUGHAN HALL- - SHOTTON 
ELECTRA - - ~- NEWPORT PAGNALL MEMORIAL HALL - BARRY PLAZA - - + = RUGELEY 
WELFARE HALL - TREORCHY PALACE - - ~- WITNEY ZETLAND - - - - RICHMOND 
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The range of Hewittic Cinema Rectifiers is comprehensive, efficiently 
meeting every requirement for the operation of projector arcs in 
cinemas large or small; bearing a name with a world-wide reputation 
amongst cinema technicians. Modern as the minute, exceptionally 
simple to install and operate, amazingly economical, compact in design, 
styled to match the modern projection room and backed by over 50 
years experience in the manufacture of rectifiers 

The Hewittic range includes the famous Econotrol UNITARC series 
illustrated on the right. These are (centre) the UNITARC, (right) the 
UNITARC Minor (both for single-phase operation), and (left) the 
UNITARC Major with projection room remote control unit (for three- 
phase operation up to 75 amps. D.C 

There is also the Hewittic Duplex rectifier for operating two projector 
arcs, ballast resistance type rectifiers, and Hewittic Battery Chargers 


E specially designed for cinema emergency lighting systems. 
HACKBRIDGE AND HEWITTIC ELECTRIC CO., LIMITED 
WALTON-ON-THAMES - SURREY - ENGLAND 


Telephone: Walton-on-Thames 760 (8 lines) Telegrams & Cables: ‘Electric, Walton-on-Thames” 
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RKO RADIO 


Top: JET PILOT, an air adventure drama in Technicolor and Superscope, produced by Howard Hughes, will be 
presented in Britain this year. In this scene are John Wayne, Richard Rober, Jay C. Flippen and John Bishop. Janet 
Leigh co-stars. Bottom: Red Skelton, Vivian Blaine, Allyn Joslyn and Benny Baker in a scene from the comedy 
romance with music, PUBLIC PIGEON NO. 1, a Technicolor and RKO-Scope production co-starring Janet Blair 
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The range of Hewittic Cinema Rectifiers is 
meeting every requirement for the oper 
cinemas large or small 


comprehensive 


ation of 


efficiently 
projector arcs in 


bearing a name with a world-wide reputation 


amongst cinema technicians. Modern as the minute, exceptionally 
simple to install and operate, amazingly economical, compact in design 
styled to match the modern projection room and backed by over 50 


Howi tic Kecti 


years experience in the manufacture of rectifiers 

The Hewittic range includes the famous Econotrol UNITARC series 
illustrated on the right. These are the UNITARC 
UNITARC Minor (both for single-phase and left) the 
UNITARC Major with projection room remote control unit (for three 
phase operation up to 75 amps. DC 


There is also the Hewittic Duplex rectifier for operating two projector 


centre right the 


operation 


arcs, ballast resistance type rectifiers, and Hewittic Battery Chargers 


- specially designed for cinema emergency lighting systems 


HACKBRIDGE AND HEWITTIC ELECTRIC CO., LIMITED 


WALTON-ON-THAMES 


Telepife : Walton-on-Thames 760 (8 lines) 


- SURREY - ENGLAND 
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- lop: JET PILOT, an air adventure drama in lechnicolor and Superscope, produced by Howard Hughes, will be 
ig KO R ADIO presented in Britain this year. In this scene are John Wayne, Richard Rober, Jay C. Flippen and John Bishop. Janet 
i Leigh co-stars. Bottom: Red Skelton, Vivian Blaine, Allyn Joslyn and Benny Baker in a scene from the comedy 


romance with music, PUBLIC PIGEON NO. 1, a Technicolor and RKO-Scope production co-starring Janet Blair 
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Top: Diana Dors and Rod Steiger co-star in THE UNHOLY WIFE, the British star’s first Hollywood film, which is in 
RKO RADIO Technicolor and RKO-Scope. Bottom: 18-years-old discovery James McArthur strikes cinema manager Whit Bissell 
in this scene from THE YOUNG STRANGER, which stars McArthur with Kim Hunter and James Daly in a drama 

of a misunderstood teenager 
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sin 
sell Top: Glynis Johns and Cameron Mitchell star in the current dramatic release in Technicolor and RKO-Scope, THE 


_ tkKoO RADIO DAY THEY GAVE BABIES AWAY, which co-stars juvenile players Rex Thompson and Patty McCormack. Bottom: 
David Niven and French actress Genevieve Page in the British comedy THE SILKEN AFFAIR, in which Ronald 
Squire, Beatrice Straight and Wilfrid Hyde White have%co-starring roles 
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Top: The King Brothers’ Academy Award-winning production in CinemaScope and Technicolor, THE BRAVE ONE, 
RKO R ADIO aunten Michel Ray and many top Latin-American players. Bottom: Rod Steiger and Sarita Montiel have many 
i romantic interludes in the Technicolor and RKO-Scope adventure drama RUN OF THE ARROW, which presents 
him in his first sympathetic screen role 


. 
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oa Top: Jane Powell and Cliff Robertson sing ‘*‘ Where You From?’’, one of the eight songs in the Technicolor and RKO- 


ents > KO R 4 DIO Scope musical romance, THE GIRL MOST LIKELY, which co-stars Keith Andes, Kay Ballard and Tommy Noonan. 
3 Bottom: Cameron Mitchell and Teresa Wright in a scene from their co-starring vehicle ESCAPADE IN JAPAN, a 
Technicolor and RKO-Scope adventure drama filmed on location in and around Tokyo 


64 KINEMATOGRAPH WEEKLY: MAY 9, 1957 


Kenneth More and Lewis Gilbert, the star and director combination of REACH FOR THE SKY, are reunited in Columbia 
1 - Pictures’ forthcoming THE ADMIRABLE CRICHTON, starring More in the title role and co-starring Diane Cilento, 
q 4e Lt Ni Bi A Cecil Parker and Sally Ann Howes. This British production was filmed in London and on Bermuda locations in Technicolor, 
with Ian Dalrymple producing the Modern Screen Plays production, for which Vernon Harris wrote the script, based on 

James Barrie’s comedy 
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OLUMBIA 
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Newcomer Ben Gazzara stars as the villainous Jocko de Paris—he really is a strange one—in Columbia Pictures’ unusua! 
drama soon to be presented. Teamed with Gazzara is Julie Wilson, star of London and Broadway musicals, who makes her 


film debut in the picture as a girl of easy virtue. 
his novel and play, JOCKO DE PARIS 


Directed by Jack Garfein, Calder Willingham’s screenplay is based on 
The Strange One—and was made by Sam Spiegel Productions 


COLUMBIA 
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Columbia Pictures’ most important Warwick British production to date combines the talents of three top stars in a romantic 

drama. Rita Hayworth, Robert Mitchum and Jack Lemmon are the stars of FIRE DOWN BELOW, which Robert Parrish 

directed in the Caribbean and a British studio. This CinemaScope and Technicolor picture was produced by Ronald Kinnoch, 

and Irving Allen and Albert R. Broccoli were executive ae Irwin Shaw wrote the screenplay, based on the best-seller by 
Max Catto 
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“4 ; Top: A scene from QUATERMASS II, sequel to Hammer’s THE QUATERMASS XPERIMENT, starring Brian 
— XCLUSIVE Donlevy with John Longdon, Sidney James, Bryan Forbes, William Ranklyn and Vera Day. This is for United Artists 
cm vi y release. Bottom: The Tunisian campaign provides the background of THE STEEL BAYONET, starring Leo Genn with 


Kieron Moore and Michael Medwin. Produced and directed by Michael Carreras, this, too, is for United Artists release 
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. ‘ Top: Made by Hammer in Eastman Color for Warner release is THE CURSE OF FRANKENSTEIN, starring 

E Xx ¢ ‘ a E % | Vv * Peter Cushing, Hazel Court, Robert Urquhart and Christopher Lee as the Creature. Bottom: THE ABOMINABLE 

4A 4 b 4 SNOWMAN, starring Forrest Tucker and Peter Cushing, with Maureen Connel!, Richard Wattis and Robert Brown, 
is an adventure about the search for the yeti in the Himalayas, made in Hammerscope 
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CRITISH 
LION 


(1) Trevor Howard and Pedro Armendariz in a scene from Ivan Foxwell’s MANUELA, which also stars Elsa Martinelli. 
(2) Kenneth More stars in NEXT TO NO TIME, which will be produced by Albert Fennell and directed by Henry Cornelius. 
(3) Laurence Harvey stars in the Sydney Box Eastman Color production THE TRUTH ABOUT WOMEN, co-starring Julie 
Harris, Mai Zetterling and Eva Gabor with Jackie Lane, Elina Labourette, Lisa Gastoni, Michael Denison, Derek Farr, 
Griffith Jones, Roland Culver, Wilfrid Hyde White and Thorley Walters. The film is written and directed by Muriel Box. 
(4) The Wilcox-Neagle production YANGISE INCIDENT (The story of HMS Amethyst) stars Richard Todd. It was 
directed by Michael Anderson. (5) A scene from the Jack Whittingham production, THE BIRTHDAY PRESENT, Starring 
Tony Britton and Sylvia Syms. (6) lan Carmichael stars in the Boulting Brothers’ BROTHERS IN LAW, which also stars 
" Richard Attenborough and Terry-Thomas, with Jill Adams and Miles Malleson 
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(1) A scene from LUCKY JIM, the Boulting Brothers’ comedy from the best-seller by Kingsley Amis, starring Ian Car- 
michael, Sharon Acker and Terry-Thomas. (2) Alastair Sim stars in the Launder-Gilliat production BLUE MURDER AT 
B R iT oy 4a ST. TRINIAN’S, also starring George Cole, Joyce Grenfell and Terry-Thomas. (3) Michael Redgrave stars in Paul Soskin’s 
b LAW AND DISORDER, with a screenplay by T. E. B. Clarke, to be directed by Charles Crichton. (4) A scene from THE 
SMALLEST SHOW ON EARTH, a Relph-Dearden production for Launder and Gilliat, starring Virginia McKenna, 
LI ON Bill Travers, Margaret Rutherford, Peter Sellers and Bernard Miles. (5) A scene from the comedy SECOND FIDDLE 
4 starring Adrienne Corri, Thorley Walters and Lisa Gastoni, produced by Robert Dunbar and directed by Maurice Elvey for 
ACT Films. (6) British Lion contract artist Tony Britton will star in EVERY SECRET THING, to be produced by 
Sergei Nolbandov and Josef Somlo and directed by Brian Desmond Hurst 
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FUTURE PRODUCT-from page 2/7 
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is an impossibility. To supply anything like 
weeks’ entertainment that our patrons will go 


it to see is a dream unlikely to become 
lity This should mean that all responsible 

ople in the industry should take stock and 
what improvements can be made in every 


ction 

Has anyone stopped to think how many times 
our cinema screens the words appear on a 

iler: “ An epic story blazing across the vast 
n “a some such similar jargon 
has now become completely meaningless by 

er repetition? 


Has anyone really had a good look at the 
ysters that come out week after week, that are 
» similar that it is impossible to tell one from 
other? I have quesuoned several of my 
nds who are not in the industry and they bear 
ul mv contention that the average cinema posters 
a waste of time and money. 


Ss, Cic.. ClC., or 


Since our industry is supposed to be show 
business, surely we can do better than this. Now 
what about the films themselves? Why restrict 


ur patrons to seeing only product from America 
nd Britain, when the whole of Europe is wait- 
ing on the doorstep? The circuits have led the 
vay with more releases of Continental films than 
yone at one time would have thought possible 
Ihey are to be congratulated on their foresight 
and appreciation of what the public needs 
It is still, however, the independent exhibitor 
who in many cases is too timid to take full 
advantage of many fine films that are available to 
In these days when the release pattern is 
for extended runs in the centre of the town for 
big American and British films, the exhibitor 
operating suburban cinemas has a problem which 
he could at least attempt to solve by utilising 
me of the many excellent foreign films avail- 


The independent exhibitor has been complain- 
ing that the cream—and most of the milk—is 
iken by these long runs in the centre of the 
own. Why doesn’t he look for some forcign 
produce? He will find that French cream may 
5 


’” a great deal better than American skimmed 
mutk 


INDEPENDENT 
SUPPORT 


by SYDNEY GOODMAN, sales 


director, Archway 


RCHWAY Films is in the fortunate 

Fr position of being able to obtain the 

distribution in this country of one of 

the largest producers of films in Italy—Lux 

Films SA, of Rome, Therefore, very largely 

Archway does not suffer from a lack of con- 
tinuity of supply of product. 

ntil quite recently Lux Films produced a 

arge number of films each year, but more 

ntly it has tended to concentrate solely on 

or five big films with an international 

apeool, Quite independently, however, Arch- 


Woy arrived at a similar conclusion to that 
w''-h prompted Lux, for we feel it is infinitely 
be '-r to have half a dozen major productions 
Cac year in distribution which would obtain 
a « con-wide release, rather than handle 
hil vith only a specialised appeal. But, 
. rse, we are not, by any means, con- 
if 


» films produced by Lux. 

rain times of the year the two directors 
ty go over to Paris and Italy to see 
» are available and, of course, are con- 
wing films in London. 
main foreign first features are in colour, 


one of them “Andrea Chenier” is in Vista- 
Vision. Another, * Empire of the Sun” is in 
colour and CinemaScope. 


Though Archway Films handled the 


foreign film to receive an X certificate, 
an Eye on Amelia,” 


first 
* Keep 


and have in fact in distribu- 


tion a number of other X certificate pictures, 
we do not subscribe to a policy of handling 
salacious films, or those which carry an X cer- 
uficate on the screen, but which are rather mild 
affairs to the public 


The product selected by 
best from all countries: ** Victory at 
duced in America with the 
Brittsh Admiralty: “A Day Came,” produced 
in Denmark; “Crime and Punishment,” based 
on the novel by Dostoievsky, but played in 
modern French idiom The “Empire of the 

was produced in lialy but shot in the un- 


Archway includes the 
Sea,” pro- 


co-operation of the 


Sun 
known parts of Peru. 


All these testify to the wide appeal of the type 
of film which Archway will handle this coming 
year, for Archway Films has long felt the need 
to break away from the label of being a 
‘specialised film distributor and, because its 
customers required it, went into production on 
their own account 

Archway produced “ Blueprint for Danger,” 
“Black 13.° “ The Golden Link,” “ Mode! 
Girl,” in rapid succession, the latter three of 
which received circuit deals, and apart from 
numerous other British quota shorts, they also 
have a financial interest in and have distributed 
‘The Case of the Mukkinese  Battlehorn,” 
starring The Goons, “ No Love for Judy,” and 
* Five Guineas a Week ™ which helped to supply 
the demand for British quota 


Archway colour 


also acquired a number of 
films featuring Robert Newton in the role of 
Long John Silver. which have proved to be 
tremendous box-office, and is currently interested 
in the making of a first feature film produced by 
Parkside Film Productions which will shortly be 
released by Archway, entitled “ Light Fingers.” 
This introduces Lonnie Donegan, undispuicd 
* King of Skiffle.”’ and stars Guy Rolfe, Eunice 
Gayson and Roland Culver 

But Archway has pioneered the way in many 
spheres, never content to put out a film, however 
good it may be, under its own steam. It has 
always been the policy to support the film by 


national campaigns. An Archway film was the 
first to have an extract on TV. It was Arch- 
wav'’s product which was first serialised and 
featured in Tit Bits. 


Because Archway has faith in the type of film 
which it handles, it has, invariably, deliberately 
chosen to launch its films among independent 
exhibitors, for they are the backbone who 
support the Continental film 


TO HELP THE 
EXHIBITOR 


by NAT COHEN, managing 
director, Anglo Amalgamated 


NGLO Amalgamated’s bigger-than-ever 
A programme of new British productions 

and new American releases in 1957, pro- 
mised earlier in the year by us, is now well 
under way. 

One of the most important, and certainly 
one of the most talked and written about, ot 
Anglo’s current new British features, is “ The 
Tommy Steele Story.” Supporting Tommy 
steele and his Steelmen are Humphrey Lyttel- 
ton and his Band, Chas. McDevitt’s Skiffle 
Group, the Tommy Eytle Calypso Band and 
Chris O'Brien’s Caribbeans 
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This story of the Bermondsey boy who becam« 
the sensation of the entertainment world is 
in the cutting rooms and is scheduled for 
late this month or early next. Executive produc« 
is Peter Rogers, producer Herbert Smith, with 
Gerard Bryant directing from the screenplay by 
Norman Hudis 

Other British productions for carly release by 
Anglo include * The Hypnotist ” starring Roland 
Culver, Patricia Roc, Paul Carpenter and William 


now 
releas 


Hartnell, a crime thriller, and the Zachary 
Scott, Faith Domergue, Peter Iling, Faith Brook 
starring vehicle ** Man In The Shadow,” a murd 
and blackmail drama set in London and Italy 

Now in the cutting rooms at Merton Park 
Anglo’s latest British feature, the science-fiction 
thriller “ Escapement™ starring Rod Cameron 
Mary Murphy, Peter Iing, Meredith Edward 
and Kay Callard 

In the middle of May, under executive produc 
Peter Rogers and producer Herbert Smith, a new 
British horror picture, “Cat Girl,” goes into 


production at 

Shaughnessy 
Other British tithes scheduled fo irly produ 

tion at Merton Park include ** Puzzle For Fiend 


Beaconsfield, directed by Alfred 


and ** The Long Night.” Five other scripts for 
production this year are in preparation 
The Scotland Yard Action Thriller r ol 


three-reelers continues to be in overwhelming d 
mand by exhibitors and public alike 


four furthe 


tiles, all featuring criminologist 
garten. will shortly be released 
from the Past ” scheduled for release on the ABC 
circuit from June 10. Following quickly will be 
“Inside Information,” * Smiling Widow,” and 
** The 20 Fathoms Mystery.” Three more are now 
in production 

As promised by us earlier this year, the com- 
pany will be making 10 British quota supporting 
features, each of which will run 60 minutes. These 
have been designed to help exhibitors searching 
for the right length quota supports, and as much 
care in selection of scripts and stars will be taken 
as for the longer features. 

“The Kev Man,” starring Lee Patterson and 
Hy Hazell, 1s already in the cutting rooms, and 
at present in production at Beaconsfield is ** Th« 
Flying Scot,” again with Lee 


Edgar Lust- 
First is ** Bullet 


Patterson, this time 
co-starring with Anglo’s own contract artist, Kay 
Callard 

In the field of new American features Anglo 


Amalgamated intends to continue its policy of 
offering exhibitors more of the now famous pack 
ige deals of double feature exploitation special 
programmes. Each booking will be backed by 


ifter sales exploitation servicc 

For immediate release is one of the biggest 
double feature programmes so far handled by 
Anglo. This is ** Naked Paradise,” a lusty big 


scale adventure. 


filmed in Eastman Color entirely 
n Hawaii, with 


* Voodoo Woman.” an X 


certificate science-fiction story. ** Naked Para- 
dise * stars Richard Denning and Beverly Gar- 
land: Marla English, Tom Conway and Touch 


Connors 
Other 


pictures 


star in ** Voodoo Woman.” 
American = science-fiction exploitation 
for delivery soon include * Dragstrip 


“Girls Reform School, las a Teen- 

Werewolf,” “Island of Prehistoric Women,” 

e Nth Man” and “ The Girl From Two 
Million Years AD.” 
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OHUWMANOHIP 


ty Frank Hager? 


Why Not a Research Council ? 


MOST industries engaged in selling their wares 
by the various mass-media methods adapt their 
campaigns in the light of certain objective facts. 
This information is gathered through several re- 
search organisations which can indicate, with a 
surprising degree of accuracy, the best fields in 
which the campaign should be concentrated. This 
barometer of public taste is used not only as a 
guide to which customers are likely to be the 
best; it also helps to indicate the sort of drive 
which is likely to succeed most. 

This is, of course, all very well if one has a 
stable product to sell: month by month the 
market trends can be plotted and, if necessary, 
the product itself can be altered to reconcile 
with these trends. With films, however, the prob- 
lem is much more tricky because product changes 
all the time. Often, a trend is followed when 
it is on the wane—like making a series of films 
on one particular subject simply because the first 
one happened to be a success and people think 
a magic formula has been found. 

This makes things tricky for the film publicist 
who may want to base his campaigns on ideas 
not scientific but at least logical. Yet he is sur- 
rounded by anomalies. One week a film may 


RENTERS 


CAMPAIGNS 


COLUMBIA has already 
campaigns on “ Interpol ” 
‘wanted poster coverage in London's West 
End; these are now available for general use 
and could be used for local advance campaigns. 

The old idea on the Lobby Lud lines is also 
suitable for this “ wanted’ idea, and a suitably- 
dressed man could be used in press pictures to 
make the initial identification for the challengers. 


given the lead for 
with the outstanding 


Attractive Cover 


The sheet music has an attractive cover suit- 
able for display and two pleasant quad designs 
are available For tie-ups there is a wide 
selection of stills: dress shops, men’s wear, hair 
styles, while further pictures of Ekberg are sug- 
gested for a Pose Contest, A newspaper and 
handbill contest is also suggested and blocks 
are available for this. Some good editorial is 
supported by snappy action pictures 

To back the excellent ** Davy Crockett and the 
River Pirates ’/** The African Lion” double-bill 
Disney has provided its usual varied and unusual 
ideas for exploitation. During the London re- 
lease a contest, in collaboration with the General 
Steam Navigation Co., had as prizes a ticket for 
a river boat trip from Tower Bridge to Margate. 
Similar contests may be staged elsewhere. Other 
‘deas include a street stunt with a “ Davy” 


receive a marvellous review by the critics. have 
a terrific send-off and this initial momentum may 
carry it on a triumphant tour throughout the 
country. The next week, another film will re- 
ceive even more hysterical praise, be given an 
even more lavish premiere—and flop disastrously. 

There are a score of reasons which may be 
trotted out by the theorists for this sort of thing, 
and they may be right. The point is, however, 
that we don’t seem to have any systematic 
method of gathering in this experience, digesting 
it, and learning concrete lessons from it. 

I don’t pretend for one moment to have the 
answer to this problem. But I do think the 
whole thing could be examined in more detail 
than it appears to be at the moment. Unfortu- 
nately, of course, trends change so fast that 
what's the rage today is gone tomorrow. But 
surely that’s all the more reason for something 
like a research council to be set up by the in- 
dustry—not necessarily to give the perfect answer 
to what makes a hit, but to gather a fund of 
experience which, properly interpreted, will give 
sound guidance in the future. With the increas- 
ing impact of television, I think this becomes, 
daily, a more urgent task for the industry. 


complete with coon-skin cap. For “ The African 
Lion,”’ many managers will have heard that the 
trailer to the film was projected in the lion's 
cage at the Manchester Zoo. Other general ideas 
for the double-bill include river races, painting 
contests, and quizzes; while serialisation is being 
arranged with several provincial newspapers and 
there are several national tie-wps—with National 
Savings and Ovaltine, among others. 

Columbia has been giving publicity to a beauty 
comest in connection with “Fortune is a 
Woman" at the Odeon, Torquay, recently. The 
17-year-old winner received a cash prize, a model 
gown, jewellery, a free beauty treatment and an 
invitation to an advance midnight matinee of 
the film. 


TELEVISION 
AND RADIO 


I'M NOT always able to catch ITV's 
* Close Up "—it’s usually too early in the even- 
ing—but I saw last week’s feature on Fred 


Astaire, and a less sympathetic treatment would 
be hard to imagine. The commentary was by a 
young lady who seemed to be bored stiff and 
was obviously reading the work of an exhausted 
script writer. The extracts included the popular 
“Putting On the Ritz’ number, followed by 
the “Shoe Shine’ sequence from ‘“ Band 
Wagon.” There were extracts from “ Daddy 
Long Legs,” “ The Belle of New York” and 
the brilliant “ Them Dudes ” routine from “ Let’s 
Dance.”” “ Funny Face” was, of course, meant 
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to be the pay off, but by this time one had had 
one’s fill of the dances, so that the seat selling 
aspect was lost. If all the other editions of the 
programme are like this, then “ Close Up,” too, 
should be lost. 

Pocket Preview in BBC Light Programme's 
“ Movie-Go-Round ” on Sunday, April 28, dealt 
with “Oh Men, Oh Women!” (Twentieth-Fox), 
which came over quite well. In the music sec- 
tion a feature was made of the award-winning 
theme from “The Red Balloon” (Films de 
France), and then Vivian Blaine sang “ Gotta 
Go Mambo” from “ Public Pigeon No. 1” 
(RKO Radio). It was rather a case of the 
mixture as before, with little bite to it. 1 think 
the programme needs a face lift. 


Last in Series 


“ Portrait of a Star,” ITV, Sunday, April 28. 
was the last programme in the series, after well 
over sixty editions. I think it a pity it should 
end because I consider it the one TV show 
devoted to films that has maintained a_ con- 
sistently high standard, both of content and pre- 
sentation. In particular, the extracts have 
always been chosen with care, and the scripts 
seem to have been written by people who not 
only knew about the stars but were actually 
interested in them as actors. In addition, of 
course, this sound approach has, I’m certain, 
whetted a good many appetites for the stars and 
films in question. The series finished on a high 
level with a portrait of Susan Hayward in ex- 
tracts from “ The Snows of Kilimanjaro,” ** With 
a Song in my Heart,” “T'll Cry Tomorrow,” 
building up to the final pay off for ** Their Secret 
Affair’ (Warner) The _ brilliantly-mounted 
sequence from “ With a Song,” especially, came 
over very well; but the whole programme was 
good and genuinely strove to give an accurate 
account of the talents of Miss Hayward. 


Worst to Date 


BBC Television’s “ Picture Parade’ on Mon 
day, April 29, was the worst I have seen. | 
would like to know exactly what Peter Haigh’s 
marriage to Jill Adams has to do with a film 
programme. Miss Adams, in an interview, then 
gave her opinions on what is wrong with British 
films—loveless, sexless, bad  publicity—seem- 
ingly the case of a young starlet who ought to 
be a film magnate 

There was a good extract in the same pro- 
gramme from Warner's “ Stampeded.” During 
a discussion on Romulus’s Oscar-winning short, 
“The Bespoke Overcoat,” it was described as a 


near masterpiece, a statement with which I 
wholeheartedly agree. 
What a pity, however, that, after gathering 


Wolf Mankowitz and David Kossoff into the 
studio to talk about the film, they were wasted 
by being asked inane questions that told th 
viewer little. 

There was also an interesting filmed interview 
with Jeff Chandler on the making of “ Drango 
(United Artists), which he produced himself. A 
very good out-of-the-rut treatment. 


Theme Music 


The theme song from “ Boy on a Dolphin 
(Twentieth-Fox), and two numbers from 
MGM musical, “* Kiss Me Kate,” will be hear! 
in BBC Light Programme’s ‘“ Movie-Go- 
Round’? on May 12. James Stewart will 
featured in the Pocket Preview section with ex- 
tracts from his latest film “ The Spirit of % 
Louis * (Warner). 

With the closing of ITV’s “ Portrait of a 
Star,” the same channel’s “ Box Office” °s 
being put out on the London channel for (ic 
first time, on May 12. This edition will include 
extracts from “Ten Thousand Bedrooms’ 
(MGM) and “ Time Without Pity "” (Eros). 

United Artists “The Steel Bayonet,” starrog 
George Baker and Leo Genn, will be the mn 
feature of BBC Television’s “ Picture Parad ” 
on May 13. 
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HE COMPANY OF SHOWMEN 


One Man's Meat is Another 
Man's Poison 


SHOWMANSHIP is one of those subjects in 
ch it is often difficult to establish absolutes : 
often, one cannot say that such and such 
idea is brilliant or that so and so’s campaign 
illy. simply because there is frequently a wide 
difference of opinion on what's good and what's 
d. A further difficulty which applies especially 
this column is that I can only rely on the 
eports which are sent to me. In these, some 
anagers give a very full write-up of their cam- 
paigns: while others will only state the main 
pects, leaving out small details that, for all 1 
know, may be brilliant variations on well-tried 
mes, but which they think are not worth men- 
tioning. Because of this, | hope managers will 
forgive me if sometimes I don’t mention what 
they consider to be excellent aspects of their 
work, while pointing out aspects for praise which 
they may consider relatively unimportant. It’s 
: matter of opinion. 


Street Stunt 


Street stunts can be one of the most effective 
forms of advertising, if carried out in a profes- 
sional manner. A good example of this comes 
from C, E. Bushnell, Odeon, Bournemouth. fo: 
“Brothers in Law.” As one would expect. it 
consisted of barristers, complete with wigs and 
gowns, touring the city. Three such “* counsels ” 
made the tour, and I'm sure the complete 
absence of advertising material added to the 
effect of the stunt. The film credits came later, 
in more rewarding form, when a picture of the 
stunt, plus full details, appeared in the local 
paper. Other aspects of this campaign included 
a quiz contest starting with throwaways; window 
displays. and the use of 16-mm. trailers—which. 
in a town where a large number of hotels give 
their own 16-mm, shows. might well have been 
a very effective form of advertisement. 

Derek Wilson, A/M. Odeon. Southend, gained 
good editorial and arranged, also, some window 
displays for the book of the film. Good use was 
made of the model statues of “ Justice” in a 
fover display, while at a special preview local 


solicitors and their clerks were the chicf guests 


‘The Rainmaker’ 


Another street stunt to cause local interes! was 
ingved by J. Alexander, Gaumont, Birming- 
ham. for “ The Rainmaker.” On a bright. sunny 
day, a man with a black mackintosh toured the 
streets, with the film title in bold letters across 
his back. Good press coverage for the actual 
film. Finally, teaser ads were inserted in the 
loc! papers which formed the basis of a contest 
in which food hampers were given as prizes. | 
fhe Spanish Gardener” is another film in 


which the title provides a ready-made publicity 
lin I'm only sorry more managers have not 
sen’ me samples of their seed throwaways—they 


worl] have salved my gardening problems. G. J. 
Baler, Gaumont, Manchester, also emphasised 


th 1t that this was a woman’s picture and con- 
tact 1 12 factories with the invitation for two 
yo ladies from each to attend a special screen- 
ine ch was presented with a signed portrait 
of tar, and I'm sure the word-of-mouth pub- 
lic ust have paid off well this time. The 
Six , serialised in three papers; while Mr. 
B. so arranged one of his attractive foyer 
dis 
( the basic material available, N, Ridler, 
Gau . Saltaire, still managed to produce 
son i displays. These were made from cut- 
Out « and mounted on the foyer trellis work, 
<2 — 


Outside an ironmonger’s, and in a café window. 


Stair risers had stars and film details lettered on 


them, while bookmarks were distributed at 
various libraries 
Another street stunt—not on a 


gardening 
theme—was arranged by F. A. Connett, Gau 
mont. Weymouth, who concentrated more on the 
locale of the film. A member of his staff toured 
the town in matador’s costume and succeeded in 
attracting a lot of attention \ 
book was used in another 
was left in a str 
shopping hours 


large, mobile 
stunt, and this 
itegic position during the busiest 
A number of shopping tie-ups, 
on gardening books, seeds and implements were 
arranged, and these completed a neat little cam 
paign 

One of the most attractive fover 
seen for this film was ar 
Gaumont, Newcast Phis had a double slant 
gardening in general. and Spain—with posters 
and stills mounted on each side of an excellent 
floral and evergreen display. Some of these 
Spanish travel posters are magnificent: I recom- 
mend other managers playing this film to contact 
their local travel 


troet 
SUeel 


d splay Ss I've 
inged by J, B. Fenner, 


agenis on this score. Displays 
were also arranged with a local seed merchant 
and in booksellers’ windows, and the campaign 
was rewarded with good editorial on the film. 

Another 


special screening in order to boost 
word-of-mouth publicity was arranged by 
R. W. G. Bennett, Odeon, Derby Again. the 


woman's angle was used. with invitations going 
out to women’s organisations. [| liked particu- 
larly the special programme (an adaptation of 
the renter’s synopsis) which each guest was given 
The screening gained its share of press 


Window Display 


One of the best features of the campaign by 
N. J. Webley, King’s. Stourbridge. was a nicely 
arranged full window displav: while in his tie- 
up with National Savings he had a banner made 
to go across the main street of the town. 

Flowers and packets of seeds make a colourful 
background to displays and Tony Channing, 
Gaumont, Middlesbrough. made good use of 
them in publicising the film \ well-arranged 
florist’'s window always attracts attention and in 
this case. with its centre devoted to film publicity, 
it must have pleased many patrons and attracted 
them to the film. 

** Babv Dol!” is by no means the easiest film 
to exploit, but A, Heaton, Regal, Darlington. 
found a good angle and built his campaign round 
it. The idea was to link his campaign with that 
of the local car showrooms which were concen- 
trating on the Baby Austin and good displays 
were arranged. Other displays, on the book and 
on pyjamas, were also arranged 

A stunt by Perey Freedman, Pavilion, 
Stirchleyv. for “My Wife's Family which 
attracted attention consisted of the old man-in- 
a-barrel idea, complete with rolling-pin and full 
film credits. : 

Arthur Battrick, Strand, Bideford, was another 
manager to use a model, this time in connection 
with “ The Wrong Man.” Dressed in a similar 
manner to Henry Fonda in the film, this stood 
with other film advertising material beside the 
paybox. Another display by Mr. Battrick com- 
prised unusual fish in a tank in connection with 
* The Silent World.” Film stills and posters 
supported this, and here again was both an eye- 
catching and attractive display idea 

An excellent composite page was arranged by 
R. J. Day, A/M. Gaumont, Swindon, in connec- 
tion with “* Up in the World.” A large number 
of window displays to support this were arranged 
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on the “ Shop With Wisdom” lines, while in the 
national ** Drink More Milk ” campaign a slogan 
added to it and feel up in the world!” 
made a nice co-operative link 

R. S. Ackroyd, A/M. Gaumont, Weymouth. 
used the milk tie-up, too, and also succeeded in 
accomplishing that difficult composite page. The 
local paper also ran the cartoon caption contest 

which, judging by some of the entries enclosed 
with the report, received a high standard of res- 
ponse. The foyer display was part of the quid 
pro quo for the milk distributors’ help and was 
on various items marketed by the board Iwo 
street stunts were tried, while overprinted bal- 
loons were used at a local ballroom and transfers 
were used on glasses at public-houses, on car 
windows and at shops. 

Scaffolding at the theatre is often a good 
excuse for a stunt. When J. I. Burns-Moyes, 
Gaumont, King’s Cross, London, was having the 
tower of his theatre renovated he put out a large 
banner on it in connection with “Doctor at 
Large.” The position dominated the whole area 
and this was an opportunity well taken, 

L. A. Wilkins, Gaumont, Islington, is a past 
master at display. Each week his campaigns con- 
tain full, illustrated reports on the various cam 
paigns he has arranged, and for “The Secret 
Place,” the display was well up to the mark. Onc 
idea I liked was the use of newspapers to mak« 


a cut-out of a man, about four or five feet high, 
as part of a display featuring “* what the critics 
said. A good, inexpensive idea which could 


be adapted for many purposes 

Bill Wyatt, Ritz, Edgware, is justly proud, | 
think, of a news cutting that reports a reception 
given to him by his minors on his return to duty 
after illness. Another cutting, from the same 
paper, writes in most friendly terms and wishes 
him a speedy recovery—this is the sort of thing 
you can expect considering Mr. Wyatt's top 
class PR work carried out in the past with 


| 
nis 
local press. 


) 
‘KINE.'-PATHE ‘YIELD \ 
TO THE NIGHT' \ 


CONTEST RESULTS | 


THIS FILM set a poser for the showman, for 
1 dealt with a subject which is hardly a natura! 
for exploitation. With the current interest in 
the * hanging’ question, it needed very careful 
handling indeed. 

Most managers planned their campaign around 
this issue, with voting by patrons on whether 
hanging should continue, and with special juries 
composed of representatives of various bodies in 
the town to give their “ verdicts” on the film 

The final choice for the awards was therefore 
more difficult than usual, and the judges decided 
that there was no individual campaign which 
stood out head and shoulders above the rest 
Accordingly, three managers tied for first place, 
and cach will receive a full set of alligator skin 
travelling cases, plus an inscribed award from the 
Stars. 


—, 


OO Ol all 


Award Winners 


The first awards went to the following three 
managers: E, C. Henman, Ritz, Clapton: Frank 
Page, Regent, Deal: and A. W. Seddon, Ritz, 
Belfast. 

The runners-up will also receive an award 
an inscribed travelling clock—together with 
signed portraits of the stars 

The following managers submitted top-class 
campaigns of equal merit: Nat Matthews, Ritz, 
Leyton; R. W. Parker, Savoy, Exeter: Roy 
Fielder, Bristol, Birmingham; and George 
Faweett, Plaza, Queensferry 

It may be remembered that first prize was to 
have been a trip to Paris, over Easter, for a 
manager and his wife; but I think it fairer for 
the prize money to be divided among managers 
who have shown equal virtuosity in presentation 
and publicity. I would like to add my congratu- 
lations to those of the judges for top-class pub- 
licity on a very difficult subject. 
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‘KINE..-MGM £600 CONTEST 


oint Campaign on ‘High 
Society’ and Anniversary 


THE 28th anniversary of the Playhouse, Col 
coincided with nh opening dal ol 
High So y and th d FE. C. Bigny,. A M 
B. looke, c! | mn H. Brown and th 
f i} to vo all out on the cinem 
( p 
Condensed to printable proportions covered 
lunt for ov 100 donated prizes from 
d compo page of advertising 
need and d out ready for printing by th 
t n management, a sectional exhibition of 
: d oods and the prizes in th 
16mm. trainer showings at the exhib 
1 d op window and private demonst: 
" me 76 shop window displays, touring vans 
n poster and PA announcements 
usual routine publicity and several public rela- 
is clfo 
\ ! fin d by public p n 
’ nem y An ann 
presented to Dr. Barnardo 
' ! nd m cs \ 
n c n A special screening of th 
idicn 80 blind peop was «¢ 


ranised which every staff member rendered 
yeoman service, und Mr. Bigny, with the aid of 
portable microphone, picced together the story 


% the film where necess 

This special showing gained good 
coverage plus contents bills on the 
a rewarding BBC news broadcast of 
the Light Programme. 

The Royal Marine School of Music played its 
part in publicising “High Society” at the 
Regent, Deal, Frank Page inviting them to a 
special viewing of the film before opening 


ry. 

newspupe 
subject and 
the facts on 


This had a two-way effect on the public as the 
marines are not allowed out except at weekends 
and they acted as excellent word-of-mouth pub- 


icity. Eleven hundred of them marching to the 
theatre certainly attracted the attention of the 
pubic 


Perfume played a part in the campaign via 
samples of True Love and bouquet cards being 
freely distributed, and “ High Society” toffee 
samples were treated in a similar manner. 

A full window display of the music completed 
the campaign 
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-——-MORE MGM CREDITS——| 


** Friendly Persuasion.“"--V. G. Moss, Forum, 


West Haruepool 
“The Barretts of Wimpole Street.°—G. Wil- 
hams. Regent. Chatham 


* Bhowani Junction.”“"-1D. A. Braddine 
Trine: W im DPD. Demaecker, A/M, 


Glasgow 


Rega 
Coliseum, 


** Jalie.””-—A. P. ¢ Bridger, Ritz, 
G. Williams, Regen Chatham, D 


Maidstone 
Van-Pooss 


A M,. Carlton, Boscombe 

“The Opposite Sex.”--A. W Rifkin, Riiz 
Harrinvay: William DD. Demaecker AM. Colli- 

um. Glasgow A. H. Harris, Pavilion, Wylde 
Green 

** Kismet."* A. E. Barker, Riiz 


Muswell Hil! 
N 


J \. Macdonald. Rembrandt. Ewe Scoii- 
Buccleuch, Lonsdale. Carlisle; G. Williams, Regen 
( nham 


** The Man in the Sky.”"—-D. J 
Coventr Reginald Helley Rega! 
Wiliams, Regen 


Archer, Empir 
Kirkgate; G 
Chawham 


** High Socicty..°—J. L. Laing. Rex: 
J. Glenisier. Langham, Pinner: A 


Green 


Darlingio A H. Harris, Pavilion. Wylde 
W. R. Koieht. Kinnaird. Dundee: M. Casiledine 
Forum, Aspley Lane 
j 
} ‘Guys and Dolls..°—Thos. W Hawkings 
} Kine'’s. Monrose ewell, Embassy, Peier- 
borough, EF. Simpsor Ritz. Market Harborough 
G. Lennox, Piciure House, Govanhill 


BRING THOSE DRUMS OUT OF 
RETIREMENT ! 


ONI rou ’ spond nts who tours theatres 
has } numb of interesung points regard 
n he g rend, these days. in the general 
field o ’ inship Without drumming th 
me } ound, —T musi say. once again 

whip is one of the managers main 

yh nit mean effective selling 

‘ roduc \ nan h fo who dis- 

ywmanship m vy Implication, 

d ” ‘ nanship in all its forms: and, 

wh an ) CliY n led to his own opinion, 
I< 1 the wrong job 

My co nonder isks whk ill thos old 
SLUNLS rn id rood ( d ray ideas have 

) } a yp ) \ buckbon ol cam 
pauig And | comments in gen led 
n yond h not becom htt oo 

) ) ily w Ss managers but th 
industry vho!l 

Our basic rol s to provide enterlainmen 
wheth n doing so, we extend th udience s 

inge of exp ce or merely provide with a 
simp t id of escapism is beside the point 
Pu oth wa Many producers m fo 
! Tu yn by longhairs. while some c cs 
piead for pu i nh the cinema. 

As things stand. I don't care how the critics 
may iv yOu I s c merits of film 
f its a flop I box-office. then it's a bad 
film. If 1 sound like philistine, my answer 1s 
th non who th most p op! eng ged 
n the cinema industry are concerned with pro 
ducing works ol e sadly mistaken. Cinema 
s big busin | manages to combin rt and 
box-office qu ‘ n one tilm h sg Bu 
f there’s got to be a choice between U wo 
vou know very well wh ch W 1! vo lo he \ ill 


} i 
POUL 


Given this set-up, it’s high time we gave a miss 
fals dignity and soft-pedalling in 
and got back to the full-blooded 
used by other commercial 
which we used to use 


to i 4 Tete s 
showmanship 
methods ol 
enterp 
Think how the present generation, for instance 
sold on pop singers, the warblers and 
croakers with a gimmick. Their publicity agents 
certainly couldn't be accused of having any false 


lling 
Hn 


ses, and ourselves 


has been 


dignity, vet there is nothing basically objecuion- 
able about their methods of mass promotion 
either. And there are scores of other examples, 


not least to be found in the higher echelons of 


our own industry in the exploitation of star 
appeal. The one common denominator about 
exploitation in all these fields is that it is carried 
through with tremendous gusto and with an eve 
on what the public wants—or, rather, what it is 
going to be made to want. 

Showmanship at the theatre level may have 
become somewhat standardised in recent years, 
but there is sull ample scope for the individual 
who is prepared to use a littl imagination and 
daring. Let us, just once, cast aside our inhibi- 

ms and give that drum a damned great thump! 

Finally, IT would just like to quote, without 
comment, a note from a correspondent describing 
the difficulties experienced by one particular 
manager in a large city. Since | imagine his prob 


lem is common to several other managers in a 
similar position, | should be interested to hear 
how they cope with this sort of problem 


whom I was chatting the 
other day raised a point which can hardly be 
peculiar to his own situation. His is a small, 
o!d-fashioned circuit hall on the fringe of a dis- 
ct served by two or three local newspapers in 
whose area there are several other more modern 
and much larger cinemas—some of them belong- 
ng to his own circuit, some of them in compet- 
ve circus. For that reason, he 


of those 


\ manager with 


says, the editors 
newspapers take no interest in his theatre 
or activities. If he tries to interest them in a 
competition or item of news they ignore it. They 
will play ball with the 2,.000-seaters, half a mile 
or more away from him, because the larger capa- 


cities of these houses give a greater promise of 
reader interest: but whatever he does fails to win 
the slightest interest or co-operation. 

“ This is a serious complaint. It means that 
the manager ts virtually fighting his own circuit 
colleagues and is being starved of the press pub- 
licity which, in other circumstances, he would be 

cely to enjov. It is not as if his theatre didn’t 


ke advertising space in at least two of the 
papers: it does, regularly 

* What can he do? Perhaps a word to his dis- 
trict manager might result in the latter putting 
n a word with the editors for this Cinderella 
hall. After that it would be up to the manager 
to maintain interest in the editorial office. But 
something more than his own persuasion and in- 
fluence seems to be needed to break down this 


barrier of deliberate neglect. 


MANAGEMENT 
| RECORD ROUND-UP | 


REPORTS from showmen in recent weeks 
indicate that managers are making increasing use 
of current recorded music in their cinemas. In 
many details of the records played are 
shown on the screen and on the front-of-house : 
while the colourful sleeves are being used for 
cheerful displays. 

Nixa has issued a long player featuring Ernie 
Englund and his trumpet which it describes as 
subtle mood music with an ever-present rhythmic 


Cases, 


background. This description is apt: Tunes like 
* The Very hought of You.” “ Cocktails for 
Two,” Iwo Sleepy People,” “* Blue Room ”™ 
and * Melancholy Baby” have all been given a 
very pleasant facelift. Ideal cinema music, and 
the number is NPL 1/8003. 

With the re-formation of the Glenn Miller 
Orchestra it’s pleasant to hear some of the top 
recordings of the original combo. HMV DLP 
1145 gathers together many of the song hits of 
the 1939-42 period including “ Rhapsody in 
Blue.” ** You Stepped Out of a Dream.” * Bless 
You,” “ It Happened in Hawaii” and six others 


Popular Singer 


Dennis Lotis is a very popular singer these days, 
and Nixa NLP 18002 goes a long way to explain 
why. He sings a selection of numbers, many from 
top musical shows, in a simple, relaxed and very 
pleasing manner. Let's hope we managers are 
gelling away from the old-fashioned theory that 
vocals are unsuitable for theatre playing. I think 
this disc will help to persuade them. The numbers 


include ** My Resistance is Low.” * Over the 
Rainbow,” “ All of You.” and “ You've Done 
Something to my Heart.” Lotis is supported by 


Tony Osborne, his piano and orchestra. 

* Hollywood Blues” is the title of a new 
Woody Herman disc on MGM EP 590. Swinging 
easily and lightly, the band play such tunes as 
* Our Love is Here to Stay,” * 1 Would Do Any 
thing for You,” * In a Lite Spanish Town ™ and 
the title tune. Ideal for the cinema. 

Another suitable vocal is Joni James's waxing of 
“People Will Say We're in Love,” “I've Neve 
Been in Love Before” and other hits on MGM 
EP 595. A very pleasant voice on a record which 
might easily be used for a special spot. 
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B.0.A.C. 


hew expres 
services to 


San Francisco 
by DC-7C 


Convenient connections to 
Los Angeles and other main 
points on the West Coast of 
the U.S.A.— fast, frequent 
connections on to Australia and 


New Zealand by QANTAS and TEAL 


Now you can fly by the magnificent new B.O.A.C. 


DC-7C express from London to San Francisco . 


+. one 


airliner all the way with New York the only stop ! This 
superb new B.O.A.C. service is not only the fastest 
to San Francisco but offers you unrivalled comfort and 
courteous personal attention. De Luxe Class passengers 
enjoy fully-reclining ‘‘ Slumberettes ”’; sleeper berths 
available at nominal extra charge. Stop over in New 
York if you wish. Book “ B.O.A.C. plus DC-7C”’! 


Twice weekly de Luxe Class and Tourist flights. 


Consult your local B.O.A.C. Appointed Travel Agent or 


any B.O.A.C. office. 


- 
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ae 


"© World leader in air travel 


“= Boat 
Be ity 


takes good care of you 


BRITISH 


WITH 


2. 


OVERSEAS 


QANTAS EMPIRE 


AIRWAYS 
AIRWAYS 


CORPORATION 


AND 


TEAL 
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PETER EVANS’ STUDIO ROUND-UP 


‘I've Stopped Retreating 


From Sex’, 


IT LOOKED as though the James brothers were in business again. 
cowboys were backing out of a bank, guns barking. 


bystander were shot dead. 
in a cloud of red dust and sand. 


A scene from a_ Hollywood 
western? No! <A _ scene from a 
** southern. Britain's ‘* Robbery 


Under Arms,”’ now in production at 
Pinewood following 12 weeks’ loca- 
tion in Australia. 

* This,” said director Jack 
“iS an uninhibited movie. It isn’t 
going to be a smart movie but a 
simple, good old-fashioned film.” 

“A western? ” asked. 

** A_western of sorts,” he replied. 
“_o fun to try to make a western. 
anyway. 

The story is set in Australia of a 
century ago. Ronald Lewis and 
David McCallum play the Marston 
brothers, a pair with a saddle-itch. 
They team up with one Captain Star- 
light (Peter Finch) and help drive a 
thousand head of stolen cattle two 
hundred miles to Adelaide. 


Lee, 


The women of the piece are played | 


by Maureen Swanson (she tells me 
her role is * rather Scarlett 
O’Hara-ish *) and Jill Ireland. 

I remarked to director Lee that 

the wide-open spaces motif seemed 
to have been carried to the necklines 
of some of the girls’ dresses! He 
explained that it was really quite 
authentic. 
_“ Producer Joseph Janni and | 
figured that the gold-miners would 
spend their money on women and 
drink. So we looked around for 
some busty wenches who could look 
as though they were used to a drink 
—and capable of earning their share 
of the miners’ money.” 

“So the lusty, dusty western is 
also a busty western,” I said. 


“My Advance’ 


_“* The trouble is, so many British 
film makers are frightened of putting 
sex on the screen,” he said. ‘ Or if 
they haven't been frightened they 
have retreated from it. I've done my 
share of retreating but I hate retreat- 
ing. This is going to be my advance.” 

Producer Janni said that 70 per 
cent. of the picture will be filmed in 
the open. There will be no BP. 

The active Janni-Lee team is 
already preparing its next produc- 
tion. This will be called ‘Me 
Papoose Sitter,” the story of an 
English schoolmaster who goes to 
Canada and finds he is expected to 
do more than just teach. A comedy, 
of course. My translation experts 
tell me that the title means: I am a 
baby sitter. 

The second subject is from the 
novel “ Nya.” Janni tells me this is 
the “very moving story of a girl's 
transition from childhood to woman- 
hood.” 

* Robbery Under Arms ” 
Eastman Color production 
graphed by Harry Waxman. 


is an 
photo- 


CARL FOREMAN’S Open Road 
Films company has added a further 
two subjects to its production line- 
up. These are an original screenplay 
by Jane Boyd, “Debut.” and 


| too soon 


| petition for the 


a cross-channel swim 


Says Lee 


Three 
A clerk and a woman 


The killers mounted their horses and disappeared 


** Double Crossing,” a farce by Roy 
Plomley. 

Peter Brook is expected to direct 
“Debut,” which is the story of a 
16-year-old girl who comes of age 
} and under the wrong 
circumstances. I foresee tough com- 
role of the girl, 
clearly one of the plums of the year. 

“Double Crossing” is Roy 
Plomley’s farcical play about a Holly- 
wood starlet whose agent dreams up 
as a publicity 
stunt. 


STORY editor (Kathleen Bourne 
informs me that the MGM British 
Studios’ story department has moved 
from Golden Square. New address 
is 9, Arlington Street. 


“ FIREFLY ” is the tentative title 
of the next Michael Relph-Basil Dear- 
den production, which goes into Pine- 
wood in July. Based on an original 
story by James Kennaway, it will star 
young David McCallum as a fire- 
raiser who barricades himself into a 
school, takes children as hostages and 
keeps his pursuers at bay with a gun. 
Stanley Baker will also star. _ This 
time, Relph will produce, with Dear- 
den directing. 


PRODUCER George Brown has 
been provided with another subject by 
Catherine Cookson, who wrote 
* Jacqueline.” It_is her, as yet, un- 
published novel * Rooney.”’ Brown 1s 
now preparing the subject for a Sep- 
tember starting date with John Greg- 
son, Muriel Pavlow and Anne Hey- 
wood in leading roles. 

Miss Cookson’s story is, like 
“ Jacqueline,’ written about simple, 
working-class people. This time it 1s a 
** dustman who copes with his troubles 
with endearing simplicity.” The pic- 
ture will be made at Pinewood. 


THE BOYS at Hammer Films (who 
gave us Hammerscope) seem to have 
coined a new production pun with 
Horrorscope—the sort that makes for- 
tunes, not tells them. That, says newly 
appointed publicist Douglas Railton. 
is what they are calling their latest 


chiller-thriller, ‘The Abominable 
Snowman.” 
a g 7 

INSIGNIA has launched “ The 
Flying Scot” at Beaconsfield for 
Anglo Amalgamated release. Lee 
Paterson, Kay Callard and Alan 
Gifford star under the direction of 


Bob Compton Bennett. 
2 a . 


JIMMY (“ The Curse of Franken 
stein) Sangster is working on 
television serial script from his ow! 
original murder story “ Motive fc 
Murder.” 
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UP WEST 


OUR FILMS 


by Sch Billings 


‘Funny Face’ is West 
End Sensation 


THE CURRENT West End sensa- 
tion is “ Funny Face “* (Paramount- 
VistaVision). It’s really packing ‘em 
into the Odeon, Leicester Square. 

h dea of teaming up seasoned 
Fred Astaire with youthful Audrey 
Hepburn was a_ box-office brain- 
way * Funny Face’s ” tremendous 
succ confirmed by the news that 
its original three-week run will be 


extended to four. has, needless to 


say, brought a sunny smile to Fred 
Hutchinson's countenance, 


Ol D-STAGER “ Yangtse _ Inci- 
dent (British Lion-British) con- 
tinues to enjov a highly favourable 


wind at the 
sixth week, 


strong 


Plaza. Aithough in its 
this naval epic is going 
than ever. There'll be no 


holding it back when it tours later 
in th year, 

om a a 

MGM's“ Designing Woman ”™ 

(CinemaScope) leaves the Empire on 
Wed day It’s had a compara- 
tiv short, but very merry. stay. 
Whitsun’s been chosen for its com- 
ing « and it’s certain to take a 
pack 

12 4 * 


RENOWN’s “ Carry on Admiral ” 
(Sp Scope-British) is storming the 


R Coventry Street. Grand fun, 
hrewd ‘geared to popular taste, it 
“sgt lie Y prove to be a “ Private's 
Progress of the _mavy. Astute 
stowmen are queueing for George 
M rib-tickler. 
3 a n 
WARNER’s “The Curse of 


Frankenstein ” (British) had a mighty 
fine opening day at the Warner 
Theatre, but this week’s “ Kine.” 
Roes bed eariler than usual, so 


I'm onable to report on weekend 
busin Incidentally, “ The Curse 
of lronkenstein” ‘was made by 
Exclu ‘e, the company also respon- 
sible ‘© that other first-rate British 
shocker “ Quatermass II,” released 
by (oited Artists. What with 
Fran! onstein” and “ Quatermass,” 
Exclus will have to change the 
name its building in Wardour 
— m Hammer to Charnel 
Ouse 
a & 
wees vulous “* Gone With the 


w at the Gaumont, Hay- 


market. First of the marathon 
films, it’s coined money for over a 
decade. The new generation which 


has sprung up since its initial appear- 
ance in April, 1940, alone guarantees 
the time-honoured opus yet anothe: 
enormously profitable run 


TWENTIETH-FOX’S “ Oh, 


I Men! 
Oh, Women!" (CinemaScope) 


has 


done reasonably well at the Carlton, 
Haymarket. Its a clever comedy, 
but a_ trifle verbose Anyway 
Twenticth-Fox cannot ring the bell 
every time. Films of the calibre of 
* Anastasia,” “The King and 1° 
and * The Girl Can’t Help It don't 
grow on trees 
| * & 
UNITED ARTISTS’ “12 Angry 


Men” put up a great show at the 
Leicester Square Theatre. It's one of 
those films that make a terrific im- 
pact on audiences and profit by word- 
of-mouth advertising. 


Bg & a 
THE RITZ continues with its car- 


toon festival, which is drawing young 


and old alike. A happy innovation 
this 
7 3 © 
MIRACLE’S “And Woman 


! 


Was Created (CinemaScope) still 
tops the list of forcign attractions 
Its returns at the Cameo-Royal, 
Charing Cross Road, are incredible 
—1! know, I've seen the figures 


& oo a 
AND talking of forcign films, there 


are first-rate accounts of “ Friends 
for Life’ (Contemporary), now at 
the Academy. Oxford Street. 


ON RELEASE 


THE GENERAL release situation 
is dominated by “ Doctor at Large ’ 
(WJARFID-VistaVision-British) It’s 
the third of the * Doctor ”’ 
its receipts are exceeding those of the 
record-breaking “Doctor In The 
House.” The side-splitting saga has 
proved to be one of the wonders of 
show business. When it comes to 
producing comedies, the British 
studios certainly know their stuff. 


THE MG®M pair, “ Julie” and 


series. but 


“The Great American Pastime,” 
finished well clear of the red. It’s a 
shrewdly balanced bill, generously 
reinforced by real star values. 


AB-PATHI ’s “The Good Com- 
panions " (CinemaScope-British) has 
een having a somewhat mixed recep- 


lion The trouble with most British 
musicals is that they contain too 
much sugar and not enough spice. 
We badly need an English Jayne 
Mansficld 

COLUMBIA’s “Fortune is a 
Woman ™ (British), too. was a bit 
disappointing. It seems to have 


fallen between the high- and the low- 
brow stools. * Interpol’ (Columbia- 
CinemaScope-British), however, got 
off to a flyer in pre-release spots. 

WARNER’s “* Their Secret Affair ” 
opened promisingly, but has some 
way to go before it reaches the 
really big money 


THE BEST of the double bills is 
JARFID-Universal’s “The Tattered 
Dress (CinemaScope) and “ Show- 


down at Abilene.” It's definitely 
! 


ringing the bel 


EROS'’s * Godzilla, King of the 
Monsters "* continues: to pack indus- 
trial houses 


ANOTHER magnet is RKO 
Radio’s twosome, “The Cyclops,” 
X certificate, and * Cartouche,” U 
Ihe odd marriage has paid off hand- 


somely 


Showmen—here’s a HOT TIP 


77 


Get the Facts 
Right or the 
Laughs on Us 


NOT so very long ago, I remarked 
how essential it is for films to be 
accurate in detail because there's 
bound to be at least one authority 
on whatever subject a picture deals 
with in the audience. I've proof 
of the importance of this in a letter 
from Gerald E, Hooper of Tooting. 
Mr. Hooper, a regular reader of 
the “ Kine.”, has a good-humoured 
crack at “ The Smallest Show on 
Earth ” (British Lion-British), 
which, by the way, he thoroughly 
enjoyed. 


A Small Point 


He says that, in the film, Mr. Hard- 
castle, a staunch independent, 
decorated the walls of his office at 
the Grand Cinema with two ABC 
showman certificates, as well as a 
“Kine.” one. Obviously, only 
the * Kine.” showmanship award is 
valid. A small point this, but 
sharp enough to warn producers 
and directors to be more careful in 
the promotion of atmosphere. 


Hospital Gaffs 


1 was first reminded of gaffs in films 
when some time back, I spent a 
short while in a clinic. The nurses 
told me they always go to hospital 
melodramas to be amused by the 


flaws and inconsistencies. I 
wonder what physicists think of 
science fiction thrillers? They, 


too, probably see the funny side, 
but shouldn’t be given the oppor- 
tunity. 


And neither should unintentional 
laughs crop up in comedies. It’s 
the serious backgrounds that give 
contrast to humour. So again I 
appeal to producers to make 
doubly sure that the laughs are not 
on them. 


Lastly, here’s wishing non-box-office 
weather to those cavorting at 
Gleneagles. 
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Flying Celebrities For 


‘St. Louis’ Premiere 


PERSONALITIES in the aviation 
world will be among those attending 
the London premiere of Warner's 
* The Spirit of St. Louis,"’ which will 
be held at the Warner Theatre, on 
the evening of May 23. 

The film, which is about Charles A. | 
Lindbergh's epic trans-Atlantic flight 


STAMPEDED’ FOR 
TRADE SHOW 


and stars James Stewart, was pro- | Pd yw See 

duced and directed, in CinemaScope | es hie S d P pooe Oxf. _ 

and WarnerColor, by Leland Hay- | P4° at Studio One, xford Street, 

ward and Billy Wilder respectively. 11030 aan Friday, May 10, at 
There will also be a trade show of ee ee 


. $6 < Ao ” ote a ‘ 
the film at the theatre on the morn- Stampeded,” starring Alan Ladd, 


ing of May 23 


tells of the desperate struggle 
cattlemen and railway builders 
establish trade channels in the lawless 
reconstruction period after the Civil 


of 


MGM Australian 


} War. 
ie — | ‘ Stampeded” is a Jaguar produc- 
Driv e-1n Ope ned tion in WarnerColor, directed by 


AUSTRALIA’s biggest single drive- Gorden Dougiee. 


in, the Metro, Innaloo, Perth, was n 


opened recently with the showing of —" = 
CHANGE OF 


High Society.’ 
The Metro has a capacity of 1,000 


cars, and has a 120-ft. screen. The 
ranch-type concession building is DATE 
glass enclosed, providing an unim- 


peded view of the screen 

The theatre is the 14th of the com- 
pany’s Australian chain and the 46th 
of rts overseas chain. Only drive-in 
in Australia to exceed it in size is the 
Metro Twin, Chullora, Sydney, with 
a total capacity of 1,400 cars. 


pockN Role ues! 


SKIFFLE, leqtyes05, I 


— EVERYBODYS FAVOURITES IN THESE 


,[4 TIP-TOP TUNES/ 


‘BUTTERFINGERS” 


‘WATER, WATER” can 
NI 


‘BUILD up” 


UNITED ARTISTS has changed 
the Glasgow trade show date of ** Fort 
Yuma.” 
La Scala, tomorrow, May 10, at 
10.45 a.m. and not, as stated in last 
week's London and Provincial Trade 


_ 


| Screenings, on May 7. 


x A 


‘ WILL iT . 
time TO KILL 


‘TEENAGE PARTY’ 


ele 


STORY 
ANGLO AMALGAMATED 


ff ‘ELEVATOR ROCK’ 
‘DOOMSDAY ROCK’ 


TOMMY rE 
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Seventeen for Release 


by British Lion 


BRITISH LION 


in the near future. 


In addition, 


has 12 productions ready, or nearly ready, for release 
it has five Republic pictures ready for 


- release, with a further four to come from Republic, at present in 


hermes The kne-up 1s: 


*Manuela” a big-scale outdoor 


action adventure drama, is an Ivan place “during a voyage on a large 


Foxwell production and 


| Trevor Howard, Pedro Armendariz, 


Virginia Mayo and Edmond O’Brien, | 


to | B 
| Secret Thing.” 


| friends a refugee doctor. 


and Elsa Martinelli. 

From a screenplay by William 
Woods (in collaboration with Guy 
Hamilton and van Foxwell) 
“Manuela” was directed by Guy 
Hamilton. 


Tony Britton, will star in “ Every 
He plays the part of 
young surgeon who be- 
Produced 
by Sergei Nolbandov and Josef 
Somlo, directed by Brian Desmond 


a_ brilliant 


| Hurst. 


| day present 
| diamond wristlet watch and foolishly 
It will now be held at the | 


| Jack Whittingham, 


‘The Birthday Present’ 


| oy 


| treasure-laden Caribbean. 


stars | Passenger liner across the Atlantic. 


“With These Hands” 
Sergei Nolbandov. 


“Calypso” stars John Bromfield, 
Lon Chaney, and Victor Jory, and 
is an action-packed thriller with hair- 
raising adventures deep under the 
Filmed in 
colour, in the heart of the calypso 
country. W. Lee Wilder produced 
and directed. 

Rhythm-packed and star-studded, 
“Harlem Rock ’n’ Roll ” features 
Duke Ellington, Nat “ King” Cole 
and Lionel Hampton. Filmed in 


produced 


| Wondercolour, it is a Grand Alliance 


| release 


Tony Britton and Sylvia Syms star | 


in “The Birthday Present,” 
tells how a young married man, deter- 
mined to give his wife the finest birth- 
he can find, buys a 


tries to evade the British Customs. He 
is caught and is sentenced to three 
months’ imprisonment. Produced by 
co-produced by 
George Pitcher and directed by Pat 


| Jackson. 


“Lucky Jim” = stars 
michael, Sharon Acker,  Terry- 
Thomas and Hugh Griffith, and is 
a Boulting Brothers production. It is 
a riotous comedy which tells the 
hilarious adventures of a blundering, 
likeable young graduate, misplaced 
in by academic world. 

A modern comedy set in the world 


of commercial advertising is 
depicted in the new ACT films 
feature, “Second Fiddle,” which | 


stars Adrienne Corri, Thorley Walters 
and Lisa Gastoni. Produced by 
Robert Dunbar and directed by 
Maurice Elvey. 


Diplomat Story 


British diplomat, 
| countries 


The amorous adventures of a 


in many different 
time, is the story of 


Color production, * 
Women.” 


Laurence Harvey plays 


the Eastman 


the lead 


| and is supported by Julie Harris, Mai 


Zetterling, Eva Gabor, Jackie Lane, 
Catherine Boyle and Lisa Gastoni. 
Produced by Sydney Box and direc- 


| ted by Muriel Box. 
Starring Alastair Sim, George Cole, | In Naturama 


Joyce Grenfell and Terry-Thomas, 

‘Blue Murder at St. Trinian’s ” 
sequel to the _ riotously 
“The Belles of St. Trinian’s.” 
Launder and Gilliat production. 


Paul Soskin returns to independent | 


| production and his first subject is a 


new comedy titled “‘Law and Dis- 
order.” 


screenplay and Charles Crichton will 


| direct. 


' and tells a hilarious story which takes | Freedom.” 


Produced by Albert 
“ Next 


To No Time” stars Kenneth More 


rtintiPrasaa TPP ARAMLL 1LSPRPwWiwv 


Michael Redgrave will star, | 
|T. E. B. Clarke has written 


which | 


in association with British 


Lion. 
Filmed in Eastman Color, “ The 
History Of The Cinema” is a short 


| presenting a graphic record of mov- 


ing pictures from the first glimmer 


| in the mind of man to the film as we 


know it today, and maybe as we will 
know it tomorrow. “The History 
Of The Cinema " was made by Halas 


| and Batchelor. 


By Republic 


~ | 
Ian Car- 


Republic productions for early 


| release include: 


| 
| 


A spectacular musical extravaganza, 
“The Congress Dances,” filmed in 
CinemaScope and Trucolor. It stars 
Johanna Matz and Rudolph Prack 
and tells the story of a Viennese glove 
maker, who falls in love with a 
foreign emperor in early 19th century 
Vienna. 

Vienna, the city of music, is the 
scene of the hardships, romances and 
triumphs experienced by Schubert, 
Strauss and Beethoven in “In Old 
Vienna,” which is filmed in Trucolor. 


| and produced and directed by James 


over the period of his life- | 


is a | 


A. Fitzpatrick. 

Starring Stephen McNally, Peggie 
Castle and Robert Vaughn, “ Hell's 
Crossroads ” filmed in Naturama, is 
an exciting action-packed picture set 
in the wild west. Produced by Rudy 


| Ralston, directed by Franklin Adreon. 
* The Truth About | 


** A Woman's Devotion” is a John 
Bash production filmed in Trucolor, 
set in a tropical Mexican beach 
resort. It stars Ralph Meeker, Janice 
Rule and Paul Henried. Produced by 


| John Bash and directed by Paul 
| Henried. 
Starring Vera Ralston, Rod 


successful | 


the | 


Fennell and | Naturama, 
| directed by Henry Cornelius, 


Cameron, Ray Collins and Edgar 

| Buchanan, * Spoilers of the Forest” 

|is filmed in Naturama-Trucolor and 

4 produced and directed by Joseph 
ane. 


In production by Republic are: _ 

** Last Stage Coach West" starring 
Jim Davis, Mary Castle and Victor 
Jory, filmed in Naturama ; “ The 
Lawless Eighties” also filmed 
starring Buster Crabbe, 
John Smith and Marilyn Saris; 
* Back of Beyond,” and “* Journey to 


an Ate 17o0Cc 9% 
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backgrounds are suitably varied, and the many 
night shots artistically composed. 

Points of Appeal.—Crowded plot, powerful 
Anglo-American cast, popular sentiment and 
spectacular finale. 


vooDo00 WOMAN 


Anglo Amalgamated. American (X). Directed 

by Edward L. Cahn. Featuring Marla English, 

Tom Conway and Touch Connors. 6,741 feet. 
Release not fixed 


HIGHLY coloured horrific, staged in a jungle 
village It iclls of the brief, but deadly, 
encounter between a modern Frankenstein and 
en unscrupulous adventuress. The leading 
players take the hocus pocus seriously and bring 
conviction to its serial-like thrills. Properly 
exploited, it should prove no mean moncy- 
spinner. Very good X_ certificate hokum, 
particularly for industrial situations. Mare 

Story.—Roland Gerard, an outlawed scientist 
living among witch doctors, invents a serum 
which turns girls into monsters. Marilyn Blan- 
chard, a wily wench, and Rick, her weak com- 
panion, visit the village in order to steal gold 
dols. Ted Bronson, a husky guide, accom- 
panies them, but Rick becomes jealous of Ted. 
Meanwhile, Roland continues his experiments 
and threatens his wite, Susan. Finally, Roland 
promises Marilyn that if she'll act as a guinea 
pig the treasure will be hers. There is, how- 
ever. a Slip-wp, Roland suffers death from one 
of his own creations and Marilyn falls into a 
scalding crater, leaving Susan free to marry Ted. 

Production.—The p:cture, expressly made for 
the ever increasing shocker market, embellishes 
its plot with weird voodoo rites, as well as con- 
ventional pseudo — scientific a and 
vigorously plugs its sex interest. Marla English 
scores as the comely, though wicked, Marilyn, 
Tom Conway does wonders in the unrewarding 
role of the mad Roland, and Touch Connors 
cuts a manly figure as Ted. The rest are willing 
stooges. Its jungle atmosphere intrigues and 
the climax is nothing if not salutary. — 

Points of Appeal.—Exciting story, tireless cast, 
eerie thrills, title and X certificate. 


CANNIBAL ATTACK 


Eros. American (U). Directed by Lee Sholem. 
Featuring Johnny Weissmuller, Judy Walsh and 
David Bruce. 6,148 feet. Release not fixed 


EXUBERANT jungle melodrama concerning a 
ding-dong battle over a mine. Its plot is very 
ingenuous, but hearty scraps between rival 
factions, grisly encounters with a leopard and 
alligators and the antics of a chimp provide 
lively surface action. Reliable industrial and 
family hall second. 


Story.—Johnny, an official investigator, is sent 
to inquire into the thefts of cobalt from a 
national mine. King, an elderly individual, and 
his half-caste ward, Luora, are behind the trouble 
and they incite the natives against Johnny and 
Arnold, King’s honest brother. Johnny and 
Arnold are eventually captured by natives and 
sentenced to death, but Kimba, Johnny’s pet 
chimp, rescues them. In the final showdown, 
King, Luora and the rest of the crooks plunge 
into alligator infested waters and meet their 
doom. , 

Production.—The picture does not tell its 
hectic story too clearly, but the gaps in its 
continuity are effectively plugged with realistic 
native and animal thrills. Johnny Weissmuller 
contributes a muscular portrayal as Johnny, 
Judy Walsh displays her ample figure to advan- 
tage as the treacherous Luora, and Stevan Darrell 
is in his element as the unscrupulous King. Its 
light relief, dispensed by Kimba, the chimp, is 
appropriate and no holds are barred in the final 
foray. 

Points of -—Wholesale action, virile 
and versatile cast, clean humour, exciting high- 
lights and U certificate. 


NAKED PARADISE 


Anglo Amalgamated. American (A). Photo- 
graphed in Eastman Color. Directed by Roger 
Corman. Featuring Richard Denning, Beverly 


Garland and Lisa Montell. 5,636 feet. Release 
not fixed 

RUGGED Eastman Color melodrama, set in 

Hawaii. It’s about the handsome owner of a trim 


sailing craft who finds romance while engaged in 
a desperate tussle with thugs from the Bronx. 
The women involved are very nearly as tough as 
the men, but superb tropical backgrounds subtly 
mellow its unbridled mayhem and murder. It'll 
hold and thrill the ninepennies. Stout popular fare. 

Story.—-Zac Cotton, allegedly an American toy 
manufacturer, his beautiful, but hard-drinking, 
secretary, Max, and husky henchmen, Stony and 
Mitch, charter a yacht from Duke, a young adven- 
turer, Zac, actually a crook, Mitch and Stony fire 
4a Hawaiian pineapple plantation and rob the pro- 
prietor. They then order Duke to set course for 
another island, but Duke and Max give Zac the 
slip. A storm, however, compels them to turn 
back, and Keena, a native girl, gets caught up in 
the ugly shenanigans, but finally virtue clearly 
triumphs over vice. 

Production.—The picture divides its time 
between tropical land and blue water, and its de- 
lightful exteriors cunningly relieve the tension. 
Beverly Garland has quite a way with her as 
reformed soak Max, Richard Denning makes a 
resourceful Duke, Lisa Montell pleases as Keena 
and Leslie Bradley, Richard Miller and Jonathan 
Haze pull no punches as Zac, Mitch and Stony. 
The storm sequence impresses, the fights are 
realistic, and the intermittent music is haunting. 

Points of Appeal.—Title, meaty action, popular 
heart angle, fine scenery, salutary climax and 
Eastman Color. 


HELL’S HORIZON 


Eros. American (U). Directed by Tom Gries. 
Featuring John Ireland, Marla English and Bill 
Williams. 7,071 feet. Release not fixed. 

WAR melodrama, unfolded in Okinawa. It 
concerns the personal problems of a bomber 
crew, most of whom are inhibited, and sorts 
them out by the time it’s spectacularly through. 
The subject is somewhat dated, but the players 
are adequate and its final combat highlights defin- 
itely grip. Passable support for secondary situa- 
tions. 

Story.—John Merrill, skipper of a giant 
American Army bomber, is ordered to destroy 
a vital Yalu River bridge. With Merrill, who is 
courting Sami, a half-caste girl, are Paul Jenkins, 
sensitive father of one son; Buddy Lewis, a 
rival for Sami; Sergeant Trask, who has an 
unfaithful wife; and Jockey, a lad who has an 
irritating habit of blowing blasts on his trumpet. 
Although badly hit, the bomber limps home, but 
Jockey is killed and Trask throws himself out 
of the plane. The survivors take stock of them- 
selves and Merrill hands over Sami to Lewis. 


Production.—The picture has a boring opening 
—the mixed-up members of the crew get on the 
audience’s nerves, as well as their own—but once 
it becomes airborne real combat shots are art- 
fully interpolated and it swiftly proceeds to its 
stern finale. John Ireland acts convincingly as 
Merrill, Marla English makes an appealing Sami 
and Bill Williams, Hugh Beaumont, Larry Pennell 
and Chet Baker seize their chances as Jenkins, 
Trask, Lewis and Jockey. The matching of the 
studio stuff and library snippets is expert, and 
much of the dialogue has point. 


Points of Appeal.—Popular cast, realistic aerial 
warfare, title and U certificate. 


THE GIRL IN BLACK STOCKINGS 


United Artists. American (A). Directed by 
Howard W. Koch. Featuring Lex Barker, Anne 
Bancroft and Ron Randell. 6400 feet. Release 
May 27, 1957 

WHODUNNIT pivoting on a western road- 
house. It gathers together a number of odd 
characters, but fails adequately to explain the 
reasons for a girl knocking off at least three 
people. Cheap, pretentious and involved, it’s 
—w short on thrills. Very moderate 


Story.—David Hewson, a handsome attorney, 
guest at a Utah holiday resort, arid Beth, an 
attractive employee, find Marcia, a comely young 
woman, murdered by the side of the swimming 
pool. Holmes, the sheriff, is called in and ques- 
tions many, including Edmond Parry, the 
embittered chairborne owner of the place. Later, 
Felton, a private detective, arrives, but he, too, 
meets sudden death. Harriet, a hard-drinking 
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blonde, is the next to die. Julia, Edmond’s 
possessive sister, then becomes suspect number 
one, but in the end, Beth, a neurotic, proves to 
be the culprit. 

Production.—The picture interleaves the kill- 
ings with romance, but its love interest compli- 
cates, rather than strengthens, continuity. Lex 
Barker strips well as David, but Ron Randell! 
overacts and talks a lot of tosh as Edmond 
and Anne Bancroft, Mamie Van Doren and 
Marie Windsor get rough deals as Beth, Harriet 
and Julia. Suspense is lacking and the settings, 
mostly exteriors, are far from impressive. 

Points of Appeal.—Title and cast. 


SUICIDE MISSION 


Eros. Anglo-Norwegian (U). Directed by Michael 

Forlong. Featuring Michael Aldridge, T. W. 

Southam and Anker Christensen. 6,233 feet. 
Release not fixed 

MARITIME melodrama, cast in the docu- 
mentary mould. It illustrates the real life adven- 
tures of doughty Norwegian fishermen who, during 
the early days of World War II, helped to main- 
tain communications between their own country, 
occupied by the Nazis, and Britain. The detail 
is convincing and the camera work meets all 
demands, but the acting and direction are a trifle 
raw. It could have done with a bit of polish. 
Fair support. 

Production.—The picture, based on David 
Howarth’s book, “ The Shetland Bus,’’ concen- 
trates on the activities of a Norwegian skipper 
and his crew who carried food and ammunition to 
and from Britain under the very noses of the 
Germans and endured cruel strafing until the 
Royal Navy and RAF were ready to take over. 
Many of its players actually participated in the 
gauntlet running, but their acting hardly matches 
their valour. The direction, too, leaves some- 
thing to be desired and, as a result, many thrills 
are thrown away. For once, fact is less exciting 
and moving than fiction. 

Points of Appeal.—True story, arresting title, 
handy footage and U certificate. 


HALF HUMAN 


Eros. American-Japanese (X). Directed by Ken- 

neth G. Crane. Featuring John Carradine, Russ 

Thorson and Robert Karnes. 5,716 feet. Release 
not fixed 


HORRIFIC pseudo-documentary, describing a 
Japanese expedition through mountainous country 
in search of a half-animal, half-human creature, 
known as the Snowman. The monster is not too 
convincing, but the film’s title values and exploita- 
tion angles are obvious. X certificate catchpenny 
for industrial halls. 

uction.—The picture, made in Japan, is 
enacted by Japanese players, but John Carradine, 
Russ Thorson and Robert Karnes, Americans cast 
as scientists, furnish lucid commentary. The 
Snowman, a hairy monster, who, = the way, kills 
a couple of students, is not very frightening, but 
the rest of the Japanese performers put feeling 
into their parts and the climax is showmanlike. 
Its rugged backgrounds are authentic, but it’s 
still a hybrid affair, designed principally for the 
sucker trade. 
of Appeal.—Arresting title, John Carra- 
dine and X certificate. 


Short 


Regent 


FRANCE WELCOMES THE QUEEN. French 
(U). Directed by Robert Alexandre. 1,650 feet. 
Release immediate.—Magnificent Franscope, Cine- 
panoramic and Eastman Color featurette. Com- 
piled by the four leading French newsreels, it 
covers fully the Queen’s and Prince Philip’s recent 
state visit to Paris, Versailles and industrial cen- 
tres, as well as trip up Seine in a Royal barge. 
The dinners and receptions are seen in all their 
glory, the Queen appears to the greatest advantage 
and there is a firework display to give a showman- 
like touch to the climax. Smooth English com- 
mentary and expert editing put the finishing 
touches to a film that should be shown every- 
where. It’s both history and box-office. Must 
booking. 
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LASSIFIED ADVERTISEMENT RATES. 


ITUATIONS VACANT ... 94. per word 
SITUATIONS WANTED |. 44... .. 
PINANCIAL : oS oe 
POR SALE & WANTED .1/- °. 
MISCELLANEOUS 1l/- ‘ 


All Classified Advertisements toust be 
prepaid (except approved accounts). 
| Kinematograph Weekly, 96-98, Long Acre, 


wen) 


| London, W.C.2. 
| Telephone: TEMple Bar 2468. Ext. 271 
i 


SITUATIONS VACANT 


BBC requires Television Design Assisiant 
in Bristol. Duties include preparation of 
working drawings from sketches of the de- 
signer and acquisition of properties 
Architectural and art training, 
accurate draughting, knowledge of genera! 
light constructional methods, and accurate 
colour perception essential. Account taken 
of creative ability, perspective and visual 
drawings. 
qualifications exceptional), rising by five 
annual increments to £1,025 maximum. 


Salary £790 (possibly higher if | 


quick and | 


Requests for application forms (enclosing | 
addressed envelope and quoting reference | 
G.166 K.W.) should reach Appointments | 


Officer, BBC, Broadcasting House, London, 
W.1, within five days. 


RELIEF Manager wanted by i 
dent group of London cinemas. 
N., Box 459, Kinematograph Weekly 

EXPERIENCED Temporary Manager 
required for Savoy Cinema, Swaythling. 
Southampton. Write particulars to Mrs. 
B. Hyman, 15. St. Helens Parade, South- 
sea, Hants. Tel.: Portsmouth 32089. 


SITUATIONS WANTED 


16-mm. ‘SHORTS 
seeks similar position 


SALESMAN 


in Lanes.. 


G1) 


Ches. | 


Well known to exhibitors in Lancs., Ches., | 


N. Wales and four northern counties; own 
car.—kK.., Box 456, Kinematograph 
Weekly. 

MANAGER (39) seeks position imme- 
diately; tall, smart, conscientious; go any- 
where.—Q., Box 462, 
Weekly. 

MANAGER (28 years all branches) de- 
sires position with house; wage no object; 
full office control; booking: age 44 years; 
go anywhere.—O., Box 460, Kinemato- 
graph Weekly. 


PREMISES TO LET 


OFFICES vacant in June; very suitable 
for film trade; situated main street centre 
of Liverpool.—M., Box 458, Kinemato- 
graph Weekly. 


THEATRE SEATS 


The * « « « « SEATING SERVICE 


w New Chairs—Deferred Terms 

we Rebuilt Modern Seating—As New 

% Good Used Chairs from 12/6 Complete, 
Guaranteed Untorn and Unbroken. 

w Your own Seats Renovated as New 

w Export Fixers—Part Exchanges— 


—Spare Parts 
AT PRICES YOU CAN AFFORD 
f?, » LL 


| “\ 


Man. Dir.: GERALD LEVENSON 
BRIGHTON ROAD, LONDON, N.16 
(PUTNEY 3866)—CLISSOLD 2988 


Kinematograph | 


CINEMAS FOR SALE 


LANCS 

Two cinemas in close proximity. 
Seating respectively 800 and 400. 
One long lease, the other Free- 
hold. Combined net takings 
£10,600 p.a. Present satisfactory 
profits capable of considerable 
increase. Price for the two, only 
£4,000. (A.110) 


OXON 

Exempt from Tax and un- 
opposed. Cinema, Car Park and 
bungalow. Price Freehold £6,500. 
Profits approximately £1,500 
p.a. Would divide. (A.133) 


LONDON SUBURB 
Occupying excellent position 
in main High Street. To be let 
without premium. Unusual 
opportunity for Owner/Manager 
or beginner. Rent £850 p.a. 
(B.37) 


Further particulars of the above and of all other 
available properties will be supplied to principals only. 


MESSRS. 


HARRIS & GILLOW 


YORKS 


Just in the market. Freehold, un- 
opposed property, seating nearly 
1,000 with balcony. Modern 
show. Present consistent and 
satisfactory profits capable of 
considerable increase. Large car 
park. Price only £15,500. (C.186) 


LANCS 

Manchester suburbs. Seating 
over 1,000. Equipped with 
Stereophonic Sound and in first- 
class condition throughout. 


Lease over 900 years. Unusual 
opportunity. Price £30,000. 

(D.185) 
CHESHIRE 


Exempt from Tax and un- 
opposed. Present hands many 
years. Steady profits. Price 
Freehold, including flat, £2,500. 

(A.134) 


Cinema and Theatre Agents, Valuers and Auctioneers 


93/95 WARDOUR STREET, LONDON, W.! 


Telephone: GERrard 2504 (10 lines) 


Telegrams: Faddist, London 


GAUMONT BRITISH 


35mm PORTABLE SOUND 
PROJECTORS 


New or Rebuilt Models available Series 
3 or 4. We have a large stock of these 
popular sound projectors new in makers 
cases or rebuilt models with full after- 
sales service to purchasers. Spares 
available from stock. Spools. Film 
Storage Bins. Projector Stands. Lamps. 
Film Splicers £9. Premier Junior Film 
Menders £3. Rewinders £4 pair. 35mm 
Horizontal Bench Rewinders, new, 
2,000 ft. £10 per pair. Other accessories 
available. 
HARRINGAY 
423 GREEN LANES, LONDON, WN.4. 


PHOTOGRAPHIC SUPPLIES 
MOU 5241/2 


TRANSLATIONS 


| TRANSLATIONS of technical accuracy, 
| —Export Development Productions, Ltd.. 
122, Wardour Street, W.1 


PPAR ART AIPA REAL 


rt ERAMES 


TILL 

Improve the appearance 
of publicity by 
installing handsome 
attractive illuminated 
still frames 


We give 
COMPLETE 
SERVICE 


° 
Full particulars from 

oO © 
Girosign Lid. 


86-88 Wardour Street, W.1 
Phone: GER 3526-7 


REBUILT 
PROJECTOR EQUIPMENT 
and 
ENGINEERS 
TO THE TRADE 


GEORGE PALMER 
Prop.: Frederick G. Palmer Ltd. 
89 Wardour St., London, W.1 
GERrard 4796 and 6143 


TRFTRARITRIRHVWIRLTRAALPRMTRE 


L. B. 


LOCKWOOD & CO. 


Theatre Furnishers 
SEATINGS 
CARPETS 
DRAPERIES 

Supplied and Fitted 


60 YEARS’ SERVICE 


PAIR PEERLESS MAGNARCS 


—in First-Class Condition 
Reconditioned throughout. New leads 
—brand new, unused 14-inch mirrors. 
Nearest offer to £75 each carriage paid. 

A. BUCKLEY 
Wheatcroft, Purlwell Lane, Batley, Yorks 
Phone: Batley 431 


BARGAIN of the WEEK 


Cartain Control Unit, complete with con- 

tactors, A.C. 200-250 volt, secondhand but 

good order, £17/10s. carr. paid. 

C.W.0. only, refunded if goods returned within 14 

days of receipt. 

SANKEY, PICTUREDROME, ATHERSTONE, WARKS 
Tel.: Atherstone 3210/3202 


| 
| 
TO THE INDUSTRY | 


NEWALLST.WORKS 
Te. BRADFORD 27811/2 


and Night-PUDSEY 3873 


VALUERS 
to the 
MOTION 
PICTURE 
a INDUSTRY 


GODDARD & SMITH 


22 KING STREET 
ST. JAMES'S 
LONDON, S.W1 


WHI. 2721 (20 lines) 


BFPA Executive 


Overtime is 
Likely to 
be Reduced 


OVERTIME by artists is likely to 
be considerably reduced now that 
the BFPA and Equity have reached 
agreement. 

This was indicated by Sir Henry 


Tues., May 14 10.30 Celluloid 
si » 14 10.30 Celluloid 
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LONDON AND PROVINCIAL TRADE SCREENINGS 


LONDON 
Trouble for the Region 
The Red Stallion (reissue) 
Steel Bayonet pd 
The Buster Keaton Story 
Fuzzy Pink Nightgown 
The Lonely Man ... 


Joe Butterfly 
Pay the Devil 


DUK... 

DUK... ee 
United Artists 
Paramount ... 


United Artists 


Vivian Romance 


Robert Paige 
Leo Genn 


Donald O’Connor 


Jane Russell 


French, following the BFPA execu- | 


tive council meeting, when he said | 


that the association was contempla- 
ting substantial provisions for the 
payment of overtime to artists when 
it was worked. 

“We did, in fact, in our counter 


proposals, put forward suggestions in | 


regard to that, but they were not 
acceptable to Equity,” he said. 
Sir Henry pointed out, however, 


that there was a difference between | 


%» » 14 10.30 Own 
& 2.30 
» 14 1045 Own 
& 2.45 
| Wed. , 15 10.30 Own 
| & 2.30 
» 15 10.45 Own 
& 2.45 
Thur., ,, 16 10.30 Studio One... 
Fri., » 17 10.30 Leicester Square 
Theatre 
| 
Tues., ,, 14 10.30 Futurist 
| Wed., ,, 15 10.30 West End 
| Thur., ,, 16 10.30 Futurist 
Fri., » 17 10.30 Scala 
|Tues., ,, 14 10.30 Olympia 


pa » 14 10.30 Capitol 
|Wed., 5, 15 10.30 Park Hall 
| Fri., » 17 10.30 Park Hall 


making provision for overtime pay- | 


ment and the actual making of pay- 
ment. It depended on overtime 
being worked. 


It was the view of the association | 


that with the altered conditions the 
agreement would bring 
it would be in the interests of 
the industry as a whole that there 
should be so little overtime worked 
that the payments would be of a 
very small character 

. am saying that because I 
believe I am expressing not only the 
views of this association, but those 


about, | 


| Tues., ,, 14 10.30 La Scala 


Wed., . 15 10.45 Regal ... 
15 10.30 La Scala 


Thur. }, 16 10.30 Regal ... 
— » 16 10.30 La Scala 
Fri., » 17 10.45 Gaumont 


|» » 17 10.30 La Scala 


of Equity. They have said the main | 


reason for their pressing for a wider 
measure of eligibility for overtime 
was to ensure that overtime would 
not be worked, because they want to 
reduce the total number of hours 
worked in studios by artists.” 


THE COUNCIL approved an 
application from the Children’s Film 


Foundation for a grant of £30,000 | 
for the period from the end of the | 


foundation’s financial year, June 30, 
1957, until the statutory levy comes 
into operation. 


AFTER a Board of Trade letter 
asking if the association had any 
further observation on regulations to 
be made under the new films act, had 
been considered, it was decided to 
send some additional suggestions, 
particularly regarding the calculation 
of the cash requirements for the 
British Film Fund. 


Granada’'s £I million 


Capital Increase 
GRANADA Theatres is holding an 
extraordinary general mecting at its 
head office in London on Thursday, 


May 23, at 12.45 p.m. to pass two | 


resolutions. The first is to change the 
name of the company to Granada 
Group, Ltd., and the second to in- 
crease capital from £2,100,000 to 
£3,100,000 by the creation of four 
million new shares at Ss. each, called 
A shares. 

The A share will be voteless, nor 
will holders be entitled to attend any 
general meeting of the company. But 


they will rank as regards dividends, | 


return of capital and in other respects 


| Tues., ,, 14 10.30 Tower ... 

| Wed., ,, 15 10.30 Tower ... 
| Thur., ,, 16 10.30 Tower ... 
Tues., ,, 14 10.30 Majestic 

| Wed., ,, 15 10.30 Futurist 

Thur., ,, 16 10.30 Palais de Luxe... 
Fri., » 17 10.30 Gaumont 


Tues., ,, 14 10.45 Theatre Royal 


44 «10.45 Deansgate 
| wed. ” 15 10.45 Own... 


15 10.30 Oxford Street ... 


/Thur., ;, 16 10.45 Gaumont 


Fri., » 17 10.45 Deansgate 
| 

Tues., ,, 14 10.30 Essoldo 

Wed., ,, 15 10.30 Essoldo 

Thur., ,, 16 10.30 Haymarket 

Fri., » 17 10.30 Odeon ... 


i. ee 


|Thur., ,, 16 10.30 Carlton 


Tues., ,, 14 10.30 Hippodrome 
| Wed., ,, 15 10.30 Hippodrome 
| Thur., ,, 16 10.30 Hippodrome 

Fri., » 17 10.30 Hippodrome 


MAIN business at the recent RSS 
one-day conference for regional sales 
representatives in London, was a final 
briefing on the company’s plans for 
| adding sound to focal filmlet advertis- 
ing. Several specimen reels were 
shown and received enthusiastically. 

Speaking at a luncheon at the 


14 10.30 Oxford Street ... 


BIRMINGHAM 
Boy on a Dolphin 


Beau James ee 
Man in the Vault 
Public Pigeon No. | 


CARDIFF 
And Woman...Was Created 
Beau James is pa 
Public Pigeon No. | 
Man in the Vault 


GLASGOW 
The River’s Edge 


Quatermass II en i= 
The Young Stranger sis 
And Woman...Was Created 
Public Pigeon No. 1 +e 
The Fuzzy Pink Nightgown 
Man in the Vault Mes 


LEEDS 
The Young Stranger 
Public Pigeon No. 1 
Man in the Vault 


LIVERPOOL 
Public Pigeon No. 1 
Boy on a Dolphin 


Man in the Vault 
Beau James 


MANCHESTER 
Female Jungle ode 
Man in the Vault 

Fear Strikes Out ee 
The Curse of Frankenstein 


Public Pigeon No. 1 
Beau James me 
Boy on a Dolphin 


NEWCASTLE 
The Young Stranger 
Public Pigeon No. 1 ae 
The Curse of Frankenstein 
Steel Bayonet = 
Man in the Vault 


NOTTINGHAM 
The Curse of Frankenstein 


SHEFFIELD 
The Curse of Frankenstein 
The Young Stranger 
Public Pigeon No. 1 
Man in the Vault 


Paramount ... Jack Palance ‘ 
JARFID Audie Murphy ..._ | 
JARFID Jeff Chandler A 
20th Century- Alan Ladd ." 
Fox 
Paramount ... Bob Hope ne 
RKO Radio William Campbell A 
RKO Radio Red Skelton ... U 
Miracle . Brigitte Bardot ... xX 
Paramount ... Bob Hope — ms 
RKO Radio Red Skelton ae 
RKO Radio William Campbell A 
20th Century- Ray Milland ... A 
Fox 
United Artists Brian Donlevy ... X 
RKO Radio James MacArthur A 
Miracle ... Brigitte Bardot ...  X 
RKO Radio Red Skelton U 
United Artists Jane Russell coy. 
RKO Radio William Campbell A 
RKO Radio James MacArthur A 
RKO Radio Red Skelton a 
RKO Radio William Campbell A 
RKO Radio... Red Skelton U 
20th Century- Alan Ladd U 
Fox 
RKO Radio William Campbell A 
Paramount ... Bob Hope a. 
ORB... ..- Jayne Mansfield... A 
RKO Radio William Campbell A 
Paramount ... Anthony Perkins A 
Warner Peter Cushing xX 
RKO Radio Red Skelton U 
Paramount ... Bob Hope A 
20th Century- Alan Ladd U 
Fox 
RKO Radio James MacArthur A 
RKO Radio... Red Skelton U 
Warner .. Peter Cushing xX 
United Artists Leo Genn noe ae 
RKO Radio William Campbell A 
Warner Peter Cushing x 
Warner ... Peter Cushing ... X 
RKO Radio James MacArthur A 
RKO Radio Red Skelton ie 
RKO Radio William Campbell A 


RSS ONE-DAY SALES CONFERENCE 


managing director, congratulated the 
sales force on its record turnover. 
Business was well up on the same 
period of last year and new creative 
merchandising ideas promised even 
better for the future. 

Over 70 delegates, including re- 
gional managers and buyers, attended 


CEA Presentation 


GEORGE SINGLETON, CEA 
president, was inaking a presentation, 
on behalf of delegates, to B. T. 
Davis, immediate past president, at 
the association's general council meet- 
; at Gleneagles, yesterday, Wednes- 

ay. 


THE star of 


United Artists’ 


equally with the other ordinary | Trocadero, during the conference, the conference. B. H. Annett was in | “ Quatermass II” is Brian Donlevy, 
shares ' Gerard Holdsworth, the company s the chair. not Leo Genn, as stated last week. 
Printed in Great Britain and Published by ODHAMS PRESS LTD., Long Acre, London, W.C2... ey 


which 4 : 


appears to be all set for a record-breaking 
run. 


NEW FILM SCORES 
WITH CAMERAMEN 


Talking-point lately among the men 

behind the cameras has been the 

wonderful quality of the new Eastman 

‘Plus-X’ Film, type B. 

Lighting cameramen have been quick 

f the super-fine 

w stock. In the week 

ending 21st February, eleven of 

the thirteen black-and-white pro- 

ductions on the studio floors 

were on the new ‘Plus-X’. 

It lot ‘ 

duced another sure-fire winner 

in this new negative material. 


Eleven out of thirteen on 


Eastman ‘PLUS-X’ film type B 
made by Kodak 


‘Plus-X" is a registered trade mork 


Kodak Limited, Motion Picture Film Division, Kodak House Kingsway London, W 
, ’ ’ C.2 


